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I. WITNESS INTRODUCTION 1 

Q1. Please state your name and business address. 2 

A. My name is Bernard L. Uffelman.  My business address is 32 Autumn Oaks 3 

Drive, Austin, Texas  78738. 4 

Q2. Are you the same Bernard L. Uffelman who previously filed direct 5 

testimony in this proceeding? 6 

A. Yes I am. 7 

II. PURPOSE OF TESTIMONY 8 

Q3. What is the purpose of your testimony? 9 

A. The purpose of this supplemental testimony is to explain the impact of the 10 

increased management cost component of the revised revenue requirement on 11 

the Service Company Cost Study (IAWC Ex. 11.01) (“Study”), which I sponsored 12 

in my direct testimony. 13 

III. IMPACT ON SERVICE COMPANY COST STUDY 14 

Q4. Has there been a change in the level of Service Company fees projected for 15 

the test year? 16 

A. Yes.  As discussed by Mr. Kerckhove (IAWC Exhibit 6.00SUPP), the Service 17 

Company fees are projected to increase by $544,823.    18 

Q5. Does the increased test year level of Service Company fees affect the 19 

conclusions of the Service Company Cost Study sponsored by you in 20 

direct testimony? 21 

A. No.  As discussed by Mr. Grubb (IAWC Exhibit 5.00SUPP), the increased 22 

Service Company fees for the test year result in an overall increase in the hourly 23 
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cost of Service Company services charged to IAWC of 2.81%.  I have reviewed 24 

the Study and this minor increase in cost does not have any material impact on 25 

the Study (IAWC Ex. 11.01) – the Study still establishes the significant cost 26 

savings realized by IAWC from obtaining certain professional and managerial 27 

services through the Service Company, when compared to the costs of acquiring 28 

such services in the open market from third-party service providers. 29 

Q6. Schedule 8 of the Study summarizes the cost savings realized by IAWC 30 

from obtaining services through the Service Company by Service Category 31 

(Accounting Services, Engineering Services, Information Technology 32 

Services, Legal Services, and Management Consulting Services) and in 33 

total for the test year.  Does the minor increase in the hourly cost of the 34 

Service Company services charged to IAWC change the results shown on 35 

Schedule 8? 36 

A. No.  The increase in the hourly rate has no material effect on the Study.  For 37 

each of the five Service Categories and in total, the least cost option is for IAWC 38 

to obtain such services from the Service Company.  An increase in the Service 39 

Company hourly wage rate of 2.81% would still result in total projected cost 40 

savings to IAWC of approximately $7.274 million when compared to the costs of 41 

acquiring such services in the open market from third-party service providers.  42 

Based on the Market Analysis as discussed in the Study, and as shown on IAWC 43 

Exhibit 10.01SUPP, the cost savings expected to be realized by IAWC from 44 

obtaining services through the Service Company during the forecast period when 45 



IAWC Ex. 10.00 SUPP 

 -3-  
 

compared to the costs of acquiring such services in the open market from third-46 

party service providers are significant. 47 

Q7. Does the change to IAWC’s customer accounts expense as described in 48 

the supplemental direct testimony of Mr. Kerckhove have an impact on the 49 

Study conclusion? 50 

A. No.  As discussed in Mr. Kerckhove’s testimony, the update to IAWC’s customer 51 

accountings will increase the customer account expense per customer by less 52 

than 2.8%, from the $23.33 amount shown on Schedule 7.1 of the Study to 53 

$23.98 per customer.  This small increase in IAWC’s customer accounts expense 54 

per customer has no effect on the Study’s conclusion.  The results of the 55 

Customer Accounts Analysis show that IAWC’s forecasted 2010 test year 56 

customer service expense compares favorably with the customer accounts 57 

expenses reported by the group of utilities as discussed in the Study and as 58 

shown on Schedule 7.2 of the Study.  The increase to IAWC’s test year customer 59 

service expense per customer to $23.98 does not change IAWC’s customer 60 

accounts expense per customer ranking as shown on Schedule 7.2 of the Study, 61 

and IAWC’s revised test year customer service expense per customer of $23.98 62 

remains well below the $33.98 average expense per customer of the other 63 

utilities included in the comparison. 64 

Q8. Does this conclude your supplemental direct testimony? 65 

A. Yes, it does. 66 

 67 
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