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1. Introduction and Purpose 1 

A. Identification of Witness 2 

Q. Please state your names and business addresses. 3 

A. Val R. Jensen, Commonwealth Edison Company (“ComEd”), Three Lincoln Centre, 4 

Oakbrook Terrace, Illinois 60181. 5 

[LEFT INTENTIONALLY BLANK] 6 

 7 

Q. Mr. Jensen, by whom are you employed and in what capacity? 8 

A. I am currently employed by ComEd as Vice President – Marketing & Environmental 9 

Programs. 10 

[LEFT INTENTIONALLY BLANK] 11 

 12 

B. Purposes of Testimony 13 

Q. What are the purposes of your testimony? 14 

A. The purposes of my testimony are to:  15 

(1) Provide a summary of ComEd’s efforts under its 2008 – 2010 Energy Efficiency 16 

and Demand Response Plan to implement programs that offer opportunities for all of its 17 

customers to reduce both their demand for electricity and electricity bills, including the 18 

Plan’s and individual programs’ successes in Plan Year 1 of exceeding the statutory 19 

energy savings goals under budget, achieving industry and national awards, and 20 

educating and creating awareness about energy efficiency in ComEd’s service territory. 21 
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(2) Explain how a ComEd customer’s participation in one or more energy efficiency 22 

programs can generate substantial monthly savings and ultimately offset the impact of the 23 

rate increase proposed in this docket.  24 

(3) Describe ComEd’s ongoing collaboration and cooperation with a variety of 25 

stakeholders in the areas of energy efficiency, demand response and advanced metering 26 

infrastructure (“AMI”) and Smart Grid technologies and applications. 27 

C. Summary of Conclusions  28 

Q. In summary, what are the conclusions of your testimony? 29 

A. ComEd has collaborated with numerous and diverse stakeholders to design innovative 30 

energy efficiency programs that are intended to offer increased value, savings and choice 31 

for its customers while also reducing energy demand and consumption.  These demand-32 

side programs are designed to empower ComEd customers to make choices with respect 33 

to their energy consumption and increase opportunities to lower their energy bills. 34 

D. Background and Experience 35 

Q. Mr. Jensen, please summarize your duties and responsibilities in your current 36 

position. 37 

A. I am responsible for managing the planning and implementation of ComEd’s energy 38 

efficiency and demand response portfolio, the execution of its commercial and industrial 39 

demand response programs, the development and testing of behind-the-meter customer 40 

applications related to AMI deployment and a variety of energy and environmental 41 

outreach programs. 42 
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Q. Mr. Jensen, what is your professional experience? 43 

A. From 2001 until 2005, I was a Vice President with ICF Consulting, managing the firm’s 44 

San Francisco office, and, from 2005 until 2008, I was a Senior Vice President with the 45 

same responsibility.  I have over 25 years of experience with utility resource planning, 46 

energy efficiency and renewable energy program design, utility restructuring, and market 47 

transformation for local, state and federal agencies, and electric and gas utilities.  In the 48 

late 1980s, I managed Illinois’ statewide electric and natural gas integrated resource 49 

planning program, directing all technical and economic analyses, and providing 50 

testimony before the Commission.  I have advised major electric and natural gas utilities 51 

on the development of energy efficiency programs and resource plans, and worked with 52 

the U.S. Environmental Protection Agency on the analysis of a variety of energy 53 

efficiency technologies and potential markets.  For the U.S. Department of Energy 54 

(“DOE”) during the period 1994 through 1996, I managed the Competitive Resource 55 

Strategies Program, and coordinated utility restructuring-related research and policy for 56 

the Office of Energy Efficiency and Renewable Energy.  I also served as a senior member 57 

of the staff of the Assistant Secretary for Energy Efficiency, and from late 1996 through 58 

1999 I managed the DOE’s Chicago Regional Office. 59 

I am also a Member of the Board of Directors of the Consortium for Energy 60 

Efficiency and a Member of the Board of Trustees of the Peggy Notebaert Nature 61 

Museum. 62 

Q. Mr. Jensen, what is your educational background? 63 

A. In 1978, I received a B.A., summa cum laude, Phi Beta Kappa, in political science from 64 

Hamline University, St. Paul, Minnesota.  In 1988, I received an M.A. in public affairs 65 
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(energy policy and quantitative methods) from the Humphrey Institute at the University 66 

of Minnesota, Minneapolis, Minnesota. 67 

[LEFT INTENTIONALLY BLANK] 68 
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[LEFT INTENTIONALLY BLANK] 89 

 90 
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 96 

II. Energy Efficiency and Demand Response Plan 97 

A. Plan Overview 98 

Q. Please provide an overview of ComEd’s 2008 – 2010 Energy Efficiency and Demand 99 

Response Plan. 100 

A. On November 15, 2007, ComEd filed its 2008 – 2010 Energy Efficiency and Demand 101 

Response Plan (“Plan”) as required by Section 8-103 of the Public Utilities Act (“Act”).  102 

The Plan represents a commitment by ComEd to enhance value for customers through its 103 

implementation of a robust, innovative and flexible portfolio of demand-side solutions, 104 

which is designed to deliver immediate economic benefits to customers, reduce 105 

customers’ and ComEd’s environmental impact and provide a platform for the emergence 106 

of a smarter delivery network.  The estimated net benefit (i.e., bill reductions) over the 107 

lifetime of the demand-side measures implemented under the Plan is $155 million.   108 

The investments ComEd is making are also strengthening the economy of 109 

Northern Illinois by supporting the growth of a local energy efficiency delivery industry, 110 
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increasing consumers’ disposable income and boosting the bottom lines of our business 111 

customers.   112 

Q. Can you please describe the Plan in more detail? 113 

A. Yes.  Although the Plan addresses a variety of issues, the core of ComEd’s Plan is a 114 

portfolio of energy efficiency and demand response measures designed to meet the 115 

statutory energy savings goals within the spending screens in each of the three Plan years.  116 

For Plan Year 1 (June 1, 2008 through May 31, 2009), which is the most recently 117 

completed plan year for which results are available, Section 8-103 required that ComEd 118 

“implement cost-effective energy efficiency measures” to achieve an annual energy 119 

savings goal of 0.2% of energy delivered (220 ILCS 5/8-103(b)), and mandated that 120 

ComEd “implement cost-effective demand-response measures to reduce peak demand by 121 

0.1% over the prior year for eligible retail customers…” (220 ILCS 5/8-103(c)).  122 

Moreover, the statute provides a methodology for establishing a “spending screen” (or 123 

budget) for each plan year.  220 ILCS 5/8-103(d).  Applying these provisions to Plan 124 

Year 1, ComEd’s Plan calculated an energy efficiency savings goal of 188,729 MWhs, a 125 

demand response savings goal of 11.7 MWs, and a budget of $39.4 million. 126 

Although the utility is responsible for implementing the demand response 127 

measures in its Plan, the utility and the Department of Commerce and Economic 128 

Opportunity (“DCEO” or the “Department”) share the duties of implementing the energy 129 

efficiency measures.  Specifically, the statute provides that “[e]lectric utilities shall 130 

implement 75% of the energy efficiency measures approved by the Commission …. The 131 

remaining 25% of those energy efficiency measures approved by the Commission shall 132 

be implemented by the [Department], and must be designed in conjunction with the 133 
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utility and the filing process.”  220 ILCS 5/8-103(e).  ComEd and DCEO calculated the 134 

split by considering the nature of the programs and allocating the amount under the 135 

statutory spending screen to correspond with the statutory percentage.  As a result, of the 136 

188,729 MWh energy efficiency savings goal, ComEd was responsible for 148,842 137 

MWhs, and DCEO was responsible for the remaining 39,887 MWhs. 138 

In its February 6, 2008 Order approving ComEd’s Plan, the Commission 139 

approved the calculations of the energy efficiency savings goals, the spending screen, and 140 

the split with DCEO.  See Order, Dkt. No. 07-0540 (Ill. Commerce Comm’n Feb. 6, 141 

2008). 142 

Q. How does ComEd recover the costs it incurs related to the Plan during each plan 143 

year? 144 

A. ComEd recovers the costs associated with the measures, such as start-up, implementation, 145 

administration, evaluation and consultative costs, through Rider EDA – Energy 146 

Efficiency and Demand Response Adjustment (“Rider EDA”), which was approved by 147 

the Commission in its February 6, 2008 Order. 148 

Q. Are there any other costs that ComEd incurs related to the Plan that are not 149 

recovered through Rider EDA? 150 

A. Yes.  Because of the success of ComEd’s aggressive energy efficiency and demand 151 

response programs, ComEd’s sales are adversely impacted.  Dr. Tierney explains the 152 

importance of reflecting in ComEd’s return on equity these impacts and the risk that 153 

ComEd undertakes as a result of these programs (ComEd Ex. 13.0). 154 
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B. Collaboration with Stakeholder Advisory Group 155 

Q. How has ComEd collaborated with stakeholders in developing and implementing its 156 

Plan? 157 

A. On the same day the Governor signed into law Public Act 95-0481, which created 158 

Section 8-103 of the Act, ComEd held its initial meeting with stakeholders to provide 159 

them with an overview of the planning process and to solicit program ideas.  Throughout 160 

the planning process, ComEd held meetings to engage with many stakeholders and 161 

national energy efficiency experts, including Building Owners and Managers 162 

Association, Center for Neighborhood Technology, Citizens Utility Board, City of 163 

Chicago, Environment Illinois, Environmental Law and Policy Center, Illinois Industrial 164 

Energy Consumers, Metropolitan Mayors Caucus, Midwest Energy Efficiency Alliance, 165 

Office of the Attorney General, and Staff of the Illinois Commerce Commission.  ComEd 166 

adopted a number of suggestions made by stakeholders, including  (i) adding a program 167 

element for the collection of old room air conditioners, (ii) boosting the estimated 168 

participation and funding for building retrocommissioning, (iii) increasing estimated 169 

participation and funding for custom incentives, and (iv) shifting the provision of whole 170 

building energy consumption data from a fee-based service to a program element 171 

available for free to customers participating in the Smart Ideas for Your Business 172 

program.  173 

Since the Plan’s approval, the Stakeholder Advisory Group (“SAG”) has been an 174 

active contributor to the Plan’s success.  ComEd has worked closely with the SAG on 175 

many issues, including evaluation methodologies and protocols, evaluation work plan 176 

development and review, portfolio and program statuses and updates, portfolio and 177 

program design changes, demand response programs and potential market studies.  For 178 
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example, ComEd has recently completed its baseline appliance / market potential study in 179 

which the SAG was involved in all steps of the process, including reviewing the initial 180 

project design, commenting on the survey instruments and reviewing the final baseline 181 

study and market potential study.  ComEd also presents quarterly results of the portfolio 182 

to the SAG, including program highlights and challenges, and solicits the SAG’s input. 183 

As ComEd prepares for the filing of its next three year plan on October 1, 2010, it 184 

has already engaged the SAG in the planning process, and invited the stakeholders to 185 

present program concepts for inclusion in the next plan.  ComEd is also committed to 186 

working with individual stakeholders on the technical analysis of their energy efficiency 187 

program ideas.  ComEd believes that including the SAG in all aspects of the planning 188 

process will ensure a well-thought out plan is produced. 189 

Q. Has ComEd participated in workshops or collaborative processes related to the 190 

development of any other demand side programs? 191 

A. Yes, it has.  For example, in its Order in Docket No. 07-0566, the Commission authorized 192 

ComEd to deploy a “pilot program” of up to 200,000 advanced electricity meters and 193 

associated AMI.  The Commission also directed ComEd to participate in a stakeholder 194 

workshop process intended to “develop project goals, timelines, evaluation criteria and 195 

Phase 0 technology selection criteria.”  (Order at 139.)  Although the Order did not 196 

specifically address an examination of customer responses enabled by the AMI 197 

deployment, early in the workshop process it became clear that stakeholders did not 198 

believe that a complete assessment of the benefits and costs of AMI deployment could be 199 

considered without examining changes in customer behavior that could result from 200 

pricing and technology options enabled by the AMI system.  As a result, there was a 201 
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general workshop consensus that such an examination should be part of the AMI Pilot.  202 

After two formal stakeholder workshops and a number of separate brainstorming 203 

sessions, this collaboration produced the basic design for what ComEd believes is one of 204 

the most comprehensive programs of customer behavioral assessments conducted for any 205 

utility in the country. 206 

ComEd and numerous stakeholders also participated in the six workshops 207 

convened by the Staff of the Commission to address the program design components of 208 

the on-bill financing programs required by Sections 16-111.7 and 19-140 of the Act, 209 

which will allow qualifying customers to purchase cost-effective energy efficiency 210 

measures, such as energy efficient refrigerators, with no required initial upfront payment, 211 

and to pay the cost of those products over time on their utility bills.  ComEd incorporated 212 

into its program a number of suggestions made by stakeholders, including 213 

recommendations on the length of the financing term, lender options for conducting 214 

credit checks, issuance of a joint request for proposals from lenders, preparation of a 215 

common program design document, and a life cycle savings approach.  ComEd’s 216 

proposed on-bill financing program was approved by the Commission on June 2, 2010. 217 

C. Highlights of Plan Year 1 Programs and Update on Plan Year 2 218 

Q. Can you please describe in more detail the measures ComEd implemented in Plan 219 

Year 1 to achieve the energy savings goal? 220 

A. Yes.  ComEd’s Plan organized the individual energy efficiency measures into an overall 221 

portfolio consisting of a variety of programs.  The basic building block of the portfolio is 222 

an energy efficiency measure, which is an individual technology (e.g., compact 223 

fluorescent lamp (“CFL”)) or service (e.g., air conditioner tune-up) that reduces the 224 
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amount of electricity used when installed or performed.  An energy efficiency program or 225 

program element consists of the bundling of one or more of these energy efficiency 226 

measures into an entire program concept, which includes program delivery mechanisms, 227 

incentive rebate levels, and marketing approaches.  The measure is one component of the 228 

program element.  A program represents a bundle of program elements.   229 

The portfolio was designed to blend together the program elements under two 230 

broad solutions-based programs for Residential and Business customers – Smart Ideas for 231 

Your Home and Smart Ideas for Your Business, respectively.  Packaging the individual 232 

program elements under these larger umbrella programs facilitates a one-stop shopping 233 

experience and avoids customer confusion.  ComEd’s final Plan Year 1 portfolio 234 

consisted of a set of eight energy efficiency program elements – four residential program 235 

elements and four commercial and industrial (“C&I”) program elements.  236 

Smart Ideas for Your Home – Residential Program Elements   237 

The residential program elements, grouped under the heading Smart Ideas for Your 238 

Home, provided a variety of options for residential customers during Plan Year 1, including 239 

Residential Lighting incentives, Appliance Recycling, a Residential Multi-Family “All-240 

Electric” Sweep initiative, and Central Air Conditioning (“AC”) Cycling.  The program 241 

elements that were rolled out during this first implementation cycle were technology-based 242 

and focused on relatively simple customer actions.  They also emphasized customer 243 

education, with the goal of moving residential customers to more comprehensive “whole 244 

home” solutions.  Key successes during Plan Year 1 included the following: 245 

 Under the Residential Lighting Program element, over 500 retailers in the 246 

ComEd service territory became participants in the program, and over 3 247 
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million high efficiency bulbs were sold, which resulted in over 60,000 248 

MWhs saved.   249 

 Nearly 12,000 appliances were picked up and recycled through the 250 

Appliance Recycling Program element, achieving savings of over 11,400 251 

MWhs.  The program also reduced greenhouse gas emissions by 38,000 252 

tons of CO2. 253 

 The Residential Multi-Family “All-Electric” Sweep Program element 254 

resulted in upgrading over 4,000 residential dwelling units, which resulted 255 

in over 1,800 MWhs saved. 256 

 ComEd added over 9,800 new participants to its AC Cycling Program 257 

resulting in an additional 14 MWs of controllable load. 258 

Smart Ideas for Your Business - Business Program Elements  259 

The C&I programs, grouped under the Smart Ideas for Your Business umbrella, 260 

offered a complementary set of energy efficiency options to C&I customers during Plan 261 

Year 1, including Prescriptive Incentives, Custom Incentives, Retrocommissioning and a 262 

Small C&I Intro Kit.  Highlights during Plan Year 1 included the following:   263 

 Under the Prescriptive and Custom Incentives Program elements, over 470 264 

applications were processed in the first year, which resulted in over 85,000 265 

MWhs saved.   266 

 The Small C&I Intro Kit Program element incented some 34,700 small 267 

C&I customers to order the light bulb kit, which resulted in over 2,800 268 

MWhs of savings. 269 
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Q. What were the results of Plan Year 1 with respect to the energy savings goal, the 270 

spending screen and any other benefits realized under the Plan? 271 

A. ComEd launched the Smart Ideas portfolio of energy efficiency incentives on June 1, 272 

2008, and before the conclusion of Plan Year 1 had exceeded the statutory targets for 273 

energy efficiency and demand response.  The total costs incurred for Plan Year 1 were 274 

$34,305,960, which was approximately $5.1 million under budget.  Moreover, the 275 

independent evaluation of ComEd’s Plan Year 1 determined a total net MWh savings of 276 

163,717, which exceeded the statutory energy savings goal by 10 percent.  The portfolio 277 

also delivered 14.4 MW of demand response through its Central Air Conditioning 278 

Cycling initiative by adding over 9,800 new participants, exceeding the statutory goal of 279 

11.7 MW. 280 

In addition to exceeding the annual savings goal under budget, implementation of 281 

ComEd’s Plan created other opportunities and benefits in its service territory.  For 282 

example, ComEd conducted multiple competitive bid processes for Smart Ideas program 283 

implementation contractors to provide program implementation services.  The portfolio 284 

brought 54 direct jobs to the ComEd service territory and helped lay a foundation for a 285 

robust energy efficiency implementation industry in Northern Illinois. 286 

ComEd also received awards from several organizations for various aspects of the 287 

Plan.  These included the following:   288 

 Outstanding Achievement in Energy Program Design and Implementation 289 

Award from the Association of Energy Services Professionals, which 290 

recognized energy usage data systems software developed by ComEd for 291 

assisting large building managers in tracking online how much energy 292 
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their buildings are using.  This is the first web system of its kind that 293 

enables building managers to access whole building energy usage data 294 

online, which the system then automatically transfers into ENERGY 295 

STAR Portfolio Manager – a national online energy usage tracking tool 296 

for large buildings. 297 

 2009 Illinois Governor’s Sustainability Award for ComEd’s Smart Ideas 298 

for Your Home portfolio. 299 

 Education Award from the Midwest Energy Efficiency Alliance for two of 300 

ComEd’s educational programs targeted at residential customers.  The 301 

award recognizes the development and implementation of a local 302 

campaign, program, strategy, or idea to increase knowledge and action on 303 

energy efficiency. 304 

 2010 Excellence in ENERGY STAR Promotion Award Winner from the 305 

U.S. Environmental Protection Agency for ComEd’s outstanding 306 

contributions toward reducing greenhouse gas emissions by sponsoring 307 

significant consumer education efforts promoting energy efficient 308 

products and services.   309 

Q. How have customers reacted to ComEd’s programs? 310 

A. To date, the response from customers has been very positive.  ComEd has conducted 311 

customer satisfaction surveys for several of its program elements that have given 312 

excellent results.  For the Appliance Recycling Program element, nearly all respondents 313 

were satisfied with their overall experience – 97% of respondents were “satisfied” with 314 

the program and 84% were “very satisfied”.  Satisfaction was driven by an “overall 315 
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positive experience,” fast, on-time service, and a customer service orientation from the 316 

employees with whom they dealt.  317 

For the Prescriptive and Custom Incentive Program elements, most respondents 318 

were satisfied – 96% of respondents were “satisfied” with the program and 60% were 319 

“very satisfied”.  Respondents rated each aspect of the program highly.  Nearly all 320 

respondents were “satisfied” with the timeliness of responses to questions, the amount of 321 

time it took to receive their rebates, their interactions with staff, and the staff’s ability to 322 

resolve problems or inquiries.  Additionally, respondents were “very satisfied” with their 323 

contractor and the equipment. 324 

Q. What is the status of ComEd’s efforts for Plan Year 2 (“Plan Year 2” or “PY2”)? 325 

A. For Plan Year 2, which ended May 31, 2010, the overall energy savings goal was 326 

393,691 MWhs.  Of that total, ComEd’s goal was 312,339 MWhs.  The spending screen 327 

for Plan Year 2 was $79.3 million.  Based on ComEd’s preliminary projections, ComEd 328 

believes it achieved its Plan Year 2 statutory energy savings goal of 312,339 MWhs 329 

under budget.  Highlights of the PY2 programs to date include the following:     330 

 Similar to PY1, the Prescriptive and Custom Business Program elements 331 

were closed for new applications well before the end of the year due to 332 

brisk demand.  Approximately 1,500 projects are expected to be 333 

completed in PY2. 334 

 The Retrocommissioning and New Construction Program elements are 335 

both expected to achieve their MWh goal in the first full year of operation. 336 

 The Energy Star Lighting Program element will distribute over 7.7 million 337 

CFLs in PY2, and is estimated to have achieved its 127,000 MWh target. 338 
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 Over 20,000 appliances have been picked up and recycled as part of the 339 

Appliance Recycling Program element. 340 

Q. What are the statutory energy savings goal and spending screen for Plan Year 3, 341 

which began on June 1, 2010? 342 

A. The spending screen is $120.7 million and the energy savings goal is 584,077 MWhs, of 343 

which ComEd is responsible for 458,919 MWhs. 344 

Q. Can you put in perspective how large ComEd’s portfolio will be in Plan Year 3? 345 

A. ComEd’s energy efficiency budget alone exceeds most other states’ overall energy 346 

efficiency budgets.  In a recent report prepared for the DOE showing ratepayer-funded 347 

energy efficiency budgets for 2008, only four states – California, New York, Washington 348 

and New Jersey – had larger budgets than ComEd’s Plan Year 3 budget of $120.7 349 

million.  This same report projects that by 2020 the State of Illinois’ expenditures on 350 

energy efficiency (of which ComEd’s portfolio makes up the majority of expenditures) 351 

would place Illinois in the top ten states of expenditures.   352 

D. Lower Utility Bills through Smart Ideas Programs 353 

Q. How do the energy savings you describe above translate into dollars and cents 354 

savings on customers’ utility bills? 355 

A. The Smart Ideas programs provide ComEd’s customers tools to manage their energy use 356 

profile and utility bills.  We have estimated that a customer with a monthly utility bill of 357 

$100 could offset 20 percent of that bill by participating in three program elements (e.g., 358 

Appliance Recycling, Central Air Conditioning Cycling and Residential Lighting).   In 359 



Docket No. 10-____ 
ComEd Ex.17.0 Revised 

Page 17 of 23 

fact, as described below, residential customers have opportunities to save hundreds of 360 

dollars per year through the Smart Ideas for Your Home programs: 361 

 Appliance Recycling:  Customers can save up to $175 in the first year 362 

alone under this program.  A participating customer first receives $25 363 

when ComEd removes an older, working second refrigerator or freezer 364 

from the home.  Because refrigerators and freezers manufactured before 365 

1993 can cost up to $150 or more in electricity each year to run, the 366 

savings from removing that appliance plus the $25 payment for turning in 367 

the old appliance can result in savings up to $175 in the first year. 368 

 Central Air Conditioning Cycling:  Customers can receive up to $40 in 369 

guaranteed summer electricity bill credits when they sign up for the 370 

ComEd  Central Air Conditioning Cycling program, which gives ComEd 371 

the option, under certain conditions, to cycle the customer’s air 372 

conditioner on and off so the customer uses less power on the hottest days 373 

of the summer.  The customer receives up to $40 in bill credits regardless 374 

of whether ComEd cycles the unit. 375 

 Residential Lighting Program:  Because CFL bulbs use approximately 75 376 

percent less electricity than standard incandescent light bulbs and last up 377 

to 10 times longer, replacing a single 60-watt incandescent bulb with a 378 

CFL equivalent can save a customer up to $43 over the life of the bulb.  379 

Moreover, ComEd is currently offering discounts on CFL bulbs that 380 

reduce the average price of those bulbs to $1 each.  In fact, replacing six 381 

bulbs would result in roughly $43 in savings in the first year. 382 
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In addition, ComEd’s Smart Ideas for Your Home program provides a number of 383 

other suggestions that can result in additional annual savings:  enroll in ComEd’s 384 

paperless billing ($6 savings per year); turn off a desktop computer and monitor for two 385 

additional hours per day ($21 annual savings); raise central air conditioning thermostat by 386 

five degrees in the summer ($11 annual savings); change the central air conditioner air 387 

filter monthly ($16 savings per year); replace old appliances with ENERGY STAR 388 

qualified appliances (up to $76 savings annually); and unplug “phantom load” (unused 389 

appliances, DVRs, electronics, DLP TVs and battery chargers) (as much as $55 savings 390 

per year). 391 

Q. Would a residential customer be able to offset the impact of the rate increase 392 

proposed in this docket by participating in the programs or implementing the ideas 393 

you describe above? 394 

A. Absolutely.  Mr. Guerra (ComEd Ex. 1.0) explains the requested increase is estimated to 395 

increase the bill of bundled service residential customers by roughly $6 per month, or 396 

approximately $72 annually.  If a customer would like to neutralize or offset the impact 397 

of that increase, ComEd’s Smart Ideas for Your Home program presents such a customer 398 

with a variety of opportunities to not only offset the rate increase, but realize additional 399 

savings.  As I explain above and as depicted in the graphic below, taking advantage of 400 

three Smart Ideas program elements could reduce an average customer’s monthly 401 

electricity bill by as much as 20 percent.   The Appliance Recycling program alone could 402 

yield $175 in savings in the first year for a customer turning in a second refrigerator, 403 

which, after deducting the annual rate increase impact of $72, would result in a net 404 

annual savings of over $100.  Or, customers can choose to mix and match various ideas 405 
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or programs to offset the increase, such as signing up for Central Air Conditioning 406 

Cycling ($40 savings) and unplugging phantom load ($55 savings).  It is entirely up to 407 

the customers to choose the programs that best fit their lifestyle and savings goals.   408 

 409 

Q. Are there other opportunities in addition to energy efficiency programs for customers to 410 

manage their utility bills? 411 

A. Yes.  For example, ComEd proposed to pilot AMI as another way to bring choice and 412 

value to its customers.  Specifically, the AMI Pilot involves installing smart meters in 413 

several communities throughout the Chicagoland area.  A smart meter is a digital electric 414 

meter that collects usage information at least every 30 minutes and sends that information 415 

to a utility through a secure network.  Having this detailed usage information available is 416 
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expected to help customers make more informed decisions about energy use and to 417 

contribute to lower energy costs and reduced carbon emissions. 418 

Q. Can you please describe how the AMI Pilot is designed to analyze these expected 419 

customer benefits? 420 

A. Yes.  In consultation with stakeholders for inclusion in the AMI Pilot, ComEd developed 421 

an assessment structure made up of 24 different combinations of rate designs, customer 422 

technology, and information and education.  Each of these combinations is designed to 423 

test customer receptivity to a specific pricing and technology/information package, as 424 

well as to estimate the likely change in the electricity demand and energy consumption 425 

resulting from customer behavioral changes.  The data concerning the resulting peak 426 

demand, load shape, and energy consumption will be used to support the benefit-cost 427 

analysis of the AMI deployment.  The AMI Pilot is discussed in more detail by Mr. 428 

Marquez (ComEd Ex. 10.0).   429 

E. Consumer Education and Awareness Initiatives 430 

Q. Please describe consumer education and community outreach awareness initiatives 431 

in which ComEd participates. 432 

A. ComEd offers a variety of educational and community awareness programs in which both 433 

children and adults can participate.  As described under the “Education and Safety” 434 

section of ComEd’s website (www.comed.com), ComEd offers several educational 435 

programs to K-12 teachers and students, including the following: 436 

 Teacher Workshops:  ComEd offers energy efficiency workshops 437 

facilitated by the NEED Project (“National Energy Education 438 

Development”).  These workshops offer customized classroom curricula 439 
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on energy, energy conservation, and renewable energy education for 440 

schools in ComEd’s service territory. 441 

 Lights for Learning:  The Lights for Learning CFL fundraiser provides 442 

students the ability to earn money for their school or organization by 443 

selling CFLs and LED holiday lights. Students can win prizes such as t-444 

shirts or gift cards and 50 percent of the fundraising profits go to their 445 

designated school or organization. 446 

 Mini-grant program:  In conjunction with NEED, ComEd’s mini-grant 447 

program offers schools the opportunity to receive grants of $500 to 448 

implement education programs about the Change the World program 449 

(described below) and to help teach their local communities about energy 450 

efficiency. 451 

With respect to community outreach and awareness events, ComEd has 452 

coordinated with various organizations and communities to offer several different 453 

innovative initiatives: 454 

 ENERGY STAR Change The World Pledge:  ComEd is an ENERGY 455 

STAR Pledge Driver for the “Change The World, Start With ENERGY 456 

STAR” campaign, which is a national campaign designed to challenge 457 

Americans to pledge to make energy-efficient choices at home and at 458 

work to help reduce greenhouse gas emissions.  For the 2008-2009 459 

campaign, ComEd was ranked fourth overall in the Top 5 Sectors of 460 

Business, Energy Efficiency Programs, Education, Government, and Non-461 

Profits.  For the 2009-2010 campaign which recently concluded, ComEd 462 
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will improve its standing to second in the nation with its customers’ 463 

pledges resulting in over 211,000,000 pounds of greenhouse gases 464 

avoided.    465 

 Community Energy Challenges:  ComEd launched this pilot program in 466 

cooperation with the Metropolitan Mayors Caucus and DCEO.  The 467 

program engages 10 communities throughout the Chicagoland area to 468 

compete with each other to reduce energy consumption, and targets each 469 

community’s local government operations, local businesses and 470 

residences.   Participants are encouraged to achieve various community 471 

goals, such as reducing greenhouse gas emissions and promoting local 472 

green businesses, and the winner receives $100,000.  ComEd also 473 

committed to participate in two events held in each community, such as 474 

sending a speaker, hosting a Smart Ideas event or setting up a green fair. 475 

 E-marketing campaign:  This initiative reaches out to ComEd’s customers 476 

through email messages, which customers are free to opt out of at any 477 

time.  Each month’s email concerns a different topic related to energy 478 

efficiency, and provides customers opportunities to take advantage of an 479 

energy efficiency promotion through the Smart Ideas program.  Currently 480 

400,000 customers are reached through the initiative. 481 

 Outreach Events:  ComEd participated in over 75 customer outreach 482 

events in 2009.  At these community events, ComEd shared energy 483 

savings tips, program information and general energy usage data. 484 
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 Customer Technical Assistance Requests:  In 2009, ComEd also 485 

responded to over 200 requests from its business customers concerning 486 

energy usage issues, and worked directly with each customer to answer its 487 

inquiry or solve its energy usage problem. 488 

Q. Does this conclude your testimony? 489 

A. Yes. 490 


