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From: Steve Miller <s.mlller@bbbscll.org> 
To: Scott, Douglas 
Sent: Sun Jan 08 17:27:102012 
Subject: Ameren Illinois rate case 

Dear Mr. Scott, 

As Chair of the illinois Commerce Commission, you have a huge opportunity to make a difference in the 

lives of children served by Big Brothers Big Sisters agencies throughout illinOis. Our agencies receive no 

state funding and federal funds have become very scarce In the.past year. 

Many Big Brothers Big Sisters agencies in the Ameren Illinois service territory rely on significant funding 

from Ameren. We believe Ameren Is now the subject of a rate case, which may severely hinder the 

company:s ability to make community donations at the same level as In the past. Our agency, Big 

Brothers Big Sisters of Central illinois, Inc. Is currently waiting for word from Ameren illinois about a 

significant request (five figures) for 2012, which will enable us to maintain and improve our vital services 

matching at-risk children with caring volunteer mentors. 

Without funding from Ameren Illinois, we would serve a much smaller population, and the outcomes we 

achieve would affect fewer children to the detriment of our illinois communities. 

What Ameren Illinois supports financially are the outcomes achieved by Big Brothers Big Sisters 

agencies. Our outcomes show success. I urge you to allow Ameren Illinois to recover all of their 

charitable contribution costs in their rate base. 

Please see below. 

Thank you, 

Steve Miller 

Chief Development Officer 

Big Brothers Big Sisters of Central Illinois, Inc. 

310 W. William St. 

Decatur, IL 62522 217-428-4240 

Large majorities of Adult Littles reported Important benefits associated with participation In Big 

Brothers Big Sisters, as evidenced by their descriptions of the Influence program participation had on 

their lives and their perceived success compared to peers not In the program. 

o When asked to describe in their own words the value of being involved in the Big 
Brothers Big Sisters program as a child, the responses were overwhelmingly positive. 

• 64% said that their relationship with their Big was extremely important or very important 
with only 2% saying that the relationship was not important at all. 47% were matched for 



three or more years. 64% of Littles are still in touch with their Bigs and of these 75% have a 
close relationship with him/her. 

o Over six in ten (62%) alumni consider themselves to be more successful than their peers 
who weren't irivolved in the program 

o The overwhelming majority (90%) reported that their relationship with their Big helped in 
making beUer choices through their childhood. Nearly as many (86%) said the same about 
making better choices throullhout adult life. . . 

o Two-thirds (67%) of surveyed Alumni donate to or volunteer at a religious or charitable 
organization, about half (52%) volunteer in the community and almost a third (29%) hold 
some type of leadership position in a community group. 

o Many alumni reported having achieved higher levels of education than their parents. 42% 
of Adult Littles earned a four-year college degree or more compared to 22% of their fathers 
and 25% of their mothers. 

o 62% of Alumni perceive themselves to have achieved a higher level of success than their 
peers who were not involved in Big Brothers Big Sisters growing up. 

o Over half (54%) of alumni are extremely or very satisfied with work. Further, four in ten 
, (38%) alumni are extremely or very satisfied with their current financial situation. 

o Almost half (46%) of adult Littles say they are better off than the average American 
household. In fact, almost half (46%) of alumni have a household income of $75,000 or 
more. 


