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1. Appendix A 

License to do Business in Illinois 
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File Number 6975-441-4 

To all to whom these PresentS Shall Come, Greeting: 
I, Jesse White, Secretary of State of the State of Illinois, do hereby 
certify that I am the keeper of the records of the Department of 
Business Services. I certify that 

THE FOREGOING AND HERETO ATTACHED IS A TRUE 
AND CORRECT COPY CONSISTING OF 02 PAGES AS TAKEN FROM THE 
ORIGINAL ON FILE IN THIS OFFICE FOR NEXTILiTY, INC .. *************** 

In Testimony Whereof, I hereto set 
my hand and-cause to be affixed the Great Seal of 
the State of Illinois, this 5TH 

day of NOVEMBER A.D. 2014 

Authentication#: 1430902341 verifiable until 11/05/2015. 
Authenticate at: http://www.cyberdriveillinols.com SECRETARY OF STATE 



2. Appendix B 

Organizational Chart 
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Nextility- Power and Gas Brokerage 

Joyce Ferris, CFO 

Tony Castillo, Controller 

Zachary Axlerod, 
Founder and CEO 

\ 

Brian Gottlieb, COO 

) 

Dan Sullivan, GM 
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3.Appendix C 

Managerial Licensing Qualifications 
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Managerial Licensing Qualifications [Section 454.601 

The following resumes will show that Nextility meets the managerial qualifications set forth in Part 
454.60 (a). The management experience for the persons being used to meet the requirements 
of Part 4544.60(a) are all greater than one year. 
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Zachary A. Axelrod 3001 13'"• St_ NW• W .. liington. DC 20009 
(202) 90<>-0IOJ" :zueJrod'.ij)~O<lS.COm 

Professional Expe1·ience 

1212008 - G&OOD9 

0&12008 -120008 

0712007 - 0&12008 

10!2006-0712007 

06/1006 -09/2006 

01"'2006 -0512006 

SKU.INI: INNOYA TIONS LLC, Washington DC 
Founder/President and ChiefExecum'il Officer 

• RMponsible for all aspect> of coiqiany's strategic direction 
• Led project de\>elopment company to Mt deplo}>ed as•et and revenue within four months 
• Railing funds for commercial-scale deployments in 2010 

GRIDPOINT INC., Clarendon VA 
Manager, Marnt Solutitms 

• Led two ARRA Stimulus bids, coatdinating proj«t teams acroos multiple \'endc>rs and 
lllility par1neis 

• RMJ>onsible for solution development in respome to IDlljor im>es.tor-owned and nnmicipal 
lllility RFPs for demand respome and consumer energy efficiency tools 

• Field sales of OridPoinl's energy uset IDllDBg-1 platform, both lead and in support of 
Sales team. 

• Continued platform \'llluation ftom wholesale market and retail utility perspecti\'e in 
support of Product Management and Sales. 

Product Manager, Product Management 
• RMp0DS1ole for leading V2Green' •value proposition analysis Mlping determine future 

produrt strategy aftrr acquisition by OridPoinl 
• Led build ofV2Green's financial model for wholesale and retail enetm" \•alue of 

dislributed electric vmicle charging control 
• Co-de\'eloped co~ive product roadmap 

Assoctata, Strategy Team 
• Built OridPoinfs Smart Grid cost-benefit model 
• Filed patent on trading of energy through computmzed controlled of large numb.rs of 

dislributed resourtes 
• Created and led non-utility multi-party transactiom 

ICF INITRNATIONAI., Vienna VA 
Res"""'h Assistant, Wltolesa/e Power Division 

• Organized and managed process for evaluating Delmarva Power and Light RFP and IRP 
for new power development 

• Anal}'Wi new wind, coal, and gas bids c.a!Cltlating estimated Delmar\1t wholesale supply 
costs under each scenario 

• Helped de\>elop partial bid scenario. fur Delmm'll to negotiate with suppliers 
• Worked on multiple asset valuatiom for Jinanrial institutions and independent power 

producers 

us TRADE REPRESENTAID'E'S omcE, Washington DC 
Office of South • .fsia Internship 

• Prepared report on global and South Asilln ~giooal textile lrendo po.t-MFA quolll 
agreement 

• H•lped cl.aft lonen to trule miiiisten on belWf of US. comp..,;,., 

THE CLIFTON GROUP, l>.finneapoli• !>.>IN 
Inwstment Ana!),st 

• Work befme fu,tta[e.s 11ll:rkets open to ptepue client .ieport1' fo:l" Clifton tndus 

• Update pticing .infomution Ii>< ptopriot;uy chub> .. used fu uadiog fo""'•' 



0912000-0S/2003 

Ol/2006 

AXELROD COMMUNICATIONS CORPORATION, WamgtonDC 
FOllltdlirlClrieF.x«Vttw Oflicw 

• SbdH. """'fl3llf and mbsidiuy PU.ooedmo.eo<n to help pD'°"""' COGDe<t 'l>'idt me 
outtidowodd 

• Managed the expansion oflhe <Olllfl&lY to !llOI\'illg lnmdredi of clients and thousands of 
web mm 

• Left <Wiplliy wdh a positive cash ftow after three }'W:S 

MACALISTER COLLEGE, St Paul MN Bachelu of Alu 
• Mijcx: Ecoaomic> 

• Yiaoc Legal Studin 

• ~: OmiC<On D.m i:p.i1m>: ~ EcOll<>tDic• HOJlM Society 



.------------------------------------------------

BRIAN GoTTLIEB 
3006Porta-St. NW, WasbingtonD_C_ 20008 • 301.768.6767 • brian'.<f:briangottlieb.com 

Orpaiud md creative MBA wilh backg.-ound in bu>iness process analysis and project management. Committed to 
catt« nwrimizing efficiency and effectiveness of company operation•. 

auH ()p!ra!iq Offker, Skyline Innovations, Washington, DC Sep 2010-l'Iesent 

- Mmlaged company operation• tHm (seven direct report•). 
- Fngjneer<!d opentional processes across company. 

Bmiaess Procns Analyst aad Project Managu, GridPoint, Arlington, VA M.ay 20-08-Aug 2010 

- Mmiaged ttenginttring of operatiooal processes (sales lead lhrongh RMA) for recently acquired 
ccmpany: Project indndedmapping "as .. ~ processes, assimilating stakeholder input into idealized 
proeosses, selttling software, implementing .•oftware, training, and managing chaiige proce••-

- Desipd and programmed human resources database that automated creatioo of docnmetttation. cutting 
time reqojttd to create on-boarding and exit documentation from holll'S to minutes. 

Gradute Assistant, University of Maryland, College Park, :ti.ID Sep ~00 7 -May 2009 
17m w o,......,,.., pesirion I ltdlwllila parmi!urmyMBA at the Rob«t H Smitlt SdrDol qf Busmrn. S•• dut:atitm m:tio• Mow: 

- Wrote, conducted, and analyzed survey on professorial remuneration acros• 25 uni\•ersilies. 
- Built database to manage course enrollment for study abroad programs. 

U.sians Procns Analyst, Courtyard Gallery, Beijing, China 20-06-2007 

- ~warehousing proceu and implemented invento.y managemettt database, resulting in 0%1 art 
damage and rednclioo of time required to locate inventOI}' from days to minutes. 

- lmplrmenliN! cnstom.er relation• management sy•tem increasing lead development quantity and quality. 
- TniDtd staff, in both English and Mandarin Chinese, in new processes and sy•tem>. 

Badaess Procns Analyst, Ana R!@on, APCO Asia Ltd., Beijing, China 2006 

- Completed reengineering projects for external cliettt> and internally, including: project management, risk 
assessmrnt, e~-ent management, customer relationship management and hllman resource• management. 

- Conducted 20+ trainings on new operational proces.es in Vietnam, Indonesia, Hong Kong and China_ 

Basiaess Procns Analyst, China Region, APCO Asia Ltd., Beijing, China 20-04-2005 

- Created model to analyze project risk, aiding in project bidding and reducing unprofitable projects. 
- Programmed software to automate creation of contract and proposal boileiplate, cutting production time 

of contracts in half and reducing need for legal department consultation. 
- Built pay-slip software, automating bilingual pay-slips that complied ,.;.th international tax requirements. 
- RMearcbed market entry for companies in education, software, entertainment and mining industries_ 

Fouader, Triangle English COllSllltants, Beijing, China 2003-2004 

- Established conmlling business assisting cliettt companies with bu>in6s proc6s engineering and training 
of foreign and local stalf. We employed a team of five American and Chinese stalf. 

EDUcAnON 
MBA, Uniwnity of Maryland, Robert H. Smilh School of Business, College Park, J\iID 2009 

- Awarded Gndnate Assistantship, l'Iofessional l'Iog:rams Deparbnent; Social Ventures l'Iogram Volunteer; 
Board Fellows l'Iogram Selectee; Admission• Amba»ador; VP of Marketing for Net Impact Club. 

B.A., Chislese Litentme, Reed College, Portland, OR 2001 

- Held the following positions: Senator, Student Senate (20-00-2001 ); Director, Col~ge Renais.ance 
Festival (1!199-2000); Student Liaison to Board ofTrnstee> (2001). 

- Completed Undergraduate Thesis: Cultural Studies Readi11g ofH011g Ko11g Mm·tial A•-ts Films (IOOpp). 

ADDDION • .U.INFORMATION 
- IT skilb: Access, Excel, InDesign, MindManager, Photoshop, PowerPoint, Viswil Basic, Visio, Wo1·d. 
- Language skills: Mandarin Chinese: spealcing (advanced), reading (intermediate). 

~-------------~----------~------- ---------------



SI P?NlYOFQIWl'ICATIONS 

TONY CASTILLO 
12717 Halyard Place Fort Washinglon, MD 20744 

Home (381) 292-3294 CeH (793) 384-0117 
acastillo117@verizon.net 

a.er 211 J'lillS al anpira1le aa:ounling and management experience iii diwrse indus!Jies including tefeeo<!lmunicalicn. li~gation l:"l'J'olt, 
~ s' 'ii;, manilactillilg, imporl/ eJCP<Mt, and llOll-fllCfil. A reoognized hands-on manag., wilt! e.lerlliiwe badg.orwnd and experlise in 
Cllipai• linance, atall.lllinJI, tinancial ~taxes compliance, budget, payroll, onteonal aud~in9_, and P<Mic acOOW1ting. 
kcooulflillted managor Mil! strong inlerpersonal and ccmmunicaticn skills and demcnotrated leadership amQn9 man*rs and ..,,.,_ 
PlllFESSIOIW. EXPERIENCE 

lllrectar el F"•
W.ldtel, Inc. (II.SA) 
llC llland, ehl and Allema Tel, ehf_ (iceland) 

Rc<kwilile, MD 
2009-pre<enl 

o Assill1s 1he CFO manage the tiiancial and acaiun1ing opera~ons of this U.S.-based pro11ider of mobile communication se!Vice 
and sclWions, ilB subsiciary, a smaH size telecommunications oompany, and ils si&1er rompany, a licensed GSM mobile 
aperalDr based ii Reykjavi<, Iceland_ 

o 0..-al riles' aa:ou'lling related matlers, ilcluding AP, AR, Gl, payroH, inwnta<y, loans, business taxes, and fixed 
-- ln-c:halge al month and year end dose processes and s>rePataticn <>f consolidatec:l l'r>ancial statemen1s Re•iews 
financial reports and PBl !rend and variance analyses. 

o Morilars cash receips and di.using ac1Mlies of both U_S_ and Iceland operalioos 
o &p.rvises slill al 5 in 1he U.S. and ii lcdand remotely_ Reviews and ilJlllrove• accounling entries prepared by staff. Re.iews 

nxdllr balance sheet analpes, bank reconcilia1ion41, and fixed assets led9er. Appoaws monthly journal entries pasled 1o OK 
and Great l'lllins general ledger system_ 

c ~ii s1rillegic planlling process by J>reParilg budget and fo"""1S!o and rewiewing budget ""''""s aelllal resultt. 
c Wor5cs will exlemal audilors en year-end audits_ 
o C. • ' lished and monilors iltemal can1rols and ensures strict adherence_ 
o R ; c sile for processing payrol in a timely manner for both U.S_ and lcerand comp.aniies. 
o Respandile for HR functions ilclucling salaries and benefit admiliolratian. 
o Coordiwrles with KPMG in Iceland on filing of VAT retums and annual reporls for Alie ma Tel and IMC Island_ 
o ~ miljor cos1s and e"""""es specially canier costs and Iceland vendcr in..,ices t<> ensure vabid~y of claims and identify 

........ ......, """"'9scanbe generated_ 
o ~ID DK mu~ cunency acaiunling system for Iceland operations from cas~y oulsourced acrounting !unctions_ 
o ~ no:eival>les of all entities. Coardiiates with Iceland oollection agency 1o increase rollectability of """'due accoun1s. 

C.1tnBt .Atling1on, 'IA 
On-Sile Souidng, Inc. 1999-~09 

o Assisted 1he CFO manage the mancial and accounting operation of th;. tiOf-one medium size liligation support senrice 
""-Y-

0 Had oveial responoiloililv and accountability ror the timely, complete, and accu<ale preparalicn al monlhty, quar1erly, and 
annual financial stalelnellls in acawdanoe with GAAP. 

c Was r 1 c I 'el fllr 1he lllDlllhty dosing <>f books and financial analysns of opel'illions_ Suocesslully m1igraled from SBT 1o 
NX:PAC llCalUlltilg svsiem. 

o Deogiied irlemal oontrol procedures and ensures slrict adherence 1o support the rap~ly !Jl'CIA'ing company_ 
o Was m~111•le fllr cash management lilanilored cash re~ls and di41bursiing aclivitilt Maintained bank accoun1B and 

assisted en mallels involvilg financing, loan modifications, and co wen ant rompliance. fnt!llduced daily cam pC$ilian reporling 
and daiJ reconcialion with 1he bani< to elfecfulely manage cash. 

o Maillliiiied fixed assets usilg FAS and ccnducted periodic aud~s <>f fired assets and inwenlary. 
o Haniled pepaiation for financial and tax audits. Ensured timely submissicn <>fall aud~ requeots and seNes as key paint of 

c:orfad ii al inqiiries and d'iocussicns Had ouerall responsibility and accountability for tax COlllllliance far income, fran<:hise, 
mulli- slille sales, use, and property I.axes. Was responsille for license registration and renewals with 8 states. Coordinated 
_., PwC en tiling and payment of ilcome taxes. 

o Was _.,'el fer GSA conlract renewal and compliance_ 
o Worlred closely with 1he Acro...is Receivable ManagOf on issues in'6lving oommissicns, refunds, and re•9 of allowance for 

clo......i aa:cunlB. Assisted ii the preparation of mcnthly borrowing base report as required by the bank. 



o Worled ckm1J wilh fie Payroll Manager on paynill processing, 1alres, dedudions, and getieraoon and disliribJltion of labor cos! 
"'llCJllS of ower 1.300 ~ AssillEd in Ille conversion of payroll sys1em &om Ceridian 1Kl ADP,. and 1hen lo Ultipro. 

o Haded illui1mce poky ""'euls, additional coverage, cancelfralion, and audit 
o ~ in 2 successful acquisitions. Provided financial reports fut due diligence audit in ooMeciion ,.ilh 1he merger with a "'"'* dacumont management seniice proW1er and in 1he equily inveslment of a leading private equity arid .enlUre capilal 

irm. 
o Assided fie CfO in 1he pieparation of 100, 10K and o1her SEC reports. 
o llftcllrsuperuilled a slaff of 4 and supported 3 department managers in Accounls Receivable, Payrorn, and Accounls Payable. 

~ 11anager Mingtnn, VA 
EleclnMiic Munging A•ociillion 1998-1999 
o Assi&ted the President manage 1he financial and accounling cperalions for lhis non-profit organization .. 
o Responsibility incblod 1imely and ac:curale transac!OOn iwocer.sing and monlhly dosing of books. Prepa.ied financial 

• 5 meids, acooun1s and variance analysis. Supervised staff of 2 in mling, colleclion, and payables. Worked with ADP on 
tie li-111111111• .,..,..,. processing. 

o Haded snccessfl~ con..enion of ACCPAC accounlilg syslem to Great Plains. Aosisred in 1he annual conference of 1he 
associalion. ProWled all necessary oftsire acccunting s"'port during lhe conferences .. 

Sllniow"-"-t Fairfax, VA 
Goats SeMces, Inc.. 1992-1998 
o Assi&ted the Al:ca..cing Manager in 1he mon1hly dosing of boob. Dulies included prepara1ion of joumaJ en.mies, bank 

n•con1a11ion, aooount analysis, -ation of daily cash position report, and oredit card rece>ncilialions. Prepa.red and 
nNie•l!d in1ema1 financial slalomenls of assigned diilrision& and diswssed resulls with Ille Division ~lanagers. 

o Prop&ecl sales and use -· """"""tax retums, and ast.iMed in various license renewaila. 
o Assi&ted in tie yearly inancial audit Prepared schedules and analyses for 1he extemal audilors. 
o Respcnstie for fixed asset aocounling using Ross FA System and oonducred periodic physical counts. 

Olha"p ·&-held 
Manila, f'hilipines 
o ~•-of Sea-1.Bnd Service Phiippines, Inc. SupeNised stall in 1he day 1Kl day C1>eraOOn of the terminal"s 

acooimi1g depamient of 1llis largest U.S. based ocean carrier and leader ii the glol>al shipping industry Was responsible for 
tie timely and acanle SID!ission of teminal accounting reports to the Head office . .Assi<.1ed in llhe yearly budget preparati<ln 
of tenninal'& C06I and e:xpenses. Prepared monlhly variance report as required by lhe regiona1l oflice in Singapore. 

o Ollice llanager of Slayfast Philippines, Inc. Ass isled the General Manager manage the Accounting and HR departments of 
fis in1erna1iona1 e:xport/import company. Accoun!ing responsibilities includled mon1hly cilooing of books, fl<Ollaralion of financia1I 
• 5 ·-·internal paynill processing, measury, accounts payal>le, annual financial audit, and laires. Supe.rwised the 

PeiS011iel manager in HR administration. Represenred 1he company in 2 successlul collecti.e bargaining negotiations. 
o lnmnal AAlilit SupeMMr of f'el)Si-Cofra BOU!ing Co. Led a team of audilors in 1he periodiC aud~ of branches and 

wmehau&es.. Examined boi*s of aooounts, conducted cash and in11<>n1Klry counts, verified receivables .. ewa1ualed intemal 
_,,.. and made 11~ for improvement Prepared audt! reports and discussed audit resu~ wi1h 1he AucM ~tanageor 
and Plant CGlllrollers. 

o Slillf Audiklr ofS}'Cip, Gones, Vefrayo & Co., CPAs (Emst & Young) and assisted in the independent examina1ion of books of 
acmunto of aJHIPlllies in various industries such as manufacluriig, banl<iflg, and in110Slmen1 &.ms. 

EDUCATION 
lladlOlor of Science in Business Ad!Miotralion major in Accoun!ing, llniversity of Sanlo T 00\ilS_, Manila, f'Mppines 
Cenilied Pulllic ~ Manila, Philippines 



Joyce M. Ferris 
Philadelphia, PA• 215.275.0319 • joyceferris@bluehlllpartners.com 

ENTREPENEURIAL SENIOR FINANCE AND BUSINESS DEVELOPMENT EXECUTIVE 
High-energy, seasoned executive skilled in corporate operations and investment management. Passionate about using innovative 
financial solutions to build companies and projects in the clean energy industry. Collaborative team player who thrives In a fast
paced, entrepreneurial environment. Combines sense of humor, fun, and sensitivity to organizational dynamics with rigor, 
objectivity, and pragmatism. Life-long learner with strong technical aptitude and endless curiosity about vertical markets, new 
business models and technical solutions. High EQ and organizational development skills. Deep expertise understanding financial and 
business issues relating to energy solutions in the built environment including lighting, controls, HVAC, water, solar, storage, waste 
and on-site generation. 

SELECT ACCOMPLISHMENTS 
FUND RAISING, DEAL SOURCING, STRUCTURING AND CLOSING: Successful track record raising capital and closing deals. 
a Closed $500+MM in project finance transactions and $40+MM of venture, growth and buy-out funding. 
a Raised and managed $18+MM of investment funds for venture and project transactions. 
a Secured project equity, project debt, leasing, venture capital, private equity, mezzanine debt, tax-exempt bonds and senior debt 

deals with transaction sizes ranging from $400,000 to $300MM. 
a Advised on exit transactions for Encelium, Princeton Energy, Field Diagnostics, and Connected Energy including sales to strategic 

and financial buyers. 
a Secured $2+MM of grant funding from government or "public" and sector-specific sources. 
a Managed all aspects of over 30 transactions including sourcing, structuring and negotiations, due dlllgence, financial modeling, 

term sheets and legal documentation. 
a Experience and relationships with a broad range of capital sources including conventional lenders, venture, private equity, 

impact, family office, strategics, clean energy funds, quasi-public, CDFls, green banks, green bonds, foundations and NGOs. 
a Structured innovative use of tax-exempt bonds with a leveraged lease and interest rate swaps in a project transaction. 

FINANCIAL MANAGEMENT: Pragmatic and resourceful manager of financial needs for emerging companies. 
a 28+ years of managing accounting, tax, planning and cash management for operating companies, projects and investment 

funds. 
a Secured Private Letter Ruling that resulted in over $SMM of after-tax cash to energy project for Reading Energy. 
a Designed and implemented financial tools to provide situational awareness and support fundraising, strategic planning, and 

board and investor reporting. 
a Assembled and managed small finance teams including controllers, analysts, bookkeepers, business managers, and external 

accountants. 

LEADERSHIP: High EQ leader passionate about building and supporting vibrant, high-performing cultures and teams. 
a Active board member at 8 operating companies and 2 non-profits. 
a Recruited over so key employees ranging from c-suite positions to analysts and interns. 
a Sought out by executives to coach and support team members including new entrants to energy sector. 
a Talented multl-tasker able to successfully juggle multiple board seats and operating roles. 

BUSINESS DEVELOPMENT: Entrepreneurial rainmaker focused on finding optimized solutions between stakeholders. 
a Identified and executed strategic partnerships and channel relationships with wide range of parties. 
a Successfully engaged a wide range of customers and channel partners from small local contractors to President's and CFOs of 

major universities. 
a Wide and deep network of relationships in clean energy, real estate, green buildings, government and relevant non-profits. 
a Thought leadership with credible industry reputation evidenced by numerous speaking engagements at investment and industry 

events such as ACEEE Energy Efficiency Finance Forum, Labs21, and NREL Growth Forum. 

STRATEGIC PLANNING, SPECIAL PROJECTS: Strategic thinker and problem solver known for developing innovative, actionable, 
opportunistic solutions. 
a Provided ongoing strategic guidance to multiple companies and supported strategic pivots for Energy Products of Idaho, 

Performance Systems Development, Connected Energy, and Princeton Energy. 
a Tackled deep dives for multiple projects regarding vertical markets, policy issues, new markets, competitive landscapes, and 

strategic acquisitions. 
a Managed critical lawsuit for intensive 6 month period saving over $300K In legal fees and resulting in successful $l+MM 

settlement. 
a Led acquisition and strategic turnaround of Energy Products of Idaho a biomass technology company. 
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CAREER SUMMARY 

BLUE HILL PARTNERS LLC 1999 to present 
Financial advisory and investment firm in the clean energy industry. 
Founder and Managing Partner 
• Invested in seven energy efficiency companies: Aircuity, Performance Systems Development, Field Diagnostics, Encelium, 

Princeton Energy, Connected Energy and Pace Controls with a range of Information-centric energy solutions for commercial and 
institutional property owners. 

• Raised $18MM assets under management from public and private sources, such as PA Treasury, PA DCED, family offices, and a 
NY based hedge fund. 

• Raised additional $10+MM of follow on capital for multiple portfolio companies. 
• Secured funding to acquire 14,000 sq ft office building, 60% of which sourced from of low-cost economic development funds. 
• Financial advisor to project developers with biomass, wind, and cogeneration projects totaling over $300 million. 
• Ran rigorous technical and business diligence on standouts fr.om critical review of 100+ clean energy technology and solution 

business plans. Deep and broad understanding of clean technology ecosystem with ability to rapidly assess technical and 
business opportunities and shortcomings .. 

ENERGY PRODUCTS OF IDAHO 
Biomass combustion firm recognized as a leader in "inside the fence" biomass and industrial waste fired projects. 
Major Shareholder, Vice President Business Development, Treasurer 
• Negotiated complex acquisition of the company from its bankrupt corporate parent, JWP Inc. 

1994-1999 

• Closed complex transaction for $12+MM of capital from Heller Financial secured by ownership Interests in four operating 
biomass projects. 

• Managed business development, sales, project development and financing. 
• Built strategic partnerships with US and European firms, including ventures In Italy, Greece and the UK. 

BLUE HILL CAPITAL INC 
Project finance advisory firm. 
Founder and Managing Partner 

1993-1994 

• Structured and closed complex tax-related transaction that enabled a biomass gasification plant to qualify for Section 29 tax
credit, generating $1MM in cash with no operating cost. 

• Advised three project developers and one investor regarding financing and acquisition of wind and biomass projects. 

READING ENERGY COMPANY INC 
Project development firm and early leader in the alternative energy industry specializing in waste fuel fired power plants. 
Co-Founder, Vice President Project Finance, Treasurer 
• Member of three-person founding team that built the company from $0 to $38MM In revenues in six years. 

1985-1993 

• Sourced and closed $SOO+MM of transactions including: construction loans, permanent loans, bridge loans, subordinated debt, 
variable and fixed rate municipal bonds, interest rate swaps, leveraged leases, preferred equity and project equity. 

• Led internal finance function including accounting, tax and corporate finance. Hired and managed small team Including 
controller, analyst, bookkeeper and business manager. 

• Developed seven acre greenhouse to be steam host for SOMW waste coal fired power plant. 

Earlier: Founded residential solar hot water company and personally installed two systems, two years as fee-based financial planner 
for high net worth individuals, shipyard worker at Mystic Seaport. 

EDUCATION AND OTHER 
BA, History and Philosophy, Reed College (1981) 

MS, Energy Management and Polley, Finance Concentration at Wharton School, University of Pennsylvania (1986) 
Mother of grown son, avid salt water sailor, hiker, paddle boarder, wannabe fisherman. Advisor and board member for Philadelphia 

Outward Bound, Good Company Ventures and numerous Clean Tech organizations. 



Dan Sullivan 
C: (410) 350.9531 I djsullivan@hotmail.com 155 North Water Street, B-2111 Norwalk, CT 06854 

Marketing and Sales Executive 
Retall Energy Expertise • Mass Market and C&I Sales and Marketing • Marketing Communications 

Highly committed and influential marketing and sales leader offering 20+ years of success delivering strategic 
direction, leadership, and vision to the marketing efforts of companies ranging from start-up to Fortune 100. 
Exceptional ability to optimize budgets and teams, multiple agencies and vendors, and concurrent initiatives related to 
mass market and C&I sales and marketing, branding, sales collateral, advertising, internet marketing, direct 
marketing, and events. Broad industry exposure with a recent focus on competitive retail energy, and previous 
background marketing such technology and consumer products brands as IBM, L'eggs Pantyhose, Planter's Peanuts, 
and Heinz Baby Food. 

Internet Marketing • Social Media • Start-Ups • Branding • Public Relations • Change Management 

Strategic Planning • International Business • Profit & Loss (P&L) • Team Management & Motivation 

Market Analysis • Market Research • Product Marketing • Strategic Marketing • Lead Generation 

Product I Market Launch • Agency I Vendor Relations • Budget Development • Sales Metrics 

SWITCH ENERGY PARTNERS, NORWALK, CT 12013 - PRESENT 

Sr. Vice President of Business Development 
Founding member of executive management team for this start-up retail energy provider focused on residential and 
small commercial sectors. Utilizing a pragmatic management approach, successfully brought Switch Energy to 
market in less than six months. Responsible for Sales, Marketing and Market Development and highly involved in all 
aspects of our company. In two months we have added almost three thousand customers in two OH markets. 

Delivered Results: 
• Launched fully functioning website with zip code look-up and enrollment journey for less than $20 thousand. 

Created all Sales and Marketing materials and scripts needed for new market entry. 
• Identified and negotiated agreements with telemarketing, door-to-door and price comparison website sales 

channels. Performing day-to-day channel management to optimize sales and cost-to-acquire results. 
• Led implementation CRM system which integrates with billing and load forecasting platforms and provides 

detailed reporting and Sales tracking. 
• Developed and implement pricing strategies to maximize Sales Channel and financial performance. Creating 

new product structures to minimize churn. 
• Leading development of market entry registration for follow-up markets NY and MD. 

DIRECT ENERGY BUSINESS, Pittsburgh, PA 12012 - 2013 

Head of Marketing 
Led transformation of overall Marketing function from a Marketing Communication to a Strategic Marketing focused 
team in this $9 billion B2B subsidiary of Direct Energy. Utilizing proven methods to change focus and capabilities of 
seven person Marketing team. 

Delivered Results: 
• Aligned Marketing organization structure to better match needs of our sales channels by creating four 

separate Marketing Channel Managers. 
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• Led development and execution of Channel-specific Marketing plans to support +20% sales growth vs. year 
ago including Marketing-based lead generation programs that generated almost one thousand qualified leads 
representing over $39 million in Annual Gross Margin. 

• Working with McKinsey Consulting, successfully completed a needs-based customer and prospect 
segmentation which is providing a roadmap for significant evolution of products and services as well as the 
overall Direct Energy Business organization structure. 

• Led and a key member of a number of Direct Energy Business Transformation Project Teams including 
Information Management, Employee Engagement and Customer Experience 

PACE GLOBAL ENERGY SERVICES, Fairfax, Virginia 12011-2012 

Marketing Director 

Design, implement, and monitor a comprehensive marketing strategy for this $40 million, privately held consulting firm 
serving Fortune 100 and other global energy companies. Develop a $200,000 marketing budget around branding, 
print collateral, website, social media, email marketing, event marketing, and lead generation tools. Lead one direct 
report providing marketing and sales support to four business segments - Energy Consulting, Renewable Energy 
Development, Energy and Carbon Management, and Pace Financial Services. 

Delivered Results: 
• Created an internet marketing strategy with an emphasis on search engine optimization (SEO) and social 

media, in the U.S., Russia, Europe, and Latin America. Generated a 50% boost to absolute unique visitors. 
• Initiated a lead generation effort for the Energy and Carbon Management segment that incorporated direct 

mail and telemarketing tactics, and produced qualified leads ahead of expectations. 
• Launched a public relations campaign, securing an Op Ed in the Washington Times, and a profile of CEO, 

Tim Sutherland, on Forbes.com. 

DJS CONSUL TING, ANNAPOLIS, MARYLAND I 2009-2011 

Owner I Marketing Executive Consultant 
Founded, developed, and managed a thriving consulting practice to serve the marketing needs of large and small 
energy companies, such as Liberty Power, Clean Markets, and Skyline Innovations. Acted as interim VP of 
Marketing for Liberty Power overseeing the marketing strategy, budget, and team. Performed market analysis, 
market segmentation, message and value proposition development, branding, and PR. 

Delivered Results: 
• Positioned Liberty Power for energy into Pennsylvania, a newly deregulated market, which secured a leading, 

25% market share in Pennsylvania Power & Light service area. 
• Established a Revenue Management program for Liberty Power, which utilized market analysis and 

forecasting to form the pricing strategy. Produced more competitive prices and boosted the closing ratio. 

GRIDPOINT, INC., ARLINGTON, VIRGINIA 12008 

Senior Vice President of Product Management & Marketing 
Spearheaded product planning, implementation, and marketing for a start-up technology company that developed 
leading-edge smart grid software solutions. 

· Delivered Results: 
• Produced four software product development and launch roadmaps - Load Management, Renewable Energy 

Integration, Electric Vehicle Management, and Distributed Energy Storage. 

• Pioneered strategic partnerships with other smart grid technology companies, which supplemented company 
marketing, sales, and technology development efforts. 
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CONSTELLATION ENERGY, BALTIMORE, MARYLAND 12003-2008 

Vice President of Marketing 
Oversaw the marketing department for the $6 billion Constellation NewEnergy subsidiary, while also managing the 
corporate marketing effort for this $20 billion energy company. Redirected the corporate marketing strategy through 
expanded television exposure and successful event marketing. Managed a team of 35 marketing professionals. 

Delivered Results: 
• Planned and orchestrated the Constellation Energy Senior Players PGA Champions Tour, which provided 

invaluable PR and customer relations. Designed the first-ever Green energy-powered PGA tournament. 

• Pioneered the marketing structure, team, and strategy for Constellation NewEnergy, which substantially 
influenced growth from 6,000 megawatts in 2003 to 16,000 megawatts in 2008. 

• Introduced a new sales planning tool - Sales on Demand, which supported the sales team in targeting specific 
customers, following up on leads, and achieving targeted goals. 

• Completed a Brand Image and Customer Satisfaction Market Research Study, which led to the development of 
a single, powerful corporate brand message for Constellation Energy. 

• Established a new website and internet marketing team, which produced over 100% growth in absolute unique 
visitors to the site. 

TRACTEBEL ENERGY SERVICES, INC., WHITE PLAINS, NEW YORK I HOUSTON, TEXAS 12001-2003 

Marketing Director 
Designed and executed the marketing plan that facilitated $200 million in initial contracts for the start-up retail 
energy business of this North American energy company. Spearheaded strategic planning throughout 2001 and 
2002 to define branding, market positioning, pricing, and channels ahead of the September 2002 subsidiary launch. 
Managed the company website, sales and marketing collateral, advertising, PR, and direct marketing. 

Delivered Result: 
• Led development, agency selection, and implementation of a $1 million direct marketing initiative that 

reached commercial and industrial executives through direct mail, email, seminars, and event marketing. 

IBM GLOBAL SERVICES, SOMERS, NEW YORK 11998-2001 

Global Marketing Director 
Created the vision and execution plan for IBM Global Services' global marketing strategy, with the aim of driving 
growth in this leading technology company's $3 billion e-Business portfolio. Managed 12 direct reports. 

Delivered Results: 
• Defined new product positioning and brand segmentation using a Classical marketing approach, which 

drove more than 30% growth in revenues over a three-year period. 

• Developed a marketing plan that successfully repositioned four Server Lines under the e-Server brand, 
along with the new e-Server Support Services program. 

Early Career in Product & Brand Management: 
Marketing Director- Fragrances and Color Cosmetics, Coty Poland (1996-1998) 
Senior Marketing Manager- L'eggs Pantyhose, Sara Lee Hosiery (1993-1996) 
Associate Product Manager- Life Savers Candy and Planter's Peanuts, Nabisco Food Group (1990-1993) 

Education 
Master of Business Administration, Marketing Management 
Bachelor of Art~ifniha~itwulilfitt@liAPPlication Supplementary Items Page 117 
Michigan State University, East Lansing, Michigan 
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Technical Licensing Qualifications 
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Technical Licensing Qualifications [Section 454.701 

The following resume will show that Nextility meets the technical qualifications set forth in Part 
454.70. The resume attached will demonstrate the occupational background information on the 
person who is being used to meet the requirements of Part 454.70(a). The General Manager 
has had experience in the electric industry of at least one year. 
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Marketing and Sales Executive 
Retail Energy Expertise • Mass Market and C&I Sales and Marketing • Marketing Communications 

Highly committed and influential marketing and sales leader offering 20+ years of success delivering strategic 
direction, leadership, and vision to the marketing efforts of companies ranging from start-up to Fortune 100. 
Exceptional ability to optimize budgets and teams, multiple agencies and vendors, and concurrent initiatives related to 
mass market and C&I sales and marketing, branding, sales collateral, advertising, internet marketing, direct 
marketing, and events. Broad industry exposure with a recent focus on competitive retail energy, and previous 
background marketing such technology and consumer products brands as IBM, L'eggs Pantyhose, Planter's Peanuts, 
and Heinz Baby Food. 

Internet Marketing • Social Media • Start-Ups • Branding • Public Relations • Change Management 

Strategic Planning • International Business • Profit & Loss (P&L) • Team Management & Motivation 

Market Analysis • Market Research • Product Marketing • Strategic Marketing • Lead Generation 

Product I Market Launch • Agency I Vendor Relations • Budget Development • Sales Metrics 

SWITCH ENERGY PARTNERS, NORWALK, CT I 2013 - PRESENT 

Sr. Vice President of Business Development 
Founding member of executive management team for this start-up retail energy provider focused on residential and 
small commercial sectors. Utilizing a pragmatic management approach, successfully brought Switch Energy to 
market in less than six months. Responsible for Sales, Marketing and Market Development and highly involved in all 
aspects of our company. In two months we have added almost three thousand customers in two OH markets. 

Delivered Results: 
• Launched fully functioning website with zip code look-up and enrollment journey for less than $20 thousand. 

Created all Sales and Marketing materials and scripts needed for new market entry. 
• Identified and negotiated agreements with telemarketing, door-to-door and price comparison website sales 

channels. Performing day-to-day channel management to optimize sales and cost-to-acquire results. 
• Led implementation CRM system which integrates with billing and load forecasting platforms and provides 

detailed reporting and Sales tracking. 
• Developed and implement pricing strategies to maximize Sales Channel and financial performance. Creating 

new product structures to minimize churn. 
• Leading development of market entry registration for follow-up markets NY and MD. 

DIRECT ENERGY BUSINESS, Pittsburgh, PA 12012 -2013 

Head of Marketing 
Led transformation of overall Marketing function from a Marketing Communication to a Strategic Marketing focused 
team in this $9 billion B2B subsidiary of Direct Energy. Utilizing proven methods to change focus and capabilities of 
seven person Marketing team. 

Delivered Results: 

• Aligned Marketing organization structure to better match needs of our sales channels by creating four 
separate Marketing Channel Managers. 

Nextility 
Nextility Electricity Broker Application Supplementary Items Page I 20 



Dan Sullivan, Page 2 C: (410) 350.9531 I djsullivan@hotmail.com 

• Led development and execution of Channel-specific Marketing plans to support +20% sales growth vs. year 
ago including Marketing-based lead generation programs that generated almost one thousand qualified leads 
representing over $39 million in Annual Gross Margin. 

• Working with McKinsey Consulting, successfully completed a needs-based customer and prospect 
segmentation which is providing a roadmap for significant evolution of products and services as well as the 
overall Direct Energy Business organization structure. 

• Led and a key member of a number of Direct Energy Business Transformation Project Teams including 
Information Management, Employee Engagement and Customer Experience 

PACE GLOBAL ENERGY SERVICES, Fairfax, Virginia 12011-2012 

Marketing Director 
Design, implement, and monitor a comprehensive marketing strategy for this $40 million, privately held consulting firm 
serving Fortune 100 and other global energy companies. Develop a $200,000 marketing budget around branding, 
print collateral, website, social media, email marketing, event marketing, and lead generation tools. Lead one direct 
report providing marketing and sales support to four business segments - Energy Consulting, Renewable Energy 
Development, Energy and Carbon Management, and Pace Financial Services. 

Delivered Results: 
• Created an internet marketing strategy with an emphasis on search engine optimization (SEO) and social 

media, in the U.S., Russia, Europe, and Latin America. Generated a 50% boost to absolute unique visitors. 
• Initiated a lead generation effort for the Energy and Carbon Management segment that incorporated direct 

mail and telemarketing tactics, and produced qualified leads ahead of expectations. 
• Launched a public relations campaign, securing an Op Ed in the Washington Times, and a profile of CEO, 

Tim Sutherland, on Forbes.com. 

DJS CONSUL TING, ANNAPOLIS, MARYLAND 12009-2011 

Owner I Marketing Executive Consultant 
Founded, developed, and managed a thriving consulting practice to serve the marketing needs of large and small 
energy companies, such as Liberty Power, Clean Markets, and Skyline Innovations. Acted as interim VP of 
Marketing for Liberty Power overseeing the marketing strategy, budget, and team. Performed market analysis, 
market segmentation, message and value proposition development, branding, and PR. 

Delivered Results: 
• Positioned Liberty Power for energy into Pennsylvania, a newly deregulated market, which secured a leading, 

25% market share in Pennsylvania Power & Light service area. 
• Established a Revenue Management program for Liberty Power, which utilized market analysis and 

forecasting to form the pricing strategy. Produced more competitive prices and boosted the closing ratio. 

GRIDPOINT, INC., ARLINGTON, VIRGINIA 12008 

Senior Vice President of Product Management & Marketing 
Spearheaded product planning, implementation, and marketing for a start-up technology company that developed 
leading-edge smart grid software solutions. 

Delivered Results: 
• Produced four software product development and launch roadmaps - Load Management, Renewable Energy 

Integration, Electric Vehicle Management, and Distributed Energy Storage. 

• Pioneered strategic partnerships with other smart grid technology companies, which supplemented company 
marketing, sales, and technology development efforts. 
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CONSTELLATION ENERGY, BALTIMORE, MARYLAND 12003-2008 

Vice President of Marketing 
Oversaw the marketing department for the $6 billion Constellation NewEnergy subsidiary, while also managing the 
corporate marketing effort for this $20 billion energy company. Redirected the corporate marketing strategy through 
expanded television exposure and successful event marketing. Managed a team of 35 marketing professionals. 

Delivered Results: 
• Planned and orchestrated the Constellation Energy Senior Players PGA Champions Tour, which provided 

invaluable PR and customer relations. Designed the first-ever Green energy-powered PGA tournament. 

• Pioneered the marketing structure, team, and strategy for Constellation NewEnergy, which substantially 
influenced growth from 6,000 megawatts in 2003 to 16,000 megawatts in 2008. 

• Introduced a new sales planning tool - Sales on Demand, which supported the sales team in targeting specific 
customers, following up on leads, and achieving targeted goals. 

• Completed a Brand Image and Customer Satisfaction Market Research Study, which led to the development of 
a single, powerful corporate brand message for Constellation Energy. 

• Established a new website and internet marketing team, which produced over 100% growth in absolute unique 
visitors to the site. 

TRACTEBEL ENERGY SERVICES, INC., WHITE PLAINS, NEW YORK I HOUSTON, TEXAS 12001-2003 

Marketing Director 
Designed and executed the marketing plan that facilitated $200 million in initial contracts for the start-up retail 
energy business of this North American energy company. Spearheaded strategic planning throughout 2001 and 
2002 to define branding, market positioning, pricing, and channels ahead of the September 2002 subsidiary launch 
Managed the company website, sales and marketing collateral, advertising, PR, and direct marketing. 

Delivered Result: 
• Led development, agency selection, and implementation of a $1 million direct marketing initiative that 

reached commercial and industrial executives through direct mail, email, seminars, and event marketing. 

IBM GLOBAL SERVICES, SOMERS, NEW YORK 11998-2001 

Global Marketing Director 
Created the vision and execution plan for IBM Global Services' global marketing strategy, with the aim of driving 
growth in this leading technology company's $3 billion e-Business portfolio. Managed 12 direct reports. 

Delivered Results: 
• Defined new product positioning and brand segmentation using a Classical marketing approach, which 

drove more than 30% growth in revenues over a three-year period. 

• Developed a marketing plan that successfully repositioned four Server Lines under the e-Server brand, 
along with the new e-Server Support Services program. 

Early Career in Product & Brand Management: 
Marketing Director- Fragrances and Color Cosmetics, Coty Poland (1996-1998) 
Senior Marketing Manager- L'eggs Pantyhose, Sara Lee Hosiery (1993-1996) 
Associate Product Manager- Life Savers Candy and Planter's Peanuts, Nabisco Food Group (1990-1993) 

Education 
Master of Business Administration, Marketing Management 
Bachelor of Arti-JMl9ilillt~Ml~@li Application Supplementary Items Page I 22 
Michigan State University, East Lansing, Michigan 
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License or Permit Bond 

License or Permit Bond No ___ 9_16_9_9_10 __ _ 

Washington International Insurance Company 

475 North Martingale Road, Schaumburg, IL 601 73 

KNOW ALL MEN BY THESE PRESENTS, That we, _N_ex_t_ili-=ty-'-, _1n_c. _________ _ 

as Principal, and Washington International Insurance Company a New Hampshire ' -------=-----
Corporation, and authorized to do business in Illinois, as Surety, are held and firmly bound unto THE 

PEOPLE OF THE STATE OF ILLINOIS as Obligee, in the sum of FIVE THOUSAND AND N0/100 

Dollars ($5,000.00), for which sum, we bind ourselves, our heirs, executors, administrators, 

successors and assigns, jointly and severally, by these presents. 

THE CONDITIONS OF THIS OBLIGATION ARE SUCH, That WHEREAS, the Principal has 

been or is about to be granted a license or permit to do business to operate as an ABC (Agent, 

Broker, or Consultant) under 220 ILCS 5/16-115C and is required to execute this bond under 83 

Illinois Administrative Code Part 454.80 by the Obligee. 

NOW, Therefore, if the Principal fully and faithfully perform all duties and obligations of the 

Principal as an ABC, then this obligation to be void; otherwise to remain in full force and effect. 

This bond may be terminated as to future acts of the Principal upon thirty (30) days written 

notice by the Surety; said notice to be sent to 527 East Capitol Avenue, Springfield, Illinois 62701, of 

the aforesaid State of Illinois, by certified mail. 

Dated this 29th day of __ .=,D.:.;ec:.::e.=.mc:.b.:.;er ____ 2_0_14 __ 

Nextility, Inc. 

by: 

___:W.:..:a..:.s.:..:h i..:.n.::.gt.:..:o_n..:.I n.:..:t:.::.er:..:.n:.:::a.:..:tio.:..:n.:..:a:.:..I .:..:I n..:.s.:..:ur:..:.a.:...nc:..ce:.._C.::...o:.._m_,p_a_n"--y- SU rety 
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Page 1 of 1 



NAS SURETY GROUP 

NORTH AMERICAN SPECIALTY INSURANCE COMPANY 
WASHINGTON INTERNATIONAL INSURANCE COMPANY 

GENERAL POWER OF ATTORNEY 

KNOW ALL MEN BY THESE PRESENTS, THAT North American Specialty Insurance Company, a corporation duly organized and existing under 
la\vs of the State of New Hampshire, and having its principal office in the City of Manchester, New 1-lampshire, and Washington International 
Insurance Company, a corporation organized and existing under the laws of the State of New Hampshire and having its principal office in the City of 
Schaumburg, Illinois, each does hereby make, constitute and appoint: 

WILLIAM L. LABBE, JOHN J. FEITELBERG, CATHERINE H. LAWRENCE, 

ANNE M. HIGGINBOTTOM, BARRY J. HORGAN and ALYSSA R. MICHAEL 

JOINTLY OR SEVERALLY 

Its true and lawful Attorney(s)-in-Fact, to make, execute, seal and deliver, for and on its behalf and as its act and deed, bonds or other writings 
obligatory in the nature of a bond on behalf of each of said Companies, as surety, on contracts of suretyship as are or may be required or permitted by 
Ja\v, regulation, contract or othef\vise, provided that no bond or undertaking or contract or suretyship executed under this authority shall exceed the 
amount of: 

FIFTY MILLION ($50,000,000.00) DOLLARS 

This Power of Attorney is granted and is signed by facsimile under and by the authority of the following Resolutions adopted by the Boards of 
Directors of both North American Specialty Insurance Company and Washington International Insurance Company at meetings duly called and held 
on the 9'" of May, 2012: 

"RESOLVED, that any two of the Presidents, any Managing Director, any Senior Vice President, any Vice President, any Assistant Vice President, 
the Secretary or any Assistant Secretary be, and each or any of them hereby is authorized to execute a Power of Attorney qualifying the attorney named 
in the given Power of Attorney to execute on behalf of the Company bonds, undertakings and all contracts of surety, and that each or any of them 
hereby is authorized to attest to the execution of any such Power of Attorney and to attach therein the seal of the Company; and it is 

FURTHER RESOLVED, that the signature of such officers and the seal of the Company may be affixed to any such Power of Attorney or to any 
certificate relating thereto by facsimile, and any such Power of Attorney or certificate bearing such facsimile signatures or facsimile seal shall be 
binding upon the Company when so affixed and in the future with regard to any bond, undertaking or contract of surety to which it is attached." 

By ___ M-~-----
Steven P, Anderson, Senior Vire President of\Va11hlngton lnlernllflonal Insurance Company 

& Senior Vice President of North American Spedally Insurance Company 

By .,4,.,~~-
oavld-,,-. -L,-,-m-,o-, V~,-"~,-,.~1id~,>'t;",~r1~v-.,~hi-og-.,-.~,.-,.-m-,~tio-o-,l-lo-,-,,-,.-"-c-,-m-p11ny 

& Vice President of North Americ11n Sped11lty ln111r11nfe Comp11ny 

IN WITNESS WHEREOF, North American Specialty Insurance Company and Washington International Insurance Company have caused their 
official seals to be hereunto affixed, and these presents to be signed by their authorized officers this2~day of June 20~. 

State of Illinois 
County of Cook ss: 

North American Specialty Insurance Company 
Washington International Insurance Company 

On this 20th day of June , 20~, before me, a Notary Public personally appeared Steven P. Anderson , Senior Vice President of 

Washington International Insurance Company and Senior Vice President of North American Specialty Insurance Company and David M. Layman, 
Vice President of Washington International Insurance Company and Vice President of North American Specialty Insurance Company, 
personally kno\vn to me, who being by me duly sworn, acknowledged that they signed the above Power of Attorney as officers of and 
acknowledged said instrument to be the voluntary act and deed of their respective companies. 

"OFFICIAL SEAL" 
DONNAD. SKLENS 
Notai:y Public, State of Ulinols 
My Commission Bxoires IO/fti/2015 

Donna D. Sklens, Notary Public 

I, Jeffrey Goldberg . the duly elected Assistant Secretary of North American Specialty Insurance Company and Washington 
International Insurance Company, do hereby certify that the above and foregoing is a true and correct copy of a Power of Attorney given by said North 
American Specialty Insurance Company and Washington International Insurance Company, which is still in full force and effect. 

IN WITNESS WHEREOF, I have set my hand and affixed the seals of the Companies this;;>0 ~ay of QQ(t«J 0 ef, 20 /L.\ 

~/_b£~.2? 
Jeffrey Goldberg, Vice Preside11t & Assistant Secretary of 

Washingto11 International Insurance Company & Nonh American Specialty Insurance Company 


