
EXHIBIT B 

MANAGERIAL AND TECHNICAL RESOURCES 

Royal Phone Company LLC’s management team consists of: 

Tae E. Kim. Executive Vice President and Founder 
Tae Kim is a founder Royal Phone Company. Mr. Kim has a BS degree in engineering kom the 
University of Illinois in Champaign and an MBA degree from the University of Chicago. He has 
spent the last 16 years of his career in the telecommunications industry. Most recently he was 
senior vice president of Business Development for Allegiance Telecom Inc, where he was 
involved in the growth of the company, kom the development of a company plan in 1997 to IPO 
in 1998 to the launch of its 36Ih market in 2001. Prior to Allegiance, he was Vice President of 
Network Optimization for MFS Global Network Services. Mr. Kim was at MFS from 1993 to 
1997 holding various responsibilities, including market development, strategic planning and 
network expense management. Prior to MFS, he was a project manager at Ameritech Corporate 
Strategy where he worked on strategy for launching PCS and other wireless services. 

Steve Hwang, Executive Vice President and Founder 
Steve Hwang is a founder Royal Phone Company. Mr. Hwang has a BA degree in history fiom 
Dartmouth College in Hanover, NH and an MBA degree fiom Stanford University. He has 10 
years of experience in telecommunications and management consulting. Most recently he served 
as Vice President of Business Analysis and Network Expense for Allegiance Telecom Inc. Mr. 
Hwang joined Allegiance in the fall of 1997 and initially oversaw the financial analysis process for 
key capital investment decisions. More recently, he was in charge of managing and optimizing all 
network expenses for Allegiance Telecom. Prior to Allegiance, he served as a senior manager of 
business analysis for MFS Communications from 1995 to 1997, where he had responsibility for 
developing business plans for network investments as well as pricing analysis. Prior to MFS, he 
worked as a consultant for Gemini Consulting kom 1990 to 1993 specializing in developing 
marketing strategies and channels of distribution for telecommunications and financial services 
clients. 


