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Executives 

Chat Hubar 
F'residettt 

Chet Huber is President of OnStar Curporation, a whollydwned subsidiary of General Motors Corporauon. He 
assumed this posltlon In lune 1995. 

Huber is a native of Hammnd, IN, and a graduate of General Motors Institute wlth a bachelor's degree in mechaniu 
englneering. Upon graduatlon from General Motors Institute (now Kettering Unive%ity), he was selecteci as a GM 
fellow and attended Haward Univemlty where he was awarded a master's degree in business administration. 

Huber jolned GM's Electm-Motive Division as a co-op engineering student in 1972 and held a variety of engineering, 
operations and marketing roles before]oinlng OnStar. His wiuons included Director of the Aftermarket Busifiess, 
General Director of ARenarket Par6 and Sewlce, and General Director Sales, Marketing and Prcduct Support. 

In 1994, Huber was selected by the U.S. Depaftment of Defense and General MOtOrsas the first Industrial Fellow to 
attend the National Defense University's Industria College of the Armed Forces in Washlngtan, D.C. He graduated il 
June 1995 with a Master of Wence Degree in National Resource Strawy. I n  May 2005, he was the first industrial 
student lnductea Into the US. Department of Defsnre Industrtal College of Armed Forces Hall of Fame. 

Huber k a former faculty member of  the BensdMne University's MBA Program and is currently dl member of the 
Board of Directors for XM Satellite Radio Inc. In 2005, he was appointed by the Bush Administration to serve on n 
Federal Advisory Committee forthe Center for Disease Control's (CDCJ Injury Prevention and Conbol. 

Speech- 
LEADING W E  TEEMATICS REVRLUliON: Creating Relevance And A Responsible Business 
OnStar State-of-the-State 
The X Internet: The Next Voyage, 'Extending The Internet" Forrester Executive Strategy Forum, November 7, 2001, 
Boston, MA 
Driving Innovation at OnStar, an intervlew with Chet Huber on October 14, 2002 
"On The Road," CTIA Wireless 2002, March 18, 2002, Orlando, FL 
Launchlng Advanced Automatic Crash Nobflcation (AACN), Convergence 2002, October 23, 2002, Detroit, MI 
Autoline Detroit 
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Executives 

Richard H. b e  
Vice President of Sateiilte Radlo Services 

Rick Lee Is the v l n  President of Sataiiite Radio Sewlces for OnStar and has held this position since lune 2000. I n  
this capacity, he Is responsible for managins the comprehensive reiatlonship between GM and XM Satellite Radio. 

Pnor to this aaignment, Lee led a global task force of General Motors' executives in developing a comprehenslve 
business strategy for GM in e-commem that led to the formallon of e-GM. Lee held the position of General Manaee 
of Ncrth Amerka, e-GM, from October 1999 through lune 2000. 

Leejolned GM in 19?7 as a Rnanciai analyst. In his 29 years with the company, Lee heid a varia/ of pdsitions 
indudmg general manager, sales and selvice for GM North America's Fleet and Commercial Operations, as well as 
executive positions with GM's Fleet Operations and North American Expart Sales. Lee also sewed as director of 
marketing for the GMC Truck DiYlslOn of GM'S Truck B Bus Gmup, now known ac GMC. Earlier P O S l t l O l K  with the 
Truck & Bus Gmup included direclor of strateolc business plannlng, as well as dlrector of operahons plannlng and 
senior administrator of the GM Finandai Staff. 

Lee held several pogtlons in the GM Treasurefs office including Senior administrator in the Budget Analysls Section, 
senior staff assistant In Operations Planning, Senior staff asslstant In the Budget Analysls Seaon and Senior analyst. 

Lee reeeived a bachebfs degree in business administdon and a master's degree in flnance from the University of 
Kansas. He also selves on the Advlsory Board of the School of Engineering for the UnlVerstty of Kansas. 
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Executives 

Nick Pudar 
vlce President of Planning and Buslines5 Develapment 

Nick Pudar, Vice President of OnStar Planning and Buslnes Development, Is responsible for the managing the 
business planning actkities and development of key business relationships critical to sustaining the OnStar buslness 
He assumed this posltlon on February 1, 2005 

Pudar started his Genetal MOW15 CaImr In 1981 as a GMI e o q ~  student at GM of Canada's Windsor Transmlsolon 
Plant. I n  1986, he joined the Stamping Plant Modernization team as pan of the Chevrolet-Pontiac-Canada Group an 
worked on metal-lab auwmatlon systems. I o  1990, he joined the Industrial Englneering department in the Chevmlei 
Pontiac-Canada to coordinate crowplant throughput impmvement efforts for GMs newly modernlzed stamping 
plants. tn 1992, Pudarjolned the Dle Management Gmup and held several assignments which included die 
engineering, die fabrication, and product program support. I n  1993, Pudarjoined the Corporate StrafsgY staff as a 
business analyst. Three years later, he was appointed Director of Corporate Strategy and Knowledge DeVdOPment. 
I n  2002, Pudar was named Dl&r of GM Strategic Initiatives. I n  2004 he became Director of Global Planning and 
Strategic Initiatives. 

Pudar received his Bachelor of Science degree in mechanlcal englneering From General Motorslnstitute (now 
Kettering University) In 1986 and his maste% of science in management degree from MaSSachuSeth Institute of 
Technology's Sloan School of Management in 1990. 
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Executives 

Anthony DISalla 
Vice President of Sales, Service and Marketing 

Tony DiSalle, Vice Presldent of Sales, Servlce and Marketing, joined OnStar in March 2002. DiSalle IS responsible for 
pmvlding senior leadership and dlrecdon for OnStar's markettng functlons. including f i i d  sales, adveming, CusMmc 
relationship mansgement and market research. 

Prlor to jolnlng OnStar, DiSalk worked a t  General Motors as brand manager for the GMC limmy and EfIvOy. In that 
functlon, he was responsible far market positioning and bullding brand equity Including marketing, advertising and 
vehicle pnce podt1oning. MotDrTrend Magazine named the 2002 Envoy the '2002 Sport Utility ofthe Year." 

sincejoining General M~tOrt  In 1980, DlSalle has held numerous management positions including: truck product 
plannlng manager for GM North American Expart Sales; market planning manager For Cheurolet and Cadlllac brands 
sold in Europe and director TNC~ Brand Managment for GM's International Product Center. 

DiSalle holds a bachelor of science degree In marketing from Miaml Universlty in Oxford, Ohio and a master of 
5clenca degree In business administlation fmm Indlana Unlvemty. 

spaaches 
"The importance of Consumer Educntion for Telernatics Services to be Successful," Telematics Update 2003, Detroit 
M I  
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Executives 

Swtt Kublckl 
Vice President, Subscriber Sewices 

Scott Kublckl, vice president of Subscriber Services, b respDnsible for call center operations, direct marketing 
actlvitles and subscriber rebention. He assumed this positton on October 1.2001 and recently added Call Center 
Operations to hls responslbllltles In Febrwry 2005. Kubickl began with OnStar in April 2000 as director of Global 
Business Development and Alllances. 

Kubickl's career with General Motors began In 1985, working In components divis[on, now Delphi Automotive, In a 
variety of finance and operational pmitiuns. I n  1990, he was responsible for the start-up of a new plant in Portugal 
and between 1991 and 1993 he completed his MBA as part of the GM Fellowship Program. 

In  1995, KUblckl was a member of the Beacon pmJect team that was the genesis for Onstar. Kubickl worked with 
teams Rom EDS, Hughes, and GM to evaluate a new and emerging business called telematlm. 

In the years following, Kubickl led a variety of key strategic pmjects for GM including advanced pmpulslons (e.g. h e  
cells), marketing initiatives with GM of Canada, and several distribution channel programs in the US.  and abroad. Hp 
has a bachelQr's degree in finance from lndiana University and an MBA In internatlunal flnance and nwketlng b m  
the Unlversity of Michigan. 

Speeches 
'"Telematlcs Myths and Realities," Telematiu Detrolt2002, May 15, 2002, DetmiP, MI 

Terms and Conditivns I Hands-Free Calling Pnce List I OnStm Sewice5 Coverage Map 

Trademarks and Copyrights a? 2005 OnStar Corp. All nghts reserved. 


