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Today we are what all other communications companies hope to become:
Internet-focused, data-intensive and aggressively executing our plans for growth.
Cincinnati Bell’s purchase of IXC Communications and its advanced, nationwide
fiher-optic network led to the creation of Broadwing, a new disruptive force in the
communications industry. Now we are on the attack, eager to deliver more of
the outstanding results that you can read ahout in this report.




““Thareholders

us to first place in our industry in the Walf Srreer Journal’s annual
Shareholder Scoreboard.

1999 was a tremendous year filled with great achievements for
your company.

In just 12 months, we:

& Grew revenues 28 percent to more than $1 billion and EBITDA
(Earnings Before Interest, Taxes, Depreciation and Amortization)
by 16 percent to $336 miltion.

# Became a leader in local broadband sales and deployment
through our unigue ZoomTown Internet service.

® Captured substantial market share with our aggressive play in
wireless PCS,

& Developed a market-pleasing bundle of calling services and sharply
improved profitability in our local communications business.

® Acquired a leading nationwide fiber network and a new brand
name—Broadwing—symbolizing our intent to seize our full share
of the exploding market for broadband business communications,

Qur record of execution and accomplishment has not gone unnoticed:

# Information Week named us the 16th best company in the nation
for innovation in Informarion Technology (IT).

# Our residential customers again gave us some of the highest
marks in the country for customer service in the annual J.D.
Power £t Associates survey.

® Our new Internet backbone won an international engineering
award for its unique design and capabilities.

® And finally, we as shareholders received the best recognition of all.
Broadwing's share price more than doubled in 1999 and praopelled

Our November 9, 1999 acquisition of [XC Communications was a
transforming event and an ideal match. It joined IXC's outstanding
nationwide fiber-optic network with Cincinnati Bell's innovative, expe-
rienced local communications businesses and back-office expertise.

IXC—now Broadwing Communications—brought us six key assets:

® A nationwide state-of-the-art broadband network that covers
15,700 miles and reaches 63 LS. cities.

# Gemini2000—the first coast-to-coast next-generation Internet back-
bone to carry both commercial and research community traffic.

# Relationships with leaders in advanced data and Internet tech-
nologies, including Applied Theory, PSINet, zeropfus.com, Corvis
and Northpoint.

# A stronger business-focused platform for our information
technology (IT) consulting and regional long distance businesses.
Both have been integrated info Broadwing Communications.

# The energy and excitement of a fast-track growth company for
nearly 6,000 Broadwing employees and new leaders atiracted by
the growth opportunities we offer.

# And new products and services, especially in the high growth
areas of data fransport and Internet, fo provide to our existing
base of Midwest customers.

Qur national strategy is to attract middle-tier businesses just below
the Fortune soo level with all-encompassing packages of data,
Internet and voice communications services, and to join with key
technology leaders to serve leading dot-com companies and




{left) Jirm Kiggen, Chairman of the Board
(right) Rick Elfeniberger, President and Chief Executive Officer

sfernet service providers. Ar the same time, we are strengthening
wr role as a local-marker provider and continuing fo leverage the
owerful Cincinnati Bell name in our home market with expanded
ervice bundles.

® Expand our relationship with Cisco Systems to provide still more
Internet-related services, including end-to-end network management
solutions through our new Cisco-driven IP network control center.

Ne expect to continue to grow and create shareholder
ralue—just as we have in the past-by executing big, hold
nitiatives and relentlessly managing our costs.

Jur 1999 performance was rooted in great execution. As the foliow-
1g pages describe in detail, we confinued the phenomenal growth of
ur ZoomTown ADSL (Asymmetric Digital Subscriber Ling), wireless
nd value-added services initiatives in Cincinnati, We aiso made
ubstantial improvements in the back-office billing and provisioning
ystems at Broadwing Communications.

hese strategic and operating successes creafred billions in new
hareholder wealth. We were a $2 billion company in market capital-
-ation at the start of 1999, By July, we had grown to $3 billion. After
srming Broadwing and delivering on our promises, we finished 1999
s a $9 billion company. We expect to continue o grow and create
hareholder value—just as we have in the past—by executing big,
old initiatives and retentlessly managing our costs.

Je will continue to depend on your support as we execute several
ew initiatives in 2000:

» Generate more ADSL, wireless and value-added services growth.
¢ Expand our fiber network by 4,000 route miles to reach more
top-100 U.S. cities, then add new technologies to make it more

robust and more efficient.

¢ Attack the mid-sized business market and leading dot-coms with
aggressive marketing.

# Continue to enhance our provisioning, billing and customer care
systems to improve customer service.

® Market our integrated data-center and broadband capabilities to
satisfy surging demand for a wide range of Internet services,
including web hosting and virtual private networks. These cenfers
help our customers capture savings and flexibility from outsourc-
ing their applications and e-commerce services fo Broadwing.

This report is full of even more examples of Broadwing's commit-
ment to four key attributes—speed, aggressiveness, innovation and
accountability—and how our employees, customers and business
partners help us maximize them. Watch for more examples of these
attributes in action this year as the new Broadwing takes flight.

g

Jim Kiggen
Chairman of the Board

g

President and Chief Executive Officer

March 3, 2000




Rick Pantin
President, Broadwing Communications

Gemmnz'oou

Until recently, the Internet was just a warehouse of inferesting
information for hobbyists; speed wasn't particularly important.
Today, those milliseconds of latency, or wait time, are critical as
voice and video traffic migrates to the Internet.

While others make promises, Gemini2000 is carrying mission-
critical voice, data and video traffic today with world-class quality
and reliability.

Fast Teamworl

Our networks aren’t the only evidence that we're fast, Our employ-
ees have demonstrated speed of their own by developing and
launching, in as little as 90 days, new mass-market services such as
ZoomTown ADSL, Complete Connections™ bundles and our new
Any Distance long-distance offer.

And when we committed to acquire IXC, we moved fast, too. Our
legal, regulatory and finance groups worked quickly to clear the
transactien through the FCC and 48 public utiliry commissions and
to arrange $2.1 billion in financing through a syndicate of more
than two dozen lenders. They accomplished all of that in just
110 days, one of the fastest-ever acquisitions of a regulated commu-

nications company.




Gemini2000 IP Network

Salt Lake
City

San
Francisco

W
v ?"--._

"'b Seattle ~ %~

T Salt Lake Ciry
Sacramento

F San Francisco

4 Las Vegas Denver

Palmdale:

yLos Angeles
ePhoenix

Fort WorTh.X" Daltas

Aushin

Y@ Houston
@

San Antanjg

Gemini2000, our giga-speed Internet backhone that rides
on our 15,700-mile nationwide fiber networlk, is smarter
than other Internet backbones. Conventional IP networks
often assign different routes to related information trav-
eling hetween the same two paints. Those that arrive first
must wait for the others before reassemhling into useful
information. Gemini2000 prioritizes Internet traffic
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among its eight U.S. regions and sends packets directly
hetween regions aloeng the same route at 20 times normal
Internet speeds. That technology significantly speeds up
actual data throughput and creates epportunities for
Broadwing to carry more high-guality voice, video and
time-critical data over the Internet.




Jack Mueller
Prasident, Cincinnati Bell Telephone

Biy Bold Brand

We unveiled our new Broadwing name and identity in November 1999,
and already there's a buzz in the industry about our captivating new
identity campaign. In its print, online and TV advertising, such as the
‘raxi’ TV spot illustrated above, Broadwing’s commitment to speed
and accountability is symbolized by the Broadwing hawk, which
laoms as the predator of the slow, the enemy of the status quo and
as a hungry new competitar.

These ads and more specific targeted communications have already
awakened key business decision-makers to Broadwing's unique
ability to deliver today the key data and Internet services that

hiicinareae naad in Aardar th arow

Qur advertising is expected to yield 550 million viewer impressions
in 2000 and target those who influence telecom, Internef and
e-commerce decisions at middle-tier businesses, dot-coms and
Internet service providers nationwide.

Any Distance

We launched a new long-distance offer, Cincinnati Bell Any Distance,
in January 2000, aiming to attract a sizable portion of our Cincinnati
customers.

How?

First, we assembled a unique long-distance package that included 30 free
minutes per month plus a free month for those who signed up early.

Second, we created Any Distance to meet the high standards of
Cincinnati Bell's customers, who expect only the best in service
quality and reliability.

And third, we deliver it through Broadwing Communications’ highty
efficient nationwide network, which gives us significant cost advantages.

Complete Connections
We are aggressive about faking full advantage of opportunities to

carua avieting ructameare hattar | aet vasr wea lauaradad anr etrang




We don’t just enter a market. We attack it

complete

connec

10ns

skills in bundling and billing by launching Complete Connections—our
one-price bundle of dial tone and 20 convenience features for the

Cincinnati market.

We added 115,000 customers, including roughly one of every
six households we serve. This service generates an additional
$8 per month per subscriber of highty profitable revenues for
Cincinnati Bell, builds customer loyalty and lets customers freely

calart tha miv Af ralling carvieae that hact maate their nearde

<

Voice over IP
We are aggressive about deploying new services and technology.

We made an equity investment and formed a partnership with
zeroplus.com, which has launched a very advanced Voice over Internet
Protocol (VolP) product that Mrerner Telephony magazine named its
product of the year.

VoIP is a technology with explosive potential. One study forecasts
that a third of all corporate voice communications will be carried
over the Infernet by 2004.

Gemini2000 is the ideal environment for VolP because its super-fast
transfer rates ail but eliminate conversational pauses or gaps. And
Broadwing is the ideal company to provide it. Our share of the
highly competitive U.S. voice communications market is very small.
That gives us a unique attacker’s advantage with VolP that we plan

tn avnlnit in 2000




Great ideas get top priority.

162,000

112,000

' : 89,000 -
. © 71,000
. 56,000
" 25, 000
14,000 '

ETETEE) ss R ——
A 8 exira s . gy S
Wireless Suhscrlbers (faunchedos,'sa) L oin i-ontheweh Wireless anddataserwce

i-ontheweb

LS thy s the place whare wireless nsets the ok, 1Fs & compunrty
o af prople ke yrw shanas we as, chatiing and  upnecting with
wath ather.

* but ysu don't need an i-wirelass pheae te join.

) arng geat wou qe even more . sl oo
¥ INCLUDES 11,000 PREPAID SUBSCRIBERS - . . - :tl::t.:'h;:]fmnds X . :;;a:l:"uu:tglhrx:-m" were majﬂl’ Cﬂ“t”hutﬂrs
* customize paur wel ® 30z up pour phons to o R
e Al
o munagerte g et to our growth in 1999.
friends with an i-wirslass ® addrass book to kesp

phone

rack of pour i-crew

Cincinnati Bell Wireless
and our ZoomTown ADSL
initiatives demonstrate
that Broadwing can out-

12,000

execute much bhigger com
8,000 2 @GmlGW# petitors with innovative
CINCI N NATI

5,000 ideas, across-the-hoard
2,000 N employee commitment
4a 10 20 30 40

and just plain hustle.
98 99 99 99 99 E e

ADSL Subscribers fzunched 11198)

18,000




. rmg ?he Nokia't andset 5 inque built- |ﬁ games toa blowo.ut'ﬁrst—
bmhday concert For customers featurmg Hoo'rle and the Blowfish.

The year-end 'ro'ral of 162,000 Cmcmnan BeII ereless customers
was nearly triple the 56,000 we had af the end of 1998. That growth
was helped in part by an innovative campaign for prepaid wire-

less service, called i-wireless.

i-wireless is not like ather prepaid wireless services. It aggressively
targets teen and prefeen cusfomers, a segment with fremendous
potential. i-wireless helps minimize churn by giving customers who
use fewer minutes an attractive service option, and drives more
traffic toward off-peak hours.

Cincinnati, the Bandwidth Capital

No other city in America has a greater percentage of broadband
homes and businesses, because no company in America has
matched Broadwing’s ali-out effort fo deliver it,

Starting in mid-1998, we recognized that the growing hunger for
broadband was not just a business phenomenon. People at home
wanted to connect at the same speeds they used at the office. We
launched a 90-day campaign to bring broadband speeds via ADSL
to a third of Cincinnati households with the help of leading-edge
rechnology from our strategic partner, Cisco Systems.

Now, 72 percent of homes in the region are within reach of our
ADSL service. By contrast, only about 5 percent of households
nationally had access to ADSL at the end of 1999.

Imernet connections fo homes in Cmcmnan But aven when compe-"

: :'tmon arrlved fast. summer, ouf. growth con'rmued 10 accelerite.

-'Durmg the 1999 hollday season our monfhly ADSL sales rafe

; _'doubFed QOurs, 000 subscrlbers at-the ‘end’ of last year: represenred
'about 3 percen'r of the region’s househo1ds '

' Our mnovanve ZoomTown curywnde gateway has:become a magne'r
~ forhot Internet companles and apphcanons developers such as

PurchasePro, Medla Stanon Coo1cas'r Enterralner Orbit and others

Jack Cassidy
President, Cincinnati Bell Enterprises




While others make empty promise
this world-class team delivers.
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Unique Guarantee

QOur own market research shows that businesses are tired of hearing
the same old empty promises from broadband companies. They want
to do business with companies that stand behind their promises and
take their lumps if they don’t deliver.

Enter Broadwing Communications.

In January 2000, we introduced the broadband industry’s first guar-
anteed on-time delivery of advanced dedicated services under
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nulti-year contracts, or the customer gets free service. That means
1 circuir will be installed and ready within 45 business days after an
rder is accepted or the customer gets the service free for a month.

¥roadwing’s installation guarantee reinforces a commitment to be an
iccountable ally in a2 marketplace too often filled with excuses.

n making commitments others don't, Broadwing continues to
lifferentiate itself from its competitors by proving it is a new kind
if data and Internet company.

accountable

adition 7 i

- Competitors
Praise our
Commitment

Passion for Great Service
Broadwing represents more than 126 years of delivering high-
quality service to customers.

Along the way, we have won significant recognition from customers
and regulators for being the best at what we do.

Network trouble reports to the Federal Communications Commission
continue to show that Cincinnati Bell ranks as or near the top in
network reliability. J.D. Power’s national surveys of residential
telephone customers put us near the top of the local-exchange
industry in customer satisfaction. Even some of the nafion’s largest
long-distance carriers who compete with us nationally acknowledge
and praise Cincinnati Bell's outstanding record for meeting ifs
commitments as a local access provider.




inancial keview

Investing for growth and superior shareholder return,

1998 was a tremendous year for Broadwing and for all of us as
shareholders. For the year we:

# Surpassed 31 billion in revenues.

# Dramatically accelerated the growth of revenues to 28 percent
from 6 percent in 1998.

# Continued to manage our costs well, which permitted us to
expand EBITDA profit margins in our Local Communications
business by 8 percentage points to 43 percent.

# Invesied $405 million to improve our indusiry leading network,
deploy new services and provide customers the innovative high
speed telecom services they demand.

For the year, our total refurn to shareholders was 141 percent,
making Broadwing a top performer in the telecommunications
industry and putting us in the top 20 percent of U.S. companies,

As outlined in this report, we are pleased with the operationat
performance of our business in 1999

& Our wireless business is setting the industry pace for atiracting
new, high-value customers.

® Qur Zoomtown ADSL fast Internet access service has made
Cincinnati one of the most broadband-connected cities in the nation.

& Qur Complete Connections bundle of services has already
garnered one of every six households in its target market.

® And our innovative faunch of i-wireless is opening a new segment
of customers to our services while our Cincinnati Bell Any

Distance service is providing new services to existing customers.

These results, our confidence in our ability 1o execute and the

Kevin Mooney
Execurive VP and Chief Financial Officer

industry led us to further transform our company last year. The
acquisition of IXC Communications, Inc., with its nationwide pres-
ence and advanced fiber-optic network, has firmly positioned
Broadwing Inc. in the high-growth segment of the telecommunica-
tions industry. We believe that our heritage of customer service,
coupled with innovative service offers and one of the nation's most
advanced networks, will win customers.

Making this acquisition, however, involved difficult tradeoffs. Last
year we terminated the payment of dividends on our common stock.
By investing that $56 million annual cash outflow in our business, we
will be able to grow faster. For example, this year we will double the
amount we invest in our company to about $800 million. We will add
another 4,000 route-miles to our national fiber network, build eight
new data centers to offer new advanced data and Internet services
to businesses, make ADSL available 10 more households and
increase the capacity and coverage of our wireless network.

We have the resources to do this. In addition to the cash we will
generate infernally, we have secured a $2.1 billion credit facility to
see us through this period of heavy investment, Our investment in
other publicly traded companies was worth over $800 million as of
this writing, giving an extra measure of security to our plan.

Qur financial vision is fo be a $5 billion revenue company by 2004.
We crossed the $1 billion mark in 1999 and we intend to top $2 billion
in 2000. But we are not focused on top-line growth alone. We wili
confinue to manage our costs to produce faster growth of profits
than revenues. In so doing, we believe that we can create good
value for you, the owners of Broadwing,

Kevin Mooney




Financial Highlights As Reported Pro Forma
{Miltions of dollars, except per share amounts) 1999 1998 1999 1998
Results of Operations

Revenues $ 1,131.1 $ 885.1 $1,600.4 31,5720
EBITDA $ 335.7 $ 290.0 $ 3268 $ 348
Operating Income (Loss), Excluding Special Charges (Credits) $ 154.7 $178.9 $ D $ 275
Operating Income (Loss) $ 143.8 $ 180.0 $ (40.2) $ 195
Income (Loss} from Continuing Operations $ 331 $ 8.8 $ (349.5) $ (140.2)
income from Discontinued Operations, Net of Taxes - $ 89. - -
Extraordinary ltems, Net of Taxes $ (6.6) $ 0.0 N.A. N.A.
Net Income $ 314 $ 149.9 N.A. N.A.
Basic Earnings (Loss) per Share

Income {Loss} from Centinuing Operations 3 0.25 $ 0.60 $ 176 $ (1.02)
Income from Discontinued Operations, Net of Taxes - $ 0.5 - -
Extracrdinary ltems, Net of Taxes $ (0.05) $ (0.01) N.A. N.A.
Net Income $ 0.20 $ 110 N.A. N.A.
Diluted Earnings (Loss) per Share

Income {Loss) from Continuing Operations $ o0.24 $ o0.58 $ (.76) $ (.o2)
income from Discontinued Operations, Net of Taxes - $ 0.50 - -
Extraordinary ltems, Net of Taxes $ (0.04) $ (0.01} N.A. NLA.
Net Income $ 0.20 $ 108 N.A. N.A.

Sinancial Highlights should be read in conjunction with Broadwing inc.’s 1999 Form 10-K report lo the Securities and Exchange Commission, A copy of thal report is provided ai the

sack of this document.

®ro Forma figures assume the acquisitions of IXC Communications, inc. and of the 80% interest in the wireless business were completed Janvary 1, 1998.

At a Glance

Businesses

Services

Growth Drivers

Broadwing Broadband Services

~ommunications

Systems ntegration

Business Communications Solutions
Data and Internet Solutions

Yoice and enhanced voice

Private line

ATM/Frame relay

Dial-up and dedicated Internet access
IP networking/co-location/web hosting
VolP/Video

Dara/Internet growth
e-commerce

sincinnati Bell Residential
lelephone Business
Carrier

Operator and Directory
ZoomTown.com

Voice and value-added calling services
ADSL/Internet access

Local ATM/Frame relay;
Dedicated access

Enhanced broadband content/hosting

Enhanced bandwidth demand
Value-added services

~incinnati Bell

Interprises Wireless
Directory
Supply
Payphone

Any Distance fong-distance

Discounted/free minutes plans;
calling card; 1-8o0 services

Digital One Rate; i-wireless prepaid;
ATErT national network

Pring, electronic and Internet
e-commerce solutions

Lucent-brand communications equip-
ment; computer sales and service

“Smart” nhones with data access in

Growth and enhanced customer
relationships

Wireless subscriber growth;
usage growth

Local print advertising; web and
e-commerce applications

Service quality and greater value
for the customer

Terhnolaov. relizhility and




Directors

Phillip R. Cox **
President and CEO,
Cox Financial Corp.

J. Taylor Crandall ®
Managing Fartner,
Qak Hill Capital Management, Inc.

Richard G. Ellenherger’
President and CEQ of the Company
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Chairman, Barifett &r Co.
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President and CEC,
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Daniel J. Meyer **
Chairman and CEQ,
Milacron inc.

Mary D. Nelson ®
Retired Fresident, Nelson & Co.

David B. Sharrock **

Consultant,
retired Executive VP and COQ
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John M. Zrno *
Former President and CEQ,
IXC Communications, Inc

Commirtees
1 Executive Committee
2 Audit & Finance Commitiee

Officers of Broadwing Inc.

Richard G. Ellenberger
Fresidens and Chief Executive Officer

Kevin W. Moaney
Executive VP and Chief Financial Officer

Thomas E. Taylor
General Counsel and Secretary

Michael W. Callaghan
VP, Corporate Development
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Richard S. Pontin
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Dominick J. DeAngeio
President, fnternet/Data Services

Jeffrey A. Lackey
Fresident, Broadwing IT Consulting

Shirish R. Lal
President, Broadband Services

Richard E. Putt
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Ian E. Dix
Chief Marketing Officer

Maxine L. Moreau
Chief Services Officer

Michael R. Jones
Sr. VP, Engineering

Thomas L. Schilling
Sr. VP, Finance

F. Ciif Steed
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Rohert C. Coogan
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Mary E. McCann
VP, Controller

Marlc W. Peterson

VP, Treasurer

Cincinnati Bell Telephone

John J. Mueller
President

Barbara J. Stonebraker
8r. VP, Regularory and Public Affairs

Linda D. Frank
VP and General Manager. Carrier Services

Jodi S, Graham
VP and General Manager, Business Market

Cori G. Rothenbach
VP and General Manager, Residential Marker

Thomas J. Hattersiey

VF, Human Resources

Dennis P. Hinkel
VF, Natwork Planning,
Engineering and Construction

John T, Jacksan
VP, Administration, Diversity Chair

Roget D, Rosenherger
VF. Network Operations

Jeffrey €. Smith
Chief Legal and Administrative Officer

Kevin R. Sullivan
VP, Finance

David A. Torline
Chief information Officer

Cincinnati Bell Enterprises

John F. Cassidy
Fresident

Cincinnati Bell Directory

Douglas A. Myers
Fresident

Cincinnati Bell Supply
Thomas Revely ITI

President
Cincinnati Bell Wireless

John F. Cassidy
Fresident

ZoomTown.com

Michael D. 0°Brien
Fresident




Shareholder Information

Broadwing (symbol: BRW) common shares are listed on the
New Yark Stock Exchange and the Cincinnati Stock
Exchange. As of December 31, 1999 there were 23,197
shareholders of record of these common shares. The high,
low and closing share prices and dividends declared each
quarter for the last two fiscal years are listed below:

la 20 3a 4Q

1999

High $23.438 §26.500 $26.500 $37.875
Low $16.063 $ 19.625 $ 16.313 $ 18.750
Close $22.438 $ 24.938 $ 19.438 $ 36.875
Dividends

Declared % 0 % .10

1998*

High $14.703 $ 15609 $ 13.547 $ 15.438
Low $12.578 $ 11.688 $ 9.422 $ B.797
Close $14.547 § 11.688 $ 10.609 $ 15.438
Dividends

Declared $ 20 % Jo $ 10 3 10

*  PRICES ADJUSTED T REFLECT DISTRIBUTION OF SHARES OF CONVERGYS CORFORATION
Ok DECEMBER 3T, 1998,

*=F ONIDLNDS DISCONTINULE AFTER QUARTERLY DIVIDEND DECLARED JUNE 21, 1893,

The annual meeting of shareholders will be held at 11:30 am.
on Wednesday, April 19, 2000, at Reakirt Auditorium,
Cincinnati Museum Center ar Union Terminal, 1301 Western
Avenue, Cincinnati, Ohia.

Fifth Third Bank, our Transfer Agent and Regisirar,
maintains account records for registered shareholders.
Broadwing employees do not have access to those records.
Please contact Fifth Third with questions about your
current holdings, stock fransfers, lost certificates, address
changes or related matters. If your shares are held in trust
or by an investment firm, please contact your frustee or
investment firm representative.

Fifth Third Bank

Corporate Trust Services

38 Fountain Square Plaza MD10AT66
Cincinnati, OH 45263
(513)579-5320

(800)837-2755

Registered shareholders may purchase addirional commeon
shares for cash up ro $5,000 monthly without commissions
or service charges. Contact Fifth Third Bank af the tele-
phone number or address above for a plan prospectus
and application.

For the latest information about Broadwing and your
Broadwing investment, you can confact us two ways:

Online

Visit our web site www.broadwing.com

In the Investors section, you can sign up for immediate
e-mail delivery of Broadwing news, find financial reports
including the Form 10-K, 10-Q and quarterly earnings regorfs,
fisten to conference calls, retrieve stock prices, review
frequently asked questions or send us one of your own.

By Phone
Individual investors may also contact us via our Share-
holder Information Line, (800) 345-6301.

Security analysts and portfolio managers may confact us af:
(513)397-7877

(513)784-1613 fax

investments@hroadwing.com




Broadwing

201 East Fourth Street
P.0.Box 2301
Cincinnati, 0H 45201

(513)397-9900

www. hroadwing.com




