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. OFFfCEQF'fHESECRETARYOFSrATE ............ . 
JESSE WHITE- Secretary of State 

APRIL 11, 2011 

FAXXON.LEGALJNFORMATION.SERVJCES, INC. 
250JCHATHAM.RD,STElIO ... 
SPRINGFIELD; IL 62704 

........ RE .. ALP.HABUYER,.INC .... 

6784-763-6 

··--·UEAR-snro~AU-AM: .. -.... _-..... --..... -.---............ -........ - .................... -.... -.. - .-. --..... _ ... -..................... - . - -............. . 

IT IS OUR PLEASURE TO APPROVE YOUR REQUEST TO TRANSACT BUSINESS IN THE 
STATE OF ILLINOIS. FEES IN THIS CONNECTION HAVE BEEN RECEIVED AND 
CREDITED. 

THE CORPORATION MUST FILE AN ANNUAL REPORT AND PAY FRANCHISE TAXES PRIOR 
TO THE FIRST DAY OF ITS ANNIVERSARY MONTH (MONTH OF QUALIFICATION) NEXT 
YEAR. A PRE-PRINTED ANNUAL REPORT FORM WILL BE SENT TO THE REGISTERED 
AGENT AT THE ADDRESS SHOWN ON THE RECORDS OF THIS OFFICE APPROXIMA TEL Y 
60 DAYS PRIOR TO ITS ANNIVERSARY MONTH. 

SECURITIES CANNOT BE ISSUED OR SOLD EXCEPT IN COMPLIANCE WITH THE 
ILLINOIS SECURITIES LAW OF 1953, 815 ILLINOIS COMPLffiD STATUTES, 
5(1·Ene:Q;Jlo.IfF~'rJlS)UfWORMAilON,CONTACTTHEOFFlClrOJl1'RE 
SECRETARY OF STATE, SECURITIES DEPARTMENT AT (217) 782-2256 OR 
(312) 793-3384. 

SINCERELY, 

JESSE WHITE 
SECRETARY OF STATE 
DEPARTMENT OF BUSINESS SERVICES 
CORPORATION DIVISION 
TELEPHONE (217) 782-6961 
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Remilpaymenlln!hefonnofa ... h/~ __ _ 
-_;lIOI1fftll,n:I1.l:I;;-mDrii)/ iWOr 

. oran lIInoIsa\\onlO'lllOrOPA'._ .. . I,()j::/. 1'-'. I, . 
~Io!he l(ecratllll' oISta1o.. Fife # . - .. 

. ..... I'.~1.(:ONCERNINGPAY .. ENTI-· 

FlUng Fee' !?O - F_ Tax $ ). SO- Penallynnta,..1 • __ -=-TaIBI $ '-jeD - Ap~ ,c.r , 
----,..,Q,bmllbt_--·-·--·---'IYPOOilliliddiiiiiY·liiiiii.liiilk-·----.-·-;;.;;;oc._"*li.~ ........ -.... --.-

1. (a) CORPORATE NAME: :-Al",p",h",a",bu,..\I!I=r,.."ln",c,,-_____ --''--__________ _ 

_ ___. ... . __ ._._~(b).oaljLif.tfle.QgfllOlt.\6-fIIIm8-fs-no~avaiiabfairrthln!Sl£r·---·-----·---·-·--· ----- ---- .. -- .--

(b) ASSUMED CORPORATE NAME: 
(By el8C1lng IhIa _ad nome, fI1.::e~co:::rpa=raUo=n:-;he=re~bY:-:eg~re= .. :-;NO=T:-::to:-:U-::.B=IIa~corp=0IliI=le7n=ama=-;:fn:-:;:-"'o· 
traneaClion of bUS/ness In Ullnois. Fonn BCA 4.15 Is atlached.) . 

De18 of 2. State or Counby 
of IncorparaUon Delaware Inoorporatlon 06l04I2010 

Period of 
OUIlIIion Perpetual 

3. (a) Address 01 the principal office, wher .... r located; 

1410 Russell Road. SUite 102 

._ .1. •. __ .. . " .. --_ .. __ .... ,-_.- ._-_ .. - •.... " ... ".,. 

(b) Addreee of principal ofIlce in lHinoIs: 
(If none. 10 alata) 

none 

4. . Namnnlllldd_ or lhe;agraiai8dage,ifanilregi8terlci 0inCe in illinois. 

RegIstanIId Agent Incorp Services, Inc. 
FiI8I NIIIII8 MfdrJIe initial Last f)IIIII8 

.. -.... _" ' .... ' .-.--_ ..... -

RegiaUlnJd Dfli<;e; 2501 Chatham Road, Suite 110 
Number 

Springfield -62704 
ZIP COde 

Suite. t:= 
sangamon 

CIIy 

5. Slat .. and counllle& In which ft 18 admitted or qualified to lranaact bUS/neeo: (InclUde atate of Incorpallllion) 
Delaware 
8. Nama and add_lIeS of ofl!cefll and dlreclonl: (n more than 3 directors and/Or additional ofI!cers. attach list.) 

No. &SIraaI State ZIP 



.,._.-.. __ ........ ,_ .... ~ .......... -.... - ... -.---- - ........ - .... -.••.... _.-. ----...... -..... -............. _ .•... ' .... ,_._ ............. . 

1·:~:.~Zurz~~·::~~::!~~.::~J!fimMllct'QltoJ.buefnesakt.uiiJ.- ......... ' .. . 
.• r(le09l1g~!Ol\nyOraIlJawfulact o;actMty fdrwhlchcorporalloiimay beorgl\J'lized4nder the 
general Ciirporaifori law ofOeiaware: anif jierinllteci urider iiilnoisBilsiiieSs Corporation act of 
1983. 

8. Authol1Zed and l8Iued shates: 

.CIass. .. 8erIes 
Common 

. Pa,Vafua· 
$0.0001 

.. NU/III)erotSllaM' 
. ·AIltharfzed . 
5.000.000 

.................................. '(If·more,-altacltlllt)··· 

10. (a) GiVe an eeI_e of IIIe 1ot81 VIllUs 01811"" ptajjerty" of!ha 
corpora1Ion for Ihe fCllOwIng year: S 

(b) GIve an aallmate or !he talal value of.U ilia proper\f of Ihe 
.. corporallontor Ihe rallcwfng year that 'tofU be IaCaled in 11IIricIs: $ 

(e) Stale Ihe eaIImaled IoIa1 buelneaa of Ihe CD/PDIlIIIon 10 be 
_ by" evetyWI\efe for 1IIe IeIlowing year: • (eI) Stale !he BS1Irne1ed lllinUai buslneaa or 1IIe CO/PDI1dIOn 10 be 
_ by H at or 60m pisces or bu8lnessln 1he Slate 01 
IlllneIs: $ 

11 .. InIafroga1ories: .(lmportant - WI section musl be completed.) 

. NUMIfe,ofSH_ 
'1-

.. 2.~0.OOO 

200,000 

;0-

1,000,000 

250,000 

(ajIS1he cOrpOraiiOii~liU8iiuis8l~ iNa _$I IhIo IImtI?No . 
(b) If !he an_1o Oem 11(a) Is yes. _"" exact _ on WhIch H commenced 10 lransact buelnessln RBnals: 

. '12: i'I'IS ~TiVaCiitlftiicr-"'Ol'ili8iii11ci8ii'cil'j' .. ....... .. ~'''a'''''''-_ 
• ... . Ihe~~; bYlllejiioperalflcerco,wl/iiiil8iO or'iicMi~tiieIlllCarparatlon1!t~ 

13. Tho und""'gned carparalJon has caused 1II1aapplJcsllan 10 be IIgned by a duly authorized olllce,. Who afIIrma, under 
,oanaII/e8 of par julY. Ihat Ihe facta alated herein are true. (Allslgnaturea mull be In BLACK INK.) 

Dated ~ . ,2011 

,,~~ 
KeVIn Johnson, . IelIldent 

A1phabuver, Inc, 

(P1tnI Name end TIlle) 

• PROPERTY.s used In Ih\a application shall apply \0 aD properly 0I1I1e COIlIoreIIon, real. peraanal, tangible,lntanglble, 
or mixed wfihoUi qusllflcationa. 

Note 1: Payment In cannacllon with IhIs 8Ppllcallon mUll baln Ihe form 0/ 8 cerllRed check. c:aahlefa check, lilinala attomey 
or CPA's ch8Ck or money order made payable 10 IIIe 'Sec:!elary 01 Slate·. 111e minimum tea due upon qualification Is $175. 
Anyaddillonal tees will be billed and must be paid before 1hIs appRceIion can be flied. 



'lJe[aware PAGE 1 

rrFie 1irst State 

I, JIfFFREY fr. BULLOCK, SECRE!I'ARY OF S!I'A!I'E OF !I'D S!I'A!I'B' OF 

DELAWARE DO BEREBY CBR!I'IFr !l'HA!I' !l'BE A!I'!I'ACBED IS A !!'RUE AND 

CORREC!I' COPY OF !l'BE CBR!I'IFICA!I'E OF CONVERSION OF A DELAflARE 

LIHI!I'B'D LIABILI!I'r COMPANY UNDER !l'BE NAIII!I OF "ALPHABUl'ER LLC" !l'0 

A DBLAA'ARE CORPORA!I'ION, CHANGING I!I'S NAHB Ii'ROM "ALPHABt7l'ER LLC" 

!I'O "ALPHABurER, INC.", FILED IN !l'BIS OFFICB ON !I'D !l'BIR!I'Y-FIRS!I' 

DAY OF HARCB, A.D. 2011, A!I' 6:33 O'CLOCK P.M. 

A FILED COPY OF !l'BIS CBR!I'IFICA!I'B' HAS BUN FORlfARDED !I'O !I'D 

1CEN!I' COr1N'!l'r RECORDER OF DEEDS. 

4832845 8100V 

110367388 
You .. y ver11y t:II1. cert1fic.Ctf onl.tn • 
• t ooq.del."'.&'8.gov/authfttr.shtlll 

DA!I'B': 04-01-11 



'lJe[aware PAGE 2 

%e ~irst State 

I, JEFFREY W. BULLOCK, SECRETARY OF STATE OF THE STATE OF 

DELAWARE DO HEREBY CERTIFY THAT THE ATTACHED IS A TRUE AND 

CORRECT COPY OF CERTIFICATE OF INCORPORATION OF "ALPHABUYER, 

INC." FILED IN THIS OFFICE ON THE THIRTY-FIRST DAY OF MARCH, 

A.D. 2011, AT 6:33 O'CLOCK P.M. 

A FILED COPY OF THIS CERTIFICATE HAS BEEN FORWARDED TO THE 

KENT COUNTY RECORDER OF DEEDS. 

4832845 8100V 

110367388 
You ~y veriLy this certiLicata online 
at cor.p.dalaware.gov/authver.shCMl 

AUTHEN 

DATE: 04-01-11 



CERTIFICATE OF CONVERSION 
TO CORPORATION 

PURSUANT TO SECTION 265 OF THE 

State of DalaMlZ& 
_tazy of Stata 

lliviuCIIJ of Co.I:POI'atiQIIS 
DallftNd 06:52 1i9I 03/31/2011 

FI1ZD 06:33 1!11 03/31/2011 
SRV 1l03673SB - 4B32B45 I'I1Z 

DELA WARE GENERAL CORPORATION LAW 
AND SECTION 18-216 OF THE 

DELAWARE LIMITED LIABILITY COMPANY ACT 

1. The name of the limited liability company is Alphabuyer LLC. 

2. The limited liability company was first fonned pursuant to the filing of a certificate of 
fonnalion in Delaware with the Secretary of State on June 4, 2010. 

3. The name of the corporation into which the limited liability company is hereby being 
converted, as set forth in its certificate of iocorporalion as filed with the Secretary of State of the 
State of Delaware, is Alphabuyer, Inc. 

4. The conversion has been approved in accordance with the provisions of Section 216 
of the Delaware Limited Liability Company Act. 

IN WITNESS WHEREOF, the undersigned has executed this Certificate of Conversion of 
Alphabuyer LLC this 31 sl day of March, 20 II. 

D81166940204.1 

ALPHABUYER LLC 

By: ~.a.v...:.. lL~ 
Name: Kevin Joi1lllon 
Title: Sole Member 



CERTIFICATE OF INCORPORATION 

OF 

ALPHABUYER, INC, 

ARTICLE I 

The name of this corpol1ltion is Alphabuyer, Inc. (the "Corporation"). 

ARTiCLEJI 

state of Dala_ 
Searetazy of State 

Dtv1s.1an off ConIoz'at:101U1 
Dal.1 ......... 06:52 at 03/31/2011 

If7Ut:D 06:33 lIN 03/31/2011 
SlW 110367388 - 4832845 trrUI 

The registered office ofthe Corporation Is to be located at 160 Greentree Drive, Suite 101, City 
of Dover, County of Kent, Delaware, 19904. The registered agent of the Corporation at such address is 
National Registered Agents, Inc. 

ARTICLE III 

The nature ofthe business or purposes to be conducted or promoted is to engage in any lawful act 
or activity for which the Corporation may be organized under the General Corporation Law of the State of 
Delaware (the "OGCl"). 

ARTICLE IV 
The total number of shares of capital stock which the Corporation is authorized to issue is 

5,000,000 shares, all of which are to be designated "Common Stock" with a par value of SO.OOOI per 
share. 

ARTICLE V 
·Ote name and mailing address of the Corporation's sole incorporator is Michael McAndrew, c/o 

Morgan lewis & Bockius llP, 1701 Market Street, Philadelphia, PA 19103. 

ARTICLE VI 

To the fullest extent pennitted by law, a director of the Corporation shall not be personally liable 
to the Corporation or its stockholders for monetary damages for breach of fiduciary duty as a director. If 
the OGCl or any other law of the State of Delawarc is amended after approval by the stockholders or this 
Article Vito authorize corporate action further eliminating or limiting the personal liability of directors, 
Ihen the liability of a direclor of Ih. Corporation shall b. eliminated or limited to the fullest extent 
permitted by the OGCL or such other law of the State orOclaware as 50 amended. 

Any amendment, alteralion, change, modification, repeal or rescission of the foregoing provisions 
ofthis Article VI by the stockholdcrs of the Corporation shall not adversely arrect any right or prolection 
of a director of the Corporation existing al th. time of, or increa ... Ihe liability of any director of the 
Corporation with respeCI to any acts or omissions of a director of the Corporation occurring prior to, such 
amendment, alteration, change, modifICation, repeal or rescission. 



ARTICLE VII 

Except as otherwise provided for in Anicle VI and Anicle Xli. the Corporation reserves the right 
at any time, and from time 10 time, to amend, alter, change, mOdifY, repeal or rescind any provision 
contained in this Certificate of incorporation. and other provisions authorized by the laws of the State of 
Delaware at the time in foree may be added or inserted, in the manner now or hereafter prescribed by law; 
and all righls, preferences and privileges of whomsoever by and pursuant to this Cenificate of 
lncorpomtion in its present fOm1 or as hereafter amended are granted subject to the rights reservcd in this 
Anicle Vll. 

ARTICLE VIII 

Election of directors need not be by written ballot unless the Bylaws of the Corporation shall so 
provide. 

ARTICLE IX 

The number of directors which shall constilute the whole Board of Directors of the Corporation 
shall be determined in the manner set fonh in the Bylaws of the Corporation. 

ARTICLE X 

Meetings of stockholders of the Corporation may be held within or outside of the State of 
Delaware, as the Bylaws of the Corporation may provide. The books and records of the Corporation may 
be kept, subject to any provision contained in the statutes, within or outside of the State of Delaware at 
such place or places as may be designated from time to time by the Board of Directors of the Corporation 
or in the Bylaws of the Corporation. 

ARTICLE XI 

Except as otherwise provided in this Cenificate of Incorporalion or in the Bylaws of the 
Corporation, in furtherance and not in limitation of lhe powers conferred by law. lhe Board of Directors 
of the Corporation is expressly authorized to make, adopt, amend, alter, change, modifY. repeal or rescind 
any or all of the Bylaws oftbe Corporation. 

ARTICLE XII 

To the fullest extent permitted by applicable law. the Corporalion is authorized to provide 
indemnification of <and advancement of expenses to) directors, officers and agents of the Corporation 
<and any other persons to which the DGCL permits the Corporation to provide indemnification) through 
Bylaw provisions, agreemenls with such directors. officers, agents or other persons, vote of stockholders 
or disinterested directors or olherwise, in excess uf the indemnification and advancement otherwise 
permitted by Section 14S of the DGCL. 

Any amendmenl, alteration. change. modification, repeal or rescission of the lorcgoing provisions 
of this Anicle Xli by the stockholders of the Corporation shan not adversely affect any right or protection 
of a director, officer, agent or other person of the Corporation existing at the time or, or increase the 
liability of any such director, Officer, agent or other person of the Corporation wilh respect to any acts or 
omissions of such director, officer, agent or other person of the Corporation occurring prior to. such 
amendment, alteralion, change, modification, repeal or rescission. 

DD 1/66940954.1 2 



IN WITNESS WHEREOF. the undersigned, being the sole incorporator hereinbefore named, has 
executed this Certificate of Incorporation !his 31 st day of March, 20 II. 

By:~-"S>R 
N MOh IMAd ~ ome: Ie Be c n rew 
Title: Sole Incorporator 

011116694095'.1 3 



alphabuyer 
Group buying, for your biLLs. 
(as opposed to, say, cupcakes, spas, or diners.) 

Kevin Johnson 
kjohnson@alphabuyer.com 
Office: 610.232.0128 

Mobile: 610.662.2554 

www.alphabuyer.com 



AJpbabuyer 

Alphabuyer is an online marketing place for buyers to group together to engage in information 
exchange and commerce with best-of-breed suppliers for non-discretionary goods and services. 

Problem 

Like you, I am constantly bombarded with new offers in the marketplace. Sometimes, the offers are 
better than the deals that I have now. 

Why is that, if I'm a customer of one cable provider Dr credit card Dr mobile phone Dr whatever, I am 
not treated like the new customer who gets a much better deal? After all, I'm the one who's been 
gfvfng the service provIder business, often for years. 

Then, when I am ready to finally Switch, I never have time to search for the coupon code - I have kids 
crawling up my legs, etc. I bought a car recently and I wished I had 150 other people to buy with me 
so that I could get the same deal as one of the huge car rental companies. 

We're not alone. 

Today's eCommerce and social networking landscapes have proven that consumers want to buy as a 
group and that sellers want to sell to these groups. However, neither have an online marketplace to 
do so for non-dIscretionary goods and services. Without such an online marketplace, information 
exchange and commerce for both group buyers and sellers remains unpractical and inefficient. 

Solution 

It's time for the democratization of consumer choIce and purchasing across all categories - not just 
cupcakes, spas & dinersl 

The AJphabuyer Marketplace is a platform that helps consumers get the best possible rates, options 
and terms for the services they pay for every month. We do this by offering functionality, content 
and offers that enable consumers to come together, to learn about categories through our education 
libraries, to share information and to ultimately buy goods and services. 

Our goal is to create, maintain and expand the functionality, features and reliabfUty of our online 
marketplace while supporting the growth and success of our community of users. 

Value ProposItIon 

• Access to group purchasing 
• Access to information libraries 
• Access to supplier ratings 
• Access to non-discretionary categories 
• Reduction of complexity through 

consensus 

• Access to broad markets 
• Efficient marketing & distribution 
• Opportunity to increase sales 
• Instant analytlcs to optimize future offers 

We believe the Alphabuyer Marketplace platform makes group purchasing much more efficient 
because: 

• Our community of users can more easily and inexpensively communicate, exchange 
information and complete transactions; 

• Our marketplace makes available to our users a wide variety of services; 

2 



• We bring groups of buyers as a unit and sellers together in a more cost-effective manner 
than available alternatives. 

• The very nature of our position in bringing together consumers and suppliers in the non­
discretionary space 

• Our platform and business model allow us to obtain data about consumers and suppliers in 
categories that are looking for new information resources to Improve the quality of products 
and services they bring to market Our analytlcs allow us to observe behavioral and market 
trends that will not only position us as trusted advisors to consumers, but also elevate the 
value we offer to suppliers. 

Non-Discretionary Categories Include: 

• Energy • Banking 
• Mobile • Insurance 
• Internet • Vehicles 

• TV 

Consumer Use Case 

John Doe performs the following activities on Alphabuyer's marketplace to get a best in market 
online electricity offer: 

1. John logs on and enrolls as a new member of Alphabuyer. 
2. 'Offers in your area" page pops up on his screen after membership registration is completed. 
3. John clicks on an electricity offer and observes that 39 other people have enrolled in the 

electricity offer in his area. 
4. John reads the detail electricity offer page and quickly comparison shops against what he is 

paying now for electricity. 
5. John enrolls in an a "Best In Market" offer and quickly can comparison shop against what he 

is paying for electricity now. 
6. John, knowing that he can affect the outcome of his discount, shares the offer. 
7. John's friends receive the offer and enroll, thereby inching toward a greater discount 

window. 
8. John received an email confirmation from Alphabuyer. 
9. John begins saving money. 
10. Alphabuyer alerts John at the end of each month about his total electricity savings as well as 

other offers on Alphabuyer that can save him money. 

Supplier Use Cose 

Shipley Energy and Alphabuyer work together to market natural gas offers on the Alphabuyer 
marketplace. 

1. Shipley executes a standard Terms and Conditions agreement with Alphabuyer. 
2. Shipley and Alphabuyer work together to establish offer goals, tiers and pricing. 
3. Shipley and Alphabuyer's IT teams work together to ensure ED! enrollments are compliant 

with state regulations as well as test the enrollment procedures. 
4. The offer goes live and enrollment Information is transferred electronically from Alphabuyer 

to Shipley. 
5. The offer closes and Alphabuyer and Shipley schedule a meeting to discuss offer analytlcs 

and how to optimize the next offer. 

3 



Why Now? 

Social Commerce/Group Purchasino Evolution 

For decades, organizations such as AAA and AARP have used their large memberships to procure 
exclusive rates and features on products and services that are otherwise not available to the public. 
However, these organizations either impose age restrictions or require a membership fee. In 
addition, there was never a way for people to quickly and easily communicate en masse or efficiently 
conduct business remotely until the advent of the Internet. 

We believe the social commerce/group purchasing model is extensible to non· discretionary 
categories. 

Recent Trends Evidence Opportunity 

Consumers and businesses are rapidly recognizing the cost savings power of the Internet and social 
networks for social commerce and group purchasing and target marketing. Lack of an incumbent 
group purchasing marketplace for non-discretionary categories presents a significant opportunity to 
flll the void. 

Launched in late 2008 by early social commerce and flash site pioneers, Gilt, Groupon, Livingsocial, 
have demonstrated explosive growth in a short time frame, thereby providing clear evidence of 
potential user demand. 

Groupon.com 2008 
Priteline.com 1997 
Amazon.com 1994 

Google 1998 
Offic. Depot 1986 

JetHlue Airways 1998 
Yahoo 1994 

Ebay 1995 
Apple 1976 

Dell 1984 
I 
o 

I I I I I I I 
1 2 345 678 

Years from inception to S 1 billion in revenue 

Sources,' Capital to. d Standard & Poor', businoss,; MOITJitn Stan/~y; Thomson 
Reuters Fundamentals IIfa F/I(tSet Research 
Systems; forbes 

4 
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Market Size 

Non-discretionary spend decisions are made primarily by Chief Household Officers (CHOs). Of the 
121 million households in the United States, there are 47.6mllllon CHOs that the meet the following 
criteria:* 

• Age - 33-54 
• Male: Female Ratio - 49%: 51 % 
• Homeowner - 69.5% 
• College Educated - 64% 
• Avg. Gross Income - $76,100 
• Avg. Annual Expenditure - $58,800 

Total Available Market 

The total amount of annual spend by Chief Household Officers is $6.5 trillion across 121 million 
households. This equates to about $54,000 per household in total spend and breaks down between 
discretionary (orange and yellow), non-discretionary (green) and other (blue) as follows:" 

® 
TAROET. 

Serviceable Available Market 

Share of 
Wallet 

21% 

amazon.com ..... __ . livlr19social 

The total amount of spend by CHO's in Alphabuyer's category offerings is $982 billion across 47.6 
million households. This equates to about $21,000 per household in Alphabuyer's target 
demographic and categories. Note: This $982 billion includes $447 billion among 35-44 year olds 
and $535 billion among 45-54 age year olds! 

5 



Our Market Opportunity 

Alphabuyer's current focus is on categories within the energy, communications, vehicle and 
Insurance verticals. Together, categories In these areas make up over 50% of our target CHO's total 
annual non-discretionary spend. Individually, they break down into a total market opportunity as 
follows: 

Verticals Total Market Oooortunltv % of Non-Dlscretlonarv 50end" 
Energy $ 235 680 000,000 24% 
Communications $ 68,740,000,000 7% 
Vehicles $ 98,200,000,000 10% 
Insurance $ 147300000000 15% 

Total $ 549,920,000,000 56% 

Alphabuyer's current goal Is to save consumers, on average, 10% on bills In each of these areas. We 
use that savings to Incent consumers to switch services providers. When Alphabuyer facilitates that 
new supplier relationship, we believe we can obtain at least a 1% annual fee on the consumer's 
utilization (or spend) on that service. If our revenue assumptions hold true, Alphabuyer's total 
annual revenue opportunity In the market Is approximately $5.5 billion. 

·Source: "2009 Consumer Expenditure Survey," U.S. Bureau of Labor & Statistics, 2010. 

Competition 

Our business Is characterized by rapid change as well as disruptive technologies. We face formidable 
competition from social commerce companies as well as companies that seek to connect people with 
information on the web with relevant information and ultimately, relevant offers. 

Although we face little competition for non-discretionary products and services with regard to a 
social commerce group purchasing platform, we expect that to change in 2011. Competition could 
emerge from any of the following companies as well as a myriad of others: 

Direct Competitors 

We consider our direct competition to be those providers who are best positioned to enter our space. 
Themes In this category are Internet services companies with a group buying commerce model, 
largely marketed using viral mechanisms to promote their brand and services. Top competitors in 
this space include: 

• Groupon 
• Living Social 
• BuyWlthMe 

• TownHog 
• Bloomspot 

• Social Buy 
• HomeRun 
• DealOn 
• Tippr 

• eWlnWln 

6 



Our key dlfferentiators in this space are our dedication to the non-discretionary services space, the 
transactional nature of our platfonn. the educational content we provide to consumers in enrolling in 
offers and our trusted advisor brand. 

Indirect Competitors 

We consider our Indirect competition to be those providers who are Internet based and offer 
consumer information and 30t party marketing services. This may also include flash demand sites for 
certain categories (e.g. fuel). These competitors are further segmented by the degree to which they 
do or don't focus on the non-discretionary services categories. 

• Focused on non-discretionary: 
0 Whltefence 
0 New Age Power Bids 
0 Bid My Power 

• Not focused on non-discretionary: 
0 Google 
0 Facebook 
0 eBay 
0 Walmart 
0 Target 
0 Arlba 
0 ICG Commerce 
0 Gilt 

Our key differentia tors in this space are our dedication to the non-discretionary services space and 
the transactional nature of our platform. 

Offline Competition 

We consider the non-Internet enabled 30t party marketers and consumer Information services as our 
final area of competition. These Include traditional multi-level marketing firms as well as those 
focused on our categories. Our key differentiators In this space are our focus on a higher end 
consumer segment, our dedication to the non-discretionary services space, the transactional nature 
of our platform, the network (viral) effect of our social marketing tools and our trusted advisor 
brand. 

Our Advantoge 

Any company with sufficient capital can enter the non discretionary group buying online market 
space. With that said, Alphabuyer has created competitive advantages for the short term. A 
significant short-term advantage Is that we have already built our core operating team and have 
launched a generally available, group buying marketplace. Beyond that, we believe we are several 
months ahead in product development and planning. Other competitive advantages Include: 

first Mover Advaptall" - Alphabuyer Is the first social commerce/group purchasing marketplace 
based solely on non-discretionary spend. First movers In the consumer Internet space gain 
disproportional benefits to second and third movers, such as broad Inexpensive press. These 
benefits only accelerate the consumer signups, enrollees and supplier offers. 

Successful Execution of First !.aupch - The Alphabuyer marketplace has already demonstrated 
successful execution of our first offer, a Natural Gas offer In the UGI region of Pennsylvania We 
expect to launch several more offers in the electricity and natural gas categories in 2011. 
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Signups - Alphabuyer slgnups In the last few weeks have begin to accelerate quickly (from 60 to 
1137 as of December 28 th). Signups are crucial to marketing future offers. 

£r.ea - In the last 5 days. several blogs and newspapers have begun to follow us. Two regional 
newspapers have contacted us for stories and we expect our press schedule to grow significantly In 
2011. 

Strategy - Non-discretlonarv - Our highly sensitive and complex categories requires a greater focus 
on building a trusted marketplace as well as a different target customer and supplier target market 
that at the moment. Is un-crowded. 

Re@latory and PrivaQl InformatioD Compliance - Consumer and Supplier privacy and regulatory 
compliance Is placed at a premium for non-discretionary spend categories. We have invested 
significantly In meeting multi-category and multi-regulatory compliance requirements. We have 
already been approved as a broker for natural gas in Pennsylvania. 

Supplier Integrations - New entrants must depend on the timeline of new suppliers in order to 
Integrate with their proprietary billing applications (which is an inherent component of energy. 
banking companies. etc ... as opposed to diners and spas). Leading social commerce marketplaces. 
such as Groupon and Living Social. do not have to build supplier integrations for their target 
merchants. Our energy integrations have already been built 

Complex Supplier Sale - The typical supplier who utilizes Alphabuyer's marketplace will be 
significantly more sophisticated that a Groupon supplier. such as a spa. Selling to more sophisticated 
suppliers takes patient. expertise. trust and time especially at the genesis of a new marketing 
channel. 
PrIcing Model - Social commerce competitors have to create a radically different pricing model since 
the suppliers in the non-discretionary space will not give the marketplace owner 50% of the 
proceeds (which is typical in the Groupon model). 
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Product Line Up 

We are building our platform to be more effective and reliable to other alternatives at addressing 
non-discretionary services_ Our marketplace seeks to bring group buyers and sellers together 
through our fully automated easy to use website which is available 24/7 and accessible anywhere 
around the world. The platform includes software tools and services. Some of the tools and services 
will be available at no charge while others for a fee. 

We are focused on building products and services on our website that enhance the benefit' of our user 
community and allow them to find offer information quickly and easily. 

Our product development focuses on rapid development, continuous testing and continuous 
innovation with routine releases of development projects that we then iterate and improve. Our 
product line up includes the following: 

Alphabuyer.com Marketplace 

Our Marketplace enables consumers to view offers by category and region. Additionally, consumers 
can aggregate online together and drive the discount by sharing offers. The Consumer attributes 
related to the Alphabuyer.com Marketplace include: 

• Education Libraries 

• Feed Back Forum 
• Suggestion Box 
• Seller Ratings 

• Loyalty Programs 

• Customer Service 

• Savings Calculator 
• Referral 

Our tools help build, manage, improve and promote their business and analyze new enrollees. The 
Supplier attributes related to the Alphabuyer.com Marketplace include: 

• Branding 
• Offer Cycle Planning and Optimization 
• Post Enrollment Analytics and Consulting 
• Viral Marketing Channel 
• Customer Support 
• Ability to customize screening enrollment process 

Architecture/Technology 

The Alphabuyer marketplace platform utilizes a combination of proprietary technologies and 
services as well as technologies and services provided by others, including off the shelf. Our team has 
developed intuitive user interfaces, customer tools, transaction and enrollment processing. database 
and network applications that help our users to reliably and securely complete transactions. Our 
technology infrastructure has been designed around industry-standard architectures to minimize 
downtime and increase the development time to market. We continue to improve our technology to 
enhance the user experience. efficiency, security and scalability of the Alphabuyer Marketplace. 

9 



Business Model 

Revenue Model 

We will generate two types of net revenues: net transaction revenues from marketing offers and 
other revenues. 

Our net transaction revenues are derived principally from offer enrollment transactions (which are 
fees payable on enrollment transactions completed on our Alphabuyer marketplace platform). 

Our marketing service revenues are derived principally from the following: 

• sale of advertisements, 
• lead referral fees 
• consumer behavior analytics and 
• platform service fees 

Pricing Model 

Our pricing model for transaction services includes fees generated from supplier payment for 
consumer group acquisitions. Payment across categories will vary from $24 to $125 per enrolled 
consumer. In some cases, we will be paid based on consumer usage for categories such as electricity 
and natural gas. Payment under these circumstances will be a reimbursement of portions of 
consumer bills as measured in mils and ccrs respectively. 

Net Revenue $264,134 $10,038,075 $22,863,614 

Customer Acquisition Model 

Our consumer user base has grown to over 1,000 primarily by word of mouth and inexpensive ad 
word campaigns. We expect the primary channels of our user base growth will derive primarily from 
online marketing campaigns, word of mouth advertising and public relations. We will deploy a 
Member Referral program to augment our customer acquisition efforts in February. 

As we gain traction in these channels, we project our user base will allow us to grow markets and 
enrollments effectively: 

Aggregate enrollments 123,080 1,014,080 2,166,080 

Note: Alphabuyer's footprint grows over time. These figures represent our footprint as of year end 
(12/31) and they are not necessarilY consistent with figures in prior months. HG regional expansion 
from YH 2011 to YH 2012 grows incrementallY. One region is added per quarter. 
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Supplier Acquisition Model 

We have made significant effort in developing our sales templates. policy and procedures and 
integration requirements for suppliers. Our means of contacting suppliers is by phone. email and 
supplier meetings to attract suppliers to our Marketplace and establish accounts. 

Executed Agreements 

Electrlcit;y 
Spark Energy 
Tri-Eagle Energy 

Natura/Gas 
Shipley Energy 
Rhoads Energy 

Expected Agreements (30 days) 

Electrlclt;y 
BlueStar Energy 
Major Energy 
Champion Energy 
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Founders & Management 

Kevin Johnson, CEO, Co-Founder 
• CEO/Co-Founder, Dryden Procurement Technologies, LLC 
• CEO/Co-Founder, Dryden Advisory Group, LLC (acquired 2003) 
• Boston College, BS Finance 

John Raisch, Co-Founder, CMO 
• Director, Product Management/Consumer Experience, GSI Commerce 
• Director, Consumer Experience Planning, CDNOW 
• Philadelphia University, BS/MIS Networking, Web Development 

Employees 

A1phabuyer consists of 7 Individuals and solicits services from other resources on an as needed, on­
demand basis (e.g. general counsel, marketing and research interns). 
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