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ILLINOIS COMMERCE COMMISSION 1 

DOCKET No. 13-0301 2 

REBUTTAL TESTIMONY OF 3 

THOMAS B. KENNEDY, III 4 

Submitted On Behalf Of 5 

Ameren Illinois 6 

 INTRODUCTION AND WITNESS QUALIFICATIONS I.7 

Q. Please state your name and business address. 8 

 My name is Thomas B. Kennedy, III.  My business address is 300 Liberty Street, Peoria, A.9 

Illinois 61102. 10 

Q. Are you the same Thomas B. Kennedy, III who sponsored direct testimony in this 11 

proceeding? 12 

 Yes, I am. A.13 

 PURPOSE AND SCOPE II.14 

Q. What is the purpose of your rebuttal testimony? 15 

 The purpose of my rebuttal testimony is to respond to the direct testimonies of Illinois A.16 

Commerce Commission (ICC or Commission) Staff witnesses Ms. Theresa Ebrey and Mr. 17 

Steven R. Knepler and Attorney General (AG) witness Mr. Michael L. Brosch on their respective 18 

adjustments to remove various customer communication, sponsorship, community outreach and 19 

public relations expenses. 20 
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Q. What exhibits are you sponsoring with your rebuttal testimony? 21 

 I am sponsoring the following exhibits: A.22 

• Ameren Exhibit 14.1 – Account 588 EIMA Communications 23 

• Ameren Exhibit 14.2 – AIC's Response to MHE 6.09S (Docket 13-0192) 24 

• Ameren Exhibit 14.3 – Accounts 909 & 930.2 Potentially "Comparable" 25 
Advertising Expenses 26 

• Ameren Exhibit 14.4 – AIC's Response to BAP 8.01S (Docket No. 13-0192) 27 

• Ameren Exhibit 14.5 – Account 930.2 Public Relations Expenses 28 

 RESPONSE TO STAFF WITNESS MS. EBREY III.29 

Q. Have you reviewed the direct testimony of Ms. Ebrey? 30 

 Yes.  I reviewed the portions of Ms. Ebrey's testimony (ICC Staff Ex 1.0, lines 374-385) A.31 

that concern her adjustment to remove what she characterizes as "unallowable advertising costs" 32 

that AIC charged to Account 588 in 2012. 33 

Q. What is the result of Staff's adjustment for "unallowable advertising" costs? 34 

 According to Ms. Ebrey’s Schedule 1.11, her adjustment removes $246,000 from the A.35 

revenue requirement. 36 

Q. Does AIC agree with Staff's adjustment to remove "unallowable advertising" costs? 37 

 No, AIC does not.  For the reasons stated in my rebuttal testimony, the communications A.38 

expenses charged to Account 588 in 2012 are supported, were prudently incurred and are 39 

reasonable in amount, and should be "allowable" and recoverable through formula rates.  AIC 40 

respectfully requests that Staff withdraw its adjustment on rebuttal. 41 
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Q. What are the communications expenses charged to Account 588 that Staff 42 

disallows? 43 

 The Account 588 communication expenses proposed for disallowance represent fees paid A.44 

to AIC's outside communications agency of record in 2012 for time and expenses spent on 45 

projects that were designed to educate and inform customers about AIC's investments as a 46 

participating utility in the Energy Infrastructure Modernization Act (EIMA).   47 

Q. Are you familiar generally with AIC's communication programs to educate and 48 

inform consumers in its service territory? 49 

 Yes.  As Director of Community and Public Relations (CPR), I have responsibility for all A.50 

communications for AIC including media contacts, municipal, legislative and regulatory contacts 51 

and employee communications.  I also oversee the production and publication of AIC 52 

communications in all media channels: social media, TV, radio, digital and print. 53 

Q. Are you familiar specifically with AIC's projects associated with Staff's adjustment? 54 

 Yes.  I'm familiar with AIC's investment commitments under EIMA and the A.55 

infrastructure investment program that AIC plans to implement over the next ten years.  The 56 

details of AIC's EIMA infrastructure investment programs have been filed with the Commission 57 

in AIC's Modernization Action Plan (MAP).  I also am aware AIC will be recovering the costs 58 

associated with MAP investments through its proposed performance-based formula rate, 59 

Modernization Action Plan - Pricing (Rate MAP-P).  The communication projects associated 60 

with Staff's adjustment concern AIC's efforts to educate and inform consumers on the details and 61 

progress of AIC's planned MAP investments, the full-time equivalent (FTE) positions that are 62 
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being created because of AIC's participation in EIMA, and AIC's plan to rollout Advanced 63 

Metering Infrastructure (AMI) to its electric customers.   64 

Q. Why does AIC consider it important to educate and inform consumers on the MAP 65 

investments and positions that will result from AIC's participation in EIMA? 66 

 It is important to educate and inform customers on AIC's deployment of resources under A.67 

EIMA, including the specific MAP investments AIC will implement and the consumer ratepayer 68 

benefits resulting from those investments.  As AIC makes needed investments in the energy 69 

delivery infrastructure, customers will have the opportunity to realize and take advantage of 70 

significant benefits. 71 

Q. Does Staff believe that customers do not care about the MAP investments being 72 

implemented under EIMA? 73 

 No.  In response to data request AIC-Staff 10.09, Ms. Ebrey states that she is not taking a A.74 

position on whether the AIC’s ratepayers care about the details and benefits of specific EIMA 75 

investments.  In response to data request AIC-Staff 10.08, Ms. Ebrey also states she is not taking 76 

a position on whether AIC should educate consumers about such investments.  In my opinion, 77 

customers do want to be informed about the investments AIC makes.  Utilities should tell 78 

ratepayers how resources and available capital are being used. 79 

Q. What was the impetus behind the particular expenses Staff disallows? 80 

 As I mentioned in my direct testimony (Ameren Ex. 6.0, lines 498-519), as a supplement A.81 

to its own staff and capabilities, AIC utilizes outside agencies for a range of services, such as 82 

graphic design, website design, copywriting, video, audio, print and digital communications, 83 
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project management and strategic planning.  Outside agencies provide AIC with the expertise, 84 

staff, technology, equipment and other resources that it would not be cost-effective for AIC to 85 

internalize.  The expenses Staff seeks to disallow constitute fees paid to AIC's communication 86 

agency of record for services performed in connection with the messages produced and 87 

published in 2012 on AIC's progress in executing its planned MAP investments and creating full-88 

time equivalent (FTE) positions for employees and contractors. 89 

Q. What problems do you have with Staff's adjustment? 90 

 There are two main problems I have with Staff's adjustment.  First, the basis for Staff's A.91 

adjustment is a presumption on Staff's part that messages on AIC's MAP investments under 92 

EIMA are inherently not beneficial to ratepayers.  That simply isn't true, for the reasons I state 93 

below; and Ms. Ebrey has not identified a single example of an invoiced communication expense 94 

in Account 588 that in her opinion provided no ratepayer benefit.  Second, Staff has made no 95 

attempt to identify the specific reasons for disallowance for each invoiced expense in Account 96 

588.  Ms. Ebrey's adjustment amounts to a blanket, unsupported disallowance of all 97 

communication costs charged to Account 588 regarding EIMA and MAP. 98 

Q. Did AIC produce the invoices associated with these expenses in discovery? 99 

 Yes.  In response to AG 2.07, AIC produced an Excel spreadsheet that listed the amounts A.100 

for the individual vendor invoices (AG 2.07 Attach 5).  AIC also produced the vendor's actual 101 

invoices in AG 2.07 Attach 6 through AG 2.07 Attach 44.  Each vendor invoice identified the job 102 

request, the work requirements, and the billed vendor services.  In connection with the 103 

preparation of my rebuttal testimony, I reviewed the invoices listing the expenses Staff seeks to 104 

disallow and oversaw the preparation of Ameren Exhibit 14.1, which summarizes their details. 105 
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Q. What information is shown on Ameren Exhibit 14.1? 106 

 Ameren Exhibit 14.1 identifies the invoice number and voucher number, invoice amount, A.107 

invoice date, the job, the work requirements, and the billed services.   108 

Q. Why did AIC consider it important to begin advertising in 2012 about the MAP 109 

investments AIC will make under EIMA? 110 

 When EIMA became law in late 2011, plans were initiated to inform customers about A.111 

upgrades to AIC's electric distribution infrastructure that were slated to begin in 2012.  It was 112 

important to begin communicating in 2012 in order to prepare customers for the menu of options 113 

that would become available to enable them to manage their energy usage.  Further, AIC felt that 114 

it was important to inform its customers in 2012 that the company planned to make significant 115 

improvements to the electric grid to enhance service and that these projects would become 116 

visible in local communities throughout AIC's service territory in that year and in coming years. 117 

Q. What was the purpose of the 2012 EIMA/MAP communication projects? 118 

 The purpose of communicating with customers about EIMA/MAP projects is to inform A.119 

them about the opportunities they have to take greater control of their energy usage, manage 120 

costs, and save money.  Improvements in power quality and reliability will yield significant 121 

customer benefits.  Communications are necessary to ensure that customers are aware of the full 122 

range of benefits that will be available as AIC implements MAP.  For example, an educational 123 

brochure was developed in 2012 detailing the six ways the 10-year MAP investments would 124 

improve service: repairs and replacement of infrastructure, advanced meters, smarter equipment 125 

– distribution automation, reducing energy loss-enhanced voltage control, workforce education – 126 

training facilities, and smarter software and technology enhancements for system monitoring. 127 
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Q. Did AIC explain the purpose of the EIMA/MAP projects in its discovery responses? 128 

 Yes.  In responding to Staff in discovery, AIC provided the response to Staff data request A.129 

TEE 4.07, which I sponsored.  AIC provided this response in discovery in addition to providing 130 

the invoice detail in response to AG 2.07.  As indicated in the response to TEE 4.07, the goal of 131 

AIC's EIMA/MAP messaging is to educate customers about AIC’s electric distribution system 132 

upgrade projects, to describe how improvements will give customers more control over their 133 

energy use, to share information about projects at local community meetings, and to recruit to fill 134 

additional jobs created through EIMA implementation. 135 

Q. What messages were produced and published as part of the EIMA/MAP 136 

communication projects in 2012? 137 

 Messages educated customers about AIC’s efforts to meet the emerging energy demands A.138 

in the 21st Century, invest in projects to make the electric delivery system safer and more 139 

efficient, add new jobs to build a smarter electric grid, and make improvements beyond regular 140 

system maintenance.  In all instances, these messages were created with the intent of educating 141 

customers about how these improvements will benefit them. One example is the production of an 142 

animated video, “Our Focus,” which provides a detailed overview of how power is provided to 143 

homes and businesses and how AIC plans to implement new technologies to improve service.  It 144 

was produced in 2012 and is accessible on AIC’s website for customer consumption. 145 

Q. What particular services did outside agencies provide in producing and publishing 146 

EIMA/MAP messages? 147 

 Outside agencies were utilized to assist the Community and Public Relations team in A.148 

creating and deploying communications to reach AIC customers.  2012 contracted services 149 
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included research, graphic design, production, and copywriting.  For example, a "Focus 150 

Forward" Power Point presentation was developed for key communicators to educate external 151 

audiences on MAP initiatives.  Ameren Exhibit 14.1 details the billed services that were the 152 

subject of the invoices produced as attachments to data request AG 2.07. 153 

Q. Can you give examples of deliverables that AIC received from outside agencies in 154 

connection with EIMA/MAP messages? 155 

 Examples of 2012 deliverables included presentation material, videos, advertising, A.156 

project fact sheets, and website enhancements. For example, a MAP section was added to AIC’s 157 

website in 2012 and included sections on advanced metering, creating jobs, developing a 158 

Technology Applications Center (TAC) for test bed development, and an interactive map noting 159 

Smart Grid and MAP projects by location.  Notably, Ameren Exhibit 14.1 details the work 160 

requirement and job request by invoice, and the invoices provided in response to data request AG 161 

2.07 also identify the work performed. 162 

Q. In support of her adjustment, Ms. Ebrey states, "It is unclear what benefit, if any, 163 

this message provides to AIC ratepayers for a program that is legislatively mandated and 164 

for which the AIC ratepayers have no choice but to fund through delivery rates."  Do you 165 

believe EIMA messages benefit AIC ratepayers? 166 

 Yes.  EIMA communications are intended to educate customers on how AIC will be A.167 

investing ratepayer resources, and communicate how these upgrades will result in improved 168 

service and more options for the ratepayer.  In my opinion, it doesn't matter that AIC is 169 

committed to spend a certain amount of capital on infrastructure upgrades.  What matters to 170 

consumers is how AIC intends to spend that money and what benefits consumers will receive 171 
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from those investments.  Knowing simply that AIC has to spend $625 million in capital – 172 

assuming they even know about the statutory program in the first place – does not give 173 

consumers the whole story about how their energy delivery service and rates will change over 174 

the next decade. 175 

Q. Has Ms. Ebrey concluded that ratepayers are not benefiting from messaging about 176 

AIC's MAP investments under EIMA? 177 

 No.  In response to data request AIC-Staff 10.02 and 10.03, Ms. Ebrey stated that she has A.178 

not concluded that ratepayers are not benefiting – and cannot benefit – from communications 179 

about investments being implemented under EIMA.  In response to data request AIC-Staff 10.04, 180 

Ms. Ebrey also admits she has not conducted an analysis of the benefit to Illinois consumers 181 

from educational messages.  Her testimony appears to convey that she is unclear about the 182 

benefits that ratepayers are receiving from AIC's messaging about MAP investments under 183 

EIMA.  As I explain, the messages produced and published in 2012 about AIC's MAP 184 

investments under EIMA are beneficial to customers. 185 

Q. In your opinion, what are the benefits to ratepayers associated with the EIMA 186 

messages that AIC produced and published in 2012? 187 

 Customers who consumed messages produced and published by AIC in 2012 received A.188 

information that would enable them to make informed decisions about their energy usage.  For 189 

example, “Today's electric customers are plugged in like never before and that’s why Ameren 190 

Illinois is focused on improving our delivery service to support peoples changing needs” was one 191 

of the key messages highlighted in printed brochures and digital communications website 192 

produced and published in 2012. 193 
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Q. Do you agree with the general presumption that customers cannot benefit from 194 

utility messaging on investments that are "legislatively mandated"? 195 

 No.  Messages explicitly crafted to inform and educate customers on the benefits they A.196 

will receive from AIC's specific MAP investments are beneficial.  That AIC is committed by its 197 

participation in EIMA to invest $625 million in "upgrades" to electric distribution systems does 198 

not inform customers on either the specific investments AIC will make or how those investments 199 

will benefit them.  Again, that assumes the ratepayer even knows about the statutory 200 

commitment in the first place.  In my opinion, it would be a disservice to customers if AIC did 201 

not attempt to keep them informed of its progress in satisfying its EIMA obligations.   202 

Q. Can you think of other examples of non-EIMA "legislatively mandated" 203 

investments or programs for which AIC is currently recovering communication expenses? 204 

 Yes.  A representative example of a legislatively-mandated program with recoverable A.205 

communications expenses is the state's energy efficiency program.  Under the law, a portion of 206 

ratepayer bills is allocated to development and execution of programs to help utility customers 207 

reduce their energy usage (as measured in kwh).  Expenses to inform customers about the 208 

availability of incentives, tools, and energy efficiency programming are recoverable.  Like its 209 

efforts to communicate about EIMA, AIC utilizes a range of advertising tactics to reach 210 

customers and drive energy efficiency program participation.  These expenses are recoverable 211 

because, like those for EIMA, they are specifically intended to instruct and educate customers 212 

about the options available to take an action that will result in savings or more informed energy 213 

usage. 214 



Ameren Exhibit 14.0 
Page 11 of 49 

 
Q. Aren't there provisions of EIMA that actually require participating utilities to incur 215 

costs to educate consumers on EIMA/MAP investments? 216 

 Yes.  EIMA explicitly requires participating utilities to submit a detailed plan to A.217 

implement advance metering infrastructure – an AMI Plan – across its service territory.  The 218 

utility must include in its AMI Plan a plan for consumer education to inform customers regarding 219 

the investments and benefits that will be realized through AMI.  I take that as evidence the 220 

General Assembly wants utilities to inform and educate consumers on the specifics of the 221 

investments that will be implemented under EIMA.  In response to data request AIC-Staff 10.17, 222 

Ms. Ebrey agreed it is not reasonable to believe the Illinois Legislature does not want AIC to 223 

educate its customers about its EIMA investments. 224 

Q. Aren't there also provisions of EIMA that allow participating utilities to recover 225 

costs to educate consumers on EIMA/MAP investments? 226 

 Yes.  It is my understanding the legislation allows AIC to recover 70% of its pro rata A.227 

share of payments to the trust or foundation established pursuant to Section 16-108.7 of the 228 

Public Utilities Act (Act) to be used for purposes of providing customer education regarding 229 

smart meters.  I take this as evidence the General Assembly believes costs associated with 230 

informing customers on AIC's MAP investments under EIMA are recoverable in formula rates. 231 

Q. Doesn't the Commission also provide messaging to ratepayers through its website? 232 

 Yes.  The Commission's website publishes the utilities' infrastructure investment plans A.233 

and the annual updates to those plans that are submitted to the Commission.  The Commission 234 

presumably must believe there are benefits to informing consumers on the details of the MAP 235 

investments that AIC plans to implement each year. 236 
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Q. Has Staff proposed disallowance of ComEd's 2012 EIMA-related message expenses? 237 

 I am not aware of a similar proposal by Staff in ComEd's pending formula rate case to A.238 

make a blanket disallowance of EIMA-related message expense.  I would hope the Commission 239 

would strive for consistent regulatory treatment of similar utility operating expenses under 240 

formula rates, in the absence of specific reasons why the content of a particular advertisement or 241 

message makes the expense disallowable. 242 

Q. Has Staff argued in its direct that EIMA communication expenses are not 243 

recoverable under Section 9-225 of the Act? 244 

 No.  Ms. Ebrey's direct testimony makes no mention of Section 9-225 of the Act and does A.245 

not contain any analysis or arguments that AIC's communication expenses are not allowable 246 

advertising under that statute.  Her response to data request AIC-Staff 10.06 confirms she did not 247 

take that position in her direct case. 248 

Q. Has Staff argued in its direct case that the 2012 EIMA communication expenses 249 

were not prudently incurred and reasonable in amount? 250 

 No.  Ms. Ebrey's direct testimony does not contain any arguments that the EIMA A.251 

communication expenses charged to Account 588 in 2012 are not prudently incurred and 252 

reasonable in amount.  My rebuttal testimony and Ameren Exhibit 14.1 prove they are.  Absent a 253 

specific reason the content of a particular message is objectionable, the expenses to produce and 254 

publish messages about AIC's MAP investments in EIMA should be recovered in formula rates.  255 

AIC respectfully requests that Staff withdraw its adjustment on rebuttal. 256 
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 RESPONSE TO STAFF WITNESS MR. KNEPLER IV.257 

Q. Have you reviewed the direct testimony of Staff witness Mr. Knepler? 258 

 Yes.  I reviewed the entirety of Mr. Knepler's direct testimony (ICC Staff Ex. 5.0).  I also A.259 

reviewed his Schedule 5.01, Schedule 5.02 and Schedule 5.03.   260 

Q. What adjustments does Mr. Knepler propose? 261 

 He proposes three separate adjustments: (1) an adjustment to remove sponsorship A.262 

expenses; (2) an adjustment to remove customer outreach expenses; and (3) an adjustment to 263 

remove "potentially comparable" outside vendor expenses for advertising and communication 264 

consulting.    265 

Q. What is the result of the adjustments reflected in Mr. Knepler's schedules? 266 

 Based on Mr. Knepler's Schedule 5.01, Staff seeks to remove approximately $142,000 in A.267 

sponsorship expense from AIC's revenue requirement.  Based on Mr. Knepler's Schedule 5.02, 268 

Staff seeks to remove approximately $9,400 in community outreach expense from AIC's revenue 269 

requirement.  Based on Mr. Knepler's Schedule 5.03, Staff seeks to remove approximately 270 

$213,000 in outside vendor expenses for advertising and communications consulting. 271 

Q. Has AIC been able to seek further discovery on Mr. Knepler's adjustments? 272 

 No.  AIC served discovery on Staff concerning Mr. Knepler's adjustments (AIC-Staff A.273 

series 4) on July 12, 2013 that was due back on July 19, 2013.  As of July 26, 2013 – two weeks 274 

after the service date – Staff had not answered the discovery requests.  As a result, AIC has been 275 

unable to seek any discovery on Mr. Knepler's adjustments.  Once Mr. Knepler has complied 276 
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with AIC's discovery requests, the Company plans to review his responses and respond to his 277 

answers in surrebuttal or possibly supplemental rebuttal.   278 

Q. Does AIC agree with Mr. Knepler's adjustments? 279 

 No, AIC does not.  For the reasons stated in my rebuttal testimony, Staff's adjustments to A.280 

remove additional sponsorship expenses, community outreach expenses and outside agency fees 281 

for advertising and communications consulting are not supported.  The 2012 O&M amounts 282 

Staff seeks to disallow are supported, were prudently incurred and reasonable in amount, and 283 

should be recoverable through formula rates.  AIC respectfully request that Staff withdraw its 284 

adjustments on rebuttal. 285 

A. Response to Staff Witness Mr. Knepler on Sponsorships 286 

Q. Please explain why AIC disagrees with Staff's disallowance of additional 287 

sponsorship expense. 288 

 In preparing its direct filing for this proceeding, AIC reviewed its sponsorship expenses, A.289 

giving consideration to the Commission's guidance in Docket No. 12-0293.  The result of that 290 

review was a self-disallowance of the fair market value of tangible benefits AIC employees 291 

received from the sponsored event.  The remainder of the sponsorship expense identified in my 292 

direct exhibit Ameren Exhibit 6.2 (Rev.) should be recovered in rates, because the sponsored 293 

event either provided AIC with an opportunity to reach consumers with informational messages, 294 

or otherwise provided ratepayer value by virtue of the positive social impact of the corporate 295 

philanthropy.  Staff fails to support its larger disallowance with clear specific reasons why 296 

additional amounts of sponsorship expense are not recoverable in rates.   297 
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Q. Did AIC recover sponsorship expense in its last formula rate proceeding? 298 

 Yes.  In its order in Docket No. 12-0293 (p. 74), the Commission approved recovery of A.299 

sponsorships that "involved useful information from AIC."  The Commission also recognized 300 

that "charitable contributions and corporate sponsorships share some characteristics" and stated 301 

that its intent was not to disallow a charitable contribution just because it happened to be 302 

recorded to Account 930.1.  The Commission directed AIC to provide in its next rate proceeding 303 

"its internal definition of 'corporation sponsorship' and 'charitable contribution."  (Order, p. 74.) 304 

Q. What were the bases for the Commission's disallowance of a portion of AIC's 305 

sponsorship expense in Docket No. 12-0293? 306 

 The main basis for the Commission's disallowance was its conclusion that, for several of A.307 

the sponsorships, AIC received "benefits" in the form of meals, beverages, entertainment and 308 

tickets.  (Order, p. 76.)  The Commission also did not see the value to the customers for events 309 

where a specific advertisement example had not been provided in the record.  (Order, p. 76.)  310 

The amount disallowed for those two reasons was $30,834. 311 

Q. Did the Commission disallow other Account 930.1 expense for other reasons? 312 

 Yes.  The Commission also disallowed a significant portion of Account 930.1 expense A.313 

that it determined was unsupported, including a "catch all" entry.  (Order, p. 76.)  The amount 314 

disallowed for that reason was $70,225. 315 

Q. What actions did AIC take after the Commission's order in Docket No. 12-0293 to 316 

review 2012 sponsorship expenses for this proceeding? 317 
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 Two main actions were taken in 2013, after receiving and reviewing the Commission's A.318 

order in Docket No. 12-0293 in 2012.  One action taken was that we revisited our internal 319 

guidance on community and public relations expenses in general and issued new guidelines 320 

concerning sponsorship expense.  Included as Ameren Exhibit 14.2 is AIC's response to MHE 321 

6.09S in Docket No. 13-0192, which contains the guidelines on sponsorship expense that were 322 

finalized after AIC filed this formula rate proceeding.   323 

The second action taken was that we reviewed all sponsored events in 2012 to identify 324 

whether all, some, or none of the sponsorship expense for a particular event should be included 325 

in AIC's proposed updated formula rate revenue requirements.  In doing so, we focused on 326 

identifying the advertisement, advertising message, advertising channel, and booth display 327 

associated with the sponsored event.  We also determined whether, in our opinion, the sponsored 328 

event created a charitable or public welfare benefit to ratepayers.  Lastly, we identified whether 329 

AIC employees received tangible benefits from the sponsored event, and if so, calculated the 330 

adjustment to remove the fair market value of the benefits received. 331 

Q. Did you provide direct testimony in this proceeding in support of AIC's sponsorship 332 

expense? 333 

 Yes.  My direct testimony (Ameren Ex. 6.0) discussed generally AIC's sponsorship and A.334 

community outreach expenses.  In addition, Ameren Exhibit 6.2 (Rev.) contained detailed 335 

information in support of AIC's 2012 sponsorship and community outreach expense. 336 

Q. Why did AIC compile the information in Ameren Exhibit 6.2 (Rev.)? 337 

 The purpose of the information in Ameren Exhibit 6.2(Rev.) was to provide the analysis A.338 

conducted by AIC to determine the portion of sponsorship expense to recover in formula rates 339 
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and to demonstrate why sponsorship expenses (less tangible benefits received) are prudently 340 

incurred, or of a benefit to ratepayers and reasonable in amount. 341 

Q. What information was provided in Ameren Exhibit 6.2 (Rev.)? 342 

 Ameren Exhibit 6.2 provided a list of the organizations and activities that AIC sponsored A.343 

in 2012.  In addition to identifying the recipient of the sponsorship and the amount, AIC 344 

identified the benefits associated with the sponsored event, the advertising messages and 345 

channels that were used, and the tangible benefits received by AIC employees, if any. 346 

Q. What does the column "Benefit to Attendees" signify? 347 

 It signifies the nature of the benefit received by the recipient organization and/or the A.348 

participants in an activity or event that was financially supported by AIC.    349 

Q. Why does AIC consider the listed sponsored events to provide "public welfare" 350 

benefits? 351 

 AIC categorizes many of its event sponsorships as providing “public welfare” benefits A.352 

because the general intent of the sponsorship is to financially support an event that AIC has 353 

deemed worthwhile and important to the community.  In AIC's opinion, there are public benefits 354 

from being able to have and take part in these community events and activities.  As I also 355 

explain, however, the sponsored events and activities also give AIC an opportunity to provide 356 

important information to consumers in a cost effective manner.    357 

Q. What does the column "AIC Information Messaging Description" signify? 358 

 This column refers to the subject of the educational message that was provided to the A.359 

participants in a given activity.  360 
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Q. What does the column "Advertising Channels" signify? 361 

 The column "Advertising Channels" refers to the vehicle (program booklet, signage, etc.) A.362 

through which AIC’s educational messages are transmitted to participants in a sponsored 363 

activity.  364 

Q. What does the column "AIC Booth" signify? 365 

 The column "AIC Booth" indicates those sponsored activities in which exhibit space was A.366 

made available to AIC for purposes of distributing educational materials to participants. 367 

Q. What does the column "Ad Example" signify? 368 

 The column "Ad Example" refers to the customer education message that was provided A.369 

to participants in a sponsored activity.  370 

Q. Why would a sponsored event have an Informational Messaging Description, in the 371 

absence of AIC utilizing a specific advertisement, advertising channel or booth? 372 

 The organizers of some sponsored events or activities do not provide participants with A.373 

printed materials, informational handouts, or exhibits, but instead communicate broadly with 374 

their attendees about the nature of the public benefit of the activity.  Although AIC's reach to 375 

consumers may not be as broad for these events, AIC still considers the event or cause itself to 376 

be important, both to the local community and to customers in general.  In these instances, AIC 377 

may align a program or key message with the event in order to educate those attendees, even if 378 

only verbally, about a given topic (safety, energy efficiency, diversity, procurement, etc.).  For 379 

example, AIC sponsored the Illinois Black Chamber of Commerce's annual conference.  AIC 380 

considers support of diversity, both in the work force and supplier network, to be an important 381 
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attribute.  Another example is AIC's sponsorship of the canine program in the City of Elmwood.  382 

Because AIC meter readers and troublemen often encounter dogs in the course of their 383 

fieldwork, AIC supports programs to help owners properly care for dogs and ensure their safety.  384 

Q. What does the "Description of Tangible Personal Benefits" signify? 385 

 This column signifies whether or not AIC received any consideration for participating in A.386 

the event or activity. 387 

Q. How did AIC determine whether AIC received benefits from a sponsorship? 388 

 AIC determined benefits were received with a sponsorship, if employees had meals at the A.389 

company table at the event, utilized tickets to sports activities, or attended or participated in an 390 

event such as a gala or musical show that would have otherwise required a paid admission fee.     391 

Q. What does the "Value of Tangible Personal Benefits" signify? 392 

 This refers to whether or not a financial value can be attributed to the benefit and, if so, A.393 

how much the benefit is estimated to be worth.  394 

Q. How did AIC calculate the value of benefits that AIC would have received from the 395 

sponsored event? 396 

 It is based on the estimated market value of the benefit.  For example, if tickets to an A.397 

event are included as part of AIC's sponsorship, the value of personal tangible benefits would be 398 

the estimated fair market cost of the tickets.  This calculation is consistent with the recently 399 

finalized guidelines on sponsorship expense included in Ameren Exhibit 14.2. 400 
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Q. For the sponsored events in Ameren Exhibit 6.2 (Rev.), at which AIC utilized an 401 

advertisement, advertising channel and/or booth, why is it appropriate for AIC to recover 402 

that sponsorship expense in rates? 403 

 The expenses incurred for these activities provided AIC with an opportunity to distribute A.404 

and display useful information that educated consumers to conserve energy or take safe actions 405 

around utility equipment, or informed them of the benefits of available programs and 406 

investments that AIC intends to make in the distribution network.  These should be considered 407 

prudently incurred expenses that are reasonable in amount under EIMA, and not disallowable 408 

advertising expense.   409 

Q. For the sponsored events, at which AIC did not utilize a specific advertisement, 410 

advertising channel and/or booth, why it is still appropriate for AIC to recover that 411 

sponsorship expense in rates? 412 

 These expenses provided AIC with an opportunity to convey verbally the advertising A.413 

message, to the extent there was a message for that event, through the presence and participation 414 

of AIC employees at the event.  In addition, these expenses financially supported a community 415 

event that is of value to the public.  Although AIC may have had less of a presence at these 416 

events, that fact alone does not mean the event should be disallowed.  The funding of these 417 

sponsored "public" events resembles closely the funding given to organizations to support public 418 

welfare and charitable causes under Section 9-227 of the Act.  That the event's expense may have 419 

recorded in Account 930.1 and included in Ameren Exhibit 6.2 (Rev.), rather than included in 420 

AIC's Charitable Contributions C-7 Schedule, should not matter for determining whether the 421 

expense was prudently incurred, reasonable in amount, and thus recoverable in rates. 422 
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Q. Has the Commission issued any orders since the filing of AIC's direct that are 423 

pertinent to the issue? 424 

 Yes.  In Docket No. 12-0511/0512, Staff sought to disallow certain sponsorships that the A.425 

utilities argued benefited customers and communities and should be recoverable under Section 9-426 

227 of the Act.  The sponsorships in question included sponsorships of child and family services 427 

organizations, public libraries, foundations and festivals.  The Commission rejected Staff's 428 

proposed adjustment, concluding "the nature of these sponsorships is charitable and recoverable 429 

under Section 9-227."  (Order, p. 164.)  In doing so, the Commission found "the nature of the 430 

expense is more important" than the account where the expense is recorded.  The Commission 431 

further noted the recipients were "charitable organizations or organizations providing public 432 

welfare or educational services."  The Commission also rejected Staff's adjustment to remove the 433 

sponsorship of certain institutional events, including table sponsorships, concluding that the 434 

sponsorships were "made to support fundraising events for local charities and communities in the 435 

Utilities' service territory and not primarily to promote the Utilities or foster goodwill towards 436 

the Utilities."  (Order, p. 169.)   437 

Q. Does the Commission's order in Docket No. 12-0511/0512 support recovery of AIC's 438 

sponsorship expense as reflected in Ameren Exhibit 6.2 (Rev.)? 439 

 Yes.  As the Commission found in Docket Nos. 12-0511/0512 and acknowledged in A.440 

Docket No. 12-0293, the overriding consideration, when weighing the recoverability of a 441 

sponsorship, should be whether the funding benefited customers in AIC's service territory.  As I 442 

testified in my direct testimony, "[a]t their core, sponsorships and contributions are intended to 443 

provide a public benefit to the communities in which AIC employees live and work.  Whether 444 
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AIC contributes $500 to a local municipality to help sponsor a parade, or $500 to local school for 445 

an after-school program, AIC's intent is to help improve the quality of life in that community." 446 

The main takeaway from the Commission's findings in Docket Nos. 12-0511/0512 is this – the 447 

fact AIC did not distribute or publish printed advertising materials at the sponsored event in and 448 

of itself is not a basis for disallowance, if the event otherwise benefits customers.  There needs to 449 

be additional consideration given whether the sponsorship is in the "best interest" of customers 450 

under Section 9-225 of the Act or otherwise provides ratepayer benefits based on the event's 451 

"charitable" or "public welfare" purpose under Section 9-227 of the Act.  452 

Q. Do you believe the sponsored events are "in the best interest" of customers or 453 

otherwise providing "charitable" or "public welfare" benefits to ratepayers? 454 

 Yes.  Sponsored events serve as a cost-effective vehicle for providing educational A.455 

information to customers.  But putting to the side that aspect to a sponsorship, financially 456 

supporting local events or activities that are expressly held to benefit the rate paying public is the 457 

very definition of a sponsorship being in the "best interest" of the customer.   458 

Q. Do you believe Staff has adequately supported a larger sponsorship disallowance in 459 

excess of the tangible benefits calculated by AIC? 460 

 No.  In my opinion, Staff's adjustment disallows amounts that should be recoverable in A.461 

rates, based on AIC's analysis of sponsorship expense presented in its direct case.  In addition, 462 

the methodology used by Staff to calculate its larger disallowance is flawed; it doesn't take into 463 

account the advertising messages, advertising channels, booth displays and ratepayer benefits of 464 

sponsored events where AIC did not have a print advertisement and it appears to double count 465 

amounts AIC has already removed for tangible benefits.  466 
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Q. What are the problems with Staff's approach to sponsorship expense in this 467 

proceeding? 468 

 The main problem with Staff's approach is that it is difficult to decipher the specific basis A.469 

for the disallowance of each sponsorship expense.  AIC served discovery requests to gain insight 470 

and explanations on the methodology and reasons used by Staff to select and calculate his 471 

disallowed amounts; however, that discovery, although timely served as noted above, was not 472 

answered prior to the submission of this rebuttal filing.  A secondary problem with Staff's 473 

approach is that it does not seem to take into consideration the amounts AIC already has self-474 

disallowed. As a result, Staff's adjustment appears to double count certain amounts that AIC 475 

already has removed from the revenue requirement as tangible benefits AIC received. In 476 

addition, as mentioned above, it does not appear that any consideration was given to whether an 477 

event either provides ratepayer benefits based on the charitable or public welfare purpose of the 478 

event, or otherwise supports allowable messaging, in the absence of a print advertisement.   479 

Q. What explanations did Staff provide in support of its disallowed amounts? 480 

 The only explanation given by Staff for the disallowed amounts are the "comments" A.481 

provided by Staff in Schedule 5.01.  Without having Staff's answers to the Company's written 482 

discovery, at this time, the presumption is that these "comments" were the sole basis and analysis 483 

for Staff's conclusions that the amounts he disallowed were "goodwill" advertising. 484 

Q. Did Staff appear to take into consideration the sample printed advertisement 485 

associated with the event? 486 

 Yes.  It appears that Staff largely approves of the recovery of sponsorship expense where A.487 

AIC provided a sample printed advertisement.  In two instances however – AIC's sponsorship of 488 
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an Illinois High School Association tournament and banquet and AIC's sponsorship of the 489 

"Goals for Kids" program for the Peoria Rivermen Hockey – Staff has disallowed significant 490 

amounts of expense for these events, even though a printed advertisement was provided.  As I 491 

discuss below, the significant disallowances proposed by Staff to remove amounts associated 492 

with these two local youth sports sponsorships are inappropriate.   493 

Q. Did Staff take into consideration the benefits of the sponsored event to the attendees 494 

with respect to the amounts disallowed? 495 

 No.  There is no indication that Staff considered the benefits to the local communities A.496 

from these sponsored events and causes.   497 

Q. Did Staff take into consideration the informational messaging associated with the 498 

event with respect to the amounts disallowed? 499 

 No.  There is also no indication that Staff considered the informational messaging A.500 

associated with the sponsored events and causes.  501 

Q. Did Staff take into consideration the advertising channels or booth displays 502 

available to AIC at these sponsored events? 503 

 Again, it is unclear what exactly Staff considered as the basis for each disallowed A.504 

amount.  It appears, however, that Staff disallows a number of sponsorships where there was an 505 

advertising channel or booth display available to AIC.   506 

Q. Did Staff take into consideration AIC's calculation of tangible benefits? 507 

 No.  As I mentioned above, there is no indication Staff considered AIC's self-disallowed A.508 

amounts for tangible benefits received from the sponsored event.   509 
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Q. What do Staff's chief criticisms appear to be? 510 

 In the absence of Staff's responses to AIC data requests, based on the "comments" in A.511 

Schedule 5.01, Staff considers many of the listed expenses to be "goodwill" advertising. Staff's 512 

comments also indicate that amounts for sponsored events were disallowed where there was "no 513 

ad."  There are also a number of disallowances where Staff may have disallowed the amount 514 

because of the "predominance of the message."  There is also a disallowance for the "Amount 515 

Spent," and another disallowance for a "Chicago Event."  Again, this is somewhat guesswork on 516 

my part, which assumes the "comments" in Schedule 5.01 are Staff's reasons for exclusion. 517 

Q. Has Staff explained why it considers certain sponsorships to be "goodwill" 518 

advertising? 519 

 No.  Staff's testimony contains no analysis in support of his comments that certain A.520 

sponsorships are "goodwill" advertising.  There is no definition of "goodwill."  There is no 521 

explanation why a sponsorship proposed for disallowance is "goodwill."  There is no explanation 522 

why a sponsored event, where AIC's presence did not include a print advertisement, is an 523 

"advertising" expense that should be analyzed under the "goodwill" language in Section 9-225 of 524 

the Act.  In addition, there is no explanation of why a sponsorship with "no ad" should be 525 

disallowed or why a sponsorship should be disallowed for "predominance of the message." 526 

Q. Staff disallows $6,000 for the Decatur Park Singers and First Tee, $4,500 for the 527 

Greater Decatur Chamber of Commerce's Thanksgiving Luncheon and $4,500 for the 528 

Decatur Celebration (an outdoor festival).  There were no sample advertisements provided 529 

by AIC for these events.  Why should AIC recover these sponsorships (less the tangible 530 

benefits already removed)? 531 
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 Sponsorship of these activities embodies the notion of improving the quality of life in A.532 

local communities.  Providing resources to enable local organizations to offer programming that 533 

benefits the broader public is, by definition, a public welfare benefit. For the activities referenced 534 

in the question, festivals and concerts, youth sports programming, and luncheon events honoring 535 

local citizens are appropriate utilization of AIC funds.  There are advertising messages associated 536 

with these events as well, as evidenced by Ameren 6.2 (Rev.).  But in instances where AIC has 537 

less of a presence at an event, the primary driver for the sponsorship becomes the promotion of 538 

the value of a cause or organization, not the promotion of AIC. 539 

Q. Staff disallows $3000 for the Peoria Symphony, $16,500 for the Peoria Broadway 540 

Theater Series, $10,584 for Peoria Civic Center Signage, $1,200 for the Peoria Civic Center 541 

Worldfest, and $1,500 for the City of Peoria State of the City luncheon.  Why should AIC 542 

recover these sponsorships (less the tangible benefits already removed)? 543 

 As with the events identified in the previous questions, each of the events noted in this A.544 

question again fits the definition of a contribution made in the best interest of the consumer and 545 

for the public welfare.  As the Commission realized in Docket Nos. 12-0511/0512, it is "the 546 

nature of the expense" that is more important; sponsorships that support local charities and 547 

reputable community events can and should be recoverable under Sections 9-225 and 9-227 of 548 

the Act. 549 

Q. Is that the extent of Mr. Knepler's disallowance of similar civic or community 550 

events? 551 

 No.  Those were merely examples of some of the more sizeable adjustments.  The A.552 

examples were not intended to represent the extent of similar civic and community sponsorships 553 
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that AIC has proposed to include in rates (less the tangible benefits received and already 554 

removed). 555 

Q. Do you consider AIC's sponsorships of this and similar events to be driven by the 556 

utility's desire to enhance its public image? 557 

 No.  There are many, more direct channels AIC could pursue, with broader reach, if the A.558 

primary goal were to enhance the public image of the utility.  Sponsorship of these events fits our 559 

mission to enhance the quality of life in local communities.  Take for instance the few hundred 560 

dollars spent on sponsoring events in Belleville, such as the Big Brother & Big Sisters golf 561 

tournament and the high school's hockey team's 5K run, both of which Staff disallows.  These 562 

are not calculated disbursements meant to bolster AIC's public image; these are nothing more 563 

than the allocation of available funds to worthwhile endeavors. 564 

Q. Staff disallows $25,500 for AIC's sponsorship of the Illinois High School Association 565 

"March Madness" tournament and banquet.  Ameren Exhibit 6.2 (Rev.) indicates AIC 566 

removed the portion of the sponsorship that represented the value of tangible benefits 567 

received.  Why should AIC recover the remaining amount? 568 

 This is a prototypical example of a sponsorship intended to provide benefits to the A.569 

attendees of an event that supports public welfare.  The pre-tournament banquet enables 570 

members of each qualifying team to join together for a celebratory dinner to hear from 571 

motivational speakers and to reaffirm the ideals of sportsmanship and fair play.  Without 572 

financial support, many team members would not be able to participate.   573 
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Q. AIC's sponsorship of this event was one of its largest sponsorships in 2012.  Can you 574 

explain why this amount is larger than some of AIC's other sponsorships in 2012? 575 

 Dedicating resources to the Illinois High School Association meets the definition of a A.576 

sponsorship for the public welfare.  In addition to the basketball competition, the annual March 577 

Madness tournament consists of several events, including the "Experience," a basketball-themed 578 

festival open to the public.  Significant resources are required to successfully hold such a multi-579 

faceted event.  AIC is a key sponsor that enables the State's public high school association to 580 

hold a successful event.  In addition, for this particular sponsorship, AIC provided a sample 581 

advertisement and noted that the advertising channel was a booklet.   582 

Q. Should AIC's sponsorship of the Peoria Rivermen's "Goals for Kids" be recovered 583 

in rates for similar reasons (less AIC's calculated tangible benefits received)? 584 

 Yes.  AIC resources are provided to help the Rivermen offer programming to area youth.  A.585 

This again fits the definition of a sponsorship for the public welfare.  In addition, for this 586 

particular sponsorship, as with the sponsorship of the Illinois High School Association, AIC 587 

provided a sample advertisement and noted the advertising channels were signage and a booklet. 588 

Q. Staff disallows other sports-related sponsorships, including AIC's sponsorships of 589 

certain golf tournaments.  Why should AIC recover these sports-related sponsorships (less 590 

the tangible benefits already removed)? 591 

  Golf events are held to raise funds for a charitable cause or organization.  AIC treats A.592 

these sponsorships much like the financial support it provides for activities such as festivals, 593 

youth events, community dinners or any other events held for public welfare benefits.  594 
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Q. Staff disallows $1,500 for Illinois Central College "Installment – Cougar Complex" 595 

and $1,200 for City of Hillsboro "Lighting at Sports Complex."   Why should AIC recover 596 

these sport-related sponsorships? 597 

 These sponsorships are providing the organizers with the ability to offer programming to A.598 

members of the public.  By its nature, this is a sponsorship intended to improve the quality of life 599 

in these communities and constitutes a public welfare benefit.  600 

Q. Staff disallows $9,000 for AIC's sponsorship of the Illinois Institute of Technology's 601 

Great Lakes Symposium on Smart Grid.  Why should AIC recover that amount? 602 

 As the EIMA was being implemented, AIC sought opportunities to support activities that A.603 

would advance the company's ability to successfully deploy all facets of the Smart Grid.  This 604 

was one such opportunity, to educate and inform stakeholders of AIC's visions and strategy for 605 

the deployment of AMI in its service territory.  As noted in Ameren Exhibit 6.2 (Rev.), AIC had 606 

a booth display at this particular event for that very purpose.  Sponsorship of the symposium 607 

should be recoverable, as the content of the conference was focused on the tools and information 608 

at the utility's disposal that improve the delivery of service to customers.   609 

Q. Staff appears to disallow this amount because the event was held in Chicago, outside 610 

AIC's service territory.  Do you think that is a sufficient basis for disallowance? 611 

 No.  In its order in Docket No. 12-0511/0512, the Commission rejected Staff's adjustment A.612 

to remove a charitable contribution to an organization outside Peoples Gas' service territory.  The 613 

Commission noted "a utility is not precluded from recovering expenses for charitable 614 

contributions simply because the organization receiving the donations is outside of the utility's 615 

service territory. However, the utility must show that the donation will provide a benefit to 616 
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customers in its service territory in order to recover these expenses."  (Order, p. 167.)  As I 617 

explain above, AIC's sponsorship of and presence at this conference helped to educate the 618 

attendees on Ameren Illinois' plans for AMI deployment, on Ameren Illinois Smart Grid 619 

equipment that is being utilized to roll out its Smart Grid, and on Ameren Illinois Smart Grid 620 

Test Bed Infrastructure as well as the process for how to apply for testing services.  Given the 621 

importance state-wide of Smart Grid issues, this sponsorship expense should be recoverable. 622 

Q. Did Staff conduct any discovery on these sponsorship expenses to gain additional 623 

insight and information on why the amounts identified by AIC should be recovered in 624 

rates? 625 

 No.  AIC did not receive any discovery from Staff on the specific sponsorship amounts A.626 

that the Company proposed to include in rates.  It appears Staff based the entirety of his analysis 627 

on the information included in Ameren Exhibit 6.2 (Rev.) without asking additional questions 628 

about the purpose, messaging and benefits for each sponsored event or cause.   629 

Q. Were the 2012 sponsorship expenses included in AIC's proposed revenue 630 

requirement prudently incurred and reasonable in amount? 631 

 Yes.  Ameren Exhibit 6.2 (Rev.) provides support for the amount of 2012 sponsorship A.632 

expense to be included in rates.  The tangible benefits have been identified, calculated and 633 

removed from the revenue requirement.  Where AIC had a physical presence at the event, AIC 634 

has identified the applicable print advertisement, advertising channels, advertising messages and 635 

booth display.  Where AIC had less of a presence, the sponsored event still provided AIC with an 636 

opportunity to sponsor a cause that AIC believes provides a valuable service to its ratepayers. 637 

The amounts associated with those sponsored events (less the tangible benefits received) are 638 
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prudently incurred and reasonable in amount, and should be recoverable in rates.  AIC 639 

respectfully requests that Staff withdraw its adjustment on rebuttal.  640 

B. Response to Staff Witness Mr. Knepler on Community Outreach 641 

Q. Please explain why AIC disagrees with Staff's disallowance of community outreach 642 

expense. 643 

 As with Staff's sponsorship adjustment, the main problem with Staff's approach is that it A.644 

is difficult to decipher the specific basis for the disallowance of each community outreach 645 

expense.  Staff states that the community outreach expenses disallowed are "predominately 646 

goodwill, not necessary for the distribution of electricity, or do not provide a benefit to electric 647 

customers." However, Staff's testimony and schedules contain little to no analysis in support of 648 

Staff's comments that certain community outreach expenses are "goodwill."  There is also no 649 

explanation why Staff believes the events do not provide benefits to customers, absent a specific 650 

printed advertisement or booth display presence.  AIC served discovery requests to gain insight 651 

and explanations on the methodology and reasons used by Staff to select and calculate 652 

disallowed amounts; however, that discovery, although timely served as noted above, was not 653 

answered prior to the submission of this rebuttal filing.   654 

Q. What is the purpose of CPR's community outreach funding? 655 

 The intent of community outreach funding is to help improve the quality of life in a given A.656 

community and to cost-effectively educate customers or groups of customers about available 657 

programs and current issues impacting the adequacy, safety and reliability of their delivery 658 

services.   659 
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Q. What is AIC's typical public presence at or in connection with a community 660 

outreach event? 661 

 AIC typically participates in events to educate customers and stakeholders.  AIC’s A.662 

community relations coordinators, local operating center staff, and others involved in the local 663 

community typically represent AIC at events in order to engage with customers, answer 664 

questions, and provide information they can use to make informed decisions about their energy 665 

usage. 666 

Q. Let's discuss a few examples from 2012.  On Schedule 5.02, Staff disallows $3,000 667 

for AIC's sponsorship of the Family Fun Zone at the Heart of Illinois Fair.  Staff also 668 

disallows $1,080 for AIC's sponsorship of the Sangamon County Fair.  What was AIC's 669 

public presence at or in connection with those events? 670 

 For these two sponsorships, there was no a specific print advertisement.  But in each A.671 

instance, AIC had signage in the event space.  In addition the financial support provided to the 672 

organizers of these two events was given for the purpose of helping create an effective 673 

educational attraction and drawing attendees.  674 

Q. Did you provide similar information in your direct testimony for each community 675 

outreach event? 676 

 Yes.  As was the case with sponsorships, Ameren Exhibit 6.2 (Rev.) identified the A.677 

recipient of the funds, the date and location of the event, the gas and electric portions, a 678 

description of the sponsorship, the benefit to the attendees, the information messaging 679 

description, the advertising channels, the booth presence, and the description and value of 680 

tangible benefits received. 681 
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Q. Does Staff concede the recoverability of some community outreach expense? 682 

 Yes.  Staff concedes that some community outreach expense is recoverable, since A.683 

expenses were allowed for some events where AIC provided a booth, or where an example 684 

advertisement was identified on Ameren Exhibit 6.2 (Rev.). 685 

Q. What reasons does Staff provide in support of its disallowance of other community 686 

outreach funding? 687 

 As with Staff's adjustment for sponsorships, Staff's reasons for disallowance of A.688 

community outreach funding are not entirely clear.  Staff states the disallowed expenses are 689 

"predominately goodwill, not necessary for the distribution of electricity, or do not provide a 690 

benefit to electric distribution customers."  In addition, there are "comments" in Schedule 5.02 691 

that appear to be the basis for the disallowance.  Based on Staff's direct testimony, and the fact 692 

that Staff did not inquire further about these expenses in discovery requests, it appears Staff's 693 

analysis was based entirely on the information included in Ameren Exhibit 6.2 (Rev.).  As I 694 

mentioned above, AIC has pending discovery requests to Staff to better understand the basis for 695 

the disallowances.  696 

Q. Does Staff provide a specific explanation for each disallowance? 697 

 The only specific explanation for each community outreach event given is the comments A.698 

in Schedule 5.02.  Staff disallows the expense for seven events that Staff considers "Goodwill, 699 

no ad."  An eighth event is disallowed because it concerned "Aggregation not related to the 700 

distribution of electricity."  701 
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Q. Do you agree with Staff's presumption that the amounts proposed for disallowance 702 

were "goodwill" advertising? 703 

 No.  As I mentioned above, Staff does not define "goodwill" and AIC's attempt to seek A.704 

additional information on this subject in discovery has gone unanswered.  In my opinion, there 705 

has been no evidence offered by Staff that expenses were incurred in connection with the 706 

individual community event for the primary purpose of enhancing AIC's image.  Although I am 707 

not a lawyer, Staff should have the burden of providing some evidence to support the proposition 708 

the expense was "goodwill" advertising.  Amounts should not be presumed to be unrecoverable. 709 

Q. Do you agree with Staff's presumption that community outreach expense should be 710 

disallowed whenever there is "no ad"? 711 

 No.  As with the case of Staff's sponsorship adjustment, Staff does not consider the A.712 

advertising channel, informational messaging description and benefits to attendees.  Based on the 713 

Commission's recent order in Docket Nos. 12-0511/0512, these types of expenses are considered 714 

recoverable in rates and are not presumptively "goodwill" advertising.   715 

Q. In Schedule 5.02, Staff disallows $3,000 for AIC's sponsorship of the Summer Board 716 

Meeting of the Illinois Municipal League.  What was the purpose of that event? 717 

 Elected officials meet twice annually to share best practices and hear from their A.718 

constituents and allied organizations about important progress to improve the delivery of public 719 

services.  AIC sponsored the Summer Board Meeting of the Illinois Municipal League for the 720 

purposes of educating local elected officials about the status of AIC projects to improve 721 

reliability and service in local communities.    722 
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Q. What was AIC's public presence at or in connection with that event? 723 

 Attending the Illinois Municipal League Summer meeting is a cost-effective way to A.724 

interact with many local elected officials in one setting.  Several AIC employees participated in 725 

the event, attending networking sessions and staffing an information table. 726 

Q. What reason does Staff give in support of its disallowance? 727 

 Staff's comments indicate the basis for the disallowance is the fact the focus of AIC's A.728 

presence at the outreach event was municipal aggregation, which Staff says is "not related to the 729 

distribution of electricity."     730 

Q. Do you agree with Staff's presumption that AIC should not recover the costs of 731 

community outreach events concerning municipal aggregation? 732 

 No.  Even though AIC takes a neutral position on choice of energy supply, customers A.733 

often turn to AIC for information on the range of supply options available.  A goal of the 734 

Commission is to provide greater clarity and consistency to the implementation of municipal 735 

aggregation.  The costs incurred with educating municipal officials and customers on municipal 736 

aggregation processes further that goal.  AIC has an obligation to educate customers on this 737 

issue, and as such, the costs for reaching these customers should be recoverable.  Staff has not 738 

indicated through what other rate mechanism it would be appropriate to recover this expense.  As 739 

with other disallowances, discovery requests concerning Staff's basis for this disallowance were 740 

unanswered at the time of the preparation and filing of rebuttal.   741 
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Q. Were the 2012 community outreach expenses included in AIC's proposed revenue 742 

requirement prudently incurred and reasonable in amount? 743 

 Yes.  The evidence put forward in Ameren Exhibit 6.2 (Rev.) and my rebuttal testimony A.744 

supports the recoverability of the community outreach expenses proposed by Staff for 745 

disallowance.  AIC respectfully requests that Staff withdraw its adjustment on rebuttal.   746 

C. Response to Staff Witness Mr. Knepler on Previously Disallowed Expenses 747 

Q. Please explain why AIC disagrees with Staff's adjustment for Previously Disallowed 748 

Expenses. 749 

 The problem with Staff's adjustment for "previously disallowed" expenses is that it does A.750 

not attempt to analyze the expenses incurred in 2012 and identify a basis in the record in this 751 

proceeding to support disallowance of the expense.  Without a specific objection to a particular 752 

invoiced expense, and without evidence the invoiced expense was disallowable "goodwill" 753 

advertising or not necessary for the provision of delivery service, the invoiced expense should 754 

not be removed, simply because it is potentially comparable to an expense for the same vendor 755 

that was disallowed in a prior Commission docket.   756 

Q. What is the basis for Staff's disallowances of these expenses? 757 

 Staff notes that expenses for Strategic International Group (SIG) and Simantel were A.758 

disallowed by the Commission in previous formula rate cases as being either goodwill or 759 

promotional in nature.  Staff does not appear to have considered the substance of the expense 760 

presented in this proceeding.  Instead, Staff's disallowance appears to be based entirely on the 761 
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Commission's previous disallowance of items associated with these vendors and AIC's 762 

designation of the expenses as potentially "comparable."   763 

Q. What are the problems with Staff's approach to these expenses? 764 

 Staff does not appear to consider the expenses for these items that were actually incurred A.765 

during 2012.  Instead, Staff's disallowance is based solely on the fact that the Commission has 766 

previously disallowed expenses associated with the same outside agencies in 2011.  This is not a 767 

sufficient reason to support a disallowance.  The Commission should decide each contested issue 768 

based on the facts presented in this proceeding, not simply based on the conclusions rendered in 769 

a prior Commission docket.  770 

Q. What services were provided for the "FEFL" expenses identified in Schedule 5.03? 771 

 Services provided for the “FEFL expenses in Schedule 5.03 include one invoiced expense A.772 

for informational and instructional advertising charged to FERC Account 909 and miscellaneous 773 

general expenses charged to FERC Account 930.2.  In Docket No. 13-0192, in response to Staff 774 

discovery, these costs initially were identified as potentially comparable costs to the outside 775 

vendor expenses at issue in Docket 12-0293.  In response to data request AG 2.11 in this 776 

proceeding, AIC produced an Excel spreadsheet that listed the amounts for the individual vendor 777 

invoices (AG 2.11 Attach 1).  In connection with the preparation of my rebuttal testimony, I 778 

reviewed the invoices listing the expenses Staff seeks to disallow and oversaw the preparation of 779 

Ameren Exhibit 14.3, which summarizes their details. Ameren Exhibit 14.3 identifies the invoice 780 

number and voucher number, invoice amount, invoice date, the job, the work requirements, and 781 

the billed services.     782 
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Q. What is the invoiced expense charged to Account 909 that AIC identified as 783 

potentially comparable to the expenses disallowed in Docket No. 12-0293? 784 

 As noted in Ameren Exhibit 14.3, the invoice expense charged to Account 909 was for A.785 

Simantel's time and expense preparing materials to discuss the integration of ActOnEnergy 786 

program advertising with the Focused Energy for Life promise. The discussion was with energy 787 

efficiency contractors and team. 788 

Q. Why do you believe this Account 909 expense should be allowable and recoverable 789 

in delivery rates in this proceeding? 790 

 The job request, work requirements, and billed services listed in Ameren Exhibit 14.3 A.791 

demonstrate the expense was incurred for the purpose of effectively integrating messaging for 792 

customers using ActOnEnergy programs.  Costs incurred on energy efficiency messaging are 793 

allowable and recoverable advertising expenses. 794 

Q. What are the invoiced expenses charged to Account 930.2 AIC identified as 795 

potentially comparable to the expenses disallowed in Docket No. 12-0293? 796 

 These expenses identified as potentially comparable to expenses disallowed in Docket A.797 

No. 12-0293 were also invoiced expenses for job requests filled by Simantel, AIC's agency of 798 

record in 2012, for communication expenses.  Ameren Exhibit 14.3 demonstrates the wide range 799 

of job requests, work requirements and billed services associated with this vendor in 2012, which 800 

is not uncommon when the vendor is the outside agency of record.  These particular Account 801 

930.2 charges for Simantel in 2012 would have been charges allocated from Ameren Services 802 

Company for work performed for the corporate parent.    803 
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Q. Why do you believe these Account 930.2 expenses should be allowable and 804 

recoverable in delivery rates? 805 

 Ameren Exhibit 14.3 provides the detail of the invoices at issue that were deemed A.806 

"potentially comparable" to the services and work product disallowed by the Commission in 807 

2012.  Additional detail, however, is provided in this instance for each invoice cost that was not 808 

necessarily provided in the record in Docket No. 12-0293, which allows a specific determination 809 

to be made whether the particular invoiced service is a recoverable expense.  The range of 810 

services provided are considered legitimate and ordinary business expenses associated with 811 

AIC's communications, some of which are not the types of traditional advertising costs, like 812 

media buys, that would be analyzed under Section 9-225 of the Act, including expenses incurred 813 

related to internal discussions, planning and design work related to external messaging.   814 

Q. Should the fact that the Commission disallowed fees paid to this vendor in 2011 815 

make the fees automatically disallowable in this proceeding? 816 

 No.  As I mentioned above, neither Staff nor the Attorney General has identified a A.817 

specific basis why each invoiced expense for this vendor listed on Ameren Exhibit 14.3 that was 818 

identified as potentially "comparable" should be disallowed in this proceeding.  Without that line 819 

item analysis, it would be inappropriate for the Commission to disallow these fees simply 820 

because "comparable" costs for the same vendor were at issue in a prior docket.   821 

Q. What consulting services did Strategic International provide in 2012? 822 

 Strategic International Group offers consulting services regarding customer service and A.823 

communications for a diverse population reflecting a part of the Ameren Illinois customer 824 

population. In my response to BAP 8.01 in Docket No. 13-0192, I stated, "The Services provided 825 
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by SIG included consulting and management advice toward specific communications issues 826 

facing AIC. SIG advised on communications to diverse audiences for various customer related 827 

programs: energy efficiency, energy assistance and communication for electric delivery service 828 

modernization planning. Because this consultation assists in the messaging for advertisements, 829 

mainly in the customer service category, the costs are included in rate recovery." In addition, in 830 

my supplemental response to Staff data request BAP 8.01S in Docket No. 13-0192, I attached the 831 

executed Scope of Work, which establishes that SIG consults on AIC's energy efficiency, energy 832 

usage, customer service and customer segment messaging. Attached as Ameren Exhibit 14.4 is a 833 

copy of AIC's response to BAP 8.01S in Docket 13-0192.  This evidence was not included in the 834 

record in Docket No. 12-0293, and should be considered before the fees for this vendor are 835 

automatically disallowed.   836 

Q. Why does AIC believe that the fees for those services are recoverable in formula 837 

rates? 838 

 Ameren Exhibit 14.4 contains an executed Scope of Work between SIG and AIC, which A.839 

demonstrates that the purpose of SIG's consulting services is to advise the Company on customer 840 

education messaging.   841 

Q. Should the fact that the Commission disallowed fees paid to this vendor in 2011 842 

make the fees automatically disallowable in this proceeding? 843 

 No.  That a similar or "comparable" cost or vendor was the subject of a disallowance in a A.844 

prior ICC docket should not make the expenses for this vendor automatically disallowable.  The 845 

disallowance should be based on the record in this proceeding, not the record of a prior 846 

proceeding.  The disallowance should also be supported by a specific basis that explains why the 847 
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particular invoiced service is objectionable and not allowable in rates.  Here, in my opinion, there 848 

is no such analysis of the facts that is specific to the record in this proceeding that Staff has 849 

performed to support the disallowance of this vendor expense.   850 

 RESPONSE TO AG WITNESS MR. BROSCH V.851 

Q. Have you reviewed the direct testimony of AG witness Mr. Brosch? 852 

 Yes.  Specifically, I reviewed the portion of Mr. Brosch's direct testimony that addresses A.853 

public relations expense (AG Ex. 1.0, lines 695-925).  854 

Q. What adjustments to "Public Relations" Expense does Mr. Brosch propose? 855 

 Mr. Brosch proposes to remove expenses that he believes were incurred by AIC for A.856 

corporate image enhancement and promotion of goodwill.  Mr. Brosch identified these activities 857 

and costs relying in part upon the Company's identification of activities and costs that it 858 

considered to be potentially comparable to costs that were disallowed by the Commission in 859 

Docket 13-0192, and in part on his own identification of expenses in Account 930.2 he believes 860 

are for the primary purpose of corporate image enhancement.  861 

Q. Does AIC agree with Mr. Brosch's adjustments? 862 

 No.  For the reasons provided in response to Staff concerning potentially comparable A.863 

expenses for SIG and Simantel, and the reasons provided below on other Public Relations 864 

expenses, the proposed adjustments are not supported.  865 
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A. Response to AG Witness Mr. Brosch on "Potentially Comparable" Expenses 866 

Q. Has Mr. Brosch provided a specific basis for why potentially "comparable" 867 

expenses for the same vendors, who were the subject of a prior Commission disallowance, 868 

should be disallowed in this proceeding? 869 

 No.  Instead, Mr. Brosch relies upon an extensive quote from the Commission's Order in A.870 

Docket 12-0293 to justify his proposed disallowance.  Mr. Brosch does not provide any analysis 871 

of the expenses incurred by the Company in the test year.   872 

Q. In line 1 of AG Exhibit 1.3, Mr. Brosch proposes a deduction of $95,732 for 873 

"Focused Energy for Life ("FEFL") Comparable Charges in Test Year."  Have you also 874 

addressed that disallowance in your rebuttal to Staff witness Knepler? 875 

 Yes.   A.876 

Q. Are these expenses "discretionary and not needed for the provision of utility 877 

services," as implied by Mr. Brosch? 878 

 No.  As stated in my response to Staff on the same expenses, the job requests, work A.879 

requirements and billed services identified in Ameren Exhibit 14.3 demonstrate that the outside 880 

services provided by Simantel for these particular invoices support allowable messaging, or are 881 

ordinary and legitimate utility business expenses that should be recoverable in rates, and not 882 

borne by shareholders. 883 

Q. Has Mr. Brosch provide any support for his suggestion that these invoiced expenses 884 

were "incurred for the primary purpose of enhancing the public image of the 885 

corporation"?  886 



Ameren Exhibit 14.0 
Page 43 of 49 

 
 No.  The job descriptions, work requirements and billed services listed on Ameren A.887 

Exhibit 14.3 do not indicate the primary purpose of the expenses was to enhance AIC's image 888 

and reputation, and Mr. Brosch has not identified a particular external message associated with 889 

these particular billed services that he finds objectionable as "goodwill."      890 

Q. Are these expenses "prudent, necessary or cost effective in meeting its public utility 891 

service obligation"? 892 

 Yes.  These outside vendor expense are necessary and prudently incurred, whether they A.893 

directly relate to an external advertising message intended for mass distribution to Illinois 894 

ratepayers, a presentation to a particular, narrowly-focused audience or stakeholder group, or 895 

purely internal discussions and educational materials for our employees.   896 

Q. In line 2 of AG Exhibit 1.3, Mr. Brosch proposes a deduction of $109,080 for 897 

"Strategic International Group fees – Comparable Charges in Test Year."  Have you also 898 

addressed that disallowance in your rebuttal to Staff witness Knepler? 899 

 Yes.   A.900 

Q. Are these expenses "discretionary and not needed for the provision of utility 901 

services," as implied by Mr. Brosch? 902 

 No.  These expenses support the provision of utility services in that they support AIC’s A.903 

efforts to educate customers on programs customers can utilize to manage their energy usage and 904 

save money.  905 
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Q. Were these expenses "incurred for the primary purpose of enhancing the public 906 

image of the corporation, building relationships in local communities or promoting the 907 

utility's views on public policy and political issues"? 908 

 No.  Like other advertising expenses, these expenses are incurred for the primary purpose A.909 

of educating customers about important energy issues.   910 

Q. Are these expenses "prudent, necessary or cost effective in meeting its public utility 911 

service obligation"? 912 

 Yes.  As a public utility, it is our duty to inform customers about available programs and A.913 

services that enable customers to use energy more efficiently.  In the case of contracting for 914 

SIG’s services, these expenses were incurred in order to help develop communication messaging 915 

to reach certain customer segments.  Ameren Exhibit 14.4 and my rebuttal testimony to Staff 916 

further support recoverability of these vendor fees. 917 

Q. In line 3 of AG Exhibit 1.3, Mr. Brosch proposes a deduction of $4,843 for "P-Card 918 

Expenses - Comparable Charges in Test Year.”  Have you also addressed that disallowance 919 

in your rebuttal to Staff witness Knepler? 920 

 No.  But I addressed a similar disallowance in my rebuttal testimony in Docket No. 13-A.921 

0192 to a Staff proposed disallowance of credit card charges that was later withdrawn and 922 

substituted with a different Staff adjustment.   923 

Q. Has Mr. Brosch explained how these expenses are "discretionary and not needed for 924 

the provision of utility services," as he suggests? 925 
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 No.  There has not been any attempt to assess the business justification for the expense, A.926 

or provide a reason in support of the disallowance of the individual expenses.      927 

Q. Were these expenses "incurred for the primary purpose of enhancing the public 928 

image of the corporation"? 929 

 No.   The charges were for items that support AIC’s efforts to educate and inform A.930 

customers and to perform external communications activities.  Costs incurred for vendors that 931 

were similar of nature to costs excluded in prior Commission dockets should not automatically 932 

be labeled as unrecoverable in future rate proceedings. 933 

Q. Are these expenses "prudent, necessary or cost effective in meeting its public utility 934 

service obligation"? 935 

 Yes.  AIC incurs expenses to effectively engage in public communications efforts and A.936 

educate customers about a variety of issues.  For instance, in the case of the corporate card 937 

expenses for apparel, it is prudent and necessary to equip communications team members with 938 

protective and appropriate clothing that identifies the individual as an AIC employee, whether at 939 

a community outreach event, a town hall, or on site during AIC's storm responses and 940 

preparedness efforts.   941 

B. Response to AG Witness Mr. Brosch on Other "Public Relations" Expenses 942 

Q. Please explain why AIC disagrees with Mr. Brosch's adjustments for other "Public 943 

Relations" expenses. 944 

 Mr. Brosch states these expenses are "discretionary" and should not be included in the A.945 

Company's revenue requirement "in the absence of a showing by AIC that the amounts are in the 946 
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best interest of ratepayers and are prudent, reasonable, and necessary for the provision of electric 947 

delivery services." AIC believes it has made the requisite showing that the expenses are not 948 

discretionary, and are prudent, reasonable and necessary for the provision of electric services.  949 

Q. In line 7 of AG Exhibit 1.3, Mr. Brosch proposes to disallow $42,015 in expenses 950 

paid in 2012 for services from "Karen Foss LLC."  What was the nature or purpose of 951 

those expenses? 952 

 Karen Foss LLC was contracted to provide training to AIC communication team A.953 

members on effective methods for conveying sensitive and timely information to the public.  954 

Q. Were these "discretionary" and "non-essential" costs incurred by AIC for the 955 

"primary purpose of image enhancement," as suggested by Mr. Brosch? 956 

 No.  The training was expressly designed to provide AIC team members with tools and A.957 

techniques for communicating educational information to customers. 958 

Q. Were these costs prudently incurred, reasonable in amount and necessary for the 959 

provision of delivery service in Illinois? 960 

 Yes.  It is a prudent and necessary expense to ensure that front-line communicators have A.961 

the most up-to-date skills for sharing important information with the public.   962 

Q. In line 10 of AG Exhibit 1.3, Mr. Brosch proposes to disallow $5,989 in expenses 963 

paid in 2012 for services from "Obata Design, Inc."  What was the nature or purpose of 964 

those expenses? 965 

 Obata Design, Inc. was contracted by AIC to provide message development and visual A.966 

services for an important customer-facing publication. 967 
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Q. Were these "discretionary" and "non-essential" costs incurred by AIC for the 968 

"primary purpose of image enhancement," as suggested by Mr. Brosch? 969 

 No.  These services were contracted in order to help AIC inform customers about AIC’s A.970 

efforts to reduce the impact of energy delivery services on the environment. 971 

Q. Were these costs prudently incurred, reasonable in amount and necessary for the 972 

provision of delivery service in Illinois? 973 

 Yes.  It is a prudent and necessary expense to contract with a qualified vendor for the A.974 

purposes of improving customer education and outreach on the utility's impact on the 975 

environment – an issue AIC believes is important to consumers.   976 

Q. In line 13 of AG Exhibit 1.3, Mr. Brosch proposes to disallow $13,995 in expenses 977 

paid in 2012 for services from "St. Louis Business Journal."  What was the nature or 978 

purpose of those expenses? 979 

 The expenses were incurred for the purposes of attending an important educational A.980 

conference.  981 

Q. Were these "discretionary" and "non-essential" costs incurred by AIC for the 982 

"primary purpose of image enhancement," as suggested by Mr. Brosch? 983 

 No.  By attending the event, employees acquire instruction and skill enhancements that A.984 

enable them to increase productivity and delivery of safe, reliable service to customers.   985 

Q. Were these costs prudently incurred, reasonable in amount and necessary for the 986 

provision of delivery service in Illinois? 987 
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 Yes.  It is a prudent expense to provide educational opportunities to enhance the A.988 

leadership capabilities of AIC employees.  Improved operational performance is a benefit to the 989 

ratepayer.  990 

Q. In line 20 of AG Exhibit 1.3, Mr. Brosch proposes to disallow $298,230 in expenses 991 

paid in 2012 for services from "Simantel."  What was the nature or purpose of those 992 

expenses? 993 

 As mentioned elsewhere in my rebuttal, Simantel served as AIC’s Agency of Record for A.994 

advertising, production, media placement and design services in 2012. 995 

Q. Is this Simantel disallowance by AG separate and distinct from other Staff and AG 996 

adjustments to Account 909 and 930.2 expenses? 997 

 Yes.  It is my understanding, based on my review of AG Exhibit 1.3, Mr. Brosch intends A.998 

to remove 50% of the other Simantel charges to Account 930.2, after the potentially comparable 999 

amounts have been deducted from the FERC amount. 1000 

Q. Have you provided any information in your rebuttal in support of these expenses? 1001 

 Yes.  I reviewed the underlying invoices for the expenses Mr. Brosch seeks to disallow as A.1002 

“Other AG-Proposed Public Relations Expense Disallowances” and oversaw the preparation of 1003 

Ameren Exhibit 14.5, which summarizes their details. Ameren Exhibit 14.5 identifies the invoice 1004 

number and voucher number, invoice amount, invoice date, the job, the work requirements, and 1005 

the billed services.   1006 
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Q. Were these "discretionary" and "non-essential" costs incurred by AIC for the 1007 

"primary purpose of image enhancement," as suggested by Mr. Brosch? 1008 

 No.  The general purpose of these expenditures was to support AIC efforts to reach and A.1009 

educate co-workers and customers about ways to manage their energy usage.  Our fundamental 1010 

mission is to provide AIC customers with safe, secure, adequate and reliable energy services and 1011 

solutions and, as such, it is necessary to reach and educate customers on available programs and 1012 

services and to ensure co-workers are aware of those programs too.  The mix of charges included 1013 

in Ameren Exhibit 14.5 include billed services related to internal discussions, strategizing, 1014 

design and planning for potential external messaging to consumers and other stakeholders, 1015 

services related to internal communications to employees concerning AIC's communication 1016 

initiatives, and miscellaneous, ordinary business expenses that have not been internalized. 1017 

Q. Were these costs prudently incurred, reasonable in amount and necessary for the 1018 

provision of delivery service in Illinois? 1019 

 Yes.  As mentioned in my direct case, external agencies have the resources to cost-A.1020 

effectively support the public and internal communications programs of companies like AIC.  1021 

Drawing upon these services, AIC is able to deliver customer communications and implement 1022 

effective strategies to educate customers so that they can make informed decisions on their 1023 

energy use and understand the programs and investments that AIC is implementing to maintain 1024 

the adequacy of delivery service and improve the safety and reliability.  1025 

 CONCLUSION VI.1026 

Q. Does this conclude your rebuttal testimony? 1027 

 Yes, it does.  A.1028 


