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Witness Identification 1 

Q. Please state your name and business address. 2 

A. My name is Torsten Clausen.  My business address is 160 N. LaSalle Street, 3 

Suite C-800, Chicago, Illinois 60601. 4 

Q. By whom are you employed and in what capacity? 5 

A. I am currently employed as the Director of the Office of Retail Market 6 

Development (“ORMD”) of the Illinois Commerce Commission (“ICC” or 7 

“Commission”). 8 

Q. Please describe your educational and occupational background. 9 

A. I graduated in 1997 from the University of Giessen, Germany with a Bachelor of 10 

Arts in Business and Economics.  In May of 2000, I was awarded a Master of 11 

Science degree in Economics from the University of Wyoming.  I joined the Staff 12 

of the Illinois Commerce Commission (“Staff”) in June of 2000 as a Policy Analyst 13 

in the Telecommunications Division, and worked there until March 2002, and 14 

again from October 2003 to February 2006.  I was also employed as a Policy 15 

Advisor in the Commission’s Chairman and Commissioners’ Section from March 16 

2002 to October 2003, and again from February 2006 to February 2008.  Since 17 

February of 2008 I have been the Director of the Commission’s Office of Retail 18 

Market Development. 19 

Q. Have you previously testified before any regulatory bodies? 20 
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A. Yes.  I have testified before the Commission on several occasions. 21 

Q. What is the purpose of your testimony in this proceeding? 22 

A. The purpose of my testimony is to respond to the direct testimony of Illinois 23 

Competitive Energy Association (“ICEA”) witness Jennifer Frederick1.  I have 24 

reviewed and analyzed Commonwealth Edison Company’s (“ComEd” or 25 

“Company”) tariff filing as well as the testimony and related documents filed so 26 

far in this proceeding.   27 

Q. Are you addressing all three issues contained in ICEA witness Frederick’s 28 

direct testimony? 29 

A. No. My rebuttal testimony is limited to the first issue raised by ICEA. This issue 30 

addresses ComEd’s approach to the statutory mandate of “competitive neutrality” 31 

in its’ implementation of the ComEd Peak Time Rebate program.  My silence on 32 

an issue or failure to address any statement or position offered by the parties in 33 

this proceeding should not be construed as either an endorsement or a criticism 34 

of that statement or position. 35 

 36 

Q. ICEA witness Frederick states in her direct testimony that “due to the lack 37 

of details in its filing, it is unclear to ICEA whether ComEd’s PTR program 38 

is designed in a competitively neutral manner as prescribed by law” and 39 

                                            
1
 My testimony responds to the corrected direct testimony of Jennifer Frederick which was filed by ICEA 

on October 26, 2012. 
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that “ComEd’s Petition, draft tariffs and testimony do not provide sufficient 40 

details that describe how its PTR program will operate with customers of 41 

ARES.”(ICEA Ex. [1.0], pp. 5-6) Do you agree?  42 

A.  Yes.  I agree with ICEA that “ComEd must demonstrate, at an operational level, 43 

that its PTR program is competitively neutral between its customers and ARES 44 

customers.” (ICEA Ex. [1.0], p. 6)  While I have no reason to believe that ComEd 45 

will not design and operate the PTR program in a competitively neutral manner, I 46 

agree with ICEA that ComEd should be directed to provide further operational 47 

details in its’ rebuttal testimony. 48 

Q. Please explain. 49 

A. ICEA witness Frederick provides six examples of operational areas that are in 50 

need of clarification by ComEd.  The six examples of operational areas are:  1) 51 

bill presentation,  2) enrollment channels, 3) termination of services, 4) 52 

curtailment notification, 5) bill credit tracking and balancing, and 6) the PTR 53 

Marketing plan.  Some of those operational specifics may not be appropriate for 54 

inclusion in ComEd’s tariffs but, in my opinion, they nevertheless need to be 55 

addressed by ComEd in order to assure the Commission that the PTR program 56 

will operate in a competitively neutral manner.  57 

Q. Regarding the first example, bill presentation, what is your 58 

recommendation? 59 

A. ComEd states that it “[h]as not analyzed or designed the billing aspects of PTR 60 

yet. Nevertheless, ComEd hopes to include PTR credits as a separate line item 61 
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for each event in either the ‘delivery services’ or ‘taxes and others’ section for 62 

both ComEd supplied customers and ARES supplied customers.” (ICEA DR No. 63 

1.02).” (ICEA Ex. [1.0], p. 6) I have no recommendation as to whether the 64 

Commission should require ComEd to create a new bill line item for PTR credits. 65 

However, I recommend that ComEd be required to:  66 

1) State in rebuttal testimony whether or not a separate line item for PTR credits 67 

will be created;  68 

2) Be required to include PTR credits in either the “delivery services” or “taxes 69 

and others” section of a customers bill, regardless of whether PTR credits 70 

receive a separate line item.  It is easier to ensure competitive neutrality by not 71 

including PTR credits in the “supply services” section of the bill. This is because 72 

not including PTR credits in the “supply services” section would be consistent 73 

with the Commission’s existing consumer education information regarding 74 

electric choice in general. For example, the Commission’s website 75 

PlugInIllinois.org informs customers that they will pay delivery charges regardless 76 

of whether they purchase the electric supply from ComEd or a retail electric 77 

supplier, and that those charges are listed in the delivery services section of their 78 

ComEd bill. Including PTR credits in the supply services section would likely lead 79 

to customer confusion because the Commission’s consumer education 80 

information states that only the supply services section of a customer’s bill will be 81 

impacted by a switch to a retail electric supplier;  82 
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3) State in rebuttal testimony whether or not the inclusion of PTR credits will 83 

impact bill presentation pursuant to Rider PORCB, ComEd’s tariff implementing 84 

Section 16-118(c) and (d) of the PUA. It is unlikely that the inclusion of PTR 85 

credits in the bill will impact the display of retail electric supplier’s supply charges, 86 

but ComEd should address this specifically in its rebuttal testimony; and  87 

4) If Load Control Devices are included in ComEd’s PTR program, I recommend 88 

that ComEd describe, in rebuttal testimony, how these devices will be billed to 89 

customers of retail electric suppliers when a supplier is using Rider PORCB. 90 

Q. Regarding the second example, enrollment channels, what is your 91 

recommendation? 92 

A. I recommend that ComEd describe in more detail the enrollment process for 93 

customers of retail electric suppliers in its rebuttal testimony. ComEd should state 94 

whether there are any differences between enrolling a ComEd supply service 95 

customer and a customer receiving supply service from a retail electric supplier. 96 

As for the telephone script(s) to be used by ComEd’s customer service 97 

representatives, I recommend that the Commission require ComEd to develop 98 

the script(s) in collaboration with all interested stakeholders, including consumer 99 

advocate groups and retail electric suppliers.  100 

Q. Regarding the third example, termination of service, what is your 101 

recommendation? 102 
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A. I recommend that ComEd describe in more detail, in its rebuttal testimony, how 103 

customers, including customers of retail electric suppliers, will terminate their 104 

participation in the PTR program.  105 

Q. Regarding the fourth example, curtailment notifications, what is your 106 

recommendation? 107 

A. When it comes to the format and content of curtailment notifications, I 108 

recommend that the Commission require ComEd to treat all customers the same, 109 

regardless of a customer’s choice in supply service.  In the event ComEd 110 

anticipates differences in the curtailment notifications, I recommend that the 111 

Commission require ComEd to develop the format and content of curtailment 112 

notifications in collaboration with all interested stakeholders, including consumer 113 

advocate groups and retail electric suppliers. 114 

Q. Regarding the fifth example, bill credit tracking and balancing, what is your 115 

recommendation? 116 

A. When it comes to the PTR monthly credit tracking and balancing, ICEA states 117 

that “it is impossible for ICEA to determine if that process will operate in a 118 

competitively neutral manner relative to ARES customers” and that “ComEd has 119 

not demonstrated sufficiently how the bill credit tracking and balancing process 120 

will work when ARES supply customers are curtailed and ARES customers will 121 

receive bill credits from PJM through ComEd.” I agree that ComEd should 122 

address this credit tracking system in more detail in its rebuttal testimony and 123 
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describe the differences, if any, between the tracking of PTR credits for bundled 124 

service customers and customers of retail electric suppliers.  125 

Q. Regarding the sixth example, the PTR marketing plan, what is your 126 

recommendation? 127 

A. With regard to the issue of the PTR marketing plan, ICEA states that “ComEd 128 

has not demonstrated sufficiently that it has complied with its statutory directive 129 

and that its PTR program is designed in a ‘competitively neutral manner’ because 130 

there are critical operational components to the program that have yet to be 131 

developed.” (ICEA Ex. [1.0], p. 9) ICEA further states that “[a]bsent more detail 132 

from ComEd about its marketing plan in this proceeding, ICEA respectfully 133 

requests that the Commission withhold its approval of ComEd’s proposed Rider 134 

PTR.” (Id.) In order to ensure competitive neutrality in the marketing of the PTR 135 

program, I recommend that the Commission require a process similar to the one 136 

the Commission approved when it granted ComEd a waiver from Part 452, 137 

Standards of Conduct and Functional Separation Rules, Subpart B, Integrated 138 

Distribution Company (“IDC”) Rules to allow the promotion of ComEd’s 139 

Residential Real-Time Pricing Program (“RRTP”). Similar to the requirements 140 

pursuant to the Order in Docket No. 08-0411 (Order, Docket No. 08-0411, 141 

October 8, 2008), I recommend that the Commission, in its final Order in this 142 

proceeding, require the following: 143 

 144 

 145 
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ComEd, or its third-party administrator, will convene at least semi-annual 146 

meetings with the Office of Retail Market Development, Retail Electric 147 

Suppliers and other interested parties to discuss the plans for promoting, 148 

marketing and advertising the PTR program for the next six month period, 149 

or portion thereof. ComEd, or its third-party administrator, will convene the 150 

first such meeting at least ninety (90) days prior to the initial phase of 151 

promoting, marketing, or advertising of any aspect of the PTR program. 152 

Thereafter, ComEd, or its third-party administrator, will convene a meeting 153 

no later than fourteen (14) days prior to the beginning of each calendar 154 

year and fourteen (14) days prior to the start of the third calendar quarter 155 

of each year. If there are any material changes in the marketing plans 156 

from what was discussed at the previous meeting, ComEd, or its third-157 

party administrator, will convene an additional meeting to provide an 158 

update. Prior to any such meetings, ComEd, or its third-party 159 

administrator, will provide the parties with as much detail as ComEd, or its 160 

third-party administrator, then has regarding its plans to promote, market 161 

and advertise the PTR program during the next six months. Those details 162 

should include, to the extent they are known and without limitation, the 163 

following: 164 

 165 

Manner (Direct Mail, Bill Inserts, Print, Radio, Internet, Other) 166 

Frequency/Timing 167 

Text/Content of Actual Materials (to the extent and in the form it is then 168 

available) 169 

 170 

The purpose in providing advance notice and copies of the plans and 171 

details noted above prior to the semi-annual meeting or other additional 172 

meetings is threefold: (1) to make the process more transparent; (2) to 173 

solicit comments and concerns from interested parties, including RES, 174 

relating to the competitively neutral implementation of the PTR program; 175 

and (3) to provide a meaningful and constructive opportunity for interested 176 

parties to express comments and concerns prior to the development of the 177 

final plans and materials. ComEd, or its third-party administrator, will then 178 

take the parties comments and concerns into consideration in its 179 

development of the final plans and materials. Other than the materials that 180 

ComEd, or its third-party administrator, provides to the parties in advance 181 

of and at the semi-annual meetings or other meetings, ComEd, or its third-182 

party administrator, will not provide draft promotional, marketing and 183 

advertising materials for review and comment prior to the materials being 184 

publicly disseminated. ComEd, or its third-party administrator, will provide 185 
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the parties with final copies of all promotional, marketing and advertising 186 

materials as soon as they are reasonably available and, in any event, no 187 

later than when they are publicly disseminated. 188 

 189 
 190 

Q. Does this question end your prepared rebuttal testimony? 191 

A. Yes. 192 


