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Projected Revenues, Energy Delivered and Average Total Cost for Electric Service

June 1, 2006 through May 31, 2007 June 1, 2007 through May 31, 2008 June 1, 2008 through May 31, 2009

(A) = (B) * (C) (B) (C) (D) = (E) * (F) (E) (F) (G) = (H) * (I) (H) (I)
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Single Family Without Electric Space Heat $2,379,989,804 21,810,757 10.912 $2,444,392,787 22,246,021 10.988 $2,467,124,420 22,294,636 11.066
Multi Family Without Electric Space Heat $451,321,514 4,411,745 10.230 $535,464,610 4,486,507 11.935 $532,495,052 4,458,264 11.944
Single Family With Electric Space Heat $57,411,812 843,795 6.804 $62,375,803 819,979 7.607 $67,615,112 827,805 8.168
Multi Family With Electric Space Heat $132,874,534 1,807,325 7.352 $133,509,515 1,669,495 7.997 $147,597,097 1,719,244 8.585
Watt-Hour $119,691,182 1,148,227 10.424 $65,997,929 515,770 12.796 $70,568,043 554,693 12.722
Small Load (0 to 100 kW) $1,017,911,852 11,325,232 8.988 $1,101,067,539 11,802,632 9.329 $1,120,606,533 11,755,025 9.533
Medium Load (100 kW to 400 kW) $828,716,018 10,523,378 7.875 $920,382,524 11,146,694 8.257 $991,199,424 11,267,471 8.797
Large Load (400 kW to 1 MW) $772,249,460 9,979,962 7.738 $762,308,523 10,354,639 7.362 $876,681,268 10,595,616 8.274
Very Large Load (1 MW to 10 MW) $1,373,635,689 19,705,002 6.971 $1,442,904,564 19,695,667 7.326 $1,626,139,443 19,933,065 8.158
Extra Large Load (> 10 MW) $409,808,176 7,053,497 5.810 $290,150,692 4,356,617 6.660 $327,243,818 4,380,774 7.470
Railroad $31,967,628 518,955 6.160 $35,975,404 522,291 6.888 $41,116,754 530,060 7.757
High Voltage $88,767,936 1,731,044 5.128 $281,392,022 4,820,833 5.837 $306,690,499 4,673,023 6.563
Fixture-Included Lighting $28,481,159 143,453 19.854 $28,931,124 136,732 21.159 $29,392,698 137,394 21.393
Dusk to Dawn Lighting $24,965,523 541,082 4.614 $26,342,824 438,025 6.014 $33,688,859 539,108 6.249
General Lighting $2,926,919 39,569 7.397 $10,160,366 151,602 6.702 $5,503,527 71,428 7.705

Total for all Retail Customers $7,720,719,206 91,583,023 8.430 $8,141,356,226 93,163,504 8.739 $8,643,662,547 93,737,606 9.221

This submission contains "forward-looking" statements that are based upon forecasts or assumptions about possible or expected results, events or conditions that may occur or exist in the future, including assumptions 
or forecasts of supply costs, load and revenue and the effects of demand response and other programs.  These forecasts and assumptions are subject to a number of risks and uncertainties, many of which are beyond 
the control of ComEd, and no assurances can be given that the forecasted or assumed results, events or conditions will occur or exist or will have the expected effects.  A number of factors could cause actual results to 
differ materially from the forward-looking statements presented in this submission.  ComEd disclaims any responsibility to update the information in this submission to reflect events or circumstances that arise or are 
anticipated to arise after the date of this submission.  The forecasts and assumptions reflected in this submission are not necessarily the same as those used by ComEd and its affiliates in their financial planning and 
forecasting models.  Investors are therefore cautioned not to place undue reliance on the forward-looking statements contained in this submission but are advised, instead, to refer to and rely solely upon reports and
other information filed by ComEd and its affiliates with the Securities and Exchange Commission. Finally, no increase in ComEd distribution services rates was assumed. ComEd believes that its requested rate increase,
filed Oct.17, 2007,  is fully meritorious; and there may be other rate increase requests during the planning period.  However, this assumption was a conservative measure by ComEd that resulted in a 
lower "spending screen" and a potentially lower impact on customer rates in this context.  Moreover, ComEd believes that it can achieve the statutory goals within the lower resulting budget.
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