
Docket No. 16-0259 
ICC Staff Exhibit 5.0 

 

 

 
 
 
 
 
 

REBUTTAL TESTIMONY 
 

of 
 

RICHARD W. BRIDAL II 
 

Accounting Department 
 

Financial Analysis Division 
 

Illinois Commerce Commission 
 
 

Commonwealth Edison Company 
 

Annual Formula Rate Update and Revenue Requirement Reconciliation 
Under Section 16-108.5 of the Public Utilities Act 

 
 
 
 
 

Docket No. 16-0259 
 
 
 
 
 

August 11, 2016 



Docket No. 16-0259 
ICC Staff Exhibit 5.0 

 

 

TABLE OF CONTENTS 

 
Witness Identification ................................................................................................... 1 

Schedule Identification ................................................................................................. 1 

Adjustments Reflected in ComEd Rebuttal Testimony Revenue Requirements ..... 2 

#SmartMeetsSweet Initiative ........................................................................................ 2 

Adjustment to Employee Recognition Costs .............................................................. 4 

Conclusion ..................................................................................................................... 7 

 

SCHEDULES 
 
Schedule 5.01 Adjustment to Employee Recognition Costs 

 

ATTACHMENTS 
 
Attachment A ComEd responses to Staff Data Requests RWB 6.01 through RWB 

6.06 with RWB 6.02_Attach 1 and RWB 6.04_Attach 1 
 
Attachment B ComEd response to Staff Data Request RWB 7.01 with RWB 

7.01_Attach 1 
 
Attachment C ComEd response to Staff Data Request RWB 8.01 
 
 



Docket No. 16-0259 
ICC Staff Exhibit 5.0 

 1 

Witness Identification 1 

Q. Please state your name and business address. 2 

A. My name is Richard W. Bridal II.  My business address is 527 East Capitol 3 

Avenue, Springfield, Illinois 62701. 4 

Q. Have you previously testified in this proceeding? 5 

A. Yes.  My direct testimony is ICC Staff Exhibit 2.0. 6 

Q. What is the purpose of your rebuttal testimony in this proceeding? 7 

A. The purpose of my rebuttal testimony is to:  8 

1. Discuss various adjustments incorporated into the Commonwealth Edison 9 

Company (“ComEd”) rebuttal testimony revenue requirements; 10 

2. Withdraw my adjustment to ComEd’s #SmartMeetsSweet initiative (“SMS”) 11 

costs; and 12 

3. Respond to the rebuttal testimony of ComEd witness Mr. Newhouse 13 

regarding employee recognition and propose an amended adjustment to 14 

employee recognition costs. 15 

 Schedule Identification 16 

Q. Are you sponsoring any schedules as part of ICC Staff Exhibit 5.0? 17 

A. Yes.  I prepared the schedules listed below for the Company for the 2015 filing 18 

year and reconciliation year.  The schedules pertain to both the filing year and 19 

reconciliation year revenue requirement determinations. 20 

 Adjustment Schedules  21 
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 Schedule 2.01 Adjustment to Employee Recognition Costs 22 

Q. Have you included any attachments as part of your direct testimony? 23 

A. Yes.  I have included the following attachments: 24 

Attachment A ComEd responses to Staff Data Requests RWB 6.01 25 
through RWB 6.06 with RWB 6.02_Attach 1 and RWB 26 
6.04_Attach 1 27 

Attachment B ComEd response to Staff Data Request RWB 7.01 with 28 
RWB 7.01_Attach 1 29 

Attachment C ComEd response to Staff Data Request RWB 8.01 30 

 Adjustments Reflected in ComEd Rebuttal Testimony Revenue Requirements 31 

Q. Does ComEd’s rebuttal testimony reflect any of the adjustments you 32 

proposed in your direct testimony? 33 

A. Yes.  In his rebuttal testimony ComEd witness Mr. Newhouse reflected in 34 

ComEd’s rebuttal revenue requirement the adjustment to Business Service 35 

Company costs set forth in my Schedule 2.03.1  Also, for purposes of this 36 

proceeding, Mr. Newhouse accepted the adjustment to Rate Case Expense set 37 

forth in my Schedule 2.04.2  As such, these issues are now uncontested. 38 

#SmartMeetsSweet Initiative 39 

Q. Please discuss your direct testimony adjustment to remove 40 

#SmartMeetsSweet Initiative Costs. 41 

                                            
1 ComEd Ex. 9.0, 21. 
2 Id., 21-22. 
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A. My direct testimony and Schedule 2.01 set forth an adjustment to disallow costs 42 

of the SMS initiative not already self-excluded by the Company.3     43 

Q. Did ComEd respond to your adjustment in its rebuttal testimony? 44 

A. Yes.  ComEd witness Mr. Newhouse disagreed with my adjustment.  Mr. 45 

Newhouse stated that the purpose of the SMS initiative was educational and not 46 

for goodwill or institutional advertising.4  Mr. Newhouse stated that the entire 47 

SMS initiative is built around ComEd’s goal to educate customers on the benefits 48 

of smart meters at locations where the smart meters are being deployed, and 49 

explains details regarding the educational messages communicated as part of 50 

the SMS initiative.5  Further, in response to subsequent Staff data requests, 51 

additional support for the recovery of SMS costs was provided.6 52 

Q. How do you reply? 53 

A. After reviewing Mr. Newhouse’s rebuttal testimony and the subsequent data 54 

request responses regarding costs of the SMS initiative, I am withdrawing my 55 

adjustment to disallow SMS costs.  Although I am not an attorney, in my opinion 56 

Mr. Newhouse’s rebuttal testimony and the subsequent data request responses 57 

demonstrate that the costs of the SMS initiative which ComEd seeks to recover 58 

through its revenue requirements in this proceeding are associated with 59 

                                            
3 Staff Ex. 2.0, 2-5. 
4 ComEd Ex. 9.0, 10-15. 
5 Id., 12-13. 
6 Attachment A. 
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customer education and informational advertising that is allowable under Section 60 

9-225(3) of the Public Utilities Act.7   61 

Adjustment to Employee Recognition Costs 62 

Q. Please summarize your direct testimony adjustment to remove from the 63 

revenue requirement costs associated with Company employee recognition 64 

activities, awards, and events. 65 

A. In direct testimony I proposed an adjustment to disallow all employee recognition 66 

costs because the costs had not been shown by the Company to be reasonable 67 

and prudent costs necessary for the provision of delivery services, nor had the 68 

expenditures been shown to enhance a customer’s experience.  No sufficient 69 

nexus was established between each employee recognition program expenditure 70 

and a direct benefit to customers.8 71 

Q. Did ComEd respond to your adjustment to employee recognition costs in 72 

its rebuttal testimony? 73 

A. Yes.  ComEd witness Mr. Newhouse disagreed with my direct testimony 74 

adjustment.  Mr. Newhouse stated that employee recognition is only provided for 75 

performance above and beyond what is required in the ordinary course of 76 

employment.9  Further, Mr. Newhouse provided information regarding the 77 

perceived customer benefit associated employee recognition, explained how 78 

ComEd’s employee recognition costs compare to other companies, and provided 79 

                                            
7 ILCS 5/9-225(3) 
8 Staff Ex. 2.0, 5-9. 
9 ComEd Ex. 9.0, 16. 
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specific examples of recognition provided to ComEd employees in 2015 for 80 

achievements and performance.10  Also, in response to subsequent Staff data 81 

requests ComEd provided additional information regarding its employee 82 

recognition awards. 83 

Q. How do you reply? 84 

A. After reviewing Mr. Newhouse’s rebuttal testimony and the subsequent data 85 

request responses regarding costs of employee recognition awards, I am revising 86 

my adjustment to remove from the revenue requirement only employee 87 

recognition costs associated with safety awards and service/longevity awards.  88 

Costs associated with employee achievement/performance awards are retained 89 

as a recoverable cost.  Schedule 5.01 sets forth my revised adjustment to allow 90 

recovery of employee achievement/performance awards but continues to remove 91 

costs associated with employee safety awards and employee service/longevity 92 

awards.  As such, the costs of awards which ComEd claims are for employee 93 

performance above and beyond what is required in the ordinary course of 94 

employment will be recovered from ratepayers.  However, for the reasons stated 95 

below and in my direct testimony, costs of safety awards and service/longevity 96 

awards should not be recovered from ratepayers. 97 

Q. Please provide the rationale for your Schedule 5.01 Adjustment to 98 

Employee Recognition Costs. 99 

A. Schedule 5.01 sets forth my revised adjustment to remove from the revenue 100 

                                            
10 Id., 16-21. 



Docket No. 16-0259 
ICC Staff Exhibit 5.0 

 6 

requirement costs associated with Company recognition activities, awards, and 101 

events related to employee safety and employee service/longevity because those 102 

costs have not been shown to be prudent, reasonable, or necessary for the 103 

provision of delivery services and have not been shown to have any direct benefit 104 

to customers.  Further, the safety awards at issue represent a duplicative layer of 105 

compensation beyond normal wages and the safety-related incentive 106 

compensation plans allowed under Section 16-10835(c)(4)(A) of the Public 107 

Utilities Act.11  As demonstrated in ComEd direct testimony, employees are 108 

already rewarded for safety achievements through safety-based metrics within 109 

the ComEd incentive compensation plan.12  As such, employees have already 110 

been rewarded for safety achievements and ratepayers are already paying costs 111 

associated with safety achievements. 112 

As explained in my direct testimony, the Commission has consistently disallowed 113 

employee recognition  expenditures that: 1) have not been shown to be 114 

reasonable and prudent costs necessary for the provision of delivery services; 115 

and 2) have no direct benefit to customers.13  In response to Staff DR RWB 7.01, 116 

the Company further categorized the types of employee recognition expenditures 117 

it incurred.14  One cost category, employee achievement/performance awards, 118 

was sufficiently supported to show that it was reasonable, prudent and necessary 119 

for the provision of utility services and had a direct customer benefit.  Therefore, I 120 

                                            
11 220 ILCS 5/16-108.5(c)(4)(A). 
12 ComEd Ex. 1.0, 19-28; ComEd Ex. 1.01. 
13 Staff Ex. 2.0, pp. 7-9. 
14 Attachment B. 
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reduced my adjustment to recognize that this specific sub-category of employee 121 

recognition costs should be reflected in rates. 122 

For the reasons stated above and in my direct testimony, costs of safety awards 123 

and service/longevity awards should not be recovered from ratepayers.15   124 

Q. Has ComEd agreed to remove from its requested revenue requirements the 125 

costs of safety awards and service/longevity awards as proposed in your 126 

Schedule 5.01 adjustment? 127 

A. Yes.  In response to Staff data request RWB 8.01, in order to limit the issues in 128 

the current proceeding, and without waiving ComEd’s right to seek recovery of 129 

employee recognition expenses in future proceedings, the Company agreed with 130 

my adjustment to remove the costs of safety awards and service/longevity 131 

awards from ComEd’s requested revenue requirements.16  As such, the issue of 132 

Employee Recognition Costs is now uncontested. 133 

Conclusion 134 

Q. Does this question end your prepared rebuttal testimony? 135 

A. Yes. 136 

                                            
15 See also, Ameren Illinois Co., ICC Order Docket No. 15-0305, 54-56 (December 9, 2015). 
16 Attachment C. 
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Line
No. Description Amount Source

(a) (b) (c)

Distribution Expense
1 2015 Jurisdictional Employee Recognition Costs per Staff 120$     Staff Sch. 5.01, p2, Ln 11
2 2015 Jurisdictional Employee Recognition Costs per ComEd 462       Staff Ex. 5.0, Attachment A, p2, Ln 6, Col (B)
3 Staff Adjustment - Employee Recognition Costs (Distribution Exp.) (342)$    Line 1 - Line 2

Customer Accounts Expense
4 2015 Jurisdictional Employee Recognition Costs per Staff 188$     Staff Sch. 5.01, p3, Ln 11
5 2015 Jurisdictional Employee Recognition Costs per ComEd 262       Staff Ex. 5.0, Attachment A, p2, Ln 6, Col (C)
6 Staff Adjustment - Employee Recognition Costs (Customer Exp.) (74)$      Line 4 - Line 5

Administrative & General Expense
7 2015 Jurisdictional Employee Recognition Costs per Staff 364$     Staff Sch. 5.01, p4, Ln 11
8 2015 Jurisdictional Employee Recognition Costs per ComEd 693       Staff Ex. 5.0, Attachment A, p2, Ln 6, Col (D)
9 Staff Adjustment - Employee Recognition Costs (A&G Exp.) (329)$    Line 7 - Line 8

Capitalized/Rate Base
10 2015 Jurisdictional Employee Recognition Costs per Staff 183$     Staff Sch. 5.01, p5, Ln 11
11 2015 Jurisdictional Employee Recognition Costs per ComEd 186       Staff Ex. 5.0, Attachment A, p2, Ln 6, Col (E)
12 Staff Adjustment - Employee Recognition Costs (Distribution Plant) (3)$        Line 10 - Line 11
13 Staff Adjustment - Employee Recognition Costs (Accumulated Depreciation) -$          (a) Line 12 x 2.45% x (-1)
14 Staff Adjustment - Employee Recognition Costs (Depreciation Expense) -$          (a) Line 12 x 2.45%

(a) Per ComEd Ex. 2.02, 2015 Book Depreciation Rate was 2.45%

Commonwealth Edison Company
Adjustment to Employee Recognition Costs

For the Filing Year Ending  December 31, 2015
(In Thousands)
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Line
No. Description Amount Amount Source

(a) (b) (c) (d)
Distribution Expense

1 2015 Jurisdictional Employee Recognition Costs per Company 462$     Staff Ex. 5.0, Attachment A, p2, Ln 6, Col (B)

2 2015 Jurisdictional Employee Recognition Costs - Achievement/Performance Awards 89$       Staff Ex. 5.0, Attachment A, p2, Ln 12, Col (B)
3 2015 Jurisdictional Employee Recognition Costs - Safety Awards 251       Staff Ex. 5.0, Attachment A, p2, Ln 18, Col (B)
4 Total 2015 Jurisdictional Employee Recognition Costs - Achvmt/Prfmnc and Safety Awards 340$     Line 2 + Line 3

5 Safety Awards as a Percentage of Total Achievement/Performance and Safety Awards 73.82% Line 3 / Line 4
6 2015 Jurisdictional Employee Recognition Costs - Other Awards 120$     Staff Ex. 5.0, Attachment A, p2, Ln 30, Col (B)
7 2015 Jurisdictional Employee Recognition Costs - Other Awards Attributed to Safety 89$       Line 5 x Line 6
8 2015 Jurisdictional Employee Recognition Costs - Safety Awards 251       Staff Ex. 5.0, Attachment A, p2, Ln 18, Col (B)
9 2015 Jurisdictional Employee Recognition Costs - Service/Longevity Awards 2           Staff Ex. 5.0, Attachment A, p2, Ln 24, Col (B)

10 Total 2015 Jurisdictional Employee Recognition Costs Not Allowable per Staff 342$     Line 7 + Line 8 + Line 9

11 Total Allowable 2015 Jurisdictional Employee Recognition Costs per Staff 120$     Line 1 - Line 10

Note: Staff allocated "Other" awards between "Achievement/Performance" and "Safety."
"Service/Longevity" was not used in the allocation of "Other" awards because ComEd
determined that "Other" awards were exclusive of "Service/Longevity" awards.

Commonwealth Edison Company
Adjustment to Employee Recognition Costs

For the Filing Year Ending  December 31, 2015
(In Thousands)
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Line
No. Description Amount Amount Source

(a) (b) (c) (d)
Customer Expense

1 2015 Jurisdictional Employee Recognition Costs per Company 262$     Staff Ex. 5.0, Attachment A, p2, Ln 6, Col (C)

2 2015 Jurisdictional Employee Recognition Costs - Achievement/Performance Awards 158$     Staff Ex. 5.0, Attachment A, p2, Ln 12, Col (C)
3 2015 Jurisdictional Employee Recognition Costs - Safety Awards 62         Staff Ex. 5.0, Attachment A, p2, Ln 18, Col (C)
4 Total 2015 Jurisdictional Employee Recognition Costs - Achvmt/Prfmnc and Safety Awards 220$     Line 2 + Line 3

5 Safety Awards as a Percentage of Total Achievement/Performance and Safety Awards 28.18% Line 3 / Line 4
6 2015 Jurisdictional Employee Recognition Costs - Other Awards 42$       Staff Ex. 5.0, Attachment A, p2, Ln 30, Col (C)
7 2015 Jurisdictional Employee Recognition Costs - Other Awards Attributed to Safety 12$       Line 5 x Line 6
8 2015 Jurisdictional Employee Recognition Costs - Safety Awards 62         Staff Ex. 5.0, Attachment A, p2, Ln 18, Col (C)
9 2015 Jurisdictional Employee Recognition Costs - Service/Longevity Awards -           Staff Ex. 5.0, Attachment A, p2, Ln 24, Col (C)

10 Total 2015 Jurisdictional Employee Recognition Costs Not Allowable per Staff 74$       Line 7 + Line 8 + Line 9

11 Total Allowable 2015 Jurisdictional Employee Recognition Costs per Staff 188$     Line 1 - Line 10

Note: Staff allocated "Other" awards between "Achievement/Performance" and "Safety."
"Service/Longevity" was not used in the allocation of "Other" awards because ComEd
determined that "Other" awards were exclusive of "Service/Longevity" awards.

Commonwealth Edison Company
Adjustment to Employee Recognition Costs

For the Filing Year Ending  December 31, 2015
(In Thousands)
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Line
No. Description Amount Amount Source

(a) (b) (c) (d)
Administration and General Expense

1 2015 Jurisdictional Employee Recognition Costs per Company 693$     Staff Ex. 5.0, Attachment A, p2, Ln 6, Col (D)

2 2015 Jurisdictional Employee Recognition Costs - Achievement/Performance Awards 299$     Staff Ex. 5.0, Attachment A, p2, Ln 12, Col (D)
3 2015 Jurisdictional Employee Recognition Costs - Safety Awards 89         Staff Ex. 5.0, Attachment A, p2, Ln 18, Col (D)
4 Total 2015 Jurisdictional Employee Recognition Costs - Achvmt/Prfmnc and Safety Awards 388$     Line 2 + Line 3

5 Safety Awards as a Percentage of Total Achievement/Performance and Safety Awards 22.94% Line 3 / Line 4
6 2015 Jurisdictional Employee Recognition Costs - Other Awards 83$       Staff Ex. 5.0, Attachment A, p2, Ln 30, Col (D)
7 2015 Jurisdictional Employee Recognition Costs - Other Awards Attributed to Safety 19$       Line 5 x Line 6
8 2015 Jurisdictional Employee Recognition Costs - Safety Awards 89         Staff Ex. 5.0, Attachment A, p2, Ln 18, Col (D)
9 2015 Jurisdictional Employee Recognition Costs - Service/Longevity Awards 221       Staff Ex. 5.0, Attachment A, p2, Ln 24, Col (D)

10 Total 2015 Jurisdictional Employee Recognition Costs Not Allowable per Staff 329$     Line 7 + Line 8 + Line 9

11 Total Allowable 2015 Jurisdictional Employee Recognition Costs per Staff 364$     Line 1 - Line 10

Note: Staff allocated "Other" awards between "Achievement/Performance" and "Safety."
"Service/Longevity" was not used in the allocation of "Other" awards because ComEd
determined that "Other" awards were exclusive of "Service/Longevity" awards.

Commonwealth Edison Company
Adjustment to Employee Recognition Costs

For the Filing Year Ending  December 31, 2015
(In Thousands)
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Line
No. Description Amount Amount Source

(a) (b) (c) (d)
Capital

1 2015 Jurisdictional Employee Recognition Costs per Company 186$     Staff Ex. 5.0, Attachment A, p2, Ln 6, Col (E)

2 2015 Jurisdictional Employee Recognition Costs - Achievement/Performance Awards 178$     Staff Ex. 5.0, Attachment A, p2, Ln 12, Col (E)
3 2015 Jurisdictional Employee Recognition Costs - Safety Awards 3           Staff Ex. 5.0, Attachment A, p2, Ln 18, Col (E)
4 Total 2015 Jurisdictional Employee Recognition Costs - Achvmt/Prfmnc and Safety Awards 181$     Line 2 + Line 3

5 Safety Awards as a Percentage of Total Achievement/Performance and Safety Awards 1.66% Line 3 / Line 4
6 2015 Jurisdictional Employee Recognition Costs - Other Awards 5$         Staff Ex. 5.0, Attachment A, p2, Ln 30, Col (E)
7 2015 Jurisdictional Employee Recognition Costs - Other Awards Attributed to Safety -$          Line 5 x Line 6
8 2015 Jurisdictional Employee Recognition Costs - Safety Awards 3           Staff Ex. 5.0, Attachment A, p2, Ln 18, Col (E)
9 2015 Jurisdictional Employee Recognition Costs - Service/Longevity Awards -           Staff Ex. 5.0, Attachment A, p2, Ln 24, Col (E)

10 Total 2015 Jurisdictional Employee Recognition Costs Not Allowable per Staff 3$         Line 7 + Line 8 + Line 9

11 Total Allowable 2015 Jurisdictional Employee Recognition Costs per Staff 183$     Line 1 - Line 10

Note: Staff allocated "Other" awards between "Achievement/Performance" and "Safety."
"Service/Longevity" was not used in the allocation of "Other" awards because ComEd
determined that "Other" awards were exclusive of "Service/Longevity" awards.

Commonwealth Edison Company
Adjustment to Employee Recognition Costs

For the Filing Year Ending  December 31, 2015
(In Thousands)
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Commonwealth Edison Company’s Response to 
Illinois Commerce Commission (“STAFF”) Data Requests 

RWB 6.01 - 6.11 
Date Received:  July 25, 2016 
Date Served:  August 1, 2016 

 
 
REQUEST NO. RWB 6.01: 
 
(#SmartMeetsSweet Initiative) Referring to ComEd Ex. 9.0, page 10, lines 196-199, Mr. 
Newhouse states: 
 

The SMS initiative was designed to create awareness about smart meter 
installations and educate customers on the smart-meter-enabled tools and 
programs available to allow customers to manage their electric usage in a cost 
effective manner. 

 
Please provide any presentations, reports, and other documentation or information Mr. Newhouse 
relied upon that support this statement. 
 
RESPONSE: 
 
As a component of the educational and informational customer facing initiatives focused on AMI 
and Smart Meters, ComEd's 2015 Smart Grid Advanced Metering Annual Implementation 
Progress Report (“AIPR”) discusses the SmartMeetsSweet (“SMS”) educational efforts, which 
were relied upon to support the statement that,  
 

The SMS initiative was designed to create awareness about smart meter 
installations and educate customers on the smart-meter-enabled tools and 
programs available to allow customers to manage their electric usage in a cost 
effective manner. 

 
For additional detail on Community Events and Outreach related to smart meter deployment see 
pp. 68, 116 and 118 of the ComEd’s 2015 AIPR submitted on April 1, 2015 to the Illinois 
Commerce Commission (“ICC”).  The AIPR can be found on the ICC website using the 
following hyperlink: 
 
https://www.icc.illinois.gov/electricity/utilityreporting/InfrastructureInvestmentPlans.aspx 

2016FRU 0003588

Docket No. 16-0259 
ICC Staff Exhibit 5.0 
Attachment A 
Page 1 of 14
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Commonwealth Edison Company’s Response to 
Illinois Commerce Commission (“STAFF”) Data Requests 

RWB 6.01 - 6.11 
Date Received:  July 25, 2016 
Date Served:  August 1, 2016 

 
 
REQUEST NO. RWB 6.02: 
 
(#SmartMeetsSweet Initiative) Referring to ComEd Ex. 9.0, page 11, lines 210-211,  
Mr. Newhouse states: 
 

ComEd deploys the SMS truck to areas that do not have high traffic locations or 
community events that would make it easier to reach a larger volume of people. 

 
Please provide a listing of the number of customers educated, date, time, and location, for each 
SMS truck deployment during 2015.  If a deployment was associated with a specific community 
event, please also identify that event. 
 
RESPONSE: 
 
See the attachment labeled as RWB 6.02_Attach 1 for a listing of the SmartMeetsSweet (“SMS”) 
2015 Outreach Truck Events including the Event Name, Event Date, Time, and Number of 
Interactions with customers.  Please see subpart (a) of ComEd's Response to Staff Data Request 
RWB 6.04 for a description of how locations for the SMS truck are selected. 

2016FRU 0003589
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Event Name Event Date Time Number of Interactions
Chicago (Ward 12): Western Orange Line Station 19-Jan 1pm-6pm 734
Chicago (Ward 7): Cheltenham (79th St.) Metra Station 20-Jan 1pm-6pm 135
Chicago (Ward 6): 79th Red Line Station 21-Jan 1pm-6pm 450
Chicago (Ward 6): 69th Red Line Station 22-Jan 1pm-6pm 400
Chicago (Ward 3): 47th Green Line Station 28-Jan 1pm-6pm 85
Chicago (Ward 3): Garfield Red Line Station 29-Jan 1pm-6pm 350
Chicago (Ward 46): Lawrence  Red Line Station 6-Feb 1pm-6pm 316
Chicago (Ward 33): Francisco Brown Line Station 9-Feb 1pm-6pm 51
Chicago (Ward 33): Kimball Brown Line Station 11-Feb 1pm-6pm 734
Chicago (Ward 48): Granville Red Line Station 11-Mar 2pm-6pm 296
Chicago (Ward 47): Damen Brown Line Station 12-Mar 2pm-6pm 614
Chicago (Ward 32): Clybourn Metra Station 16-Mar 2pm-6pm 241
Chicago (Ward 30): Healy Metra Station 17-Mar 2pm-6pm 250
Arlington Heights: Arlington Heights Metra Station 30-Mar 2pm-6pm 85
Hoffman Estates: Barrington Square Mall Shopping Center 31-Mar 2pm-6pm 150
Chicago (Ward 29): Galewood Metra Station 9-Apr 2pm-6pm 12
Chicago (Ward 38): Grayland Metra Station 16-Apr 2pm-6pm 195
Chicago (Ward 8): 91st St. (Chesterfield) Metra Station 21-Apr 2pm-6pm 288
Chicago (Ward 29): Hanson Park Metra Station 22-Apr 2pm-6pm 89
Des Plaines: Cumberland Metra Station 29-Apr 2pm-6pm 149
Des Plaines: Des Plaines Metra Station 30-Apr 2pm-6pm 315
Chicago (Ward 37): Grand/Cicero Metra Station 12-May 2pm-6pm 33
Chicago (Ward 43): Fullerton Red Line Station 14-May 2pm-6pm 1,314
Chicago (Ward 47): Addison Brown Line Station 19-May 2pm-6pm 234
Chicago (Ward 48): Argyle Red Line Station 21-May 2pm-6pm 695
Des Plaines: Cumberland Metra Station 27-May 2pm-6pm 190
Worth: Worth Metra Station 28-May 3pm-7pm 160
Chicago (Ward 1): Damen Blue Line 10-Jun 2pm-6pm 221
Chicago (Ward 2): Roosevelt CTA Station 11-Jun 2pm-6pm 260

2015 OutreachTruck Events

2016FRU 0003590
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Event Name Event Date Time Number of Interactions
Chicago (Ward 16): Claremont Academy Elementary School 12-Jun 12pm-4pm 105
Park Ridge: Health and Safety Expo 13-Jun 9am-12pm 810
Chicago (Ward 42): Presidential Towers 15-Jun 11am-3pm 218
Chicago (Ward 28): California-Cermak Pink Line Station 16-Jun 2pm-6pm 240
Chicago (Ward 39): Kimball Brown Line Station 17-Jun 2pm-6pm 263
Chicago (Ward 42): State/Lake CTA Station 23-Jun 2pm-6pm 540
Rolling Meadows: Rolling Meadows Shopping Center 24-Jun 2pm-6pm 300
Worth: Worth Metra Station 25-Jun 3pm-7pm 200
Palatine: Palatine Metra Station 29-Jun 3pm-7pm 150
Palatine: Community Park 30-Jun 3pm-7pm 205
Crestwood: Standard Bank Stadium 3-Jul 6pm-10pm 361
Chicago (Ward 35): Belmont Blue Line Station 8-Jul 2pm-6pm 305
Chicago (Ward 45): Jefferson Park Blue Lione Station and Transit Center 9-Jul 2pm-6pm 220
Chicago (Ward 49): Loyola Red Line Station 15-Jul 2pm-6pm 230
Chicago (Ward 49): Morse Red Line Station 16-Jul 2pm-6pm 258
Chicago (Ward 31): Grand/Cicero Metra Station 22-Jul 2pm-6pm 384
Robbins: Robbins Metra Station 23-Jul 2pm-6pm 127
Arlington Heights: Hasbrook Park 28-Jul 2pm-6pm 105
Orland Park: Orland Park 153rd St. Metra Station 29-Jul 3pm-7pm 88
Orland Park: Orland Park 143rd St. Metra Station 30-Jul 3pm-7pm 83
Rolling Meadows: National Night Out - Rolling Meadows Community Center 4-Aug 6pm-8pm 730
Chicago (Ward 25): Dvorak Park 12-Aug 2pm-6pm 220
Crestwood: Standard Bank Stadium 16-Aug 12pm-3pm 72
Chicago (Ward 27): Chicago Blue Line Station 18-Aug 2pm-6pm 169
Chicago (Ward 28): California-Cermak Pink Line Station 19-Aug 2pm-6pm 195
Chicago (Ward 31): Healy Metra Station 20-Aug 2pm-6pm 142
Des Plaines: Arndt Park 25-Aug 2pm-6pm 141
Hoffman Estates: Schaumburg Township District Library 26-Aug 2pm-6pm 98
Palatine: Community Park 27-Aug 2pm-6pm 64
Harvey: Harvey Metra Station 31-Aug 2pm-6pm 57

2016FRU 0003591
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Event Name Event Date Time Number of Interactions
Chicago (Ward 5): Stony Island Metra Station 9-Sep 2pm-6pm 115
Chicago (Ward 9): Palmer Park 10-Sep 2pm-6pm 98
Chicago (Ward 20): E. 63rd/Cottage Grove Green Line Station 14-Sep 2pm-6pm 180
Chicago (Ward 3): Beasley Elementary School 15-Sep 4pm-6pm 60
Chicago (Ward 22): Central Park Pink Line Station 16-Sep 2pm-6pm 760
Morton Grove: Morton Grove Metra Station 17-Sep 2pm-6pm 84
Chicago (Ward 31): Healy Metra Station 21-Sep 2pm-6pm 104
Chicago (Ward 42): State/Lake CTA Station 22-Sep 2pm-6pm 410
Palos Heights: Palos Heights Metra Station 23-Sep 2pm-6pm 50
Morton Grove: Golf Metra Station 24-Sep 2pm-6pm 190
Chicago (Ward 49): Morse Red Line Station 28-Sep 2pm-6pm 190
Orland Park: Orland Park 153rd St. Metra Station 29-Sep 2pm-6pm 44
Chicago (Ward 42): State/Lake CTA Station 30-Sep 2pm-6pm 390
Park Ridge: Dee Road Metra Station 20-Oct 2pm-6pm 50
Park Ridge: Park Ridge Metra Station 21-Oct 2pm-6pm 170
Wheeling: Wheeling Metra Station 22-Oct 2pm-6pm 120
Park Ridge: Dee Road Metra Station 23-Oct 2pm-6pm 38
Park Ridge: Park Ridge Metra Station 27-Oct 2pm-6pm 35
Chicago (Ward 43): Fullerton Red Line Station 29-Oct 2pm-6pm 645
Chicago (Ward 28): California-Cermak Pink Line Station 12-Nov 2pm-6pm 333
Chicago (Ward 43): Fullerton Red Line Station 16-Nov 2pm-6pm 160
Park Ridge: Park Ridge Metra Station 18-Nov 2pm-6pm 80
Wheeling: Wheeling Metra Station 19-Nov 2pm-6pm 55
Park Ridge: Dee Road Metra Station 20-Nov 2pm-6pm 50
TOTAL ACTIVATIONS 83 20,537
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ICC Docket No. 16-0259 
 

Commonwealth Edison Company’s Response to 
Illinois Commerce Commission (“STAFF”) Data Requests 

RWB 6.01 - 6.11 
Date Received:  July 25, 2016 
Date Served:  August 1, 2016 

 
 
REQUEST NO. RWB 6.03: 
 
(#SmartMeetsSweet Initiative) Referring to ComEd Ex. 9.0, page 11, lines 228-229, Mr. Newhouse 
states: 
 

This type of method for providing educational outreach has proven to be effective. 
 
Please explain the basis on which Mr. Newhouse concludes ComEd’s SMS initiative has proven to 
be effective.  Please provide statistics, measurements, or documentation which support the 
effectiveness of the SMS initiative. 
 
RESPONSE: 
 
The method of using the #SmartMeetsSweet (“SMS”) truck to "create an event" is an effective 
outreach tool as it allows ComEd to educate customers about the benefits of smart meters who 
otherwise would not have been reached in a one-on-one format.  The personal engagement aspect is 
also important for this outreach to be effective in communicating the specific educational message 
to customers.  Customer testimonials and industry experts provide support that this method of 
interaction with customers is successful. 
 
Testimonials: 
 
As part of the SMS initiative, several testimonials were received from customers who were 
educated through the one-on-one interactions.  These testimonials provide further support that the 
initiative was effective in getting ComEd's message across about the benefits of smart meters.  A 
sampling includes the following: 
 

"I'm glad you're here today I was confused why all the new upgrades.  I will apply 
what you told me." - Park Ridge Customer (October 2015) 
 
"I have my new meter but didn't know what the difference was.  Thanks!" - Chicago 
Customer (November 2015) 
 
"I didn't know I could do all that online with the new meter, I'm going to do it!" - 
Chicago Customer (May 2015) 
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Industry Experts: 
 
Marketing industry experts also identify "creating events," otherwise known as "experiential 
marketing" as an effective method to ensure customers have the best opportunity to hear and 
understand the message: 
 

•  In a May 2016 MDB markdebrand article, 13 Experiential Marketing Statistics You Should 
Know, , MDB states, "[a]n in-person event helps brands be right where they need to be in 
order to cause a direct impact through up-front interaction with people."  Further, 
"[a]ccording to ... experiential marketing statistics, more and more organizations and 
businesses understand the importance of creating real-time experiences that get customers 
involved with their products.  The direct approach that distinguishes event marketing from 
other advertising strategies provides a more certain way of reaching out to users ... ."  Sol 
Rivero, 13 Experiential Marketing Statistics You Should Know, Experiential Marketing 
(May 13, 2016), at http://markdebrand.com/experiential-marketing-statistics/. 

 
•  As further support, the 2014 version of the EventTrack survey reported that, "93 percent of 

consumers says live events are more effective than television advertising.  The reason is 
clear from the 89 percent of people who say live events give them a better understanding of 
a ... product or service than a television, print, banner or radio ad."  Blog from Factory-360, 
By the Numbers:  Why Experiential Marketing Makes Financial Sense (Mar. 24, 2016) at 
https://www.factory360.com/by-the-numbers-why-experiential-marketing-makes-financial-
sense/. 
 

2016FRU 0003594

Docket No. 16-0259 
ICC Staff Exhibit 5.0 
Attachment A 
Page 7 of 14



ICC Docket No. 16-0259 
 

Commonwealth Edison Company’s Response to 
Illinois Commerce Commission (“STAFF”) Data Requests 

RWB 6.01 - 6.11 
Date Received:  July 25, 2016 
Date Served:  August 1, 2016 

 
REQUEST NO. RWB 6.04: 
 
(#SmartMeetsSweet Initiative) Referring to ComEd Ex. 9.0, page 12, lines 233-238, Mr. Newhouse 
states: 
 

The SMS initiative utilized a truck with ComEd information in strategically identified 
locations to draw customers into personal interaction and discussions with trained 
ComEd educators about smart meters, their benefits, and the timing of deployments 
occurring in that specific area.  With each SMS event, four educators were employed 
with the sole purpose of engaging customers in conversations about smart meters. 

 
Regarding those statements: 
 
a) Please explain how ComEd determined the “strategically identified locations” for deployment 

of SMS trucks. 
 
b) Please explain how ComEd educators were trained about smart meters, their benefits, and the 

timing of deployments.  Please provide copies of training materials used for that training. 
 
c) Please provide copies of scripts and customer education materials that were used by ComEd 

educators utilized at SMS events. 
 
RESPONSE: 
 
a) The process for selecting events is as follows: 

 
•  Ignition, the outside vendor who manages the events, provides a list of recommended 

locations based on upcoming/current deployment towns. 
 
•  The list of recommended locations is reviewed internally by ComEd management, as 

every location was required to fit within the following parameters: 
 

◦  The SmartMeetsSweet (“SMS”) truck activations may only happen in 
deployment communities. 

◦  The SMS truck may not be deployed at community events where a tent 
activation can be obtained. 

 
•  To maximize the number of possible direct interactions, locations with guaranteed 

traffic flow (transit stations, baseball games, movie nights, etc.) were given priority in 
the selection process. 
 

•  Locations are approved by ComEd management. 
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b) Educators are trained by ComEd on a quarterly basis.  Each training runs for three (3) hours 

and covers the following areas: 
 
•  Energy management talking points, which include AMI smart meter deployment 

information and benefits; 
 

•  Ways to open a conversation with customers regarding smart meter deployment; 
 

•  Frequently asked customer questions; 
 

•  How to handle feedback from customers in the field; 
 

•  New content (YouTube Videos, Programs) for reference, where applicable. 
 
Please see the attachment labeled as RWB 6.04_Attach 1 for the related training materials and 
field guide. 
 
In addition to covering the areas above, the training includes role-playing sessions where the 
educators are presented with challenging situations involving customers who have questions 
regarding ComEd or the smart meter deployment.  Role-playing allows the educator to get 
comfortable with the information that they are asked to communicate and prepare for the 
interactions they will be part of.  Finally, educators are shown YouTube videos that help them 
understand the benefits of smart meters at a summary level and allow them to have access to 
additional tools that they can share with customers.  Samples of YouTube videos that were 
included as part of the trainings can be found using the following hyperlinks: 
 

 The Power of Being Prepared: 
 https://www.youtube.com/watch?v=sLIpPG06Fyo&index=3&list=PL-

PMuxD2q_DI1597QJ5cX-kwkAnF8Ap4Y 
 
The Power of Peak Time Savings: 

 https://www.youtube.com/watch?v=FO38NUZ99SM&index=3&list=PL-
PMuxD2q_DI76wgTZvZHdcGfnM9o6RIY 
 
The Power of Ease: 

 https://www.youtube.com/watch?v=yhjwj4eGQRI&feature=youtu.be 
 
The Power of Smart Meters 

 https://www.youtube.com/watch?v=55rL97yfpe8&feature=youtu.be 
 

c) Please see the attachment labeled as RWB 6.04_Attach 1 for AMI and smart meters Talking 
Points used by ComEd educators.  Also, see ComEd Ex. 9.08 for the educational material 
distributed by ComEd educators to customers. 
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ComEd Smart Meter (AMI) Program 

ComEd is modernizing its electric system to provide customers with a stronger, more reliable smart grid. 
As part of this effort, ComEd plans to install smart meters in all homes and businesses across its 
northern Illinois service territory by the end of 2018.  

A smart meter is a digital electric meter that securely sends electricity‐usage information to ComEd. This 
helps eliminate estimated bills and reduces operating costs that become savings on customer electric 
bills. With a smart meter, you can see how much electricity you use so you can make changes that can 
save you money on your electric bills. 

Audience 

All customers across the ComEd service territory. Every home and business will receive a smart meter by 
the end of 2018 ‐‐ the rollout is gradually taking place over that time period. Customers will receive 
notification during certain periods leading up to and after their neighborhoods receive smart meters. 
Some customers belong to groups that vehemently oppose smart meters and thus may be more 
argumentative at certain events, but please do not try to change their minds; we at ComEd will do our 
best to identify those communities and pass that information to our event teams in a timely manner. 

AMI community outreach is normally defined as either “pre‐deployment” or “post‐deployment” based 
on the deployment timeline for each town. As a result, we have included benefits statements to use 
specifically for activations that are either in pre or post‐deployment communities. 

Key Benefits (Pre Deployment‐ Before they receive a meter) 

 Customers can view the Smart Meter Installation Map at ComEd.com/SmartMeterMap to 
receive a time frame when ComEd will be in their area installing smart meters. 

 Smart meters securely send electricity‐usage information to ComEd. This helps eliminate 
estimated bills and the need for a meter reader to visit your home.  

 Customers can enroll in My Account to see their monthly usage and Residential Real‐Time 
Pricing by voluntarily shifting energy use to times when there is less demand for electricity. 

Key Benefits (Post Deployment‐ After they receive a meter) 

 Customers who have a smart meter are eligible to enroll in ComEd's new Peak Time Savings 
program and earn a credit on their electric bill when they participate voluntarily on days with 
Peak Time Savings Hours. 

o Customers can sign up at ComEd.com/PTS. 
o Customers who sign up for Peak Time Savings by April 30, 2016 will be eligible to take 

part in the Summer 2016 Peak Time Savings program.  
o Customers who sign up after April 30 will be eligible to take part in the Summer 2017 

Peak Time Savings program. 
 Customers can log into ComEd.com/My Account and will have the ability to do the following: 

ICC Dkt. No. 16-0259 
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o Track their daily electricity usage and view personalized energy‐savings tips 
o Enroll to receive High‐Usage Alerts by phone or email when their electricity usage is 

trending higher than normal for their household. 
o Sign up for Weekly Usage Reports to receive emails summarizing their daily electricity 

usage, and the amount they’re projected to use on their next electric bill. 
 Customers can sign up for ComEd’s Hourly Pricing Program. This program lets customers pay the 

hourly market price for electricity, which means they can save money by using electricity when 
prices are lower. 

o Customers can enroll at ComEd.com/RRTP 

Pre Deployment Conversational Bullets 

 You should check out the Installation Schedule map at ComEd.com/SmartMeterMap. You can 
click on the map and see when smart meters will be coming to your neighborhood! 

 The great thing about smart meters is they automatically send meter readings to ComEd.  
o This means you’ll have fewer estimated bills.  
o And you can go online and see how much electricity you used the day before… down to 

the hour! 
 Once you have a smart meter, you can enroll in optional pricing programs, like Peak Time 

Savings and Residential Real‐Time Pricing that can help you to save on your electric bill. 

Post Deployment Conversational Bullets 

 You should sign up for Peak Time Savings… 
o [Prior to 4/30]… before April 30th. You can earn a credit on your electric bill – and save 

money – when you use less electricity when it’s most in demand. 
o [Post 4/30]… to can earn a credit on your electric bill – and save money – when you use 

less electricity when it’s most in demand. By signing up now, you’ll be eligible for the 
2016 summer season. 

 You should create a free, online ComEd account at ComEd.com/MyAccount and see your 
electricity usage by the hour.  

o This way, you can budget your electricity usage and, the next day, see how much you 
saved. You can also sign up for weekly emails that provide you with usage information 
and personalized savings tips. 

o You can also sign up for phone or email Alerts that will let you know when your 
electricity usage is trending higher than normal for your home.  

 You can sign up for ComEd’s Residential Real‐Time Pricing Program. This lets you pay the hourly 
market price for electricity, which means you can save money by using electricity when prices 
are lower! 
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Q&A 

1. How will I know that I’m getting a smart meter? 
 You will be notified by mail when installations are scheduled for your area. 
 Once a smart meter has been installed at your home, the installer will attempt to 

contact you or leave a door hanger with information about the meter and programs. 
 30 days after installation, you will receive additional notifications by mail with 

information explaining the tools and programs available to help you manage electricity 
usage and save money on your electric bills.  

2. Will ComEd install a smart meters at homes in remote areas of the service territory? 
 All ComEd customers will receive a smart meter. 
 If ComEd cannot access the meter, they will provide you with information on how to 

schedule the installation of a smart meter at your home. 
3. Can we build any type of structure or put things that block the smart meter? Will it affect the 

radio frequency? 
 ComEd does not advise customers to build structure around or block access to 

smart meters, in the event ComEd may need to access the meter.  
4. Will my smart meter’s radio frequency emissions affect my health? 

 Please note that numerous studies conducted on the effects of radio frequency 
(RF) on human health found no evidence that RF emissions from smart 
meters pose any specific health risk. 

 Smart meters comply fully with Federal Communications Commission (FCC) 
health and safety standards and emit RF signals far weaker than levels 
permitted by the FCC.  

 In fact, people receive significantly less RF exposure from a smart meter than from 
many other electronic devices that are used daily, including cell phones, microwaves 
and baby monitors. 

5. Can I request a new smart meter when I move to a newly built home?  
 In order for smart meters to provide maximum benefits to customers and communicate 

effectively, smart meters must be installed in areas adjacent to locations where smart meters 
have already been installed.  

 To find out what areas have smart meters, and what areas are scheduled for 
installations, visit ComEd.com/SmartMeterMap 

6. If I have solar panels in my home, would they install a different kind of meter or do I still receive 
the same smart meter as everyone else? 

 All residential customers essentially receive the same smart meter. If there are 
exceptions, it is based on the type of socket that connects ComEd’s meter‐related 
equipment to the customer‐owned meter equipment. It is not based on the features or 
equipment on the customer’s home. 

 

YouTube Videos 

Smart Meter Installation Process 

Overall Smart Meter Benefits 
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ICC Docket No. 16-0259 
 

Commonwealth Edison Company’s Response to 
Illinois Commerce Commission (“STAFF”) Data Requests 

RWB 6.01 - 6.11 
Date Received:  July 25, 2016 
Date Served:  August 1, 2016 

 
 
REQUEST NO. RWB 6.05: 
 
(#SmartMeetsSweet Initiative) Regarding the specific educational messages described on 
ComEd Ex. 9.0, pages 12-13, please provide copies of any scripts used by ComEd educators to 
communicate those messages to customers and copies of any educational materials provided to 
customers regarding those messages. 
 
RESPONSE: 
 
Please see subpart (c) to ComEd's Response to Staff Data Request RWB 6.04. 
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ICC Docket No. 16-0259 
 

Commonwealth Edison Company’s Response to 
Illinois Commerce Commission (“STAFF”) Data Requests 

RWB 6.01 - 6.11 
Date Received:  July 25, 2016 
Date Served:  August 1, 2016 

 
 
REQUEST NO. RWB 6.06: 
 
(#SmartMeetsSweet Initiative)  Referring to ComEd Ex. 9.0, pages 14-15, Mr. Newhouse opines 
regarding the Staff argument that ComEd descriptions of costs incurred for SMS did not indicate 
that the costs were related to AMI educational materials.  Were any educational materials 
distributed to customers at 2015 SMS events?  If yes, please provide copies of those materials 
and the cost of those materials. 
 
RESPONSE: 
 
Yes.  See subpart (c) of ComEd’s Response to Staff Data Request RWB 6.04 for ComEd's 
response related to the educational materials distributed to customers at 2015 SmartMeetsSweet 
(“SMS”) events.  The educational materials provided to customers were purchased in bulk for 
use at SMS events, as well as other events, where ComEd educators were able to interact with 
customers.  As such, the costs of the educational materials used during the SMS customer 
interactions were charged to FERC Account 909, but not segregated as SMS materials.  
However, ComEd estimates that the costs of the brochures provided during the SMS events were 
approximately $2,700.  Please see ComEd Ex. 9.08 for the educational material distributed by 
ComEd educators to customers. 
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ICC Docket No. 16-0259 
 

Commonwealth Edison Company’s Response to 
Illinois Commerce Commission (“STAFF”) Data Requests 

RWB 7.01 
Date Received:  August 4, 2016 
Date Served:  August 5, 2016 

 
 
REQUEST NO. RWB 7.01: 
 
Referring to ComEd’s responses to Staff Data Requests RWB 3.03(b) (costs included in the 2015 
revenue requirement for employee recognition programs) and RWB 6.08 (transaction level detail 
of 2015 employee reward and recognition costs), please provide a schedule of employee 
recognition program costs which splits the costs into various award categories, including but not 
limited to Performance Awards, Service/Longevity Awards, Safety Awards, or any other 
applicable category. 
 
RESPONSE: 
 
Please see the attachment labeled as RWB 7.01_Attach 1 for a schedule which splits the costs 
identified in the attachment to ComEd’s Response to Staff Data Request RWB 3.03 labeled as 
RWB 3.03_Attach 2 into the following categories:  Achievement / Performance Awards, Safety, 
Service / Longevity Recognition, and Other. 
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ICC Dkt. No. 16-0259
RWB 7.01_Attach 1

2015 Employee Reward and Recognition 
(In Thousands)

Line
No. Description

Distribution 
Expense (b)

Customer
Expense (c)

Administration
and

General (d) Capital (e)
(A) (B) (C) (D) (E)

Recognition and Reward Program Totals
1 Cash Awards 53$                         135$                       319$                       230$                       
2 Non Cash - Gift Certificate Awards 298                         57                           141                         7                             
3 Other Non Cash and Merchandise Awards 111                         70                           332                         7                             

4 Total 2015 Rewards and Recognition 462$                       262$                       792$                       244$                       
5 Jurisdictional Allocator (a) 100.00% 100.00% 87.47% 76.07%

6 Total 2015 Jurisdictional  Rewards and Recognition 462$                       262$                       693$                       186$                       

Break Out of Lines 1 - 6 Above
Achievement/Performance Awards

7 Cash Awards 53$                         135$                       319$                       230$                       
8 Non Cash - Gift Certificate Awards 22                           5                             21                           3                             
9 Other Non Cash and Merchandise Awards 14                           18                           2                             1                             

10 Total 2015 Rewards and Recognition 89$                         158$                       342$                       234$                       
11 Jurisdictional Allocator (a) 100.00% 100.00% 87.47% 76.07%

12 Total 2015 Jurisdictional  Rewards and Recognition 89$                         158$                       299$                       178$                       

Safety
13 Cash Awards -$                            -$                            -$                            -$                            
14 Non Cash - Gift Certificate Awards 211                         35                           75                           1                             
15 Other Non Cash and Merchandise Awards 40                           27                           27                           3                             

16 Total 2015 Rewards and Recognition 251$                       62$                         102$                       4$                           
17 Jurisdictional Allocator (a) 100.00% 100.00% 87.47% 76.07%

18 Total 2015 Jurisdictional  Rewards and Recognition 251$                       62$                         89$                         3$                           

Service/Longevity Recognition
19 Cash Awards -$                            -$                            -$                            -$                            
20 Non Cash - Gift Certificate Awards -                              -                              -                              -                              
21 Other Non Cash and Merchandise Awards 2                             -                              253                         -                              

22 Total 2015 Rewards and Recognition 2$                           -$                            253$                       -$                            
23 Jurisdictional Allocator (a) 100.00% 100.00% 87.47% 76.07%

24 Total 2015 Jurisdictional  Rewards and Recognition 2$                           -$                            221$                       -$                            

Other (f)
25 Cash Awards -$                            -$                            -$                            -$                            
26 Non Cash - Gift Certificate Awards 65                           17                           45                           3                             
27 Other Non Cash and Merchandise Awards 55                           25                           50                           3                             

28 Total 2015 Rewards and Recognition 120$                       42$                         95$                         6$                           
29 Jurisdictional Allocator (a) 100.00% 100.00% 87.47% 76.07%

30 Total 2015 Jurisdictional  Rewards and Recognition 120$                       42$                         83$                         5$                           

(a) A&G Costs applies the Wages and Salaries allocator. Capital applies the Net Plant allocator.
(b) Included in ComEd's Formula Rate Formula in Sch FR A-1 and FR A-1 REC, Line 1.

Included in ComEd's Part 285 Schedule C-1 RY and C-1 FY, Page 1, Column (F), Line 8.
(c) Included in ComEd's Formula Rate Formula in Sch FR A-1 and FR A-1 REC, Line 2.

Included in ComEd's Part 285 Schedule C-1 RY and C-1 FY, Page 1, Column (F), Line 9.
(d) Included in ComEd's Formula Rate Formula in Sch FR A-1 and FR A-1 REC, Line 4.

Included in ComEd's Part 285 Schedule C-1 RY and C-1 FY, Page 1, Column (F), Line 12.
(e) Included in ComEd's Formula Rate Formula in Sch FR B-1, Line 1.

Included in ComEd's Part 285 Schedule B-1 RY and B-1 FY, Page 1, Column (D), Line 2.
(f) Other awards consists of rewards and recognition costs that are not easily identifiable

as achievement or safety related (they are not related to service awards).
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ICC Docket No. 16-0259 
 

Commonwealth Edison Company’s Response to 
Illinois Commerce Commission (“STAFF”) Data Requests 

RWB 8.01 
Date Received:  August 10, 2016 
Date Served:  August 10, 2016 

 
 
REQUEST NO. RWB 8.01: 
 
Referring to Staff Ex. 2.0, page 6, the Commission Order in Docket No. 13-0301 stated: 
 

The Commission simply cannot hold that any expenditures that AIC believes to 
improve their employees’ work experience can be passed along to the ratepayers-
this would lead to an absurd result.  The expenditures must be related in some way 
to enhancing the customer experience, not the other way around.  Of course, AIC is 
free to continue incurring these types of expenses as it determines appropriate, but 
utility shareholders will ultimately be responsible for the costs, not captive 
ratepayers. 

 
Ameren Illinois Co., ICC Order Docket No. 13-0301, 59-60 (December 9, 2013). 
 
Further referring to Staff Ex. 2.0, page 7, the Commission Order in Docket No. 15-0287n stated: 
 

However, the Commission notes, without deciding, that these types of [employee 
recognition] credit card expenditures may be recovered in a future proceeding if 
ComEd structures its employee recognition program to comply with Section 16-
108.5(c)(1); specifically, if ComEd is able to show that these expenditures are 
prudent and reasonable costs necessary for the provision of delivery services, as 
well as provide evidence establishing a sufficient nexus between the [employee 
recognition] credit card expenditures and a benefit to customers. 

 
Commonwealth Edison Co., ICC Order Docket No. 15-0287, 40 (December 9, 2015). 
 
In addition, referring to the Commission Order in Docket No. 15-0305, the Commission stated: 

 
The Commission agrees that safety awareness and safety spending are important 
issues for both AIC and ratepayers; however, the Commission must decide whether 
safety recognition awards, in addition to safety-related incentive compensation, are 
a prudent and reasonable means of promoting and ensuring safety.  The 
Commission finds that the safety-related incentive compensation and three 
programs of safety recognition awards, as asserted by Staff, are duplicative and the 
cost of the safety recognition awards is not prudent and reasonable, and not 
necessary for the provision of regulated utility service. 

 
Ameren Illinois Co., ICC Order Docket No. 15-0305, 55-56 (December 9, 2015). 
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Also, in response to Staff DR RWB 7.01, ComEd provided a breakdown of employee recognition 
awards by the categories of “achievement/performance,” “safety,” “service/longevity,” and “other.” 
 
Given the Commission findings cited in Staff Ex. 2.0 and referenced above, does ComEd agree to 
an adjustment which removes from the 2015 revenue requirement employee recognition costs 
associated with “safety” awards, “service/longevity” awards, and a portion of “other” awards that 
could be related to “safety” awards as categorized in response to Staff DR RWB 7.01 and as set 
forth in the attached schedule, “16-0259 Staff DR RWB 8.01 Attachment 1.xlsx”?  If no, please 
provide a detailed explanation. 
 
RESPONSE: 
 
In order to limit the issues in the current proceeding, and without waiving ComEd's right to seek 
recovery of employee recognition expenses in future proceedings, ComEd agrees to Staff's 
adjustment as proposed in the attachment provided with Staff Data Request RWB 8.01 labeled as 
Staff DR RWB 8.01 Attachment 1. 
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