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Executives

Chet Huber
Presiderit

Chet Hubar is President of OnStar Corporation, a wholly-owned subsidiary of General Motors Corporation. He
assumed this position in June 1995,

Huber is a native of Hammond, IN, and a graduate of General Motors Institute with a bachelor’s degrea in mechanic:
engineering. Upon graduation from General Motors Institute (now Kettaring University), he was selected as a GM
fellow and attended Harvard University where he was awarded a master's degree In business administration.

Huber joined GM's Electro-Motive Division as a co-op engineering studeént in 1972 and held a variety of engireering,
operations arid marketing roles before joining OnStar. His positions Included Director of the Aftermarket Business,
General Director of Aftermarket Farts and Service, and General Director Sales, Marketing and Product Support.

In 1994, Huber was selected by the U.S. Department of Defense and General Motors as the first Industrial Fellow to
attend the National Defense University's Industrial College of the Armed Forces in Washingtan, D.C. He graduated it
June 1995 with a Master of Sclance Degree in Natlonal Resource Strategy. In May 2005, he was the first industrial
student Inductes Into the U.S, Department of Defense Industrial College of Armed Forces Hall of Fame.

Huber Is a former faculty member of the Benedictine University’s MBA Program and is currently a member of the
Board of Directors for XM Satallite Radio Inc. In 2005, he was appointed by the Bush Administraticn to serve on 8
Federal Advisory Committee for the Center for Disease Control's (CDC) Injury Prevention and Control.

Speeches

LEADING THE TELEMATICS REVOLUTION: Creating Relevance And A Responsible Business

OnStar State-of-the-State

The X Internet: The Next Voyage, "Extending The Internat” Forrestar Executive Strategy Forum, November 7, 2001,
Boston, MA

Driving Innavatioh at OnStar, an interview with Chet Huber on Cctober 14, 2002

"On The Road," CTIA Wireless 2002, March 18, 2002, Orlando, FL

Launching Advanced Automatic Crash Notification (AACN), Convergence 2002, October 23, 2002, Detrolt, M1
Autoline Detroit
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Executives

Richard M. Lee
Vice President of Satellite Radio Services

Rick Lee i5 the vice President of Satellitz Radio Services for OnStar and has held this position since June 2000. In
this capacity, he is responsibie for managing the comprehensive relationship between GM and XM Satellite Radio.

Prior to this assignment, Lee led a global task force of Genaral Motors' executives in developing a comprehenhsive
business strategy for GM in e-commerce that led to the formation of e-GM. Lee held the pesition of General Manage
of Nerth America, e-GM, from October 1999 through June 2000.

Lee jolned GM in 1977 as a financial analyst. In his 29 years with the company, Lee heid a variety of positions
including general manager, sales and service for GM North America's Fleet and Cormmarcial Operations, as well ag
executive positions with GM’s Fleet Operations and North American Export Sales. Lee also served as director of
marketing for the GMC Truck Division of GM's Truck & Bus Group, now known as GMC, Earlier positions with the
Truck & Bus Group Included director of strategic business planning, as well as director of operations planining and
senior adminlstrator of the GM Financial Staff,

Lee held several positions In the GM Treasurar's office including senior administrater in the Budget Analysis Section,
senior staff assistant in Operations Planning, senior staff assistant in the Budget Analysis Section and senlor analyst.

Lee recelved a bachelor's degree In business administration and a master’s degree in finance from the University of
Kansas. He also sarves on the Advisory Board of the School of Engingering for the University of Kansas.
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Executives

Nick Pudar
Vice President of Planning and Business Development

Nick Pudar, Vice President of OnStar Planning and Business Déveélopment, Is responsible for the managing the
business planning activities and development of key business relationships critical to sustaining the OnStar business.
He assumed this position on February 1, 2005,

Pudar started his General Motors career in 1981 as a GM! co-op student at GM of Canada's Windsor Transmisslon
Plant. In 1986, he joined the Stamping Plant Modernization team as part of the Chavrolet-Pontiac-Canada Group an
worked on imetal-fab automation systems. In 1990, he joined the Industrial Engineering department in the Chevrolet
Pontlac-Canada to coordinate cross-plant throughput improvemnent efforts for GM's newly modernized stamping
plants. [n 1992, Pudar jotned the Die Management Group and held saveral assignments which included die
engineering, die fabrication, and product pregram support. In 1893, Pudar joined the Corporate Strategy staffas a
business analyst. Three years {atar, he was appointed Director of Corporate Strategy and Knowledge Development.
In 2002, Pydar was named Director of GM Strategic Initiatives. In 2004 he bacame Director of Global Planning and

Strategic Initiatives.

Pudar received his Bachelor of Science degree in mechanlcal engingering from General Motors Institute (now
Kettering University} (n 1986 and his masters of sclence in management degree from Massachusetts Institute of
Technology’s Sloan School of Management in 1950.
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Execuiives

Anthony DiSalle.
Vice President of Sales, Service and Marketing

Tony DiSalle, Vice President of Sales, Service and Marketing, joined OnStar in March 2002, Cisalle is responsible for
providing senior leadership and direction for ©nStar's marketing functions, including field sales, advertising, custome
relationship management and market research.

Prior to joining OnStar, DiSalle worked at General Motors as brand manager for the GMC Jimmy and Envoy. In that
function, he was responsible far market positioning and bullding brand equity including marketing, advertising and
vehicle price positioning. Motor Trend Magazine named the 2002 Envoy the *2002 Sport Utility of the Year.”

Since joining General Motors in 1988, DiSalle has held numerous management positions including: truck product
planning manager for GM North American Export Sales; market planning manager for Chevrolet and Cadlllac brands
sold in Europe and director Truck Brand Managment for GM's International Product Center.

DiSalle holds a bachelor of science degrea In marketing from Miami University in Oxford, Ohio and a master of
science degree in business administration from Indlana University.

Speaches
"The Importance of Consumer Education for Telemnatics Services to be Successful,” Telematics Update 2003, Detroit,
MI
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Executives

Scott Kublcki
Vice President, Subscriber Services

Scott Kubick), vice president of Subscriber Services, is responsible for call center wperations, direct marksting
activitles and subscriber retention. He assumed this position an October 1, 2001 and recently added Call Center
Operations to his responsibllities In February 2005, Kubick] began with OnStar in April 2000 as director of Global
Business Development and Alllances.

Kubicki's carser with Gengral Motors began in 1985, working in components division, now Delphi Automotive, In a
variety of finance and operational positions. In 1990, he was respensible for the start-up of 8 new plant in Portugal
and between 1991 and 1993 he completed his MBA as partof the GM Fellowship Program.

In 1995, Kubicki was a member of thie Beacon praject team that was the genesis for OnStar. Kubick! worked with
teams from EDS, Hughes, and GM to evaluate a new and emerging business called telematles.

In the years followlng, Kubickl lad a variety of key strategic projects for GM including advaneed propulsions (e.g. fue
cells), marketing Initiatives with GM of Canada, and severai distributlon channel programs in the U.S. and abread. B
has a bachelor's degree in finarce from Indiana University and an MBA in international finance and marketing from

tha University of Michigan.

Speeches
"Telematics Myths and Realities,” Telematics Detroit 2002, May 15, 2002, Dstroit, M1
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