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CHAI RMAN SHEAHAN: Good mor ni ng. Pursuant to
t he provisions of the Illinois Opening Meetings Act,
| now convene the Novenber 1, 2016 Policy Session of
the Illinois Commerce Comm ssion. This policy
session is in place to address the 2016-2017 W nter
Pr epar edness.

Our guest panelists should be aware
that a court reporter is present. A transcript of
this session will be posted on the Conm ssion's
website shortly following this session.

Wth me in Chicago are Comm ssioners
McCabe, del Valle, Edwards, and Rosales. W have a
quor um

| would like to thank Comm ssi oner
Edwar ds and her staff for taking the time to plan
this important session. | would also |like to thank
today's distinguished panelists for the time and
effort they put into their presentations.

As we prepare for the cold weather
season, the ICC's Wnter Preparedness Meeting has
met to ensure Illinois ratepayers that our

utilities, generators, and Regional Transm ssion
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Organi zations, will continue to provide safe,
reliable, and affordable energy.

Wth that, 1'Il turn things over to
Comm ssi oner Edwards who will discuss the
significance of wi nter preparedness and give an
overvi ew of today's session.

COMM SSI ONER MAYE EDWARDS: Good morni ng and
t hank you, Chairman Sheahan, for that introduction.
It is my pleasure to conduct the policy session in
regard to the issue of Wnter Preparedness for
2016-2017.

As you recall exactly a year ago, we
hosted this W nter Preparedness Policy Session, and
| don't think Mother Nature knew that, so | don't
t hink she got the meno today, so we're meeting in
this great weather that | don't think anyone is
compl ai ni ng about, and I'm excited to hear today's
tal k about some of the issues hopefully you won't
have to deal with, but, probably if you live in
Chi cago, you will

So with that said, today's session

will allow representatives of the gas industry,
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RTOs, and Illinois Local Distribution Conmpanies, to
assure lllinois consumers that the upcom ng w nter
demand can be met.

Wth predictions of especially cold
conditions for the upcom ng wi nter session, the
performance in the past of natural gas especially is
viral -- is vital -- excuse ne. Not viral but
vital.

The coordination of supply and demand,
storage pricing and various pipeline operations is
very inmportant to ensure wi nter readiness, and, as
i ndicated in bold on your agenda and with spring
ahead, the Comm ssion has asked the participants to
address the conditions for today's presentation.

| do | ook forward to hearing from our
panel i sts about the devel opment and processes
i mpl emented to meet the needs of the State of
Illinois and our consumers.

Pl ease allow me to introduce our
presenters for the first portion of our policy
session. We will begin by hearing the national

perspective from Richard Meyer, Manager of Energy
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Anal ysis and Standards of the American Gas
Associ ation.

Foll owi ng Richard, we will hear the
RTO s perspective from Renuka Chatterjee, Executive
Director of Resource Adequacy at M SO, and Rich
Mat hi as, Senior Consultant at PJM Interconnecti on.

Pl ease give them all a round of

appl ause.
(Appl ause.)
PRESENTATI ON
BY
MR. MEYER:
Good mor ni ng. My name is Richard
Meyer . ' mthe Manager of Energy Analysis and

St andards at the American Gas Associ ati on.
One of the hats | wear is that of a
policy analyst and econom st and | will briefly go
t hrough our view and the national view of supply and
demand factors as we head into this wi nter heating
season.
(Video Presentation.)

Bef ore we | ook ahead, | think it's
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real inportant to | ook back at where we were and
note the number of records set from various metrics
across the national gas industry |ast year, 2015.

There's really high-water marks in
terms of record | ow gas production across the | ower
48 and across the U. S., all-time record levels in
2015. That was matched on the demand side with
record |l evels of natural gas consumption driven in
| arge part by natural gas consunmed for power
generation, so supply and demand reaching all-time
hi gh water marks in 2015.

The supply picture headed into | ast
wi nter, inventories of working gas, underground
storage reaching a new all-time record as well, just
a little above 4,000 cubic feet and, in that future
production, that view of reserves, those undrilled
wel |l s, that kind of on-the-shelf inventory on a new
record in 2015 as well as that future possibility of
production is technically recoverable resources,
anot her record in 2015.

So really setting the bar for the

i ndustry is a tremendous year for growth in ternms of
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production and the demand for natural gas resources
t hroughout the United States.

Nat ural gas demand this year is down
slightly, unless you include exports, so what has
happened this year -- this is year-to-date --

U.S. natural gas demands, the net changed |less this

year, is a few cubic feet per day.

Resi denti al /comercial demand -- this
is heating across the country -- was down because of
the winter that wasn't |ast year. That decline in

natural gas demands in residential/commerci al
applications has been largely offset by an increase
in the exports, and that's two-fold. That's
i ncreased volumes of natural gas piped to Mexico and
new pi peline projects has brought more gas fromthe
gul f coast and from production regions now south of
the border and that's grown significantly this year.
On top of that we have new vol unes now
being liquified and exported on ships out of
particularly the first facility being passed in
Loui si ana, so that expert picture has grown this

year and we expect it to continue to grow into next
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year and the years ahead.

Al so, offsetting that
residential/commercial demand was power generation.
As | said, |last year was an all-time record. New
records already set this year. A conbination of
factors this summer drove new record | evels of
natural gas to power generation, so a very record
war m summer . Low natural gas prices inducing a coal
to gas switch in terms of the market and al so sone
structural demand from 22-plus gigawatts of coal
fired in 2015.

We see natural gas prices relatively
| ow and stable conpared to history. | love this
chart because it's kind of that before-and-after
picture. You have got a price range of daily
natural gas prices plotted from January to Decenber.
That price range in gray that's a kind of pre-shale,
maybe early shal e days, and so you can see those
prices tend to be much higher and significantly nore
variant conmpared to where we are today in the
covered lines at the bottom where in 2014 a little

bit higher, and you can see that tiny little spike
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there in February that was during the height of the
pol ar vortex signaling the market to pull those gas
supplies to meet that increased demand at the time
but then a reversion back to relatively |Iow and
stable prices, and through 2016 prices are really
quite | ow but headed up sonmewhat as the marKket
begins to tighten in terms of supply.

Anot her before-and-after picture, this
time we are | ooking at daily natural gas production
of the lower 48 so that pre-early shale days in the
gray region at the bottom of that four-year range
from 2007-2010.

| have tried to call out in red here
the 2016 production. Again, com ng off of 2015
record | evels of natural gas produced | ast year, a
new record set in ternms of daily and monthly natural
gas production just in February.

Since then, production has slowed, but
it stayed relatively flat, and that's for really a
number of reasons. One, the industry is getting
more efficient, so as the nunber of drilling rigs

out there exploring, producing natural gas, those

10
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numbers have declined, but those rigs that are still
operating are producing much nmore efficiently. The
gas production per rig has inproved, so that
somewhat offsets the |ack of exploration activity.
Al so, there's inventory out there
drilled but unconpleted wells. These are the wells
t hat have been drilled but have not yet either
compl eted the hydraulic fracturing process or maybe
t hat steps have been taken but they have not yet

been hooked up to the infrastructure to pull that

gas to market. That kind of late inventory helps to

keep the market relatively flat.

In terms of production, so where many
anal ysts saw 2016 declining in ternms of production,
what we have actually seen is a flattening of
production and mai ntaining those robust production
supplies.

Last wi nter ended storage with more
t han 50 percent above average |evels, but then the
mar ket bal anced, so we ended |l ast winter with a
post-wi nter glut, 50 percent above average because

of the winter that wasn't.

11
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The mar ket has since worked that off
and we are entering the winter heating season with
its storage -- underground storage about 5 percent
above average, so a very robust view of the supply
we are | ooking at underground storage inventory.

U.S. gas inmports from Canada is a key

part of the U.S. supply portfolio. 2016 depicted in

orange here is well above the five-year average and
the five-year maxi mum

If we | ook back at the recent history,
this really has acted as a kind of swi ng supply, so
as production stays relatively flat, as storage
rebal ances itself, inmports from Canada are hel ping
to nmeet those swing demands on a daily basis.

Even just this week we saw a 22
percent swing from6 BCF a day to 4.9 swing as the
t emperature changes, as demand changes, so it's
really an important piece of the overall supply
portfolio here.

So the question is how -- what's the
weat her going to be? And | think everyone is

expecting somewhat col der weather conmpared to | ast

12
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year just given how warm the weather really was.

We have plotted the nunmber of heating

degree days in percentage change fromnormal. This
isin the US. in the mddle colum and east/north
central on the right. Any sort of reversion to
normal weather will be colder than |ast year, and
that | eads us to our outlook for wi nter heating
bills.

We do assume somewhat col der weat her
compared to | ast year, although 8 percent war mer
t han normal, and we see residential natural gas
bills will be about 9 to 11 percent higher on
average than | ast wi nter.

Now, of course, this is a combination
of, one, assum ng col der weat her, so higher heating
demand and slightly higher prices conpared to where
we were |ast year, but, to put this into context,
this would be the fourth |lowest in terms of natural
gas bills in the | ast decade, so still relatively
low to history and underscore the fact that natural
gas continues to be the | owest cost energy option

for home heating.

13
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And, finally, just to reiterate, our
vi ew of the natural supply picture is one of strong
and persistent production, near record, if not

record | evels, of working gas and underground

st or age.

We coul d surpass that record this week
or maybe next week, and we will see what the nunbers
show. A supply of -- a robust supply portfolio

t hat includes LNG storage, LNG inports throughout
t he northeast helps to balance that market, as well
as flexibility from pipeline imports and the U.S.
gas infrastructure as well, so a robust supply
picture leading into this wi nter heating season.
| will take any questi ons.
COMM SSI ONER del VALLE: You tal ked about Canada
and how that supply serves as a swi ng.
Can you help me understand how it is
t hat we use Canada for the swi ngs but we still
export to Mexico?
MR. MEYER: So this is -- part of this is
recogni zing where is the supply being produced

versus where is it being demanded.

14
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A lot of supply is being produced in
the U S. gulf coast, and if you | ook back ten years,
t he expectation would be that supply would then make
its way up the long pipeline systeminto the
northeast in the demand center where the heating
glut was. That dynam c has changed pretty
significantly over the past five, six years as the
growth of the northeastern production down in
Marcel l us, and Utica, and eastern Ohio, and that
| argely push those requirements back out so the
pi pelines are now offering or reversing service
pulling gas out of these new y-grown regions into
demand centers el sewhere, so what's happened is that
you have demand up in the northeast pulling Canadi an
gas down and pipeline -- excuse me -- LNG inports,
and sinmultaneous to that to the south where you have
a | ot of excess supply is finding its way to the

mar ket south of the border for power generation and

then sell or for liquefaction and then | oading onto
t hese ships and being -- and being sent to foreign
mar ket s.

Al'l of this is part of a robust supply

15
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demand picture where we're demandi ng the gas where
we need it, whether it's for power generation in
parts of the country or now exports increasingly
down in the gulf coast, and it's allow ng these new
supplies to find balance in these new markets.
So we really see this as contributing to the | ower
and stable prices.
The chart | showed you a little

earlier that this really is a well-functioning
mar ket and one that is enhanced in ternms of its
stability and | ower costs because of this dynam c
where we can inmport and export at the same time even
during nmore wi nter heating season.

COVMM SSI ONER del VALLE: How nmuch are your
exports including the liquified roughly?

MR. MEYER: So roughly -- so we produce about
70 billion cubic feet per day of dry gas. W are
exporting about 4 BCF a day, give or take a day, and
that's up fromjust about 3 |ast year, so
percentage increase that's quite |large, but if you
go about 3 BCF a day, that's 4 BCF a day over al

exports to Mexico in LNG.

16
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COMM SSI ONER MAYE EDWARDS: Thank you. | just
have one questi on. | know in one of the slides you
said that after |ast year's winter we had a profit
over 50 percent of the average storage, right?

MR. MEYER: Yes.

COWMM SSI ONER MAYE EDWARDS: So you tal ked about
t hat bal ance kind of a 5 percent nunmber. \What was
t he process of that balance? [|I'mtrying to
understand how it went significantly higher to down
to 5 percent.

MR. MEYER: Great question. So, as a result of
t hat post-wi nter glut, there was a | ot of excess
supply and part of that was due to the storage
picture. Prices were dropped. W cane out of | ast
winter with very |low prices and they persisted.

The market tried to find ways to get
above $2, above 250 throughout the summer, because
of those low prices, it induced quite a |ot of
natural gas volumes to power generation and, to
overly simplify the complex market, really that was
t he power generation sector and the exports as well

were pulling that excess away, so we had a slightly

17
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hi gher demand overall year-to-date and that's -- and
that ate into the inventory.

So to |look at it another way, we have
record injection past |ast year's underground
storage that really pulled back this year as the
mar ket tried to re-balance itself, and it
re-bal anced itself because of the |ow prices
i nduci ng new areas of demand in power generation.

COMM SSI ONER MAYE EDWARDS: Thank you.

Comm ssi oner Rosales, did you have any
gquesti ons?

COMM SSI ONER ROSALES: Yes. The part about the
export to Mexico is understood. | thought | heard
you say they inport as well or was | m staken? You
tal ked kind of fast at that point.

MR. MEYER: So we are exporting gas to Mexico and
then |iquifying natural gas and exporting it
t hrough export facilities, right now one in the gulf
coast and more antici pated.

Si mul t aneously, even this summer, we
saw LNG inports into the northeast, small anounts,

but nmeeting that power generation demand and that --

18
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and the gas demand there, so we see it's kind of an
interesting market dynamc in ternms of both
simul taneous imports and exports of LNG this sumrer.
COMM SSI ONER ROSALES: Okay.
COMM SSI ONER MAYE EDWARDS: Thank you.
Well, if there are no nore questions
for M. Meyer, we really appreciate it. It's al ways

great to start the day from a national perspective.

On that note, we will move to the RTOs
and we'll hear from M SO first, Robert -- ny
apol ogi es -- Renuka Chatterjee, Executive Director

of Resource Adequacy, M dcontinent | ndependent
System Oper at or.

PRESENTATI ON

BY

MS. CHATTERJEE:

So today it's going to feel like a
change of title of people from M SO. My name is
Renuka Chatterj ee. | "' m Executive Director for M SO
and System Operations.

For the | ast couple of years | have

led M SO s effort on resource adequacy. Most

19
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recently, about three weeks, | changed my position
to focus more on system operations, so |'mhere to
tal k about wi nter preparedness for M SO.

(Video Presentation.)

Every year we conduct an anal ysis at
this time and | ook at wi nter projections, and what
we have in terms of resources to | ook forward in the
upcom ng winter. The 2016 wi nter we expect the peak
to get up around 104 gigawatts in the region.

Just to kind of give you some
conmparisons, |ast year's peak was about 98
gigawatts. We tal ked about how much w der match
with M SO | ast year.

If you |l ook at an all-time wi nter peak
during the polar vortex, we |ooked at 109.3
gigawatts, so that's kind of somewhere in-between
mld conditions and wet conditions is what we expect
for the winter forecast this year.

In terms of the avail able resources,
we expect to have over 140 gigawatts of resources,
so we have significant reserves to ensure that we

have adequate supply for this wi nter.

20
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As we kind of go into the next slide,
|'mtalking a little bit about gas/electric
coordi nation of M SO as wel . From a weat her
perspective, we rely on the National Weather
Service, the National Oceanic and Atnmospheric
Aut hority. That kind of tells us that it will be
cooler in the north and yet warmer and dryer in the
south from a regional perspective for MSO. That's
what we have to | ook forward to, and that hel ps us
get to these numbers on top here.

As we tal ked about, we expect

about around 120 kil owatts of capacity. From a peak

| oad perspective, we expect to be about 104
gi gawatts. Once we have them we kind of | ook at
what possi bl e outages we can have in this footprint
As we kind of get up to the outages in the region,
we expect to have about 22 gigawatts of resource
production present average margin froma wi nter
perspective.

In the appendix is also an extreme
mar ket scenario that | won't talk to specifically

t oday, but we also | ooked at significantly higher

21
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numbers of volumes and significantly higher or | ower
what woul d happen. We would still -- we would be
pretty close to nmeeting emergencies with the
procedures in place to handle should we use the

emer gency resources.

In terms of wi nter preparedness, M SO
ki nd of focuses on communi cation, coordination, and
pl anning. We put a high emphasis on making sure
M SO and its menmbers have the appropriate
communi cati on protocols in place to conmunicate in
cases of emergencies, even in situations where we
need to make sure that a particular pipeline is out
or a particular transm ssion is out, situations that
ki nd of track capacity fromreaching the | oad.

From a situati onal awareness
perspective, we nonitor a |lot of the electric/gas
coordination we will talk about in a little bit.

Operational tools and procedures, we
have built a few tools as well. Educational drills
and wor kshops, M SO has been hosting the w nter
readi ness wor kshops and summer readi ness wor kshops

every year.
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Yesterday was the W nter Preparedness
Wor kshop for this year where we di scussed sim |l ar
results with our nmembers. Engagement with state
officials, we try to notify various state officials
in the region with regard to the wi nter preparedness
and sonme sunmmer preparedness every year and
el ectric/gas coordination tools.

From a fuel m x perspective, you kind
of see the fuel evolution of M SO, the blue being
the gas, so the gas penetration was kind of key to
keepi ng away fromthe M SO fuel m x chart that we
have on the left here.

In terms of specific gas/electric
i mprovements, we have nmultiple control roomtools
and report enhancements. More specifically, we have
a gas pipeline notification page on the M SO | eft
side. We issue a gas/electric outage report. I n
our control room our operators have access to the
el ectric/gas map display so that allows themto
moni tor the system nore cl osely, and we al so produce
a fuel inpact report, so these tools help us be

better prepared and give our operators awareness to
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gas/ el ectric coordination.

Al'ign gas/electric days, M SO has been
wor ki ng on an effort, as of the fourth quarter, to
align the electric and gas scheduling so our
day- ahead market will close an hour earlier. That
should allow for additional opportunities for
gas-fired generation to reschedule into the M SO
f oot pri nt.

W nter generated fuel survey. So we
have conducted a fuel survey every year around this
time that is actually in progress right now where we
educate our menmbers to submt their fuel-related
forecasts where they expect to have our fuel for the
com ng winter. Those results will be available in
Decenmber in terns of preparedness for the wi nter.

We tal ked about communi cations. We
have expanded to include pipelines as well, and then
we al so have our call-and-contact |ist for our
pi peline operations team

We refer to a couple of charts, but |
t hi nk we kind of |ook at each chart or some version

of each chart from the Energy I nformation Agency.
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The key take-a-way fromthis essentially are the

i nventories are |lower than |ast year. Record | evel s
are higher than the 5-year average. Qur natural gas
demand has gone up 5 percent in the |ast year.

So with predictions calling for a
colder than | ast year weather, we expect to see sone
pi peline constraints; however, we have tools and
procedures in place to make sure we can coordi nate
and conmmuni cate those appropriately and manage the
system appropriately.

As | stated and covered nost of these
topics, I'"lIl close with, you know, M SO is prepared
for the winter with some of these itenms | just
tal ked about.

COWMM SSI ONER Mc CABE: You di scussed a potenti al
rise in pipeline constraints in demand.

Can you hone in on that in terms of

what the M SO awareness of those constraints may be?

MS. CHATTERJEE: | don't have specifics to that
ri ght now. | could follow up on that particul ar
gquesti on.

For the most part, we think even the

25
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same comment given our diversity and our footprints
we can dispatch around to make sure we can del egate
energy where it's needed, but | don't have the
specifics relating to the pipeline constraints for
I11inois.
COVMM SSI ONER McCABE: And the demand is up
5 percent due to nmore fired generation and coal tar?
MS. CHATTERJEE: Yes. Yes.
COWMM SSI ONER MAYE EDWARDS: Any ot her questions?
(No response.)
Thank you, Renuka, so much.
We will now nove to Rich Mathias of
PJM, and, Renuka, maybe you could stay close in case
there are any ot her questions.
MS. CHATTERJEE: Sur e.
PRESENTATI ON
BY
MR. MATHI AS:

Good morning, M. Chairmn,

Comm ssi oners. "' m Ri chard Mat hi as. | represent
PIM
CHAlI RMAN SHEAHAN: Rich, | don't think it's on.
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MR. MATHI AS: Thank you. Thank you

Let me begin again. Good mor ni ng.
M. Chairman, Comm ssioners. My name is Richard
Mat hi as. | represent PJM Interconnection, a
Regi onal Transm ssion Organi zati on which operates
part of all of 13 states and the District of
Col umbi a.

In Illinois, PJM manages the
transm ssion system which is owned by Comonweal th
Edi son, and questions that were posed to all of the
partici pants on the panelists this morning, the
I1'linois Commerce Comm ssion asked each of the
participants to respond to various questions, nost
of which relate to how various conpani es interact
with natural gas interests, and the end result is
the goal is to make certain that wi nter demand can
be met -- in this case can be met by the Regiona
Transm ssion Organization, PJM

So my comments today will vary
somewhat fromthe winter and summer reliability
presentations that we have provided in the past and

really concentrate on the initiatives between PJM

n
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and the natural gas conmpanies in the PJM footprint,
and in order to make certain that we can, in fact,
meet wi nter demand within the PIM transm ssion
system

The comments this morning will also
note the tremendously changing mXx in resources,
the resource m x changes which are occurring in PIM
and M SO s representative mentioned the sanme thing
with regard to resource changes which are occurring
in the M SO footprint.

(Video Presentation.)

This is a quick summary of what you
will hear from me today and what has been the
various di al ogues whi ch have been occurring in the
el ectric industry, existing capacity in Illinois as
shown here 41 percent, nuclear against natural gas
42 percent.

Surprisingly, these could be a
surprise if you were to see this comng five years
ago. The interconnection requests within PJM are
91 percent natural gas oriented. Ni nety-one percent

of the interconnection requests in PIMare from
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natural gas interests. Of course, we have
deactivations in Illinois relatively a nodest number
t o- dat e.

The other interesting concept that is
illustrated on this slide is the fact that froma
| oad forecast perspective, we see |l oad growth in
II'linois and across the PIJM footprint to be nearly
flat.

|f you would have asked someone six or
seven years ago what the | oad forecast would have
been, they undoubtedly would have said 2 or
3 percent | oad group, because that's what it's
al ways been in the past 20 years. That's not the
case any nore.

This is the display of the existing
installed capacity within PJM and you can see that
it's heavy on nukes, heavy on natural gas
surprisingly with regard to coal resources, and,
again, this is as of 2015 year-end, but it also
shows that overall the natural gas and coal are
relatively 34 and 35 percent of the total capacity.

This is the end of 2015.
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Here's the existing capacity within
PIMthat tells an interesting story as well. Gas at
58,000 megawatts, one-fifth of that is in Illinois,
nucl ear 33, al nost 34,000 negawatts, one-third of
t hat amount is in Illinois.

PJM has about 171 megawatts -- 171, 000
megawatts in its footprint representing
approxi mately 1300 generators and in Illinois over
171, 000 footprints, have about 26,000 megawatts in
PIMs Illinois footprint, and | should add these
nunbers are for PIM s portion of the State of
Il 1inois which would be the northern one-third or
one-half of the State of Illinois.

| mentioned the interconnection
requests. Nat ural gas, as the slide shows,
represents 91 percent of new interconnection
requests. |f you see the | arge blue portion of the
circle, a huge change in resource m x going forward,
and it's appropriate |I think that the Comm ssion's
guestions that were posed to the participants today
concentrate on the inpact of natural gas and not

only say in Illinois but in the M SO footprint as
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well as the PJM footprint.

This next slide shows the Illinois
natural gas statistics. | should note that this is
a little msleading perhaps because this interstate
pi peline does not mean that the ANR Pipeline serves
M dAmeri can but rather ANR is one of the major
pi pelines that serve Illinois.

| would note also that PJM as of a
few years ago, began nucl ear discussions with
pi peline companies in the State of Illinois
servicing Illinois as well as the footprints within
the PJM service territory. These conversations did
not al ways occur.

As a matter of fact, | personally
hel ped initiate some of these discussions with the
pi peline conmpanies and with the |ocal distribution
conpani es, such as M dAnmerican Energy, Nicor, and
Peoples, and | amindebted to dealing with Nicor,
Tom lritis with Peoples, and, of course,

M. Reliable, Gene Beyer with the Illinois Commerce
Comm ssion, for helping to establish these neetings

whi ch were very interesting.
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| think at the beginning you wondered
-- many people in the meeting wondered what are
requi red and what are we tal king about. These
meeti ngs began to occur in 2013 and 2014.

The di scussi ons among the pipeline
companies with PJM are nuch nore candid and
informative than they are with the Local
Di stribution Companies, and | think there's probably
two reasons for this. One is that the Federal
Regul at ory Comm ssion, along with other members, 77,
has encouraged the RTOs and the pipeline conpanies,
as well as others, to hold confidential discussions.
They have actually encouraged that, but they did not
have jurisdiction as far as the Local Distribution
Conpani es are concerned, and there's a great deal of
concern | think on the part of Local Distribution
Compani es, such as Peoples and Nicor, to discuss
confidential information with PIM

Most of the service agreements that
are between the Local Distribution Companies
providing natural gas to the generators are

considered to be confidential contracts and they're
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not interested and | believe prohibited from
di scussing these with other interested -- other
i nterests.

| would also note that PIJM, in review
of the pipeline situation in Illinois, feels that
IIlinois is very bl essed. You have a huge junction
of many natural gas pipelines comng into Illinois
and many of them endi ng or maki ng natural gas
avail able, particularly out in the Joliet area
Il1inois natural gas pipelines stretch across the
State of Illinois.

| also note that there's a huge change
in the flow of natural gas pipelines with shale gas.
We often thought shale gas was going to go fromthe
west to the east and, |ow and below, there's a | ot
of shale gas in Pennsylvania that's comng fromthe
east to the west, so, therefore, the |low point, the
poi nt where you get an equilibrium between east and
west, and that |ow point is moving further west as
we go through the nature of fracking.

We have talked in our discussions with

t he natural gas pipeline conpanies. W note that
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the storage facilities for this fall are alnmost a
hundred percent, if not a hundred percent full,
which is a good sign for reliability of the natural
gas generated this winter, and we al so know that the
M SO representative suggested that there have been a
nunmber of changes as far as cooperation between
nat ural gas conpanies, and the RTOs, and generators,
and the change of the gas pay, and the change of the
PJM mar ket days have been significantly inproved.
| will also just comment that the
i nterchange between natural gas pipelines, and LDCs,
and Local Distribution Companies, and RTOs, and
generators, you will really note that they have two
very different business models. The natural gas
pi pelines and the natural gas Local Distribution
Conmpani es have a continuous flow of natural gas
24/ 7, 365 at 10 or 15 mles an hour gas pipeline.
Whi |l e generators want natural gas
t oday or tomorrow, they don't want to pay extra for
it and they want to give notice just |ess than 24
hours for it. It's a significant amount of natura

gas to | ook at.
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| mentioned that the top of what | was
reporting on the |oad forecast, this shows the | oad
forecast for Comonweal th Edison is very simlar to
the | oad forecast for many of the electric utilities
in the PIM footprint, and that is basically a very
flat growth.

One of the questions posed to the
participants in today's panel was what are some of
t he chall enges that confront PJM or M SO, or others
with regard to winter reliability.

We note here the generation outages
whi ch occur just as a matter of course within PIJM
controlling and scheduling those generation outages
is a function of PIJIMs performance, as well as
M SO s performance. This just shows the maintenance
gener ati on outages and planned out ages.

Pl anned out ages usually will be a
bi gger deal than maintenance outages. You probably
get terracotta transm ssion lines or terracotta
generators with the planned outages where there's
really no availability of these generators if

there's a planned outage or if there's a maintenance

35



10

11

12

13

14

15

16

17

18

19

20

21

22

out age, maybe a smaller activity within a limted
time frame and, in some instances, if we can recall,
t hose generators even though they're taking a grant
out .

We al so note that there are generation
outages within PJM that occur every day. PIJM
manages those generation outages. Again, sone of
them that are for maintenance purposes and ot hers
for other reasons, but, again, they have to be
approved by PJM before they can be taken, and there
are some, of course, unplanned generation outages.
We will have probably maybe 50 generation unplanned
outages in a day and across the PJM footprint.

This is a traditional slide that we
have with PJM that shows the basic reserves that are
available in the PIM footprint. W believe that we
can manage the transm ssion systemwi th the
di stribution system that stays active, and if the
generators are able to performin a manner that we
expect, we should have nore than enough generation
to meet the summer demand -- excuse me -- the w nter

demand.
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So the question was what chall enges do
RTOs face with respect to ensuring electric
reliability during the 2016-2017 wi nter season?

There are many chall enges certainly of
the electric/gas coordination as a materi al
chal l enge, so a relatively new chall enge, and
because of the inpact and growth of the natural gas
resources, it's a very inportant chall enge that
confronts not only the RTOs, such as PJM and M SO,
but the electric generation conmpanies and utilities
which either own or affiliated with the generating
facilities, but, as far as PIMis concerned, we are
confortable that electric reliability in the
2016- 2017 wi nter months can be retained.

COMM SSI ONER MAYE EDWARDS: Thank you,

M. Mathias. The question | had you kind of ended
with it, but the question is with regard to M SC.
We have seen obviously the polar vortex and what the
el ectric/gas coordination has becone.

As it relates to RTOs, what
specifically have you all done -- because | think

what is a significant issue and a |ot that was not
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all owed to be coordinated between the two, so what
has been done over the |ast year specifically to
really prepare for this upcom ng wi nter generally?

MR. MATHI AS: | think there's been an ongoi ng
di scussion that didn't occur until 2014 and 2015
bet ween the electric distribution conpanies and a
few RTOs and generators and natural gas pipelines.

As | mentioned in the discussion,

think we can still improve between the RTOs and the
Local Distribution Conmpanies, and that's the
scenario of your earlier discussion, and you may
want to | ook into that further, but | think there's
been a huge el ectric/gas coordination initiative in
efforts going forward that are very, very
constructi ve.

MS. CHATTEJEE: Since the polar vortex, | think
M SO has made several advancenments, including things
Ii ke control displays, gas selection in the
pi pelines, the overlay of the pipelines on top of
the gas, on the electric infrastructure that allows
us to kind of |ook at when we have outages where

they're comng from
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We have significantly inmproved our
out age coordi nati on processes to get a view toward
whi ch ones that actually fuel | ater outages, you
know, what are the outage causes, that we are able
to monitor and kind of have nmore information, nore

realistic expectations of what we m ght see.

In terms of -- | think we tal ked about

gas/ el ectric day scheduling coordination that also
hel ps gas-fired generations based on their tinmely
nom nation cycle, the gas that cleared that day in

the mar ket .

Some of those enhancements | think are

positioned well for this winter given the w der
mar gi n we have. However, going forward as the
reserves get tighter and tighter, we are | ooking at
additional issues that we can work on.

We actually had a hot topic in
September at M SO where we asked the members for
some feedback on what ideas they want to see, as
t hey secure gas-fired generation, what tools M SO
could provide to enable gas-fired generation.

There were sonme suggestions along the
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| ines of, you know, increased further forward

comm tments so that would allow themto match the
fuel risk appropriately, so we are |looking into sonme
of those ideas. W are not quite done, as

M. Richard suggested, but | think we have made a

| ot of inmprovenents since the polar vortex in terns
of situational awareness, monitoring and tracking
and communi cation and, of course, specifically the
gas/electric climate as well.

COMM SSI ONER MAYE EDWARDS: | was going to ask
about the coordination. Thank you for addressing
t hat .

COMM SSI ONER ROSALES: Rich, just a
clarification, and | didn't see it on the notes
here, and | wrote down you said there were
50 unpl anned outages a day --

MR. MATHI AS: ( Noddi ng head.)

COWMM SSI ONER ROSALES: -- in your documents.

MR. MATHI AS: Yes. That would be 50 unpl anned.
| believe there's transm ssion outages -- excuse ne
-- unpl anned generation outages. Those could be for

an hour or a day, but that would be just on average.
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COVMM SSI ONER ROSALES: s that usual and
customary?

MR. MATHI AS: Yes. W planned for those.
Sonmetimes we'll have --

COVMM SSI ONER ROSALES: Those are unpl anned
out ages?

MR. MATHI AS: They're unplanned outages, but, |
mean, that's one of the jobs of PIMis to manage the
transm ssion system but also to make sure there's
sufficient generation, too, that can come on |line
i medi ately and to fill in for those unpl anned
gener ation outages. There would be relatively few,
| m ght add, in the ComEd service territory.

COMM SSI ONER ROSALES: | understand.

COVMM SSI ONER MAYE EDWARDS: Thank you both so
very much for your time and for the presentations
before us today. We appreciate it.

We will now take a 15-m nute break, so
pl ease come back and ready to start in the next
di scussion at 5 after 11. Thank you so much.
(Wher eupon, a 15-m nute

break was taken.)
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Let's go ahead. So far it's been a
really good day. | think it's always good, | think
like | said, to start the day off with our national
perspective, and then to know what's going on with
our RTOs and, at the end of the day, when it cones
to winter preparedness, it's a |lot of separate
st akehol ders, but really all of us have to work
together in order to make sure that things work out
for the benefit of our consumers, which is what
April is for all of us.

So for the people who did
presentations this morning, | would |ike to just
give them a round of applause. Thank you for being
here and making this travel from out of state.

(Appl ause.)

Okay. So now we are going to nove on.
We are to start hearing from our LDCs here, so first
we have Ken Dot hage, Director of Gas Supply from

Ameren Illinois.
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PRESENTATI ON
BY
MR. DOTHAGE:

Thank you. Good mor ni ng,
Comm ssioners.

COMM SSI ONER MAYE EDWARDS: Woul d you m nd j ust
turning your mc on. There's a button there. There
we go.

MR. DOTHAGE: Good morni ng, Conm ssioners. Wy
name i s Ken Dot hage. | ' m Director of Gas Supply
with the Ameren Illinois Conmpany.

Statements in this report we have done
this in the past. 'l be reporting now for the
LDCs on gas supply, but the statements were
generally indicative of the other utilities as well
as M dAmerican Energy, Nicor, North Shore Gas, and
Peopl es Gas.

Again, it's good to hear from AGA and
ot hers about the plentiful gas supplies that we have
in this country and into the foreseeable future,
too, but it's also very inmportant to note that our

mai n objective as an LDC is to provide reliable,
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safe, and economcally-priced natural gas service to
our customers.

To do that, we contract from a variety
of services, including pipeline transportation,
storage, bal ancing and peaking services, that allow
us to meet our peak day obligation and also be able
to ranmp down on gas supplies when we have nor nmal
weat her or warmer than normal weat her.

We al so diversify our capacity and
supply resources anong various pipelines and
producers and purchase gas under various pricing
structures. First-of-the-Month pricing structures
are daily pricing structures.

We al so optim ze our resources to
m nimze our PGA costs and price hedge against price
spi kes to protect our customers.

This slide shows | ast wi nter, the
wi nter that wasn't, but, again, it highlights the
chall enges we face. We do have cold days. W did
have cold days last winter. W had peaked on
January 18th, | believe it was, and conbi ned the

LDCs had a high day of 7.1 BCF of gas. That
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contrast again to an unseasonably warm day where we

had the ranp supplies down to just under 1.3 BCF per

day, so it kind of shows the chall enges we face.

A lot of times these weat her changes

fromwarmto cold can occur over just a few days, so

we have to be ready to serve that stream

Again, this is our peak design day
resources, and it's inportant to note here | ast
winter that 7.1 BCF showed on the | ast slide
significantly |l ower than the resources we had to
serve the natural peak day.

This is our peak design day, the
coldest day in the last 30 years in sonme cases, but
basically that 9.8 BCF, almst 10 BCF a day of
resources to serve | oad made up of pipeline
transportation and storage resources, but about
4.4 BCF, and that's pipeline storage.

We al so have -- we are fortunate to
have on-system storage of the LDCs el ement contr ol
of just under 4.2 BCF, and then we have expected
third-party deliveries from customers that supply

their own gas, about 1.2 BCF on a peak day.
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Focusi ng on our gas supply strategies,
we have a hundred percent of our firm gas supply
requi rements purchased under firm contracts. We
have a m xture of basel oad purchases that have
mont hly index pricing, and then we have peaking
supply purchases that are tied to daily index
pricing. The majority of our gas supply is
purchased from strong producers and established
mar keters with an eye on their creditworthiness and
their access to supply.

We al so have a forward planning and
procurement cycle with |long-term contracts on our
gas transportation and storage capacity and al ong
with that we keep right-of-first refusal contractual
provisions called voter rights.

Anot her key strategy that the LDCs
have is to hold contracts on firmtransportation al
t he way back to the production zone. This shows the
United States and a | ot of production areas, and |
have a slide that shows pipeline sources of gas in
just a m nute, but, again, the various pipelines

that serve the Illinois utilities have access to
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M dconti nent, the Gulf Coast, Texas, the Rockies.

You menti oned the shale plays -- the
access to shale plays |like Fayetteville,
Haynesvill e, and Bakken, and then most recently we
have the prolific shale in the Northeast which
actually holds 40 percent of U S. gas reserves
t oday.

Al so, the Illinois utilities are the
top tier shippers among some of these pipelines, so
when we're negotiating the pipelines for capacity
initially, we can actually use our size and our
| everage to negoti ate advantageous transm ssi on

rates on the pipelines.

This is the slide I was tal king about.

This shows basically a | arge nunber of pipelines
across the state that provide deliveries to the
II'linois LDCs and the major production basins as a
source of gas.

Again, this highlights how inmportant
we are to be able to access pretty much all of the
production regions in the country, as well as

Canada, and there's more good news. They're still
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buil ding more new infrastructure, so this is sone of
the new infrastructure being built or com ng into
the Illinois markets.

The big ones there are the REX
bi -directional, which is already in service. They
have an expansion plan as well, and then the
3.2 BCF Rover Pipeline Project that's under
construction currently and that's schedul ed for
compl etion June 2017

So | don't want to forget about the
NGPL Chi cago Mar ket Expansi on. Ni cor and North
Shore Gas have had the Illinois expansion and that
actually went into service today. FERC approved the
application.

This is a little different historical
slide than Rich had on the ABA slide, but, again,
this highlights the decrease in volatility that we
have seen since the shale revolution started and
actually that was about six years ago when that
shale revolution actually took off.

A few things to note on this slide,

for the winter you'll see the prices have dipped
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down to roughly $2.10 over the winter. This current
wi nter when the slide was prepared it was forecasted
at $3.50 per MBTU, but since then prices have

t apered back and they're currently right around
$3.10 for the winter.

And the good news is the forward
mar ket forecast is for under $4 out through 2020.
That's good news for the Florida gas market.

Looki ng at our price hedging
strategies, we have targeted 50 to 75 percent of the
normal wi nter demand agai nst market price
volatility. The price hedge is 12 to 36 mont hs out
in the future when you do that over time which kind
of achi eves dollar cost averaging, use a variety of
met hods to hedge prices, including our storage. W
do fixed price contracts and then financi al
instruments |ike swaps, and options, and coll ars.

We target 30 to 50 percent of the
normal wi nter supplies comng from our storage
assets and we also have diversity of our credit risk
doing financial transactions with banks and ot her

foreign parties versus our physical supply wth
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producers.
Next slide somebody asked about the

storage inventories and how those worked down | ast

winter. This is Ameren Illinois' storage inventory.

Basically, last winter was 20 percent warmer than
normal, but we were -- we still had a peak day on
January 18th. We were able to pull our storage

i nventories down, working down not as much as we

would with a normal winter, but we got them down

pretty low, and then we ranped up inventory back up

to roughly about 38 BCF the beginning of this

wi nt er.

This is a pie chart that shows Ameren

Il1inois' natural gas portfolio for this com ng

wi nt er. It's made up of storage gas, about

60 percent of our natural w nter supply, and then
you have price hedged basel oad gas, which is about
15 percent of our supply, and that | eaves about

25 percent of our supply that's tied to market
pricing, overall 75 percent price hedged and

25 percent subject to market volatility.

Current wi nter preparations, overall
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we are in great shape for this upcomng winter. W
have got storage inventories on track. We have firm
gas supplies under contract. OQur price hedging is

| argely conmpl ete, and we have all the pipeline
capacity secured to meet our peak design day.

Last year we talked a | ot about
gas/ el ectric coordination, just a quick update on
t his. Last year FERC did the Order 809 and that
required interstate pipelines to add some additi onal
nom nation cycles in their tariffs. Pi pel i nes
complied with that and put in new cycles effective
April 1st of this year.

The Illinois LDCs we have nodified our
daily procedures to accommodate new tinme |ines and
it has resulted in a little bit | onger planning date
for the LDCs, and we could be seeing nore changes on
t he horizon

Just | ast week FERC Comm ssi oner
Nor man Bates sent a letter to the NASB board
basically asking NASB to develop -- | ook at
devel oping nore flexible operations on the

pi pelines, nore electronic analysis of processing of
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nom nations, condemation for pipelines, so that
just canme out.

The Comm ssi oner gave a target of, |
believe it was, March 31st of next year for NASB to

come up with some proposals, so nmore to follow on

that. We'll be nonitoring that as well.
The Northern Illinois LDCs continue to
wor k. | think we heard that from PJM, and they work

with the individual power generators on firm
capacity needs that those generators have.

The | ast item there, and you menti oned
this |ast year as well, is our gas distribution
systemoriginally built to serve peak heating demand
for our customers. They weren't built to serve peak
el ectric generation.

So as we change over, we need to
understand the systens need to be reinforced.
Systems need to be changed. Services need to be
devel oped to serve those generators that are behind
the city gates.

In summary, our gas supply plans are

in place for this winter. W are prepared for a
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cold winter, but we can also adapt to a warm wi nter
as we had | ast year.

We expect higher customer usage for
the normal winter conpared to |ast wi nter, which was
t he warmest winter on record | believe for the State
of Illinois. W do expect higher prices this wi nter
compared to | ast winter.

Nat ural gas futures prices are
60 percent higher than they were | ast wi nter, but,
again, we have hedging strategies in place and
storage gas along which should mtigate those higher
prices.

Thank you. That's all | have and |
will take any questions that you have.

COMM SSI ONER MAYE EDWARDS: Thank you, Ken.
Appreci ate your being here.

| will go back to the gas/electric
coordi nation slide. | know that we keep hearing
generally the theme that there are discussions that
are happening and there's sonme kind of coordination
effort.

As you just mentioned, you are working
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wi th generators, but what specifically does that

mean, you are working with them? What does t hat

mean? Are there neetings? Are there -- | nmean,
what - -

MR. DOTHAGE: From Ameren Il linois' standpoint
when we have -- we have just a few generators in our

system so this is primarily | think a Chicago PJM

i ssue, but when our generators want to run, they

don't have supply lined up. W can float for awhile

until they get the supply on and it's all about
coordi nati ng when the plants come on.

Most of the plants don't have firm
capacity on the pipelines, so if it's a really,
really cold day, there m ght not be firm capacity
avail able, so they either rely on the LDC resources
to serve or they don't run, but | do know that the
Chicago utilities basically work with PIM | think
they do rel ease capacity. It's avail abl e. | think
they -- | don't know that they formed any real
services specifically to generators, but that's
certainly something that | think utilities are

| ooki ng at.
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As to the pipelines, the other thing
i's, you know, the interstate pipelines have services
for generators, but that's -- sometimes the plants
are not |ocated there. They have to build nore
lines to reach the interstate pipelines, so it's
mor e expensi ve.
COMM SSI ONER MAYE EDWARDS: Wel |, thank you.
Any ot her questions?
COWM SSI OER ROSALES: Yes, | do.
Your | ast summary byte on the gas
prices would be 60 percent higher than |ast wi nter.
| did not see that com ng. Under st anding | expected

a higher usage, because |ast winter was an anomaly,

but the 60 percent higher is not -- is not all --
because of expected higher usage, |I'"'mreally
surprised at that nunmber. Can you explain a little
bit?

MR. DOTHAGE: Sur e. | think we will go back to
t hat .

COVMM SSI ONER ROSALES: Number ed Page 10?
MR. DOTHAGE: Right. Actually the NYMEX

settlements for |ast winter averaged out to 305 --
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| " m sorry. It's 210, so actual prices just cratered
| ast wi nter because of the warm weather, so prices
were 210 back | ast year. The forward market right
now i s | ooking at 308, so it's a little bit less and
that's just the gas itself.

So, again, nmy point we have hedgi ng
policies that we hedged gas over time, so not all of
the gas that we are buying for this current winter
is at that forward $3.83, 3.50.

COMM SSI ONER ROSALES: So it would be |ess than
60 percent?

MR. DOTHAGE: Should be |ess than 60 percent,
yes, sir. Again, | think, to the extent we were
20 percent warmer than normal |ast year, we should
expect to see with a normal wi nter --

COMM SSI ONER ROSALES: Under st ood.

MR. DOTHAGE: -- at least 17, 18, approaching
20 percent increase in custonmer bills --

COMM SSI ONER ROSALES: Thank you.

MR. DOTHAGE: -- just based on usage.

COMM SSI ONER ROSALES: | was interested -- froma

busi ness perspective, the hedging part was a little
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confusing to nme with the gas prices so low within a
five-year average, but since you put that together
with what we had | ast year, | can understand why it
woul d be unusual . | appreciate that.

MR. DOTHAGE: You are wel cone.

COMM SSI ONER MAYE EDWARDS: Thank you.

So we will now move on to Laduana

Garrett, who's Director of Energy Efficiency and
Program Managenment for Nicor Gas. She's going to

bring us the energy efficiency perspective. Thank

you.
PRESENTATI ON
BY
MS. GARRETT:
Good norni ng, Comm ssioners. My name
is LaJuana Garrett. | am the Director of Program

Operations for Energy Efficiency at Nicor Gas.
Today |'m presenting on behalf of the utilities
around energy efficiency program operations, also
wi nt er preparedness nmessagi ng and strategies.
Today | will cover wi nter preparedness

for the customers and markets and comruni cati on
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strategies along with describing the business nodel

that we use to deliver our programs in collaboration

with our delivery partners.

There are three main ways for our
customers to participate in our energy efficiency
programs: through rebates, assessments, and free
products.

Rebates we offer to our custonmers for
a qualified install ment product |ike furnaces,
boilers, thermostats, and also qualified honme
i mprovements and air sealing insulation as well.

Through investments, we offer our
customers home investments where a professional
engi neer arrives and does a wal k-through of the
customer's home and specifically identify projects
t hat can save the customer energy, noney, and al so
i mprove the confort of their home during the w nter
season.

The | ast vehicle is the free products
that can be a do-it-yourself installation of our
free energy saving products |like |owflow shower

head aerators, and also you can install themif you
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order as a customer our free products on-1line.

| will highlight three key areas that
we feel are recommended to you today. The first
will be the |ow-to-nmderate income weatherization
program and this program focuses on the
| ow-to- moderate i ncome custonmers. We provide free
home energy audits for those customers in order to
help them -- in order to help themw th their energy
efficiency opportunities.

During this home weatherization
program we offer a free home energy audit,
including free direct installed nmeasures, and al so
along with air installation upgrades to the home and
hel p those custonmers participate in our programto
save energy, noney, and to make their home nore
efficient.

We al so offer smart thernmostats.
There's two channels which we are doing that the
customers can choose to have theminstalled by our
energy advisors. They also can buy and install them
t hensel ves and apply for a rebate, but then they

al so can have the energy advisor install them wth
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t he contractors.

If the contractor does that, they can
of fer an instant discount which is an instant rebate
for our customers as well.

We provide on-bill financing to our
customers, and in this line or gateway to our energy
efficiency program it makes it easier for our
customers to participate in the program but also
have the on-bill financing option and that's to
upgrade to nore energy efficiency equipment in the
home.

Our customer outreach and
communi cati on met hods we use several of them For
exampl e, we al so use mass media, including radio and
tel evision ads, social and print media. W also use
E-mail blast inserts and communi cations to our
customers directly. This is to help generate
awar eness of our program offerings.

Our partners with our trade allies are
key, so we provide training outreach newsl etters and
dedi cated collateral just to ensure that we do have

our message on energy efficiency and energy
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preparedness for our cust

onmers.

This slide speaks to the different

vehicles that we use to r

top half of

bl ast s,
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the slide tal

and door hangers.

The first bill board speaks to

t hey can prepare for wint

features smart thernmost at

speak to what type of set

each our custonmers. The

ks about bill boards, E-mail

er. The E-mai l
, and the door

tings that you

the thermostat set to, and the bottom half

slide are bill messaging

use throughout the LDCs.

col |l aboration with our

outreach.

communi cat e what

sampl es t hat

tips on nmessaging for our customers, how
bl ast
hangers

shoul d have

of the

we currently

Earlier | nmentioned the key

Here are just

messaging will be for our

custonmers.

newsl etters that

so t hat

our

We do have tool s,

trade allies,

trade allies through

some exanmpl es how we

t he upcom ng wi nter

preparedness

trade allies and for our

who are our

handout s,

f eet

we communi cate on a frequent basis

on the
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street, they realize that our programmng is
i mportant for our customers so they are able to
answer any questions that the customers nmay have.

We al so participate in community
outreach, and this is where we have the opportunity
to directly contact our customers and educate them
on our program offerings, as well as what the
resources are that are available to them as
customers, and, as you can see, we do participate in
the community quite a bit. These are sonme of the
pi ctures that show that.

This slide describes our delivery
model for energy efficiency. The green wheel speaks
to our instant discount. Our trade allies are able
to offer directly instant discounts to our
custonmers. This will allow instant rebates for our
customers for installing our qualified equipment.

| mentioned by educating our trade
allies of our offerings, we are definitely putting
themin a position where they can kind of inmprove
t he experience for our customers to have an

excell ent customer experience when providing quality
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service.

And the | ast yell ow wheel speaks to
techni cal training. We provide technical training
and resources for our trade allies to ensure that
they are installing safe and quality installations.

And that concludes our wi nter

preparedness energy efficiency program nmessagi ng and

communi cati on.
Are there any questions?

COWMM SSI ONER MAYE EDWARDS: Thank you very nmuch,
Ms. Garrett. | do have one questi on. | was | ust
curious to know generally we see an increase in
energy efficiency programs as the wi nter draws near
or throughout the winter in general, specifically
maybe smart thernmostats for the overall programs.

MS. GARRETT: This is a great question. W have
seen an increase in our smart thermostats since the
program started.

Specifically, | can give that to you
at a |later date, but we have a significant increase
in the smart thermostat entryway for our customers.

COWMWM SSI ONER MAYE EDWARDS: So woul d you
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generally say it's seasonal, right? So there's an
i ncrease because of the wi nter season or just
because of the need or maybe word getting out a
little bit more?

MS. GARRETT: | think both. | think the word is
getting out. | think there's nore buzz about it
behi nd the scenes and people are interested in it |
think also for the comfort in |owering their energy
bills, and also |I think it's both.

COMM SSI ONER MAYE EDWARDS: Thank you.

COMM SSI ONER del VALLE: How do you go about
eval uating the performance of your trained allies
and ensuring accountability? Are the customers
interviewed afterwards, for exanple, to see whether
or not they were satisfied with the service that was
provided? 1|s there a survey that's done? How is
t hat done?

MS. GARRETT: Specifically we have custonmers that
do various surveys that we do have neetings wth
quarterly with our contractors, and, in addition to
that, we do have focus groups for our trade allies

and we provide |like an avenue for dialogue fromthe
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trade allies to the company as well.
COMM SSI ONER del VALLE: How many trade allies
are there --

MS. GARRETT: That's a good questi on.

COVMM SSI ONER del VALLE: -- for all the
utilities?
MS. GARRETT: | can get that information and get

back to you.

COWMM SSI ONER del VALLE: The question of what
services are being delivered, you al so have numbers
on what that distribution |ooks |Iike geographically?

MS. GARRETT: That's a great question, and I'I]|
have to get back to you

COVMM SSI ONER del VALLE: Coul d you provide it by
zi p code?

MS. GARRETT: So, for our trade allies, if |
under stand your question correctly, we do have a
contract circle tool for our customers that they can
utilize to find a contractor based on the zip code
and it's on the website.

COMM SSI ONER del VALLE: | "' m aski ng would you be

able to tell me right now for Nicor exactly where
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the services were delivered in terms of geographical
break-out ?

MS. GARRETT: Through our service territories in
the Illinois area?

COVMM SSI ONER del VALLE: Yes, a certain area.

MS. GARRETT: Today right now | can't get you
that information, but | can take that back and get
t hat back to you as soon as possible.

COWMM SSI ONER del VALLE: Are you speaking on
behalf of all utilities, right?

MS. GARRETT: Correct. Correct.

COMM SSI ONER del VALLE: Get that for Peoples

al so?
MS. GARRETT: Yes. "1l reach out to allies and
have all that information. And you want that, if

| " m understand you correctly, for each of the
utilities, correct?

COVMM SSI ONER del VALLE: Exactly, each of the
service territories.

COMM SSI ONER Mc CABE: | see heads nodding in the
back.

COMM SSI ONER ROSALES: But | do want to get
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clarification of Comm ssioner del Valle's coments
on the evaluations. So the trade allies evaluate
t hemsel ves, is that what you are saying?

MS. GARRETT: No. We have focus groups where we
communi cate with our trade allies, but we also have
customer service information that is being given to
our inplenmentation contractors that is fed to us on
a quarterly basis.

COMM SSI ONER ROSALES: One suggestion that | have
is on these trade allies that an annual eval uation
is done by you and by the conpanies thenselves to
see how service was fromthe trade allies to the
cust omers.

| think that would be a avail able tool
in terms of evaluation, because it's the customer
service that would count, and hearing fromthe trade
allies I'"'msure they're going to say we did a great
j ob.

The customer is the one actually
that's making the determ nation whether they were
satisfied or not with their performance, so | think

that's what Comm ssi oner del Valle was | ooking for
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in terms of evaluation fromthe customer and how
wel | they performed, you know, at their residence.

Do you understand where we are com ng
from?

MS. GARRETT: | do. Good point. Thank you.
COMM SSI ONER MAYE EDWARDS: Any further
gquesti ons?
(No response.)

Gr eat . | thank you very much,
Ms. Garrett. We do |ook forward to receiving some
additional information clarifying for Conm ssioner
del Valle fromall our utilities. Thank you so
much.

This is generally the part that |
really |l ook forward to, because | know
Comm ssioner del Valle kind of commented on a
guestion earlier about ComEd and rate shock. W are
tal ki ng about how prices will increase here and so
how do we get that information out to our consuners
to make sure that they are not ill-prepared and to
make sure they're in the |oop about that.

So with that said, Mchelle Rindt, who
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is the Vice President of Customer Service at Peopl es

Gas and North Shore Gas, she will present on behalf
of all of our utilities on customer service and
outreach.

PRESENTATI ON

BY

MS. RI NDT:

Comm ssioners, thank you very much for

allowing me to be here to speak on behalf of our

customers. So the topic that | would |ike to cover

this nmorning concerns Custonmer Service and Outreach,

whi ch i ncludes our financial assistance, customer
experience, and customer safety.

LaJuana has already done a great job
tal ki ng about energy efficiency, and that's a key
component as wel | .

So with regard to the financial
assistance -- so this year for the 2017 program we
started on Septenber 1. Wth regard to LI HEAP,
there's $165 mllion available in the state that
compare to $149 mllion last year, so a little bit

hi gher with regard to total doll ars.
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I1linois, again, ranked fourth with
regard to the amount of money, so ahead of us is
New Yor k, Pennsylvania, and California, and, again,
that's allocated where needed. So, again, | think
the fourth ranking is very good for our state in the
sense of need here.

Approxi mately 300, 000 customers and
30,000 additional customers will receive LIHEAP or
PI PP this year. So, again, we have got the PIPP
program back in place, and that started in Septenmber
as wel | .

| would like to think that the reason
why the funding -- we get so much funding in
Illinois, certainly the LIHEAP action days, so,
again, this year they are well represented. W have
our manager of collections and other representatives
from our companies and others as well in Washi ngton
on the advocacy day to tal k about how i nmportant it
is that funding for our state.

So, again, making sure that those
funds continue to come back to our state for our

customers and our needs, and then we al so have
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LI HEAP Action Month as well.

So, again, with regard to PIPP, you
know, that program has been reinstated and customers
have been receiving those funds, and LIHEAP is
still, you know, funded as well.

So that the critical thing there is,
we can talk a little bit nore about that, but
getting our customers to apply for these funds, you
know, really trying to get that word out. We try
all different comunication avenues, but making
sure -- we certainly don't want funds unused, so
that's | think the challenge for utilities to
certainly make sure that through different
communi cati on avenues we are continuing to encourage
customers to do that.

In addition to funding through the
federal and state, there's also financial assistance
that's available to our customers through our own
utility programs. You'll see up on the slide
various names that they go by, so, again, Warm
Nei ghbors, Cool Friends; | Care, Sharing Prograns,

Share the War nt h.
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So, again, these funds now are a
conmbi nation typically fromthe company enmpl oyees and
our custonmer contributions, and, again, a great
opportunity for customers to tap into that funding
as well to supplement some of the other funds that
t hey received.

Agai n, communi cation methods there,
you know, calling our custonmers, brochures,
advertising, some of those key areas to again make
sure, in our case Peoples Gas, that the funds are
utilized those years and they roll to the next year
so those funds don't expire, but we have a policy
where you get one grant per year, so we want to make
sure ideally that custonmers woul d approach us each
year and apply for that grant so they are getting a
grant each year, if needed.

Again, with regard to educati on about
financial --

(Audi o advertisement.)

That's a radio ad.

OCkay. Well, that came up very

qui ckly. What that was an exanmple of a radio ad
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t hat we have this year for both North Shore Gas and
Peopl es Gas customers, again, trying different or
each met hod, you know, print but also radio.

We are also looking at utilizing panel
drills, posters, and things on the CTA which
many valued utilities do as well, some multiple
met hods of outreach.

And, again, as a great exanmple, we try
to use radio this year as well looking to really
increase that over the next few nonths.

COMM SSI ONER MAYE EDWARDS: "' mjust curious.
Peopl e generally see Peoples Gas on television ads;
is that right?

MS. RI NDT: Right. W did that in the past. W
are looking into that. W just |ooked at some
funding availability for the rest of the year and,
again, really trying to have another method of
getting that communication out to our customers Sso
we anticipate that happening this year as well.

COMM SSI ONER MAYE EDWARDS: For some reason |
just generally see a |lot of Nicor television ads,

but 1'm obviously hearing more from the radio.
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was just curious about it.

MS. RI NDT: And part of it, quite frankly, has
been the budget, but this year we really want to
carve out dollars. W felt that would be another
way to reach our custonmers more effectively perhaps.

COMM SSI ONER ROSALES: | agree. | would like to
see how that comes about and how you do the
mar keti ng.

| find it very fascinating
understanding TV would be nuch nore effective than
some of the others that you use.

| would be really interested in how
you go about deciding is it going to be more to the
CTA, is it going to be nore on the radio. | find
t hat fascinating, too. | find it fascinating as a
former marketing guy, so | would be interested in
how you do that.

| certainly understand there's a
limted budget, and how you work that budget | would
li ke to know just personally.

MS. RI NDT: But we al so have our director of

communi cations here today. That's one thing we are
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devel opi ng, and she already has some ideas for and
how to expand that outreach to our customers, so
"1l be happy to give you that.

COMM SSI ONER del VALLE: Along the same |ine,
on-bill financing is a programthat very few people
know about .

MS. RI NDT: Okay.

COVMM SSI ONER del VALLE: The gas conpani es need
to --

MS. RI NDT: Step it up in that area?

COVMM SSI ONER del VALLE: Yes.

MS. RINDT: Yes. We haven't seen the
participation quite frankly from our customers that
we woul d have thought we would have seen in that

ar ea. That's another area of focus and educati on.

| think it comes back to education to our custonmers.

COMM SSI ONER MAYE EDWARDS: It sounds |ike we
need a meeting on communication, maybe we can have
something |ike that.

MS. RI NDT: Good point. We will do that.

So, again, just another listing and

more information on various channels that we use.
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Again, part of that is certainly around educati ng
our customers. Let's make sure we educate our
customers. We have to educate our enmployees. So
" m sure all of the utilities that's a starting
poi nt as our call centers those are certainly our
outreach.

Many of our custonmers, whether it's
i nbound or outbound, calling to make sure that they
understand the progranms that are avail able, and the
funding that's avail able, and making sure they're
bringing that conversation to those customers,
again, looking at a lot of different fairs, |ike
official events, again, E-mail, text, so trying to
make sure that what is the customer's communication
of choice and making sure that, you know, we are
movi ng forward as customers are nuch nmore, you know,
technol ogy savvy that we bring that technol ogy as
wel |, social media, utility resources, nmedia fairs,
so it's not one size fits all. W're trying to |ay
out the various opportunities we have in the
communities and utilize all of those.

So with regard to customer experience
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-- and, again, this is another important aspect of

having billing and payment options for our customers

-- again, you know, some customers prefer the

electronic billing arrangement, some customers |ike

budget billing, payment plans, they fall behind, so

agai n maki ng sure that we have those things

avail able for our customers, making sure they

understand the ins and outs of those prograns, and

t hi nk, especially, as we heard today, that, you
know, gas bills will |ikely be higher this year
estimati ng somewhat of a nore normal w nter.

Customers get confused around that,
right? They don't understand or don't -- we don't
intend to remenber sonetimes what the tenperature
was | ast year, of course, or how that m ght affect
the bill

So having those conversations with
customers about -- you know, maybe there's two

things: there's the decision, the actual cost of

gas, so making sure our enployees, whether they're

field empl oyees or we hold sessions with our field

enpl oyees as well, to educate them on the price of
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gas so that if they're all talking with customers or

doi ng something totally unrelated to billing to make

sure that they get inside service inspections, but
customers have questions and using that opportunity
to educate our customers.

Wth regard to customer safety,
again, a very critical aspect all year around, but
especially now as custonmers start to turn on their
heat, so we do tal k about fire prevention, CO
safety, making sure safe removal of ice and snow
buil d-up around nmeters, gas service, and | think
sometimes we don't think about that, right,
especially if it's an outside service. It's one of
those things it just exist, so, again, making sure
t hat customers are aware of that, and certainly
billing scams. They all tend to come up fromtime
to tinme.

There's certain things now, too, that
| think we need to become a little nmore aggressive
with regard to making sure that we are doing things
to educate our customers about those scanms as well,

and you will hear nore about that in a m nute.
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There's actually an exanple of a
U- Tube video that was devel oped by Ameren Illinois
and the company has actively reached out to radio,
TV, and print outlets throughout their service
territory. | don't click on that.
Marci e, do you know how that's suppose
to work?
MS. GROSSMAN: You should click right on the
ot her one, that one versus Aneren |llinois' video.
MS. RINDT: There we go. Thank you.
(Audi o Video Presentation.)
That's a great educational video.
Anot her exanple, there was an ad by
M d- Am regardi ng carbon nmonoxi de poi soning as well.
Wth regard to custonmer safety, again,
well, alittle bit nore on scans, because, again,
especially this time of year and throughout the
wi nter, nore and nmore of that.
There's several utilities that are now
sort of a network that ensure best practices
i ncreasing customer awareness, and scams invol ving

utilities. This group started in June of 2016 and
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t hey have roughly touch points to address known
types of scanms, but sometinmes in one certain
territory versus another there will be different
t hi ngs that kind of nove geographically, so it's
hel pful to talk to all the stakehol ders of what's
going on and to get ahead of that and educate our
customers, if possible.

M d- Amr produced and rel eased an
informative scam video, so it's a little long, so we
are not going to show it today, but that's just a
| ogo up there, and it was via U-Tube, Facebook, and
Twitter, and it's also a nonthly residenti al
newsl etter that they communicated with regard to
scams as well, so, again, using various outreach
met hods to make sure customers again are aware of
t hose scans.

So, again, with regard to custonmer
safety, just again exanmples, we have got Twitter, so
we' re making sure that we tweet various messages to
our customers.

Ni cor al so has an exanmpl e of making

sure that custonmers check their alarns, so those
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friendly rem nders, things we probably all know but
forget fromtime to time, so it is very much a
priority for all the utilities in the state, and,
again, trying to use social media in other areas to
communi cate those messages.

So, in general, then, again, talking
about wi nter preparedness, each of our customers
tal k about several key areas. | also want to make
sure customers are aware of potential storms and how
t hey i mpact things, again, using all the different
met hods of communi cations to our customers, talking
about the upcom ng heating season, safety and storm
safety for them as well.

So | think, you know, as you had
conversations with some specific utilities and
certainly lay out more specifically but trying to
present an overview today, and there's a | ot that
goes on | think with each of the utilities with
regard to communi cati ons.

COMM SSI ONER MAYE EDWARDS: Thank you, Ms. Ri ndt,
for being here today.

A question that | have that cones to
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mnd is the communi cati on between | guess maybe your
| evel and the CSRs, how often they are briefed about
undat ed significant changes?

For exanple, we tal ked about increase
in costs, increase obviously based on the increase
of natural gas as well on our custoners.

How are the CSRs notified of that,
actually, you know, getting inundated with calls
from peopl e about higher bills?

Sometimes | find that it doesn't
necessarily trickle down to them and they're not
prepared to, you know, deal with them on mass
calling, and also to provide adequate information in
a way that would be hel pful and defuse any kind of
anger or frustration on behalf of the consumer.

Can you answer that? |'m sure you
have probably | ooked at those.

MS. RINDT: Sure. So we have different methods
of communi cation. W have an on-line -- what's
called an on-line cycle for our residents. | t
carries a lot of basic information that they can use

insofar as talking to customers about their gas
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bills, but then, in addition, for information that
changes on a nore frequent basis, we have daily
bulletins that are sent out to our CSRs. W also
have our monitors and call centers where we are
di spl aying informati on as wel .

So, for exanple, gas prices would be
one of those things that would be included in a
bull etin, but then also we m ght see on a nmonitor,
especially if you start to see in a call center
moni toring your call volunmes, seeing sone peak of
all kinds of weather.

We have benefitted by the warmer

weat her. All of a sudden it takes a dip, and once
customers receive their bill delay or they receive
their bill a week |ater, we would al so see a spike

in call volume, so, again, getting that information
to what our customers are asking, and what's good
information we're sharing with those customers.
Any ot her questions?
COMM SSI ONER ROSALES: You ever use a press
rel ease to comunicate these price increases? |'m

concerned because | know we are starting to get
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these calls and in one particular nove that people
use, rightfully or wrongly, is gasoline prices, and
since they're so low, not that they should correlate
t hat, but they do, and the fact that their heating
gas bill is going to become a little bit higher for
no reason somehow bei ng proactive would probably be
a good idea.

MS. RI NDT: Yes. We have used press releases in
the past. We don't have anything schedul ed right
now, but we'll certainly nonitor the pricing
situation. That's certainly an option we can use as
wel | .

COMM SSI ONER del VALLE: The LI HEAP received the
federal funding, the state funding. W have a
budget in place half a year, |ast year took
awhi l e --

MS. RINDT: Right.

COVMM SSI ONER del VALLE: -- to get the
appropriation for energy efficiency.

Wasn't that somewhat over
$5 million --

MS. RI NDT: For the state?
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COMM SSI ONER del VALLE: -- for the state
portion?

MS. RI NDT: Does anybody know t hat nunber?

(No response.)
| can get back to you, Conmm ssioner,
on that.

COWMM SSI ONER del VALLE: They are our state
dol | ars.

MS. RI NDT: Yes, they are.

COMM SSI ONER del VALLE: There's a dedicated fund
for state energy assistance, right?

MS. RINDT: That's what | thought is the PIPP
dol | ars.

COMM SSI ONER del VALLE: The federal dollars,
yes, that includes PIPP.

MS. RI NDT: Right. So there's the federal and
then there's the PIPP that's separate and that's a
sur char ge.

COWM SSI ONER del VALLE: That's a surcharge. So
how much is that?

MS. RINDT: On the -- | don't believe we were

able to get that fromthe other utilities.
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Il s that

So for

right,

Mar ci e?

our conpany for this year it

was roughly $5 million.

t ot

act

Was

act

COWM SSI ONER del

al amount ?

VALLE:

You

don't know what the

MS. RI NDT: | do not know the total amount.
COVMM SSI ONER del VALLE: So you have a LI HEAP

lon day for the federal dollar?

MS. RI NDT: Yes.

COWMM SSI ONER del VALLE: That action date is for
hi ngton?

MS. RI NDT: Yes.

COMM SSI ONER del VALLE: Do you have a conparabl e
ilon date for Illinois to make sure that those

dol Il ars are appropriated?

wor

directly to the utility,

custoners that

MS. RINDT: Wth regard to PIPP, the way that

ks is that the surcharge on the bill, as we did

those utilities in t

was

COWM SSI ONER del

t hat

are paying that,

was -- so the

it comes back to

hat same distribution, so that

VALLE:

But

t hey have to be
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appropriated. Wasn't that an issue?

MS. RI NDT: Ri ght. There was a separate fund,
right. Ri ght .

COWMM SSI ONER del VALLE: The money was there, but
t hey were appropri ated.

MS. RI NDT: Ri ght, but it's my understanding --
again, if there's someone has more detail in the
audi ence -- that once it's decided to appropriate
that that's the method with regard to appropriation
has al ready been deci ded, again, based on what the

customers, so ConmEd coll ected X-doll ars. That's how

we - -

COVMM SSI ONER del VALLE: Okay.

MS. RI NDT: But | need to clarify.

COWM SSI ONER del VALLE: You need to tal k about
all this, because the point |I want to make is that

| ast year, while we were going through all this,
t here was a concern --

MS. RI NDT: Yes, sir.

COVMM SSI ONER del VALLE: | think utilities were
ki nd of quiet about it.

MS. RINDT: Okay.
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COMM SSI ONER DEL VALLE: "' m sure behind the
scenes they were addressing it, but I think we
shoul d use an action day at the state |evel --

MS. RI NDT: Okay. | will note that.

COMM SSI ONER del VALLE: -- because it creates a
| ot of anxiety out there with fol ks who are caught
in the system They don't know whet her or not
there's an appropriation because with the federal
doll ars the General Assenbly has to appropriate
t hose doll ars.

MS. RINDT: They do.

COWMM SSI ONER del VALLE: They can't rel ease the
appropriation wi thout the people wondering whether
t hings are getting caught up in the budget
negoti ati ons and whether or not those dollars are
going to be there. It creates a | ot of anxiety out
t here. | saw it last year with fol ks who were
wondering am |l going to get help this year.

COWMM SSI ONER MAYE EDWARDS: Thank you very nmuch.

If there are no more questions of
Ms. Rindt, we really appreciate your being here.

MS. RI NDT: "1l make sure we follow up on that.
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COVMM SSI ONER MAYE EDWARDS: There's a coupl e of
action line things floating around, and if you get
t hose back to us, we would appreciate it.

MS. RINDT: Thank you.

COMM SSI ONER MAYE EDWARDS: Woul d you join ne in
anot her round of applause for all our panelists.
Thank you

(Appl ause.)

| want to thank you all for your
participation, and if you did come from out of town,
and many of you who did not come from out of town,
you came from down the street, thank you for sharing
your time for being here and your participation for
bei ng here. W always appreciate that.

And, again, | think I can speak for
everyone and ny coll eagues when | say it's
reassuring to know what we have seen today. A great
effort has been put forth into ensuring the
readi ness, and, again, the goal is to make sure that
our consumers are prepared as possible. I n general,
we have enough to nmeet their demand and it seens

t hat way for today.
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So anot her final thanks to Chairman
Sheahan and the Comm ssioners for attending and
participating in today's discussion.

And | ast, but certainly not |east, |
would Ii ke to thank our Legal and Policy Advisors,
Anne McKeon and Nakhia Crossley, for their hard work
in putting forward today's presentation.

And, with that, we stand adjourned.
Have a wonderful day. Happy November.

(Wher eupon, the above

matter was adj ourned.)
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