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John Nania - President and CEO 

John began his energy career at Torco Energy in 1990 marketing 
heavy oils and natural gas to Illinois industrials. The business 
grew from $2m in annual sales to $58m in 1998. John was 
Executive Vice President at the time overseeing most of the 
major functions of the business. Innovations developed during 
this time (and now common practice) include offering long term 
fixed rates and "full service" so clients do not have to nominate their own gas or take on any 
more penalty risk. 

Peoples Energy Services acquired Torco in 1999 and John became an exclusive independent 
sales Advisor. Today Nania Energy sells and services to over 2,000 natural gas clients and 4,000 
electric clients, all in Illinois and is the largest independent agency of its kind. John continues to 
service many of his clients directly while also developing a team of highly skilled associates. 
John is proud to have become a founding member ofthe Illinois Energy Professional Association 
(ILEPA), a not for profit that ensures the Agent, Broker, Consultant community works together 
to promote consumer choice and that fair and ethical standards are adhered to in all our 
transactions. 

The Nania Energy team based in Warrenville, Illinois has grown its market presence under 
John's guidance because of its ability to provide extraordinary value, service and creative 
products. John is a frequent speaker and a market strategist who regularly consults many large 
clients on millions of dollars of annual energy expenditures. He has a B.S. in 
MarketinglManagement from ISU and MBA from DePaul. 



Jean Beacom - Executive Vice President and Sales Manager 

Jean Beacom began her energy career soon after graduating from DePaul University's 
Advanced Marketing and Management Program. Jean was initially hired by Amgas Natural 
Services in 1998, and eventually became a top Consultant for MidAmerican Energy Services 
when it acquired Amgas. 

In early 2000, Ms. Beacom was first introduced to John Nania and Nania Energy's 
philosophies. Immediately upon joining Nania Energy, her personal philosophies symbiotically 
blended with Nania Energy's focus on providing exceptional service in business. 

While educating and providing clients unique perspectives, Ms. Beacom demonstrates the value 
in being an expert-understanding the client's changing demands, concurrent market strategies, 
energy options and business philosophies. This is the reason for her continuing study of varied 
viewpoints. Ever since the completion of Energy Auditing Fundamentals in 2000 from the 
University of Wisconsin-Madison, College of Engineering, Ms. Beacom continues to advance 
her knowledge of the industry with additional training, such as completing the Leadership 
Training Program with Dale Carnegie Training in 2009 while finishing her Master's Degree in 
Business at Dominican University'S Brennan School of Business. 

Since joining Nania Energy, this complimentary nature of dedication to thoroughly 
understanding energy markets and accessibility for clients has grown Nania Energy from 
servicing 250 clients to over 6,000 natural gas and electric accounts. This includes educational 
and governmental institutions to industrial manufacturing whose needs are as varied and wide 
ranging as the ups and downs of the changing market. 


