The Citizens Utility Board and The City of Chicago’s Initial Comments in the First Phase of the Retail Competition Workshop

April 21, 2006

On April 5, 2006, the Illinois Commerce Commission (ICC) Staff served a workshop process notice to all parties to ICC Docket Nos. 05-0159, and 05-0160/61/62.  In this notice, Staff asked for comments on both a proposed definition of retail competition and a list of topics that should be addressed through the workshop process.  The purpose of the following comments by the Citizens Utility Board and the City of Chicago (CUB-City) is to address these issues and to serve as notice that CUB and the City intend to participate in the Retail Competition Workshop process.   Please add the following individuals to the workshop list-serve:

Chris Thomas

Director of Policy

Citizens Utility Board

cthomas@citizensutilityboard.org
Anne McKibbin

Sr. Policy Analyst

Citizens Utility Board

amckibbin@citizensutilityboard.org
Ronald D. Jolly

Senior Counsel

City of Chicago Department of Law

Regulatory & Aviation Litigation Division

rjolly@cityofchicago.org
Definition of Retail Competition

CUB and the City appreciate Staff’s desire to further this process, and are grateful that Staff has provided an initial proposed definition of retail competition.  This definition is a useful starting point for the workshop discussion.  However, CUB and the City believe that this definition is lacking in two essential ways.  First, the definition should explicitly clarify that the goal of retail competition is to provide price discipline in the marketplace.  Second, the definition should consider only competition provided by entities that are not affiliates of the local electric utility.  CUB and the City propose the following modifications to the Staff’s proposed definition:

Retail Competition:  The ability of retail electric customers to choose whether to purchase their electricity supply from either the local electric utility or from a unaffiliated alternative retail electric suppliers.  The amount of competitive retail activity is maximized when all identified barriers to wholesale and retail competition have been eliminated, and consumers are protected by vigorous price competition. 

Topics for Future Workshops

The following is a non-exhaustive list of questions that should be addressed during the Retail Competition Workshop Process:   

What are the goals of the Retail Competition Workshop Process?

What end product will the working group produce? 

Do consumers want to shop for electricity?

How will consumers be protected as retail competition develops?

How will consumers be protected after retail competition has developed?

Do current marketing regulations adequately protect consumers?

Should the Commission facilitate municipal aggregation?

Should the Commission facilitate municipal opt-out aggregation?

Staff also asked for comments on how these workshops should be conducted.  CUB and the City are flexible on this issue, but stress that a clear and concise agenda should be presented to the group prior to any future workshops, no matter how they are conducted (i.e. face-to-face meetings, conference calls, or e-mail exchange).
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