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BCJ 3.14  Q. Please provide a detailed explanation of how Nicor Gas used the 

GREENFIRE Club memberships, the premier tickets, and the executive 
suite to promote energy efficiency.  Provide documentation that supports 
your explanation. 

 
BCJ 3.14  A. The stadium club referenced in the Company’s agreement with the 

Chicago Fire as potentially called the GREENFIRE Club has been named 
the “Second Star Club” by the Chicago Fire.  Customers, implementation 
contractors and trade allies were invited to attend Chicago Fire games with 
the purpose of continuing to build business relationships and identify 
potential projects for Nicor Gas’ Energy Efficiency Program (“Nicor Gas’ 
EEP”).  Program implementation contractors and trade allies found value 
in inviting customers and key decision makers to games as the venue 
provided an informal environment to discuss, educate and promote the 
value of participating in Nicor Gas’ EEP.  In addition to affording an 
opportunity to build new relationships, it also provided for the further 
development of current relationships, refinement of program offerings and 
needed feedback on how Nicor Gas’ EEP could be modified or improved 
directly from customers and trade allies.  Nicor Gas’ EEP was able to 
explain its energy efficiency programs, learn about the specifics of energy 
efficiency installations directly from customers and allow customers to be 
encouraged to continue to participate.  

 
  Nicor Gas’ EEP also promoted energy efficiency and its programs through 

booths on game days.  Nicor Gas’ EEP hosted a booth at the Chicago 
Fire’s pre-game Firefest celebration outside the stadium prior to each 
home game.  Firefest is well attended by the fans prior to the stadium 
gates opening.  At the booth, fans were encouraged to “Take the Pledge” 
to save energy and possibly save money on their energy bills by following 
simple tips.  This afforded Nicor Gas’ EEP the opportunity to explain and 
educate fans about Nicor Gas’ EEP.  Average attendance was 15,500 
customers/fans per game.  

 
  During the game, there are a number of messages promoting Nicor Gas’ 

EEP visible to fans such as LED displays, video board messaging, PA 
announcements, short videos, Nicor Gas’ EEP branded game-day jerseys 
and other signage (additional signage and jerseys only during Nicor Gas’ 
EEP Title Night).  

 
Witness:  James Jerozal 
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