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As discussed in the Navigant program evaluation (Docket 11-0547, Ameren Ex. 1.1, pages 99 -
I 07, and again on pages 116 - I 19), PSP produces net benefits in the foreseeable future for 
non-participating residential customers. The Bratt le Group further states in its supplemental 
assessment that the total amount of net benefits to non-participants is in direct relationship with 
the number of program participants (Docket 11-0547, Ameren Ex. 1.2, page 5.) Based on the 
conclusions of these studies. Ameren Illinois' non-participating residential customers received 
net benefits from PSP in 2015, although the amount of those net benefits decreased due to the 
decrease in the number of PSP participants in 2015. 
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Ameren Illinois Power Smart Pricing 
2015 Annual Report 

1. Background 

Elevate Energy has served as the program administrator for the Ameren Illinois residential real-time 

pricing program since 2007. Elevate Energy established the program under the name Power Smart 

Pricing (PSP) and began the marketing and enrollment of participants. In 2013, Elevate Energy (formerly 

CNT Energy) was awarded a contract to continue to administer the PSP program through 2017, with an 

additional extension through 2019. 

As of December 31, 2015, the program had 10,582 active participants. In 2015 the aggregate savings for 

PSP participants was $461,876.81, which represented a 3.0 percent total bill savings and 6.2 percent 

electricity supply savings compared to what the same bills would have been under the Ameren Illinois 

default Basic Generation Service (BGS) fixed supply rate. The average dollar savings per participant in 

2015 was $43.75. In addition, the average supply cost per kilowatt hour (kWh) for a PSP participant in 

2015 was 5.0 cents/kWh compared with an average BGS supply cost per kWh of 5.3 cents. 

The following is an overview of the key results for the PSP program in 2015. 

a. Operations 

Elevate Energy worked closely with Ameren Illinois in 2015 to coordinate, review and improve the day

to-day operations of the PSP program. The dedicated PSP call center (administered by Elevate Energy) 

continued to provide bilingual (English and Spanish) support for the program Monday through Friday, 

8 a.m. to 5 p.m. Call center support included the processing of inbound and outbound calls, emails, 

online inquiries, enrollments, and the annual participant survey. Throughout the program year, the 

processing of data files for enrollments, mailing lists, and other purposes functioned as originally 

designed. 

b. Marketing and Communications 

Elevate Energy managed a variety of promotion and customer engagement activities to retain existing 

participants and attract new customers to the PSP program. Marketing efforts were limited to the fourth 

quarter given a modest savings outlook for customers, and they were targeted in communities with 

Advanced Meter Infrastructure (AMI) installations, resulting in 717 submitted enrollment forms. To 

attract new customers to the program, Elevate Energy developed an integrated marketing campaign and 

worked with Ameren Illinois to manage the review and approval of all materials. Top drivers of 

enrollment in 2015 continued to be bill inserts, direct mail, and referral marketing. To support current 

program participants, Elevate Energy developed a variety of program update materials and hosted 

webinars and in-person workshops. 
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c. Electricity Prices 

The average hourly price in 2015 was 5.0 cents/kWh or 1.3 cents/kWh lower than the hourly average in 

2014. The highest average hourly electricity prices of the year occurred during the first quarter of 2015 

when prices were affected by the cold temperatures in the Midcontinent Independent System Operator 

(MISO) region. The high price alert threshold remained at 9.0 cents/kWh throughout 2015. There were 

three different days when high price alerts were issued in February 2015 and one day when a high price 

alert was issued in October. The highest hourly price of the year was 12.9 cents/kWh from 4 p.m. to 

5 p.m. on October 7. 

d. Conclusions 

While modest bill savings and electricity supply choice affected overall program enrollment in 2015, the 

P5P program continues to be successful in terms of its impacts on energy use, load shifting and 

participant satisfaction levels. The program also continues to evolve in terms of the education and 

technology that is offered to customers to help them manage their electricity costs with the hourly rate. 

In 2016, Elevate Energy will continue to coordinate marketing efforts with Ameren Illinois to identify 

strategies to maximize program growth potential and best communicate the community, consumer, and 

environmental benefits of the program. 
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2. Operations 

The day-to-day operations of the Power Smart Pricing (PSP) program continued to run smoothly in 2015. 

Elevate Energy worked closely with Ameren Illinois to ensure that file sharing operations functioned 

properly and to review and approve marketing materials for the program. 

Third party supplier choice and municipal aggregation continued to play a role in 2015, although to a 

lesser degree than in previous years. A total of 451 customers left the program by switching their 

electricity choice to a retail electric supplier (RES). As in previous years, program support specialists 

conducted outbound courtesy calls and emails to PSP participants who selected a third party supplier. 

The calls were conducted for educational purposes to ensure the customer was making an informed 

choice. These calls continued to prove beneficial as many customers were confused about customer 

supply choice and how it impacted their participation in PSP. 

The dedicated PSP call center continued to provide bilingual (English and Spanish) customer support for 

the PSP program in 2015. Regular call center hours occur from 8 a.m. to 5 p.m., Monday through Friday. 

Ameren Illinois customers can contact the call center via phone {877-655-6028) or email 

(info@powersmartpricing.org). Customers can also call the phone line any time and hear a recording of 

the day's hourly electricity prices. Throughout 2015, 5,174 calls were received by that pricing system. 

In 2015, the call center received 2,959 inbound phone calls to the English line and 17 inbound phone 

calls to the Spanish line for a total of 2,976 inbound calls. The average speed of answer was 19 seconds. 

Of these calls, 93 percent were answered within 30 seconds and 95 percent were answered within 60 

seconds. The mean talk time for the calls was 4 minutes and 59 seconds. Additionally, the call center 

made 1,273 outbound phone calls regarding a variety of items, including switches to a RES, incomplete 

enrollments, and annual survey requests. 
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3. Marketing and Communications 

Elevate Energy actively marketed the Power Smart Pricing (PSP) program during the second half of 2015. 

Marketing efforts included a direct mail piece, bill insert and word-of-mouth promotions. 

Ameren Illinois' low BG5 fixed supply rate combined with high January and February hourly PSP prices 

continued to limit program participants' savings in the first half of the year. Consequently, marketing 

efforts were reduced to include a single bill insert during the second half of 2015. The program focused 

on improving communications for current customers and future program participants. This included the 

development of an informational graphic and an expanded winter readiness campaign. Of note, during 

the 4th quarter, MISO's hourly prices were the lowest they have been since 2009, resulting in lower PSP 

hourly rates and aiding a turnaround in participants' savings. 

A total of 717 enrollment forms were received during 2015. A direct mail campaign and bill insert drove 

increases in enrollment numbers in the fourth quarter as illustrated below. 

Enrollment forms recieved in 2015 
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a. Participant Communication, Education, and Outreach 

Throughout the year, program participants receive important program updates and tips for managing 

electricity usage and costs with hourly electricity pricing. For the second year in a row, participants 

received a winter readiness campaign, in addition to the long-standing summer readiness campaign, to 

best educate customers about the ups and downs of market-based electricity pricing. Materials for 

program participants that were created and distributed in 2015 are included in the Appendix. 
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• Summer Energy Guide, May 2015 
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The Summer Energy Guide provided updates and educated PSP 

participants about typical real-time pricing patterns during the 

summer months. It offered guidance on strategies for shifting 

electricity usage to times when prices tend to be lower, and it 

provided general energy tips for using energy efficiently at home. 

The guide was made available both digitally and in print. 

• Summer Energy Workshop and Webinars, June and July 2015 

Starting in June, the Elevate Energy PSP team hosted two online Summer Energy Webinars to 

teach program participants ways to better manage their summer electricity costs. The June 

weblnar focused on program basics, program tools, no-cost and low-cost ways to save energy, 

programs and incentives to help cover the cost of energy-saving home improvements, and the 

basics of electricity supply choice. The webinar was geared toward new program participants 

that needed a refresher on how the program works by communicating the summer "shift and 

save" strategy. The July webinar was focused on what an energy smart future looks like. It 

discussed topics such as evolution of improvement, smart grid, AMI metering, smart home, 

renewable energy sources and electric vehicles. 

The summer energy series ended with an in

person workshop at Illinois State University 

Alumni Center. This was a fun, hands-on exhibit 

to teach PSP participants about the "smart grid" 

and learn ways to save energy and money on 

the PSP program. The webinars and workshop 

attendees obtained printed and digital guides 

that highlighted summer energy saving 

strategies and had an opportunity to engage 

directly with program staff in a relaxed and 

educational forum. 

See the Appendix for a detailed webinar report. 

• Annual and Semiannual Performance Report, March and August 2015 

Twice in 2015, Elevate Energy sent PSP participants a savings update that compared their 

monthly bills on PSP with what they would have paid on the Ameren Illinois BGS fixed supply 
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rate. The annual savings letter in March summarized participants' total program savings to date 

and provided a monthly breakdown of their individual results from the previous year compared 

with program averages. The August mid-year report was a call to action to participants for 

whom we currently do not have an email address to send us their email information. The update 

was mailed to 2,480 participants with no email addresses. Five participants responded to the 

request and added their email addresses to their account. PSP participants are also able to 

receive monthly savings updates by email, through the online bill comparison tool, or through 

the PSP mobile app. 

• Fall Update and Annual Program Survey, October 2015 

The fall update reminded participants about typical pricing patterns during the colder months of 

the year. It provided a "Do the Cool Weather Shift" chart to show participants how to manage 

their electricity costs during the fall, winter, and spring. 

The mailing also included an annual survey sent to participants who were enrolled for more than 

one summer month on the program. The annual survey collected information on demographics, 

energy use patterns, and program satisfaction. The newsletter and survey were distributed both 

online and in print. The printed version was mailed only to those without an email address. 
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• Winter Readiness Email Campaign, December 2014, January and March 2015 

In preparation for the possibility of a reoccurrence of extreme weather impacts on hourly prices, 
a series of three staged communications were developed and sent to participants. The winter 
readiness 2015 campaign consisted of three emails that Included information about winter 
pricing patterns, high price alerts, energy efficiency ideas for the home, and technologies that 
can help participants understand and manage their electricity costs. The first email was sent 
December 2014 and subsequent installments were released in January and March of 2015. 

• lnfographic, December 2015 (Ongoing) 

In December, Elevate Energy created an infographic on PSP environmental benefits. The source 
of the information is from the 2014 environmental benefits analysis performed by Klos Energy 
Consulting, LLC. This conservation impact report will be updated and used in marketing and 
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participant communications materials going forward. In the meantime, the prior report is 
available by accessing the 2014 Annual Report. 

An email campaign, "A Special Thank You" including the infographic, was sent to all PSP 

participants the week after Thanksgiving. The positive comments received show our program 

participants are very pleased with the impact they have had on the environment as PSP 

participants. The email was sent to 7,734 participants with an open rate of 34 percent. 

Below are some participant reviews: 

"Thank Yau for the opportunity to share and help." 

"I'm the Energy Manager for a local steel plant that shares in the success of efficiency af using 
Energy wisely. He/la--/ hope all the good news you have just shared with me, is a/sa shared with 
President Obama to show him how much some people of Illinois are thinking and doing 
something about reducing pallution and conserving energy. " 

"Thank you for sharing the info with me. I really appreciate it, and feel like I am doing samething 
good for our earth." 

"We lived in Michigan from 1976 to 1984 in an all-electric house. We hod the opportunity 
to porticipote "On peak" "Off peak" electricity usage with two meters on our house. We thought 
it was wonderful I We really did a lot to help our electric usage down during "On peak" and it was 
reflected in our electric bill. Thank you giving us the opportunity with Power Smart Pricing." 

"Thank you for these types of updates. It really does make me feel good." 

b. Marketing Activities and General Program Materials 

• Program Guide, updated June and December 2015 

l'llwer Smart Pricing 
The program guide is a resource for both program participants and 
customers who are considering enrolling in PSP. It explains the 
program in detail and includes information about typical hourly 
electricity price patterns, tips for shifting usage to off-peak times, and 
a guide to understanding the line items that appear on customers' 
bills with the PSP program. Elevate Energy worked with Ameren 
Illinois to update the content in the guide, which had been developed 
in prior years. The main changes in 2015 included updates to the 
price pattern graph and the RTP Supplier Charge information. 

The first update regarding the RTP Supplier Charge was June 1. The 

hourly pricing information provided to participants changed to notify 
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participants that both the hourly electricity price and the RTP Supplier Charge rate would be 

together instead of separate line items on their bills. We believe this allows participants to 

better understand their costs on the program and how the hourly rate compares to the Ameren 

Illinois BGS fixed supply rate. 

The second update regarding the RTP Supplier Charge was December 31, 2015. It was updated 

to notify participants that there was a change to how one of the line items on their bill is 

calculated. In the past, the individual RTP Supplier Charge was calculated based on the current 

charge rate and the total kWh electricity use during a billing period. Now, during the non

summer months starting January 2016, the RTP Supplier Charge will only be applied to the first 

800 kWh of electricity use during a billing period. 

• Marketing Plan, 2015 

Elevate Energy worked with Ameren Illinois to develop an Integrated marketing campaign that 

would cover activities taking place from January through December. Specifically, the plan 

focused on providing information about the PSP program through a variety of communication 

channels, including direct mail, digital channels, community events, and referral marketing. 

Selected marketing tactics also built on successful and cost-effective strategies used in 2014. 

Before launching the 2015 campaign, Ameren Illinois helped Elevate Energy identify areas where 

marketing activities could take place during 2015. 

• Bill Insert, October 2015 

In October, 1.1 million Ameren Illinois residential customers received an Insert with their bill 

informing them of the PSP program. The insert contained a savings message, as well as a "Do 

YOU have the cheaper electricity rate for nights 

Do YOU kn• Iii• cheap&r eloetricitr 
""for oi1lrts 10 ... .i..on'11 

and weekends?" message. An increase in 

enrollments occurred as a result of the bill 

insert. In 2015, 25 percent of customers who 

submitted an enrollment form indicated they 

heard about the program through information 

In their bill. 
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L::-... e-r'.:,n.~h--:- !-<J v:, 
l-f:J {_.£_-{_<:':J ... _ 

• Direct Mail, October and November 2015 
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The fall marketing campaign tested the "Do YOU have the cheaper 

electricity rate for nights and weekends?" messaging with a direct 

mail piece sent to households that had received an AMI meter. The 

mailer included an enrollment form, frequently asked questions, and 

a return envelope. Direct mail marketing was the top driver of 

enrollment for the PSP program in 2015. In October, Elevate delivered 
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direct mail to 47,000 residents. In November, Elevate delivered an additional 12,600 direct mail 

pieces. 

• Info Sheet, October and November 2015 (Ongoing) 

~~~ ----- -------
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The Elevate Energy team developed a PSP informational sheet 

for distribution to residents that are interested in learning 

more about the program. The messaging ''Take More Control 

of Your Electricity Costs" is used as a call to action to learn 

what other options are available when it comes to electricity 

rates. 

• Refer-a-Friend Promotion (RAF), August 2015 

In addition to bill inserts and direct mail pieces, word-of-mouth marketing has been an 

important driver of new enrollments in the PSP program. In 2015, word-of-mouth and referral 

marketing strategies accounted for 16 percent of new enrollment forms received. Elevate 

• Social Media Engagement, Ongoing 

Energy mailed a postcard to participants in August 

to promote the program's "Refer-A-Friend" (RAF) 

offering. The postcard encouraged participants to 

tell their friends and neighbors about the program. 

The new campaign provided an increased $25 

incentive for both referrer and referee when a 

participant recruited friends to enroll in the 

program. The RAF promotion was communicated by 

dedicated email campaigns, monthly savings emails, 

postcards, and newsletters. 

In 2015, Elevate Energy continued to use Face book and Twitter to engage with program 

participants and communicate important program updates. Elevate Energy used the Twitter 

feed (@PowerSmart) to share the high and low day-ahead electricity prices. The Twitter feed 

also issued a special tweet in the event of a high price alert. This occurs when the day-ahead 

price of electricity will be at or above 9.0 cents/kWh. The PSP Face book page was used to 

promote important program updates and to share energy savings tips, newsletters, and special 

program articles. The number of likes to the Face book page grew throughout the program year, 
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and program staff responded to participant questions about market conditions and program 

details on the page. 

• Media Program Advertising, October 2015 

Ads promoting PSP were placed in three local newspapers: Journal News, Macoupin County 

Democrat, and the Pana Palladium. These ads were specifically targeting areas that had AMI 

meters installed. 

• Citizens Utility Board promotion, July 2015 

A press release issued by Citizens Utility Board notified Illinois residents of special pricing plans 

and energy efficiency programs that can help consumers go green and save green. The article 

mentions PSP as one of the programs offered by the utilities designed to help consumers save 

on their electricity bill. 

12 



c. Analysis of Campaign Results 

In 2015, the PSP program received a total of 717 enrollment forms. Enrollment forms included a 
question asking how customers heard about the program. According to the data collected, the direct 
mail campaign produced the majority of enrollments, followed by bill inserts, and word-of
mouth/referral strategies. The graph below illustrates how people who submitted enrollment forms 
reported hearing about PSP. 

2015 Enrollment Forms: How Heard 

Direct Mail 44% 

Bill Insert 

Word of Mouth 

Internet . 
~ 

Referral 7% 

Other 6% 

Unknown • 1% 

Media Ads (Newspaper, 
• 1% TV, Radio, Social) 

Community Meeting ~ 0% 

cl. Recommendations for 2016 Marketing Strategies 

Elevate Energy recommends an integrated marketing campaign throughout 2016 focused on areas with 

AMI meters installed. In addition to executing a targeted campaign in specific geographic areas, Elevate 

Energy recommends tactics that leverage existing communications channels, past and current 

participants, "best fit" groups, and lower-cost tactics. 
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4. Characteristics of Participants 
Every year, customers who enroll in the Power Smart Pricing (PSP) program are asked to provide basic 

demographic information such as their educational background, household income, and the age and 

number of people in their households. The information available on the existing customer base provides 

insights into the types of households that are most likely to enroll in hourly electricity pricing. The 2015 

survey results showed similar information about program participants compared to previous years. 

PSP participants are highly educated: 

• 53 percent of responding participants obtained a college degree. 
• 76 percent of responding participants pursued additional education after high school. 

Most PSP households have two or fewer people in the home: 

• 67 percent of responding participants reported having two or fewer people in the household. 
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5. Energy Prices 

During 2015, Power Smart Pricing (PSP) participants saw a return to the low-to-moderate hourly 

electricity prices they had experienced in previous years. Although February had a high monthly average 

price for a winter month at 3.5 cents/kWh, it was not nearly as high as the 2014 polar vortex prices. The 

remainder of the year, PSP participants saw prices that were more in line with historical price patterns. 

June also saw a change in the Ameren Illinois BGS fixed supply rate. That change was due to the increase 

in embedded capacity costs from MISO's Capacity Auction. Together these resulted in participants, on 

average, paying modestly less than they would have paid on the Ameren Illinois BGS fixed supply rate. 

a. High Price Alerts 

High price alerts were sent to PSP participants the evening before a day when there were one or more 

hours of electricity prices at or above 9.0 cents/kWh. Alerts were sent by email, automated phone call, 

and text message, depending on the notification methods chosen by participants. There were three 

different days in February that had high price alerts and one day in October with a high price alert. The 

highest hourly price of the year was 12.9 cents/kWh from 4 p.m. to 5 p.m. on October 7. 

b. Hourly Day-Ahead Prices 

The Day-Ahead hourly MISO market prices continued to be used for the program in 2015. The prices in 

the three zones of Ameren Illinois were identical throughout the year. The chart below shows how the 

monthly average of the hourly prices changed across 2015 and how 2015 prices compared with 2007 

through 2014 prices. 

c. Average Electricity Prices 

Rate Zone Ill Rate Zone II Rate Zone I 

(AmerenlP) (CILCO) (CIPS) 

Z007 Average Day-Ahead Prices 4.428 4.517 4.450 

2008 Average Day-Ahead Prices 4.744 4.776 4.776 

2009 Average Day-Ahead Prices 2.682 2.682 2.682 

2010 Average Day-Ahead Prices 3.224 3.224 3.224 

2011 Average Day-Ahead Prices 3.219 3.219 3.219 

2012 Average Day-Ahead Prices 2.655 2.655 2.655 

2013 Average Day-Ahead Prices 3.036 3.036 3.036 

2014 Average Day-Ahead Prices 3.670 3.670 3.670 
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2015 Average Day-Ahead Prices 2.674 2.674 2.674 

January 2.758 2.758 2.758 

February 3.450 3.450 3.450 

March 2.802 2.802 2.802 

April 2.499 2.499 2.499 

May 2.703 2.703 2.703 

June 2.577 2.577 2.577 

July 2.817 2.817 2.817 

August 2.691 2.691 2.691 

September 2.715 2.715 2.715 

October 2.639 2.639 2.639 

November 2.306 2.306 2.306 

December 2.191 2.191 2.191 

d. The Price of Capacity 

Ameren Illinois secured capacity in MISO, billed as the RTP Supplier Charge, on an annual basis for PSP 

and other hourly pricing service customers and charged customers on a cents/kWh basis that was fixed 

for the period June 1, 2014, through May 31, 2015. Capacity costs resulting from the 2015 MISO auction 

determined the RTP Supplier Charge for the periods June 1, 2015, through September 30, 2015 and 

October 1, 2015, through December 31, 2015. For BGS supply customers, capacity was still embedded in 

the all-in price (the Retail Purchased Electricity Charge). 

The 2015 MISO capacity auction resulted in an over 800 percent increase in the RTP Supplier Charge 

effective June 1, 2015. The large increase in the capacity prices affected both the PSP customers through 

the RTP Supplier charge and the SGS-supplied customers through the all-in price (the Retail Purchased 

Electricity Charge). The RTP supplier charge and the capacity contribution to the BGS fixed price were 

slightly lowered in October due to incorporation of MISO's Zonal Delivery Benefit credit, which partially 

offset the increased capacity cost by reflecting the value of lower priced capacity imports from other 

regions. 

The following table shows how the price of the RTP Supplier Charge changed from 2008 through 2015. 
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2008-2015 Monthly RTP Supplier Charge 

Dollars per kW-day 

July 2008 0.242 

August 2008 0.244 

July 2009 0.158 

August 2009 0.125 

July 2010 0.007831 

August 2010 0.007787 

July 2011 0.002182 

August 2011 0.001962 

July 2012 0.003279 

August 2012 0.003202 

January - May 2013 0.000003 

Cents/kWh 

June - December 2013 0.011 

January -May 2014 0.011 

June - December 2014 0.178 

January -May 2015 0.178 

June - September 2015 1.636 

October - December 2015 1.380 
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e. Participant Performance in 2015 

The following table summarizes Power Smart Pricing participants' performance results during 2015. 

Total Bill 
Total Bill Total Bill 

Total Bill Supply Cost 
Biii Usae:e Cost With Cost 

Percent PSPAvg BGSAvg 
Month Cost with Percent Savings with Supply Cost Supply Cost Supply Cost 

Count (kWh) 
PSP 

Standard Savings 
Savings PSP savlnes (cents/kWh) (cents:/kWh) 

Rate wtth PSP 

January 11,418 1,288 $104.07 $108.62 $4.55 4.20% $4.55 8.7% 3,71 4.0G 

February 11,241 1,257 $110.32 $106]6 -$3.56 -3.30% -$3.56 -6.9% 4.39 4,10 

March 11.146 981 $91.24 $91,74 $050 0,50% $0.50 1.2% 4.41 4.46 

April 11,026 815 $76.26 $80.25 $3.99 5,00% $3.99 10.9% 4.02 4.51 

May 10,851 920 $9L68 $99.60 $7.91 7.90% $7.92 15.8% 4.59 5.45 

June 10,695 11233 $147.91 $152.22 $4.31 2.80% $4.31 5.9% 5.58 5.93 

July 10,585 1,397 $174.29 s1ns2 -$1.46 -0,80% -$1.46 -1.8% 5.97 5.87 

August 10,476 1,315 $165.13 $16322 -$1.90 -1,20% -$1.90 -2.5% 5.98 5.84 

September 10,409 1,113 $139.36 $138.76 -$0.60 -0.40% -$0.60 -0.9% 5.90 5.85 

October 10,318 818 $90.22 $96.84 $6.62 6,80% $6.63 13.2% 5.33 6.14 

November 10,320 956 $95.85 $106.31 $10.46 9,80% $10.47 18.1% 4.96 6.05 

December 10,373 1,196 $113.77 $126.66 $12.89 10.20% $12.90 18,6% 4.73 5.81 

Totals: 13,287 $1,400.08 $1,443.80 $43.72 3.00% $43.75 6.2% s.oo 5.33 
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6. Customer Surveys 

Elevate Energy fielded the annual customer satisfaction survey for Power Smart Pricing (PSP) customers 

in November 2015. This 2015 Fall/Winter Survey was sent to all customers who had been enrolled for 

one or more summer months. As an additional incentive to complete the Survey, all respondents who 

submitted a Survey by December 31, 2015 were entered into a drawing, and one participant was 

randomly selected to receive a $100 check from Elevate Energy. The response rate was 38 percent 

(4,034 participants). 

Similar to previous years, the 2015 Fall/Winter Survey asked participants questions related to hourly 

electricity prices and electricity use during higher priced hours. The Survey also asked participants to 

provide feedback about program communications and their experience in the program overall. Some 

highlights of the responses are recorded below. A copy of the annual survey is included in the Appendix. 

a. Hourly Electricity Prices 

Percent of respondents who check electricity prices and where they check prices: 

~---------·· ---------·--------~-------~------ ---------
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How often respondents check electricity prices: 

•Daily 

•Weekly 

•Monthly 

•Only After Receiving a High Price Alert 

l ___ _ 

b. Electricity Use During Higher Priced Hours 

How often respondants shift usage in the summer peak hours (1 p.m. and 5 p.m.): 1-------------------------- -------------------------- -~ 

M Daily 

•Most Days 

•Occasionally 

•Rarely 

•Never 

•Only After Receiving a High Price Alert 

------------------------·····----··-··-·· -------
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How often respondants shift usage In the winter peak hours (1 p.m. and 5 p.m.): 
- ----------- - -- ----- --- --- ----- ----------- --- --- - -- --

•Dally 

•Most Days 

•Occasionally 

•Rarely 

•Never 

•Only After Receiving a High Price Alert 

.. ···-··-·-·-· -----------

During high prices, what actions respondents took to reduce or shift electricity usage (select all that 
apply): ------------ ------------------------------

40% 

32% 

27% 

Shifted appliance Turned off lights Increased 
usage thermostat 

temperature 
during summer 

'---------··-···----------··-··-· 
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Note: Percentages total more than 100% because most 
customers selected more than one action. 

27% 

Decreased 
thermostat 

temperature 
during winter 

12% 

Invested in whole Other measures 
home energy 

efficiency 

_________________ ,,_________ --------



d. Program Communications 

Respondents' preferred program communication channels (select top three): 

61% 

Email Paper 
Mailings 

0.8% 

Phone call Facebook 

Note: Percentages total more than 100% because customers 
selected more than one communication method. 

0.1% 0.1% 0.1% 0.0% 

Webinars Videos Twitter Blog posts 

How respondents check their savings and electricity usage information (select all that apply): 

60% 

Monthly savings 
reports by email 

Annual savings 
reports by mail 

My PSP online 
tool 
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Note: Percentages total more than 100% because customers 
selected more than one method. 

Do Not Check PSP Mobile App 

1% 
',_, '1 

Contacting PSP 
Support 



Have you heard of the Ameren Illinois energy efficiency programs (ActOnEnergy.com)? 

•Yes 

•Yes, and I've taken advantage of it 

a No 

---------·-··----------

e. Overall Participant Feedback 

For the sixth year, PSP participants were asked to rate their overall satisfaction with the dedicated 

Elevate Energy call center (877-655-6028). The majority of Survey respondents rated their level of 

satisfaction as satisfied or very satisfied. Participants were also asked to rate their general satisfaction 

with the program as a whole. 

Call center satisfaction: ---- ---------~---~-----------

•Extremely Satisfied or Satisfied 

•Neither satisfied nor dissatisfied 

11 Dissatisfied 

• Extremely Dissatisfied 

------ -··--··-···-···-------·······--·····-------
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Overall program satisfaction: 

1% 

•Extremely Satisfied or Satisfied 

• Neither satisfied nor dissatisfied 

11 Dissatisfied 

•Extremely Dissatisfied 

Survey comments from Power Smart Pricing participants 

Every year the survey gathers numerous written responses from engaged participants. In 2015, the 

survey asked participants what they valued most about PSP and how the program could be improved. 

The most common responses reference improving savings. Some of the participant responses are below. 

What do you value most about Power Smart Pricing? 

• "I feel that it empowers us ta make changes far our family without forcing us to do sa. The 

opportunity and awareness of ways to save$ and the environment". 

• "The high alerts and the chance to reduce my price". 

• "I feel they ore safe and fair option [compared] to the other options out there. I feel I can trust 

them more." 

How could the Power Smart Pricing program be improved to work better for you? 

"Reduce or eliminate the program participation fee." 

• "Earlier pasting of next day's prices" 

• "Pursue and update PSP customers on mature technologies" 

24 



7. Research and Analysis 

In 2014, Elevate Energy contracted Klos Energy Consulting, LLC (Klos Energy) to conduct an updated 

estimate of electric peak load and conservation impacts achieved by the PSP program from 2011 

through 2014. The estimate of peak load impacts specifically analyzed participant response to high price 

alerts during the summer and winter seasons. For the latest conservation impact report, please see the 

2014 Annual Report. 
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8. Recommendations 

In 2016, Elevate Energy will continue to collaborate with Ameren Illinois to support participant retention 

and to identify target areas for integrated marketing activities. Additionally, Elevate Energy recommends 

moving forward with the following activities to improve the overall customer experience and drive 

enrollments in the program. 

a. Coordinate Power Smart Pricing Marketing with AMI Deployment and Peak Time Rewards 
Marketing Outreach 

Ameren Illinois' deployment of AMI meters to residential customers is an ideal time to inform them 

about the Power Smart Pricing (PSP) program. As customers gain awareness of the products and 

programs available with their AMI meter, they should also be informed about PSP pricing that can 

accompany Ameren Illinois' Peak Time Rewards (PTR) program. Since the customers will have a meter 

capable of recording electricity usage in hourly intervals, it would reduce the need for meter exchanges 

and not be necessary for a meter technician to access the meter monthly, thereby keeping incremental 

metering costs low for all customers. 

b. Continue to Integrate New Technology and Tools 

To increase behavior change during higher priced hours, support participant retention, and attract new 

customers to the PSP program, Elevate Energy recommends continuing to integrate PSP with new tools 

and technology in 2016. 

• Elevate Energy recommends an in-home display (IHD) device pilot program for AMI meter 

households. Studies have shown that when consumers have an IHD that shows their real time 

usage and costs, they are more likely to respond to changes in prices. To increase shifting 

behavior and highlight the benefits of AMI meters, Elevate Energy recommends beginning an 

IHD pilot program for PSP participants in 2016. 

c. Implement Shadow Billing Technology for Prospective Customers 

A significant barrier to participation in the PSP program is the unknown about how a prospective 

customer is expected to perform on the PSP hourly supply rate in comparison to the Ameren Illinois BGS 

fixed supply rate. A "shadow billing" tool that shows households what they would have paid on PSP 

within a given time period in comparison to the BGS fixed rate would go a long way in reducing that 

uncertainty and motivating more people to join the PSP program. Such a tool would require significant 

time and resource investment and therefore may not be implemented in 2016. However, data analysis 

and discussions of potential technical options should begin in 2016 to help households better 

understand how they might perform on the PSP hourly rate option in future years. 
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9. Appendix 
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Managing Summer Electricity 
Costs with Power Smart Pricing 

Summer 2015 

When the weather turns warm and air conditioners start to run, hourly pricing patterns begin 
to change. As a general rule of thumb, hourly electricity prices tend to be highest during hot 
summer afternoons. To manage electricity costs this summer, reduce your usage between 
1 p.m. and 5 p.m. on weekdays by shifting some of your usage to nights and weekends. 

Summer Readiness Tips: 
Air Conditioning 
According to the Department of Energy, heating and cooling costs 
account for 48 percent of an average home's energy use. Therefore, 
adjusting your air conditioning use can be one of the most effective 
ways to manage your summer electricity costs. Follow these tips to 
stay cool for less this summer: 

• 

• 

• 

Set window air conditioners to the low or "energy saver" 
setting, or turn them off when electricity prices are high. 

Change your thermostat to a warmer setting when electricity 
prices are high or when you are away from home. 

Follow the recommended schedule below to pre-cool your home 
at night when prices tend to be the lowest. 

Pre-cool to Save 

• 

10 p.m. - 10 a.m. Pre-cooling 69' F - 72' F 

10 a.m. - 6 p.m. Idle 82' F - 85' F 

6 p.m. -10 p.m. Comfort 75' F-78' F 

If you are looking to replace your old air conditioner, Ameren 

~'t
WAmeren 

ILLINOIS 

Illinois' energy efficiency 
programs offer incentives and 
discounts on the purchase and 
installation of energy efficient 
central air conditioners. Visit 
actonenergy.com/for-my-home for 
more information or call Ameren 
Illinois at 866-838-6918. 

Save the Date for a 
Summer Webinar! 
Whether you're new to Power Smart 
Pricing or a longer-term participant, 
we have a webinar for you this summer. 
Please join usl 

7:00 - 7:30 p.m.: Tips for Managing 
Summer Energy Costs 

This webinar will explain the basics of 
the Power Smart Pricing program and 
provide you with information to help 
control your usage and costs during the 
summer months. 

We recommend this webinar for new 
Power Smart Pricing participants or 
longer-term participants wanting to 
review summer pricing trends, the bill 
comparison tool, and the mobile app. 

RSVP: http://bit.ly/lzTXOdv 

7:00 - 7:30 p.m.: What Does an Energy 
Smart Future Look Like? 

This webinar will explore current and 
upcoming innovations in the smart grid, 
smart communities, and smart homes. 

RSVP: http://bit.ly/lHaFhhV 



Power Smart Pricing Summer Energy Guide 

Summer Readiness Tips 
Laundry 

• 

• 

• 

Kitchen 
• 

• 

• 

Wash your clothes in cold water to save 
on the cost of water heating. 

Run your washer and dryer when prices 
are low. 

Instead of drying clothes in the dryer, 
hang them on a clothes line or drying rack. 

Avoid using electric ovens and stoves during 
high price times. A microwave will heat 
small portions more efficiently. 

Enjoy no-cook meals or grill outside to avoid 
heating up the kitchen on hot days. 

Run the dishwasher when electricity prices 
are low, use the "energy saver11 or no-heat 
dry setting, and only run full loads of dishes. 

Track Your Performance 
Did you know that you can compare your costs on Power Smart 
Pricing with what you would have paid on the standard fixed 
rate? The online bill comparison tool gives your program-to-date 
savings, monthly savings, and even a detailed breakdown of the 
line items on your bill. 
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To access the online bill comparison tool, click on "My PSP Account" 
on the Power Smart Pricing website (PowerSmartPricing.org). 
If accessing the tool for the first time, you will need to register with 
your Ameren lllinois account number. 

Summer 2015 

Share Your Favorite 
Recipe and Win $100 

Do people compliment your grilling skills or 
go back for second helpings of your salad at 
the family picnic? Grilling and picnicking 
are great ways to keep your kitchen cool and 
save energy in the summer. This summer; 
we're giving you the opportunity to earn 
more than compliments with your recipe. 
Enter one of your original, crowd-pleasing 
recipes In the Power Smart Pricing Grill 
& Picnic Power contest and you could win 
$100 or an advanced power strip. 

Submit your original grill or picnic recipe 
with a picture of the finished product. The 
Power Smart Pricing team will vote for 
their favorite recipe - based on creativity, 
originality and presentation. If your recipe 
wins, we'll send you a check for $100. The 
second and third favorite recipes will receive 
an advanced power strip. 

We will share the three winning recipes 
on the Power Smart Pricing website and 
Facebook page for everyone to enjoy. 

Contest entries can be mailed to: 
Power Smart Pricing 
Grill & Picnic Power Contest 
322 S. Green St., Suite 300 
Chicago, IL 60607 

Or, email your recipe and photo to info@ 
powersmartpricing.org, with "Grill & Picnic 
Power Contest" as the subject line. 

The entry submission deadline is 
June 15th, 2015. 

Further details are available at 
PowerSmartPricing. org/N ews. 



ptwer Smart Pricing 
322 South Green Street, Suite 300 
Chicago, IL 60607-3544 

<first name last name> 
<mailing address street address> 
<mailing address city>, <state> <ZIP> 

Dear <first name>, 

May 2015 

Summer weather is on its way! Before the season gets in full swing, we want to make sure you have information 
and resources to help you keep track of hourly prices and manage your summer electricity usage and costs. 

Please read the enclosed summer energy guide for information on: 

• 
• 
• 
• 
• 

The summer pricing pattern 
Ways to shift and save in the summer 
Dates, times and topics for our summer webinar offerings 
The online bill comparison tool 
How to win $100 in our Grill & Picnic Power contest 

Also, please take a minute to review your high price alert settings to make sure you will be notified when prices 
will exceed 9 cents per kWh for any hour of the following day. 

Your current high price alert settings: 

Email notification: 

Text notification: 

Phone notification: 

<merge> 

<merge> 

<merge> 

If you would like to change how you receive high price alerts or update any incorrect or out-of-date contact 
information, please call our program specialists at 877-655-6028 or email us at info@powersmartpricing.org. 

Wishing you a fun and relaxing summer! 

Sincerely, 

The Power Smart Pricing Team 



ELEVATE ENERGY 
Smarter energy use for all 

Pfiwer Smart Pricing 
2015 Summer Energy Workshop Report 
Overview 

This June and July, the Power Smart Pricing (PSP) team hosted a series of Summer Energy Workshops to teach 
program participants ways to better manage their summer electricity costs and to introduce them to new 
energy management technologies. These workshops supplemented printed and digital summer energy guides, 
and gave participants an opportunity to engage directly with program staff in a relaxed and educational forum. 
Two online webinars and one in-person workshop were hosted. 

The first webinar covered PSP program tools, no-cost and low-cost ways to save energy, programs and 
incentives to help cover the cost of energy-saving home improvements, and the basics of electricity supply 
choice. This webinar was geared toward new program participants, with a focus on communicating the summer 
"shift and save" strategy. To provide information that was of interest to both new and longer term participants, 
a second webinar was hosted that covered the smart grid and advanced meters, plus current and future smart 
home and city technologies. The in-person workshop structure was changed from the PowerPoint presentation 
of prior years to a hands-on exhibit in an effort to increase participant attendance and engagement. The Power 
Smart Pricing team partnered with Illinois State University's Smart Grid for Schools team to provide participants 
a hands-on experience that explored energy usage and management in homes. The Smart Grid for Schools 
program was developed for school aged children but the concepts covered in the learning exercises were very 
relevant to adults, especially Power Smart Pricing participants. 
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Ameren Illinois PSP Summer Energy Workshop Report 

Tips for Managing Summer Energy Costs Webinar 

Wednesday, June 3, 2015, 6:30 p.m. 

The webinar was presented by Mary Jo Warskow, Marketing and Outreach Coordinator. Forty-seven participants 

pre-registered for the webinar and five signed on to participate. The presentation lasted about 2S minutes with 

the remaining time reserved for questions that attendees typed into a chat box and presenters then answered 

verbally. The presentation was clear and encountered no setbacks or technical delays. One participant asked to 

review the chart outlining the times and temperatures for pre-cooling a home. Participants did not ask any 

further questions on the post-webinar survey. The participants that completed the survey offered unsolicited 

positive feedback on the webinar presentation. A recording of the webinar (in two parts) was posted to the 

news page of the Power Smart Pricing website a few weeks after the webinar. 

What does an Energy Smart Future Look Like? Webinar 

Wednesday, July 15, 2015, 6:30 p.m. 

The webinar was presented by Mary Jo Warskow, Marketing and Outreach Coordinator. Sixty-four participants 

pre-registered for the webinar and sixteen signed on to participate. The presentation lasted about 2S minutes 

with the remaining time reserved for questions that attendees typed into a chat box and presenters then 

answered verbally. The presentation was clear and encountered no setbacks or technical delays. One participant 

asked a question regarding smart appliances. Participants did not ask any further questions on the post-webinar 

survey. A thank you letter with a link to a survey requesting ratings and comments on the webinar was emailed 

to those who attended the webinar. The feedback that was received through the survey and email was positive. 

One participant requested to receive a recording of the webinar since they missed the first few minutes. A 

recording was posted to the news page of the Power Smart Pricing website. 

In-person Summer Energy Workshop 

Normal, Tuesday, July 21, 2015 

The in-person workshop was held in Illinois State University's Alumni Center. Of the ten participants pre

registered for the event, one attended the workshop. In addition, three Ameren Illinois staff members attended 

the event. Mary Jo Warskow, Marketing and Outreach Coordinator, and Caroline Pakenham, Power Smart 

Pricing Program Lead facilitated the workshop. Lindsay Longstreth and David Loomis of Illinois State University's 

Smart Grid for Schools program lead the attendees through hands-on energy usage and pricing exercises in a 

model kitchen, bathroom/bedroom and garage/utility room. A question and answer session was held after the 

exercises were completed. The Power Smart Pricing participant inquired about the energy consumption of 

individual electronic devices. Mary Jo provided the participant with information on the requested topic from the 

Department of Energy's Home Energy Saver program in a follow-up email. 

At the end of the workshop, the Power Smart Pricing participant relayed that the hands-on experience and the 

learning exercise was useful and provided new insight into his home energy consumption. 
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Ameren Illinois PSP Summer Energy Workshop Report 

Recommendations 

Overall, Ameren Illinois Power Smart Pricing participants who attended the Summer Energy Workshops found 

the experience to be useful and informative. Online webinars generated the best response and provide the 

greatest opportunity to reach participants. Attendance at in-person workshops continues to be low even with an 

engaging hands-on format. Therefore, we suggest focusing resources on webinars and videos posted to the 

website that can be referenced in print and digital communications. 
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That's why we are inviting select Power Smart Pricing participants to explore a fun, hands
on exhibit that Illinois State University developed to teach school kids about the smart grid, 
advanced meters and electricity usage in our homes. 

While you're playing, you can learn ways to save energy and money on the 
Power Smart Pricing program. 

Date: Tuesday, July 21 
Time: 6:30 p.m. - 7:30 p.m. 
Location: Illinois State University Alumni Center, 1101 N Main St, Normal, ll 61761 
RSVP: Contact the Power Smart Pricing team at info@PowerSmartPricing.org or 
1.877.655.6028 by Friday, July 18 with the number of people who will be attending 

Little kids are invited to play too, so bring your whole family. And invite your friends and 
neighbors to join in this unique experience and learn more about Power Smart Pricing. 

You can visit smartgridforschools.org to learn more about the Illinois State University Smart Grid for Schools program. 



er Smart Pricing Update 

Program Results For 2014 
We have completed compiling the results for the Power 
Smart Pricing program for 2014. The graph below shows 
the average annual savings percentage for the program in 
2014 and compares it to results from previous years. 

Two factors significantly impacted the savings results 
this year. The first factor, the Polar Vortex's extreme cold 
temperatures, caused a number of issues within the 
regional electricity market, which raised hourly electricity 
prices to unprecedented levels. The second factor, a 
decrease in the Ameren Illinois standard fixed rate, meant 
that the hourly price of electricity was compared against 
a lower fixed rate. Combined, these two factors negatively 
affected this year's program performance, overall and for 
individual participants. 

While most program participants did not save in 
comparison to the fixed rate this year, since the program 
began, the overall average supply savings has been a 
positive 18.3 percent. 

Power Smart Pricing Annual Supply Savings 
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The enclosed letter details your individual 2014 and program
to-date results. You can use this information to evaluate how 
well the Power Smart Pricing program is working for you. 

We understand that the savings results for 2014 may be 
frustrating for hourly pricing customers. However, keep in 
mind that with market-based, hourly pricing, it is important to 
consider savings over the long term. The positive community 
and environmental impacts of the program are additional 
benefits to consider when evaluating your participation. 

Power Smart Pricing Update 

April 2015 

Power Smart Pricing 
Mobile App 
Have you accessed the Power Smart Pricing 
mobile app yet? It is a great way to check prices, 
review your savings or connect to program 
specialists. 

IQ;l!fffj 
You can view current hourly prices in graph and 
chart format, as well as tomorrow's prices. 

SAVINGS 
You can review your monthly usage and costs 
plus a comparison to what you would have paid 
on the Ameren Illinois standard fixed rate. 

CONTACT 
Quickly find the email address and phone 
number to contact program specialists who can 
answer any questions you may have. 

To access the mobile app, go to 
m.powersmartpricing.org in your smartphone's 
web browser. You can add it to your phone's 
home screen for faster access. 

All the information on the mobile app is also 
available on the Power Smart Pricing website 
(www.powersmartpricing.org). Prices can also be 
checked over the phone by calling 
1-877-655-6028. 



Ptwer Smart Pricing Update 

Easy Ways To Save On 
Energy Costs Vear Round 
Using the typical seasonal price patterns to shift usage to lower 
priced hours is an important step toward saving on the Power 
Smart Pricing program. But finding ways to reduce your overall 
energy usage is also a good way to increase your savings 
potential. The following are ways you can conserve energy no 
matter the season. 

Save On Heating and Cooling 
• 

• 

Set your thermostat to keep your home at 68 degrees 
in the winter and 78 degrees in the summer. Use a 
programmable thermostat to maintain these temperatures 
and automatically run your heating and cooling systems 
when prices are typically lower. 
Consider investing in whole home air sealing and 
insulation. Air leaks can account for as much as 40 percent 
of a home's energy Joss. 

Cut Appliance Energy Use 
• 

• 

• 

Set your water heater at 120 degrees. Not only will it save 
you money, but it will slow the build-up of minerals and 
corrosion in the tank and pipes. 
Wash your clothes in cold water, which in addition to 
costing less, also keeps your clothes looking newer longer. 
Consider replacing your older refrigerator with a new, 
ENERGY STAR• model or getting rid of that second fridge 
or freezer in the basement or garage. The Ameren Illinois 
Act on Energy program offers free pick up of your old 
refrigerator and will give you $50 to boot. 

Reduce Phantom Load 
• Even when you are not using them, electronics and small 

appliances can be drawing electricity from the outlet. 
Unplug them when not in use and/or invest in an advanced 
power strip that will cut the power to devices not in use or 
in stand-by mode. 

Switch to More Efficient Lighting 
• Replace inefficient incandescent bulbs with more efficient, 

longer lasting CFLs or LEDs. 

Ameren Illinois' energy efficiency 
programs offer tips, discounts and 
incentives for saving energy in your home. 
Go to http://www.actonenergy.com or call 
1-866-838-6918 to learn more. 

Power Smart Pricing Update 

~'t.. WAmeren 
ILLINOIS 

Where Is Your 
Phantom Load? 

April 2015 

The Lawrence Berkeley National Laboratory 
estimates that phantom loads make up 
approximately 10 percent of an average 
household's electricity usage. By identifying 
your phantom load and connecting devices to 
an advanced power strip you can reduce your 
energy usage and save on your bill. 

Average Standby Power Usage 
by device, in watts 

Desktop computer 
(On, idle) 
-----------------~-

OVA 
(On, no recording) 

(Fully on, charged) 

LCD computer monitor -
(On) 27.61 

Digital cable box 
(On, TV off) 

Giime co-n-so71e-
1Ready) 

CD audio system 
(CD in, not playing) - 13.99 
Multi-function 
Inkjet printer (On) ___ II 9.16 ___ ~ 
ovo player .. 

24.65 

2134 

(On, not playing) • 7.54 
-==---~= ................ _____ .... , .. . 

Television I VCR 
(Ott by switch) 

SOURCE: U.wrence Berkeley National Uboratory 

Stay In Touch 
Keep up with Power Smart Pricing updates 
online through the program website and through 
Face book and 1\vittet Or for personal assistance, 
contact a program specialist by phone or email. 

QJ powersmartpricing.org 

~ info@powersmartpricing.org 

• 1-877-655-6028 

I] facebook.com/powersmartpricing 

Cl @powersmart 



Pfwer Smart Pricing 
Elevate Energy 
322 South Green Street, Suite 300 
Chicago, IL 60607-3544 

Your Annual Performance Report 

<first name last name> 
<mailing address street address> 
<mailing address city>, <state> <ZIP> 

Dear <first name> <last name>, 

April 2015 

Account #<merge account number> 

Thank you for your participation in the Power Smart Pricing (PSP) program. The information below compares 
your monthly bills on Power Smart Pricing with what you would have paid on the Ameren Illinois standard fixed 
rate. Please keep in mind that electricity prices change with the seasons, and it is normal for savings levels to 
vary from month to month. The goal of the program is to provide savings opportunities over the long term. Read 
the enclosed newsletter for context about the 2014 results. To see your most recent billing information, go to 
www.PowerSmartPricing.org and log in to the bill comparison tool. If you have questions about the program, please 
contact the Power Smart Pricing team at 1-877-655-6028 or info@PowerSmartPricing.org. 

Your Performance Results 
Program-to-Date 

<merge> 
Months on PSP 

$$$ <merge> 
Dollars saved 

% <merge> 
Percent saved 

Power Smart Pricing Update 

2014 Monthly Results 

January <merge> <merge> <merge> -32.0% 

February <merge> <merge> <merge> -57.3% 

March <merge> <merge> <merge> -19.8% 

April <merge> <merge> <merge> 0.1% 

May <merge> <merge> <merge> -18.8% 

June <merge> <merge> <merge> -19.8% 

July <merge> <merge> <merge> -14.3% 

August <merge> <merge> <merge> -10.5% 

September <merge> <merge> <merge> -12.6% 

October <merge> <merge> <merge> -3.1 cro 

November <merge> <merge> <merge> -9.8% 

December <merge> <merge> <merge> 5.9% 

Morn Sllvinos compMisons :ire based on the Ameren lllrnrns standard t1xed rnte_ Perc!!nt saved 1s bncd on supply rests 
only The ma111hly rrnrticipat1on lee of $2 25 has alrearly been dedutled rrom your ~avings informmion to reflect your net 
savmgs an Power Smart Pricing 



er Smart Pricing Program Update August 2015 

<first name last name> 
<mailing address street address> 
<mailing address city>, <slate> <ZIP> 

Dear <first name> <last name>, 

Account #<merge account number> 

The ability to easily track your performance on the hourly rate is one of the advantages of the Power Smart Pricing 
program. Perhaps the easiest way to stay up to date on your performance results is through our monthly bill 
comparison email. By simply providing us your email address, you will automatically receive a monthly comparison 
of your costs on the Power Smart Pricing program versus the Ameren Illinois default supply rate. 

Our records show that we do not have an email address for your account. Please call us at 1-877-655-6028 or 
send us a message at info@powersmartpricing.org with your current email address so you can start receiving 
these valuable emails. 

If you don't have an email address, don't worry! The bill comparison email is only one way for you to track your 
usage and savings on the program. 

Ways to Track Your Performance 

Mail 
Bill comparison summary 

on an annual basis 

Online 
My PSP Account at 

PowerSmartPricing.org 

Smart Phone 
PSP mobile app at 

m.PowerSmartPricing .org 

·-
Email 

Bill comparison summary 
on a monthly basis 

For your convenience, we have included a summary of your program-to-date performance results on the 
back of this letter. 

As always, we thank you for being part of the Power Smart Pricing community. Working together, we can help save 
energy, money and the environment. 

Warm regards, 
The Power Smart Pricing Team 

Power Smart Pricing is an hourly electricity pricing program frorn Ameren Illinois adrninistered by Elevate Energy 

Note: We will only use your email address to send you important program updates and your rnonthly bill comparison 
email. We will not share or sell your contact information with any third party, You may unsubscribe from our eniails 
at any point in time. 

ELEVATE ENERGY 
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Pfwer Smart Pricing Program Update August 2015 

Your Performance Results 
The information below compares your monthly bills on Power Smart Pricing with what you would have paid on the 
Ameren Illinois default supply rate. 

Program-To-Date 

<merge> 
Months on PSP 

<merge> 
Dollars Saved 

<merge> 
Percent Saved 

Note: Savings comparisons are based on the Ameren Illinois Basic Generation Service default supply rate (BGS-1). Percent saved 
is based on supply costs only. The monthly participation fee of $2.25 has already been deducted from your savings information to 
reflect your net savings on Power Smart Pricing. 

Ifs Now Even More Rewarding to Refer a friend! 
For a limited time, the reward for referring friends to the Power Smart Pricing program has increased to $25. But 
that's not all! Your friend who becomes a participant will receive $25 too. This offer won't last forever, so don't wait to 
start referring! Talk to your friends today. Full program details are availahle at PowerSmartPricing.org/news. 

ELEVATE ENERGY 
~J~ 
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Fall/Winter 2015 

Power Smart Pricing Participant Survey 
Your feedback is vital to the continuous improvement of the program. Thank you for taking this short survey 
and returning it in the envelope provided. To complete the survey online, email info@PowerSmartPricing.org 
and we will send you a link. Complete and return the survey by December 31, 2015, and you will be entered 
in a drawing to win $100. • Questions? Call us at 1 ·877 -655-6028. 

<first name last name> 
<mailing address street address> 
<mailing address city>, <state> <ZIP> 

<PSP customer ID number> 

We do not have an email address on file for your account. To avoid missing savings information and 
tips, please provide your email address below. 

Email address: 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 

Check "go paperless" to receive the majority of your Power Smart Pricing program updates electronically 
rather than in the mail. (Note that this applies to Power Smart Pricing communications only.) 
0 Go paperless. 

Hourly Electricity Prices 

1. Do you check hourly electricity prices? (Please 
select all that apply.) 

0 Yes, by phone recording 
D Yes, on the Power Smart Pricing website 
0 Yes, using the Power Smart Pricing 

mobile app 
D No, I do not check prices 

2. If you check prices, how often do you do so? 

D Every day or almost every day 
D At least once a week 
D At least once a month 
D Only after receiving a high price alert 
D Not applicable 

3. If you have downloaded the Power Smart 
Pricing mobile app, how frequently do you use 
it to check prices or savings information? 
0 Always (daily) 
D Most days (5-6 days a week) 
D Occasionally (3-4 days a week) 
D Rarely (1-2 days a week) 
D Never 
D I have not downloaded the app 

0 Please send me directions on how to 
access the mobile a pp 

Electricity Use During Higher Priced Hours 

4. Over this past summer, how often did you shift 
electricity usage away from the peak hours of 
1 p.m. to 5 p.m.? 
0 Always (daily) 
D Most days (5-6 days a week) 
D Occasionally (3-4 days a week) 
D Rarely (1-2 days a week) 
0 Never 
D Only after receiving a high price alert 
D I was not enrolled in the program this 

past summer 

5. How easy or difficult do you find it to shift 
electricity usage away from higher priced 
hours in the summer? 

D Very easy 
D Easy 
D Neither difficult nor easy 
D Difficult 
D Very difficult 
D I was not enrolled in the program this 

past summer 

ELEVATE ENERGY 
~ft., 
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Power Smart Pricing Participant Survey Fa II/Winter 2015 

6. Over this past winter, how often did you shift 
electricity usage away from the morning peak 
hours (6 a.m. to 9 a.m.) or evening peak hours 
(5 p.m. to 8 p.m.)? 

0 Always (daily) 
0 Most days (5-6 days a week) 
0 Occasionally (3-4 days a week) 
0 Rarely (1-2 days a week) 
0 Never 
0 Only after receiving a high price alert 
0 I was not enrolled in the program this 

past winter 

7. How easy or difficult do you find it to shift 
electricity usage away from higher priced 
hours in the winter? 

0 Very easy 
0 Easy 
0 Neither difficult nor easy 
0 Difficult 
0 Very difficult 
0 I was not enrolled in the program this 

past winter 

8. During periods of high hourly electricity prices 
year round, what actions do you take to reduce 
or shift your electricity usage? (Please select 
all that apply.) 

0 I run major appliances (dishwasher, laundry 
machines) during lower priced hours 

0 I turn off lights 
0 I increase the temperature of my thermostat 

during summer peak hours 
0 I decrease the temperature of my thermostat 

during winter peak hours 
0 I invest in whole home energy efficiency 

measures like air sealing and insulation 
0 I do not reduce or shift usage 
0 Other (please describe): 

Technology 

9. Do you plan to purchase a plug-in electric 
vehicle in the future? 

0 Yes, within 1 year 
0 Yes, within 5 years 
0 Yes, in 5 years or more 
0 No 
0 I don't know 
0 I already have an electric vehicle 

Make and model:----------

10. Do you plan to install solar panels in the future? 

0 Yes, within 1 year 
D Yes, within 5 years 
0 Yes, in 5 years or more 
0 No 
0 I don't know 
0 I already have solar panels installed 

at my home 

Program Communications 

11. In an effort to better communicate program 
updates and savings tips, we would like to know 
your preferred communication channels. (Please 
select your top three communication channels.) 

D Paper mailings 
0 Email 
0 Webinars 
0 Twitter 
0 Facebook 
0 Blog posts 
0 Videos 
0 Phone call 

ELEVATE ENERGY 
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Power Smart Pricing Participant Survey FalliWinter 2015 

12. How do you check your savings and electricity 
usage information? (Please select all that apply.) 

D My PSP Account online tool 
D Monthly savings reports by email 
D Annual savings reports by mail 
D By contacting a Power Smart Pricing Program 

Support Specialist 
D Power Smart Pricing mobile app 
D I do not check my savings and electricity 

usage information 

13. Have you heard of the Power Smart Pricing 
Refer-a-Friend program that offers you 
a reward for referring your friends and 
colleagues to the program? 

D Yes 
D Yes, and I've taken advantage of the program 
D No, this is the first I've heard of the program 

D Please send me more information about 
the Refer-a-Friend program 

14. Have you heard of the Ameren Illinois energy 
efficiency programs (www.ActOnEnergy.com) 
that offer tips and rebates to improve your 
home's energy usage? 

D Yes 
D Yes, and I've taken advantage of them 
D No, this is the first I've heard of them 

15. Would you like to receive more information 
about the Ameren Illinois energy efficiency 
programs and other energy saving investments 
for your home? 

D Yes 
D No 

Overall Participant Feedback 

16. In general, how satisfied are you with the 
Power Smart Pricing program? 

D Extremely satisfied 
D Satisfied 
D Neither satisfied nor dissatisfied 
D Dissatisfied 
D Extremely dissatisfied 

If you selected dissatisfied or extremely 
dissatisfied, please share what could be improved: 

17. If you've ever communicated with a Power Smart 
Pricing Program Support Specialist (via email 
or phone), please rate your satisfaction with the 
Power Smart Pricing call center. Note that this 
call center is distinct from the general Ameren 
Illinois service line. 

D Extremely satisfied 
D Satisfied 
D Neither satisfied nor dissatisfied 
D Dissatisfied 
D Extremely dissatisfied 
D Not applicable (have not called) 

If you selected dissatisfied or extremely 
dissatisfied, please share what could be improved: 

ELEVATE ENERGY 
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Power Smart Pricing Participant Survey Fall/Winter 2015 

18. What do you value most about the Power Smart 
Pricing program? 

19. How could the Power Smart Pricing program be 
improved to work better for you? 

20. Would you like to be contacted by a Program 
Support Specialist about any program 
questions or concerns? 

D Yes, by phone 
D Yes, by email 
DNo 

If you would like to be contacted, please list 
your questions: 

You may also contact the team by email at info@PowerSmartPricing.org or call us at 1-877-655-6028 
throughout the year with any feedback or questions. 

We look forward to hearing from you! 

*Return your survey by December 31, 2015, for a chance to win $100 in a random drawing. 

Alternatively, you may enter the random drawing by printing the words "Power Smart Pricing Random 
Drawing," along with your name, street address, city, state, ZIP. and phone number on a piece of paper 
and mailing it to the address below by December 31, 2015. One entry per Power Smart Pricing account 
holder. Entries that are illegible, incomplete, or inaccurate are void. 

Power Smart Pricing Program 
Elevate Energy, Program Administrator 
322 S. Green Street, Ste. 300, Chicago, IL 60607 
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Pfwer Smart Pricing 
322 South Green Street, Suite 300 
Chicago, IL 60607-3544 

<first name last name> 
<mailing address street address> 
<mailing address city>, <state> <ZIP> 

Dear <first name>, 

Your feedback is vital to the continuous improvement of the Power Smart Pricing program. That's why we 
survey our participants each fall to learn how we can better serve you. 

Please complete the enclosed survey so we can learn more about your experience and satisfaction with 
Power Smart Pricing. The survey should only take 10 minutes. To complete the survey online, send us an 
email at info@powersmartpricing.org and we will send you a unique survey link. 

II you complete your survey by December 31, 2015, you will be entered In a random drawing to win 
a $100 gift check. 

Also, don't forget to make the shift to fall and winter price patterns. Now that the days are getting cooler, 
there tends to be a small price spike in the morning as people are getting ready for work and another spike 
in the evening as people arrive home. Keep this price pattern in mind and shift some electricity usage to 
times when prices tend to be lower. 

AB always, thank you for your participation in the Power Smart Pricing program. 

Warm regards, 

David Becker 
Program Director, Power Smart Pricing 

DO THE COOL WEATHER SHIFT 
Average Fall, Winter, and Spring Prices• 

Fall 2015 

• " ·c 
~ 

To manage winter 
electricity costs, 
reduce usage from 
6 a.m. to 9 a.m, and 
5 p.m. to 8 p.m. on 
weekdays. 

2 
~M. 

4 
A.M. ' ~M. 

10 

~" 
12 

PM 

Hour Ending 

2 
P.M. 

4 
P.M. ' P.M. ' P.M. 

10 
P.M. 

~easud on avorago price> for JunuJry 1, 2012 through May t, 2015. Cool woat1:er rnont!1s include Octo~or t11rouol1 May Pric'!s can vary s1on1f1cantly from this typ-cJI pwtlsm. Savings cannot be GuJtanteod 
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WINTER READINESS - PART 1 

The winter season is upon us! Exactly what the weather will 

look like this winter, only Mother Nature knows. While we 

hope she is kinder to us this winter, it is always a good idea 

to be prepared for her tougher days. 

We want to help our participants prepare for the season by 

providing you the information and resources you need to 

manage your electricity usage during changing hourly 

pricing patterns - both anticipated and unanticipated. 

We hope you find the information and tips in this first of a series of winter readiness emails useful. 

TAKE A QUICK MINUTE TO ... 

• LOOK at the Winter Pricing Pattern to manage your electricity use this winter 

• UPDATE your High Price Alert settings and know the actions you can take to shift or reduce your 

electricity usage 

• DOWNLOAD the mobile PSP app to track hourly prices and your savings information 

• FOLLOW @PowerSmart on Twitter to receive the high and low price of the day 

• SIGNUP for Ameren's Budget Billing option to level out your monthly payments 

HOME WINTER WEATHERPROOFING TIPS 

• Sealing leaks. it's simple and cost effective 

• Snuggle your home in a layer of insulation 

• Take advantage of weatherproofing discounts through Ameren's Act on Energy program 

LESSONS LEARNED FROM LAST WINTER 

• See how extreme cold can Impact the hourly price of electricitv 

• Read the Fall Newsletter to understand the ups and downs of market-based electricitv pricing 

• Learn how MISO, the wholesale electricitv market operator. prepared for this winter 



Winter Readiness Installment 2 

With the hustle and bustle of the holiday season over, now is 

the perfect time to take some steps to keep your home warm 

while also managing your electricity usage and costs. 

Our first winter readiness installment addressed keeping up to 

date with the tools offered by Power Smart Pricing and making 

energy efficiency improvements, such as air sealing and 

insulation. If you didn't get a chance to read it, you can access 

it here. 

For our second installment, we interviewed a few of our energy efficiency experts to get their winter 

readiness advice. Here are some of the highlights. Hope you find them helpful! 

TIPS FROM THE EXPERTS 

Heating System 

• Have a certified heating system contractor check your furnace or other heating system to ensure 

that it is working efficiently. 

• Replace furnace filters once a month or as needed. Dirty filters will slow air flow and make your 

furnace work harder to keep your home warm. 

• Install a programmable thermostat so you can automatically adjust your usage to the typical winter 

pricing pattern . 

• While home, keep the thermostat around 68° to maintain the best balance between comfort and 

energy savings. 

Humidity and Air Clrcu/atian 

• Moist air at a lower temperature feels warmer and more comfortable than dry air at a higher 

temperature. So, if you have humidifiers make sure they are In proper working order. If you don't 

have a humidifier, consider purchasing one. (30% to 50% average relative humidity is recommended 

when the temperature is 20"F or above) 

• Use ceiling fans to mix the rising warm air with the lower, cool air. 

Doars and Windows 

• Take advantage of warmth from the sun's rays by opening the curtains on south-facing windows 

during the day. Close curtains at night to keep the warmth inside. 

• Reduce drafts around doors and windows with weather stripping, window insulator kits or draft 

stoppers. 



Other Tips 

• Be sure to close the fireplace damper when not in use. And if you don't plan to use your fireplace at 

all this winter, consider installing a chimney balloon. 

• Save those leftovers! A full fridge works more efficiently than an emptier one. 

For more tips on managing your energy use, plus rebates and discounts on energy-saving projects and 

products, check out the Ameren Illinois Act on Energy website. 

You've heard from us .... We want to hear from you! How do you keep your home cozy and warm in the 

winter? Let's help each other out this winter and share our ideas. Post your tips to the Power Smart 

Pricing Facebook page, email us at info@PowerSmartPricing.org or call us at 888-655-6028. Then be 

sure to tune into our third Winter Readiness installment to learn from your fellow participants! 

Sincerely, 
The Power Smart Pricing team 



Plug-In Power Meter 

No matter the season or weather, we want to make sure you have the 

tools and Information you need to manage your electricity usage and 

costs. We hope you were able to use some of the tips we provided in 

our first two Winter Readiness installments to keep you cozy and warm 

during these winter days. 

Looking ahead to warmer weather, our last installment highlights the 

different types of technology currently available to help you control 

your electricity usage all year round. 

Do you want to know how much electricity your computer is using, both when It is turned on and off? A plug-in 

power meter tells you how much electricity the electronic device, appliance and other items plugged into the 

meter are using at any given moment. Knowing how much electricity the Items in your home use can help you 

figure out where to save energy and when to take advantage of lower-priced hours. 

Power Use Monitor 

Taking power meters a step further, power use monitors show you how much electricity your whole home is using 

at any given moment. Instead of plugging into a single outlet, these monitors clamp on to the wires coming into 

your home's electrical panel to detect how much electricity is being used throughout the entire home. With this 

type of power meter, you can see how much electricity your bigger ticket Items, like your dishwasher and air 

conditioner, use when they are running. 

Smart Plug 

Smart plugs allow you to turn devices, such as televisions or lamps, on or off from your smart phone or tablet. You 

can also set schedules to automatically turn devices on or off at certain times of the day. Some can even provide 

energy usage Information to help you determine how much electricity the plugged in devices are using. Search 

"smart plug'' on the internet and you'll find a wealth of information on the many smart plug products currently 

available. 

Advanced Power Strip 

Many computers, televisions, and other devices draw power even when they are turned off. This "vampire power'' 

can be as much as 10% of your annual energy usage. An advanced power strip will help reduce this usage by 

preventing devices from drawing power even when they are turned off. The Department of Energy provides a 

helpful guide for choosing the right advanced power strip for your needs. 

If you are interested in any of these technologies, your local home Improvement store or on line retailers could be 

a good place to start. One technology that doesn't require any shopping is the Power Smart Pricing mobile app. To 

access the app1 go to m.powersmartpricing.org in your smart phone's browser. 

Wishing you a happy winter's end I 

The Power Smart Pricing Team 


