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 INTRODUCTION I.7 

Q. Please state your name and business address. 8 

A. My name is Thomas B. “Tucker” Kennedy, III.  My business address is 300 Liberty 9 

Street, Peoria, Illinois, 61602. 10 

Q. Are you the same Thomas B. Kennedy, III who previously sponsored direct and 11 

rebuttal testimony in this proceeding? 12 

A. Yes, I am. 13 

 PURPOSE AND SCOPE II.14 

Q. What is the purpose of your supplemental rebuttal testimony? 15 

 The purpose of my testimony is to respond further respond to the supplemental direct A.16 

testimony of Illinois Commerce Commission (Commission) Staff witness Ms. Bonita A. Pearce 17 

regarding her revised adjustments to sponsorship expense presented in her supplemental direct 18 

testimony (filed July 5, 2013).  Through agreement with Staff, AIC is filing my supplemental 19 

rebuttal direct, in conjunction with my rebuttal in ICC Docket No. 13-0301. 20 
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Q. Are you sponsoring any exhibits in support of your testimony? 21 

 No, I’m not. A.22 

 RESPONSE TO STAFF WITNESS, MS. PEARCE III.23 

Q. Have you reviewed the supplemental direct testimony of Ms. Pearce? 24 

 Yes.  I reviewed the portions of Ms. Pearce's supplemental direct testimony concerning A.25 

her "updated" adjustment to gas sponsorship expense (ICC Staff Ex. 9.0, line 102-104).  I also 26 

reviewed her Schedule 9.02, which showed the amounts of sponsorship expense she is proposing 27 

for disallowance.   28 

Q. What reason does she give for her “updated” adjustment? 29 

 The only reason cited by Staff is that the "updated" amount relied on information A.30 

provided by AIC in ICC Docket No. 13-0301, Ameren Exhibit 6.2 (Rev.).   31 

Q. What information was provided in ICC Docket No. 13-0301, Ameren Exhibit 6.2 32 

(Rev.)? 33 

 As I discussed in my rebuttal testimony filed in this proceeding, in preparing its direct A.34 

filing for ICC Docket No. 13-0301, AIC's petition to update its electric formula rate, AIC 35 

analyzed its 2012 sponsorships and calculated the value of the tangible benefits AIC received 36 

based on tickets, meals, and entertainment provided to AIC employees by the organizer of the 37 

event.  In its rebuttal filing in this proceeding, AIC agreed to remove the gas allocated portion of 38 

the calculated tangible benefits from the revenue requirement in this proceeding, which was 39 

Staff's original proposal presented in direct. 40 
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Q. Did AIC provide any new information in ICC Docket No. 13-0301 that it did not 41 

provide in this proceeding? 42 

 No.  In response to Staff data request BAP 6.02 in this proceeding, AIC provided the A.43 

same information presented in Ameren Exhibit 6.2 (Rev.) in ICC Docket No. 13-0301. 44 

Q. Did you also review Staff's testimony in ICC Docket No. 13-0301, which proposes 45 

disallowance of the electric portions of the same 2012 sponsorships? 46 

 Yes.  I reviewed and responded in rebuttal to the direct testimony of Staff witness A.47 

Knepler on his related adjustment to remove the electric portions of the same 2012 sponsorships.  48 

With only two small exceptions of electric only sponsorships, Staff seems to remove the full cost 49 

of the same sponsorships in both dockets.   50 

Q. What is the result of Ms. Pearce's “updated” adjustment to gas sponsorship 51 

expense? 52 

 Based on Schedule 9.01, Staff seeks to remove approximately $94,095 in gas sponsorship A.53 

expense from AIC's revenue requirement.  This would be in addition to the approximately 54 

$24,000 that AIC already has identified and excluded from the revenue requirement on rebuttal, 55 

based on its analysis of 2012 sponsorship expense presented in its direct filing in ICC Docket 56 

No. 13-0301. 57 

Q. Are there any significant differences between Staff's testimony on sponsorship 58 

expenses in AIC's pending gas and electric proceedings? 59 

 Yes.  In Staff's schedules in ICC Docket No. 13-0301, an additional column was included A.60 

of "comments" that were not included in Ms. Pearce's schedules in this proceeding. 61 
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Q. Has AIC been able to seek further discovery on Staff's adjustments? 62 

 No.  In Docket No. 13-0301, AIC served discovery on Staff concerning Mr. Knepler's A.63 

adjustments (AIC-Staff series 4) on July 12, 2013 that was due back on July 19, 2013.  As of 64 

July 26, 2013 – two weeks after the service date – Staff had not answered the discovery requests.  65 

In this proceeding, on July 17, 2013, AIC served similar data requests on Ms. Pearce (AIC-Staff 66 

12 series), due back on July 24, 2013, regarding her adjustment to remove the gas allocated 67 

portions of the same sponsorships.  Included in the AIC-Staff 12 series was a question posed to 68 

Ms. Pearce (AIC-Staff 12.09), whether she will be adopting Mr. Knepler’s “comments.”  These 69 

responses were not provided prior to the filing of supplemental rebuttal.  As a result, AIC has 70 

been unable to seek any discovery on Staff adjustments in either docket.   71 

Q. Does AIC intend to respond to Mr. Knepler’s “comments” in this docket? 72 

 Not at this time.  AIC intends to review and respond to Staff's discovery on its related A.73 

sponsorships adjustments in both pending rate cases in its surrebuttal.  At that time, if Ms. Pearce 74 

has adopted Mr. Knepler's comments, AIC will respond to those "comments" in this proceeding, 75 

along with any other further analysis presented by Ms. Pearce in her rebuttal testimony. 76 

Q. Does AIC agree with Ms. Pearce’s “updated” adjustments? 77 

 No, AIC does not.  For the reasons stated in my rebuttal and supplemental rebuttal A.78 

testimony, Ms. Pearce's "updated" adjustment to remove additional sponsorship expenses is not 79 

supported.   80 

Q. Please explain why AIC disagrees with Staff's disallowance of additional 81 

sponsorship expense. 82 
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 In preparing its direct filing for ICC Docket No. 13-0301, AIC reviewed its sponsorship A.83 

expenses, giving consideration to the Commission's guidance in Docket No. 12-0293.  The result 84 

of that review was a self-disallowance of the fair market value of tangible benefits AIC 85 

employees received from the sponsored event.  The remainder of the sponsorship expense 86 

identified in Ameren Exhibit 6.2 (Rev.) in ICC Docket No. 13-0301 (provided in response to 87 

BAP 6.02 in this proceeding and submitted with my rebuttal as Ameren Exhibit 21.8) should be 88 

recovered in rates, because the sponsored event either provided AIC with an opportunity to reach 89 

consumers with informational messages, or otherwise provided ratepayer value by virtue of the 90 

positive social impact of the corporate philanthropy.  Staff fails to support its larger disallowance 91 

with clear specific reasons why additional amounts of sponsorship expense are not recoverable in 92 

rates.   93 

Q. Did AIC recover sponsorship expense in its last formula rate proceeding? 94 

 Yes.  In its order in Docket No. 12-0293 (p. 74), the Commission approved recovery of A.95 

sponsorships that “involved useful information from AIC.”  The Commission also recognized 96 

that “charitable contributions and corporate sponsorships share some characteristics” and stated 97 

that its intent was not to disallow a charitable contribution just because it happened to be 98 

recorded to Account 930.1.  The Commission directed AIC to provide in its next rate proceeding 99 

“its internal definition of ‘corporation sponsorship’ and ‘charitable contribution.’”  (Order, p. 100 

74.) 101 

Q. What were the bases for the Commission’s disallowance of a portion of AIC’s 102 

sponsorship expense in Docket No. 12-0293? 103 
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 The main basis for the Commission’s disallowance was its conclusion that, for several of A.104 

the sponsorships, AIC received “benefits” in the form of meals, beverages, entertainment and 105 

tickets.  (Order, p. 76)  The Commission also did not see the value to the customers for events 106 

where a specific advertisement example had not been provided in the record.  (Order, p. 76.)  107 

The amount disallowed for those two reasons was $30,834. 108 

Q. Did the Commission disallow other Account 930.1 expense for other reasons? 109 

 Yes.  The Commission also disallowed a significant portion of Account 930.1 expense A.110 

that it determined was unsupported, including a “catch all” entry.  (Order, p. 76.)  The amount 111 

disallowed for that reason was $70,225. 112 

Q. What actions did AIC take after the Commission's order in Docket No. 12-0293 to 113 

review 2012 sponsorship expenses for ICC Docket No. 13-0301? 114 

 Two main actions were taken in 2013, after receiving and reviewing the Commission's A.115 

order in Docket No. 12-0293 in 2012.  One action taken was that we revisited our internal 116 

guidance on community and public relations expenses in general and issued new guidelines 117 

concerning sponsorship expense.  Included as Ameren Exhibit 21.9 to my rebuttal was AIC’s 118 

response to MHE 6.09S in this docket, which contains the guidelines on sponsorship expense 119 

that were finalized after AIC filed its latest formula rate updated.   120 

The second action taken was that we reviewed all sponsored events in 2012 to identify 121 

whether all, some, or none of the sponsorship expense for a particular event should be included 122 

in AIC's proposed updated formula rate revenue requirements.  In doing so, we focused on 123 

identifying the advertisement, advertising message, advertising channel, and booth display 124 

associated with the sponsored event.  We also determined whether, in our opinion, the sponsored 125 
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event created a charitable or public welfare benefit to ratepayers.  Lastly, we identified whether 126 

AIC employees received tangible benefits from the sponsored event, and if so, calculated the 127 

adjustment to remove the fair market value of the benefits received. 128 

Q. Why did AIC compile the information in Ameren Exhibit 21.8? 129 

 The purpose of the information in Ameren Exhibit 21.8 was to provide the analysis A.130 

conducted by AIC to determine the portion of sponsorship expense to recover in formula rates 131 

and to demonstrate why sponsorship expenses (less tangible benefits received) are prudently 132 

incurred, or of a benefit to ratepayers and reasonable in amount. 133 

Q. What information was provided in Ameren Exhibit 21.8? 134 

 Ameren Exhibit 21.8 provided a list of the organizations and activities that AIC A.135 

sponsored in 2012.  In addition to identifying the recipient of the sponsorship and the amount, 136 

AIC identified the benefits associated with the sponsored event, the advertising messages and 137 

channels that were used, and the tangible benefits received by AIC employees, if any. 138 

Q. What does the column “Benefit to Attendees” signify? 139 

 It signifies the nature of the benefit received by the recipient organization and/or the A.140 

participants in an activity or event that was financially supported by AIC.    141 

Q. Why does AIC consider the listed sponsored events to provide "public welfare" 142 

benefits? 143 

 AIC categorizes many of its event sponsorships as providing “public welfare” benefits A.144 

because the general intent of the sponsorship is to financially support an event that AIC has 145 

deemed worthwhile and important to the community.  In AIC's opinion, there are public benefits 146 
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from being able to have and take part in these community events and activities.  As I also 147 

explain, however, the sponsored events and activities also give AIC an opportunity to provide 148 

important information to consumers in a cost effective manner.    149 

Q. What does the column “AIC Information Messaging Description” signify? 150 

 This column refers to the subject of the educational message that was provided to the A.151 

participants in a given activity.  152 

Q. What does the column “Advertising Channels” signify? 153 

 The column “Advertising Channels” refers to the vehicle (program booklet, signage, etc.) A.154 

through which AIC’s educational messages are transmitted to participants in a sponsored 155 

activity.  156 

Q. What does the column “AIC Booth” signify? 157 

 The column “AIC Booth” indicates those sponsored activities in which exhibit space was A.158 

made available to AIC for purposes of distributing educational materials to participants. 159 

Q. What does the column “Ad Example” signify? 160 

 The column “Ad Example” refers to the customer education message that was provided A.161 

to participants in a sponsored activity.  162 

Q. Why would a sponsored event have an Informational Messaging Description, in the 163 

absence of AIC utilizing a specific advertisement, advertising channel or booth? 164 

 The organizers of some sponsored events or activities do not provide participants with A.165 

printed materials, informational handouts, or exhibits, but instead communicate broadly with 166 

their attendees about the nature of the public benefit of the activity.  Although AIC's reach to 167 
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consumers may not be as broad for these events, AIC still considers the event or cause itself to 168 

be important, both to the local community.  In these instances, AIC may align a program or key 169 

message with the event in order to educate those attendees, even if only verbally, about a given 170 

topic (safety, energy efficiency, diversity, procurement, etc.)  For example, AIC sponsored the 171 

Illinois Black Chamber of Commerce's annual conference.  AIC considers support of diversity, 172 

both in the work force and supplier network, to be an important attribute.  Another example is 173 

AIC's sponsorship of the canine program in the City of Elmwood.  To increase public safety and 174 

deter drug activity in the City of Elmwood, AIC with the Elmwood Police Department supported 175 

the implementation of a narcotics canine program. . 176 

Q. What does the “Description of Tangible Personal Benefits” signify? 177 

 This column signifies whether or not AIC received any consideration for participating in A.178 

the event or activity. 179 

Q. How did AIC determine whether AIC received benefits from a sponsorship? 180 

 AIC determined benefits were received with a sponsorship, if employees had meals at the A.181 

company table at the event, utilized tickets to sports activities, or attended or participated in an 182 

event such as a gala or musical show that would have otherwise required a paid admission fee.     183 

Q. What does the “Value of Tangible Personal Benefits” signify? 184 

 This refers to whether or not a financial value can be attributed to the benefit and, if so, A.185 

how much the benefit is estimated to be worth.  186 

Q. How did AIC calculate the value of benefits that AIC would have received from the 187 

sponsored event? 188 
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 It is based on the estimated market value of the benefit.  For example, if tickets to an A.189 

event are included as part of AIC's sponsorship, the value of personal tangible benefits would be 190 

the estimated fair market cost of the ticket.  This calculation is consistent with the recently 191 

finalized guidelines on sponsorship expense included in Ameren Exhibit 21.9. 192 

Q. For the sponsored events in Ameren Exhibit 21.8, at which AIC utilized an 193 

advertisement, advertising channel and/or booth, why is it appropriate for AIC to recover 194 

that sponsorship expense in rates? 195 

 The expenses incurred for these activities provided AIC with an opportunity to distribute A.196 

and display useful information that educated consumers to conserve energy or take safe actions 197 

around utility equipment, or informed them of the benefits of available programs and 198 

investments that AIC intends to make in the distribution network.  These should be considered 199 

prudently incurred expenses that are reasonable in amount under EIMA, and not disallowable 200 

advertising expense.   201 

Q. For the sponsored events, at which AIC did not utilize a specific advertisement, 202 

advertising channel and/or booth, why it is still appropriate for AIC to recover that 203 

sponsorship expense in rates? 204 

 These expenses provided AIC with an opportunity to convey verbally the advertising A.205 

message, to the extent there was a message for that event, through the presence and participation 206 

of AIC employees at the event.  In addition, these expenses financially supported a community 207 

event that is of value to the public.  Although AIC may have had less of a presence at these 208 

events, that fact alone does not mean the event should be disallowed.  The funding of these 209 

sponsored "public" events resemble closely the funding given to organizations to support public 210 
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welfare and charitable causes under Section 9-227 of the Act.  That the event's expense may have 211 

recorded in Account 930.1 and included in Ameren Exhibit 6.2 (Rev.), rather than included in 212 

AIC's Charitable Contributions C-7 Schedule, should not matter for determining whether the 213 

expense was prudently incurred, reasonable in amount, and thus recoverable in rates. 214 

Q. Has the Commission issued any orders since the filing of AIC’s direct that are 215 

pertinent to the issue? 216 

 Yes.  In Docket No. 12-0511/0512, Staff sought to disallow certain sponsorships that the A.217 

utilities argued benefited customers and communities and should be recoverable under Section 9-218 

227 of the Act.  The sponsorships in question included sponsorships of child and family services 219 

organizations, public libraries, foundations and festivals.  The Commission rejected Staff’s 220 

proposed adjustment, concluding “the nature of these sponsorships is charitable and recoverable 221 

under Section 9-227.”  (Order, p. 164)  In doing so, the Commission found "the nature of the 222 

expense is more important" than the account where the expense is recorded.  The Commission 223 

further noted the recipients were “charitable organizations or organizations providing public 224 

welfare or educational services.”  The Commission also rejected Staff's adjustment to remove the 225 

sponsorship of certain institutional events, including table sponsorships, concluding that the 226 

sponsorships were “made to support fundraising events for local charities and communities in the 227 

Utilities’ service territory and not primarily to promote the Utilities or foster goodwill towards 228 

the Utilities.”  (Order, p. 169)   229 

Q. Does the Commission’s order in Docket No. 12-0511/0512 support recovery of AIC’s 230 

sponsorship expense as reflected in Ameren Exhibit 21.8? 231 
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 Yes.  As the Commission found in Docket Nos. 12-0511/0512 and acknowledged in A.232 

Docket No. 12-0293, the overriding consideration, when weighing the recoverability of a 233 

sponsorship, should be whether the funding benefited customers in AIC's service territory.  As I 234 

testified in my direct testimony, “[a]t their core, sponsorships and contributions are intended to 235 

provide a public benefit to the communities in which AIC employees live and work.  Whether 236 

AIC contributes $500 to a local municipality to help sponsor a parade, or $500 to local school for 237 

an after-school program, AIC’s intent is to help improve the quality of life in that community.” 238 

The main takeaway from the Commission’s findings in Docket Nos. 12-0511/0512 is this – the 239 

fact AIC did not distribute or publish printed advertising materials at the sponsored event in and 240 

of itself is not a basis for disallowance, if the event otherwise benefits customers.  There needs to 241 

be additional consideration given whether the sponsorship is in the "best interest" of customers 242 

under Section 9-225 of the Act or otherwise provides ratepayer benefits based on the event's 243 

“charitable” or “public welfare” purpose under Section 9-227 of the Act.  244 

Q. Do you believe the sponsored events are “in the best interest” of customers or 245 

otherwise providing “charitable” or “public welfare” benefits to ratepayers? 246 

 Yes.  Sponsored events serve as a cost-effective vehicle for providing educational A.247 

information to customers.  But putting to the side that aspect to a sponsorship, financially 248 

supporting local events or activities that are expressly held to benefit the rate paying public is the 249 

very definition of a sponsorship being in the "best interest" of the customer.   250 

Q. Do you believe Staff has adequately supported a larger sponsorship disallowance in 251 

excess of the tangible benefits calculated by AIC? 252 
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 No.  In my opinion, Staff’s adjustment disallows amounts that should be recoverable in A.253 

rates, based on AIC's analysis of sponsorship expense presented in its direct case.  In addition, 254 

the methodology used by Staff to calculate its larger disallowance is flawed; it doesn't take into 255 

account the advertising messages, advertising channels, booth displays and ratepayer benefits of 256 

sponsored events where AIC did not have a print advertisement and it appears to double count 257 

amounts AIC has already removed for tangible benefits.  258 

Q. What are the problems with Staff's approach to sponsorship expense in this 259 

proceeding? 260 

 The main problem with Staff's approach is that it is difficult to decipher the specific basis A.261 

for the disallowance of each sponsorship expense.  AIC served discovery requests to gain insight 262 

and explanations on the methodology and reasons used by Staff to select and calculate the 263 

disallowed amounts; however, that discovery, although timely served as noted above, was not 264 

answered prior to the submission of this rebuttal filing.  A secondary problem with Staff's 265 

approach is that it does not seem to take into consideration the amounts AIC already has self-266 

disallowed. As a result, Staff's adjustment appears to double count certain amounts that AIC 267 

already has removed from the revenue requirement as tangible benefits AIC received. In 268 

addition, as mentioned above, it does not appear that any consideration was given to whether an 269 

event either provides ratepayer benefits based on the charitable or public welfare purpose of the 270 

event, or otherwise supports allowable messaging, in the absence of a print advertisement.   271 

Q. What explanations did Staff provide in support of its disallowed amounts? 272 

 The only explanation given by Staff for the disallowed amounts are the “comments” A.273 

provided by Staff in Schedule 5.01 in ICC Docket No. 13-0301.  Without having Staff's answers 274 
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to the Company's written discovery, at this time, the presumption is that these “comments” were 275 

the sole basis and analysis for Staff's conclusions that the amounts he disallowed were 276 

“goodwill” advertising.  However, until such time as Ms. Pearce affirmatively adopts Mr. 277 

Knepler's “comments” in this proceeding, I will not address them here.  278 

Q. Did Staff appear to take into consideration the sample printed advertisement 279 

associated with the event? 280 

 Yes.  It appears that Staff largely approves of the recovery of sponsorship expense where A.281 

AIC provided a sample printed advertisement.  In two instances however – AIC’s sponsorship of 282 

an Illinois High School Association tournament and banquet and AIC's sponsorship of the 283 

“Goals for Kids” program for the Peoria Rivermen Hockey – Staff has disallowed significant 284 

amounts of expense for these events, even though a printed advertisement was provided.  As I 285 

discuss below, the significant disallowances proposed by Staff to remove amounts associated 286 

with these two local youth sports sponsorships are inappropriate.   287 

Q. Did Staff take into consideration the benefits of the sponsored event to the attendees 288 

with respect to the amounts disallowed? 289 

 No.  There is no indication that Staff considered the benefits to the local communities A.290 

from these sponsored events and causes.   291 

Q. Did Staff take into consideration the informational messaging associated with the 292 

event with respect to the amounts disallowed? 293 

 No.  There is also no indication that Staff considered the informational messaging A.294 

associated with the sponsored events and causes.  295 
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Q. Did Staff take into consideration the advertising channels or booth displays 296 

available to AIC at these sponsored events? 297 

 Again, it is unclear what exactly Staff considered as the basis for each disallowed A.298 

amount.  It appears, however, that Staff disallows a number of sponsorships where there was an 299 

advertising channel or booth display available to AIC.   300 

Q. Did Staff take into consideration AIC’s calculation of tangible benefits? 301 

 No.  As I mentioned above, there is no indication Staff considered AIC's self-disallowed A.302 

amounts for tangible benefits received from the sponsored event.   303 

Q. Staff disallows $4,000 for the Decatur Park Singers and First Tee, $3,000 for the 304 

Greater Decatur Chamber of Commerce’s Thanksgiving Luncheon and $3,000 for the 305 

Decatur Celebration (an outdoor festival).  There were no sample advertisements provided 306 

by AIC for these events.  Why should AIC recover these sponsorships (less the tangible 307 

benefits already removed)? 308 

 Sponsorship of these activities embodies the notion of improving the quality of life in A.309 

local communities.  Providing resources to enable local organizations to offer programming that 310 

benefits the broader public is, by definition, a public welfare benefit. For the activities referenced 311 

in the question, festivals and concerts, youth sports programming, and luncheon events honoring 312 

local citizens are appropriate utilization of AIC funds.  There are advertising messages associated 313 

with these events as well, as evidenced by Ameren 6.2 (Rev.).  But in instances where AIC has 314 

less of a presence at an event, the primary driver for the sponsorship becomes the promotion of 315 

the value of a cause or organization, not the promotion of AIC. 316 
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Q. Staff disallows $2000 for the Peoria Symphony, $11,000 for the Peoria Broadway 317 

Theater Series, $7,056 for Peoria Civic Center Signage, $800 for the Peoria Civic Center 318 

Worldfest, and $1,000 for the City of Peoria State of the City luncheon.  Why should AIC 319 

recover these sponsorships (less the tangible benefits already removed)? 320 

 As with the events identified in the previous questions, each of the events noted in this A.321 

question again fits the definition of a contribution made in the best interest of the consumer and 322 

for the public welfare.  As the Commission realized in Docket Nos. 12-0511/0512, it is “the 323 

nature of the expense” that is more important; sponsorships that support local charities and 324 

reputable community events can and should be recoverable under Sections 9-225 and 9-227 of 325 

the Act. 326 

Q. Is that the extent of Ms. Pearce’s disallowance of similar civic or community events? 327 

 No.  Those were merely examples of some of the more sizeable adjustments.  The A.328 

examples were not intended to represent the extent of similar civic and community sponsorships 329 

that AIC has proposed to include in rates (less the tangible benefits received and already 330 

removed). 331 

Q. Do you consider AIC’s sponsorships of this and similar events to be driven by the 332 

utility’s desire to enhance its public image? 333 

 No.  There are many, more direct channels AIC could pursue, with broader reach, if the A.334 

primary goal were to enhance the public image of the utility.  Sponsorship of these events fits our 335 

mission to enhance the quality of life in local communities.  Take for instance the few hundred 336 

dollars spent on sponsoring events in Belleville, such as the Big Brother & Big Sisters golf 337 

tournament and the high school's hockey team’s 5K run, both of which Staff disallows.  These 338 
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are not calculated disbursements meant to bolster AIC’s public image; these are nothing more 339 

than the allocation of available funds to worthwhile endeavors. 340 

Q. Staff disallows $17,000 for AIC’s sponsorship of the Illinois High School Association 341 

“March Madness” tournament and banquet.  Ameren Exhibit 21.8 indicates AIC removed 342 

the portion of the sponsorship that represented the value of tangible benefits received.  343 

Why should AIC recover the remaining amount? 344 

 This is a prototypical example of a sponsorship intended to provide benefits to the A.345 

attendees of an event that supports public welfare.  The pre-tournament banquet enables 346 

members of each qualifying team to join together for a celebratory dinner to hear from 347 

motivational speakers and to reaffirm the ideals of sportsmanship and fair play.  Without 348 

financial support, many team members would not be able to participate.   349 

Q. AIC's sponsorship of this event was one of its largest sponsorships in 2012.  Can you 350 

explain why this amount is larger than some of AIC’s other sponsorships in 2012? 351 

 Dedicating resources to the Illinois High School Association meets the definition of a A.352 

sponsorship for the public welfare.  In addition to the basketball competition, the annual March 353 

Madness tournament consists of several events, including the “Experience”, a basketball-themed 354 

festival open to the public.  Significant resources are required to successfully hold such a multi-355 

faceted event.  AIC is a key sponsor that enables the State’s public high school association to 356 

hold a successful event.  In addition, for this particular sponsorship, AIC provided a sample 357 

advertisement and noted that the advertising channel was a booklet.   358 
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Q. Should AIC’s sponsorship of the Peoria Rivermen’s “Goals for Kids” be recovered 359 

in rates for similar reasons (less AIC’s calculated tangible benefits received)? 360 

 Yes.  AIC resources are provided to help the Rivermen offer programming to area youth.  A.361 

This again fits the definition of a sponsorship for the public welfare.  In addition, for this 362 

particular sponsorship, as with the sponsorship of the Illinois High School Association, AIC 363 

provided a sample advertisement and noted the advertising channels were signage and a booklet. 364 

Q. Staff disallows other sports-related sponsorships, including AIC’s sponsorships of 365 

certain golf tournaments.  Why should AIC recover these sports-related sponsorships (less 366 

the tangible benefits already removed)? 367 

  Golf events are held to raise funds for a charitable cause or organization.  AIC treats A.368 

these sponsorships much like the financial support it provides for activities such as festivals, 369 

youth events, community dinners or any other events held for public welfare benefits.  370 

Q. Staff disallows $1,000 for Illinois Central College “Installment – Cougar Complex” 371 

and $800 for City of Hillsboro “Lighting at Sports Complex.”   Why should AIC recover 372 

these sport-related sponsorships? 373 

 These sponsorships are providing the organizers with the ability to offer programming to A.374 

members of the public.  By its nature, this is a sponsorship intended to improve the quality of life 375 

in these communities and constitutes a public welfare benefit.  376 

Q. Staff disallows $6,000 for AIC’s sponsorship of the Illinois Institute of Technology’s 377 

Great Lakes Symposium on Smart Grid.  Why should AIC recover that amount? 378 
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 As the EIMA was being implemented, AIC sought opportunities to support activities that A.379 

would advance the company’s ability to successfully deploy all facets of the Smart Grid.  This 380 

was one such opportunity, to educate and inform stakeholders of AIC’s visions and strategy for 381 

the deployment of AMI in its service territory.  As noted in Ameren Exhibit 6.2 (Rev.), AIC had 382 

a booth display at this particular event for that very purpose.  Sponsorship of the symposium 383 

should be recoverable, as the content of the conference was focused on the tools and information 384 

at the utility's disposal that improve the delivery of service to customers.   385 

Q. Staff appears to disallow this amount because the event was held in Chicago, outside 386 

AIC's service territory.  Do you think that is a sufficient basis for disallowance? 387 

 No.  In its order in Docket No. 12-0511/0512, the Commission rejected Staff’s A.388 

adjustment to remove a charitable contribution to an organization outside Peoples Gas’ service 389 

territory.  The Commission noted “a utility is not precluded from recovering expenses for 390 

charitable contributions simply because the organization receiving the donations is outside of the 391 

utility's service territory. However, the utility must show that the donation will provide a benefit 392 

to customers in its service territory in order to recover these expenses.”  (Order, p. 167)  As I 393 

explain above, AIC’s sponsorship of and presence at this conference helped to educate the 394 

attendees on Ameren Illinois’ plans for AMI deployment, on Ameren Illinois Smart Grid 395 

equipment that is being utilized to roll out its Smart Grid, and on Ameren Illinois Smart Grid 396 

Test Bed Infrastructure as well as the process for how to apply for testing services.  Given the 397 

importance state-wide of Smart Grid issues, this sponsorship expense should be recoverable. 398 

Q. Were the 2012 sponsorship expenses included in AIC’s proposed revenue 399 

requirement prudently incurred and reasonable in amount? 400 
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 Yes.  Ameren Exhibit 21.8 provides support for the amount of 2012 sponsorship expense A.401 

to be included in rates.  The tangible benefits have been identified, calculated and removed from 402 

the revenue requirement.  Where AIC had a physical presence at the event, AIC has identified 403 

the applicable print advertisement, advertising channels, advertising messages and booth display.  404 

Where AIC had less of a presence, the sponsored event still provided AIC with an opportunity to 405 

sponsor a cause that AIC believes provides a valuable service to its ratepayers. The amounts 406 

associated with those sponsored events (less the tangible benefits received) are prudently 407 

incurred and reasonable in amount, and should be recoverable in rates.  AIC respectfully requests 408 

that Staff withdraw its adjustment on rebuttal.  409 

 CONCLUSON IV.410 

Q. Does this conclude your supplemental rebuttal testimony? 411 

 Yes, it does.  A.412 
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