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Ameren Illinois Power Smart Pricing 

2018 Annual Report 

1. Executive Summary 
The eleventh year of Power Smart Pricing produced savings, increased rates of enrollment, and achieved 

$11.5 million in cumulative savings since the program began. The Power Smart Pricing program 

continues to be successful in terms of its impacts on energy use, load shifting, and participant 

satisfaction. The program also continues to evolve in terms of the education and technology that is 

offered to participants to help them manage their electricity costs with the hourly rate. In 2019, Elevate 

Energy will continue to coordinate marketing efforts with Ameren Illinois to identify strategies to 

maximize program growth potential and best communicate the consumer, community, and 

environmental benefits of the program. 

a. Background 

Elevate Energy has served as the program administrator for the Ameren Illinois residential hourly pricing 

program since 2007. In 2013, Elevate Energy (formerly CNT Energy) was awarded a contract to continue 

to administer the Power Smart Pricing program through 2019. 

As of December 31, 2018, the program had 13,339 active participants. In 2018, 79% of participants 

enjoyed annual savings using Power Smart Pricing as compared to what they would have paid under the 

Ameren Illinois Basic Generation Service (BGS) fixed supply rate, Rider BGS. The average dollar savings 

per participant in 2018 was $58.10. The aggregate savings for Power Smart Pricing participants was 

$681,971 which represented a 4.0% total bill savings and 7.9% electricity supply savings compared to 

what the same bills would have been under Rider BGS. For comparison, the average supply cost per 

kilowatt hour (kWh) Power Smart Pricing participants paid as a result of their loading shifting in 2018 

was 4.59 cents/kWh compared with an average BGS supply cost of 4.98 cents/kWh. . . 

b. Operations 

Elevate Energy worked closely with Ameren Illinois in 2018 to coordinate and review the day-to-day 

operations for the program. The dedicated Power Smart Pricing call center (administered by Elevate 

Energy) continued to provide bilingual (English and Spanish) support for the program Monday through 

Friday, 8 AM to 5 PM. Call center support included the processing of inbound and outbound calls, 

emails, online inquiries, enrollments, and the annual participant survey. Participants reported 

satisfaction with the dedicated program call center with 81% satisfied or extremely satisfied. 

Throughout the program year, the processing of data files for enrollments, mailing lists, and other 

purposes continued to function as originally designed. 

©Elevate Energy 2019 
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c. Marketing and Communications 

Elevate Energy managed a variety of customer education and engagement activities to attract new 

participants and retain existing participants. To attract new participants, Elevate Energy developed an 

integrated marketing and communications plan and worked with Ameren Illinois to manage the review 

and approval of all materials. Marketing efforts included a bill insert in February and an on-bill ad in 

September as well as targeted direct mail and email campaigns in March, April, September, October, 

and November reaching communities with Advanced Meter Infrastructure (AMI) installations. 

Integrated marketing campaigns resulted in 3,537 submitted enrollment forms in 2018 - the highest 

number of enrollments received in recent years. Top drivers of enrollment in 2018 were direct mail 

campaigns, followed by email campaigns and bill features. Last year, 49% of enrollments were submitted 

electronically, 31% were received by mail, and 20% were received by phone call. To support current 

program participants, Elevate Energy developed and updated a variety of program materials. As much as 

possible, Elevate Energy communicated electronically rather than via mail. This ongoing effort is in 

pursuit of our shared commitment to environmental stewardship, cost-effective marketing and 

communications, as well as in response to market trends and participants' desire for digital 

communication. 

d. Energy Prices 

The average hourly price in 2018 was 3.0 cents/kWh, 0.3 cents/kWh higher than the hourly average in 

2017. The highest average hourly electricity prices of the year occurred in January, which is a trend that 

has occurred the past few years, followed by higher average hourly electricity prices that occurred in 

September, October, November, and December. The high price alert threshold remained at 9.0 

cents/kWh throughout 2018. There were six days when High Price Alerts were issued, comprising 32 

hours exclusively in January and September. The highest hourly price of the year was 14.2 cents/kWh 

from 6 AM to 7 AM on January 5th. 

e. Conclusions 

. In its eleventh year, the Power Smart Pricing program continues to impact energy use and customer bill 

savings. In 2018, Elevate Energy's strategic marketing initiatives produced the highest program 

enrollment response in recent years, resulting in 3,537 enrollments. Elevate Energy continually seeks 

opportunities to help participants manage their electricity costs through education about the hourly rate 

and technological innovations. Elevate Energy will continue to coordinate marketing efforts with 

Ameren Illinois to identify strategies to maximize program potential and best communicate the 

consumer, community, and environmental benefits of the program. 

4 
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2. Operations 
The day-to-day operations of the Power Smart Pricing program continued to provide high-quality and 
efficient service to participants in 2018. Elevate Energy worked closely with Ameren Illinois to ensure 
that file sharing operations functioned properly and to review and approve marketing materials for the 

program. 

Despite high rates of participant satisfaction, third-party supplier options continued to be a source of 
attrition in 2018. A total of 745 participants left the program by switching their electricity choice to a 
Retail Electric Supplier (RES). This was an increase from the 694 participants who left the program in 
2017. As in previous years, program support specialists conducted outbound courtesy calls and emails to 
Power Smart Pricing participants who selected a third-party supplier. The calls were conducted for 
educational purposes to ensure the participant was making an informed choice. These calls continued to 

prove beneficial as many participants were confused about customer supply choice and how it impacted 
their participation in Power Smart Pricing. 

The dedicated Power Smart Pricing call center continued to provide bilingual (English and Spanish) 
customer support for the program in 2018. Regular call center hours occur from 8 AM to 5 PM, Monday 

through Friday. Ameren Illinois customers can contact the call center via phone (877-655-6028) 
or email (info@powersmartpricing.org). Customers can also call the phone line any time and hear a 
recording of the day's hourly electricity prices. Throughout 2018, 2,133 calls were received by the phone 

system to access updated pricing information. 

In 2018, the call center received 2,977 inbound calls to the English line and 17 inbound calls to the 

Spanish line for a total of 2,994 inbound calls, which is a 19% increase from 2017. The average speed of 
answer was 14 seconds; 95% were answered within 60 seconds. The mean talk time for the calls was 5 

minutes and 34 seconds. Additionally, the call center made 957 outbound phone calls regarding a 
variety of items, including incomplete enrollments, the impacts of changes in supply choice, and 

addressing requests made by participants who responded to the annual survey. The call center 

responded to 1,992 emails and online inquiries in 2018, nearly doubling from 999 in 2017. 

©Elevate Energy 2019 
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3. Marketing and Communications 
Elevate Energy developed and managed an integrated marketing and communications plan during 2018 

with strategic initiatives to gain new participants and reduce current participant attrition. Objectives 

included increasing engagement through effective and timely communications to current participants. 

Over 13,000 participants received both digital and paper communications that included program tools, 

updates, and savings information to influence behavioral changes that could help participants achieve 

savings on their bills by shifting energy usage away from high-priced hours and reduce peak demand. 

Marketing objectives included pursuing new ways to market the program through targeted messaging to 

best-fit customers like Ameren Illinois Peak Time Rewards participants and residential customers with 

Advanced Metering Infrastructure (AMI) meters. Strategic marketing initiatives used A/B testing to 

refine messaging and better inform future marketing. The plan also built on the successful marketing 

tactics and cost-effective strategies pursued in 2017 to increase usage of digital channels and gain new 

enrollments in the program. In addition to the direct mail campaign that leveraged Ameren's investment 

in AMI metering technology to develop individualized savings projections based on interval usage data, 

an email coupled with a personalized page on the Power Smart Pricing website were among new 

initiatives explored. 

In 2018, the Power Smart Pricing program received the highest number of enrollment forms as 

compared to recent years. There were 3,537 enrollment forms received, resulting in increased 

participant levels from the previous year. Two direct mail and email campaigns and a bill insert drove 

increases in enrollment numbers in the first, third, and fourth quarters as illustrated below. Overall, 

Power Smart Pricing ended 2018 with 13,339 participants with a total program savings of $11,476,198, 

compared to the 2017 year-end count of 11,423 participants and total program savings of $10,540,939. 

Enrollments Received in 2018 
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I 
92 
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a. Marketing 

Bill Insert 

Content: This eye-catching bill Insert highlighted the 

cumulative savings of Power Smart Pricing participants 

with a surprised pop-art style man on the front. The 

back explained how the Power Smart Pricing program is 

different from the standard flat rate and could help save 

customers money. The bill Insert also celebrated the 

tenth anniversary of the program. The style of the bill 

Insert was intentionally non-traditional compared to 

typical utility advertising, in pursuit of attracting fresh 

attention and testing to see whether this approach 

would result In increased enrollments. 

Delivered to: Ameren Illinois residential customers 

Delivery channels: Mailed with customers' bills 

Delivery date: February 2018 

um111m,.,.n .. o1 Paw~rSmJrtPrlcmg_org •t>11 l-on-£55-6028 

Performance: Resulted in 435 enrollments, which was 3 times higher than the previous year's Power 

Smart Pricing bill insert. 

On-Bil/Ad 

Content: The ad appeared on customers' bills in three different sizes depending on the type of service 

the customer has with Ameren Illinois (gas, electric, or both) and ran throughout the month of 

September. "Less is more" messaging was tried for the first time and highlighted that pa"rticipants could 

save 15% on their energy bill, and a call to action to "Enroll Now." The goal of this piece was to raise 

brand awareness and to test performance In coordination with other direct marketing and email 

campaigns. 

Delivered to: Ameren Illinois residential 

customers 

Delivery channels: Mailed with customers' bills 

and digitally available to customers who opt for 

paperless billing 

Delivery date: September 2018 

Performance: 86 enrollments can be directly 

attributed to this piece. 

(OElevate Energy 2019 
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Peak Time Rewards Gateway Campaign 

Content: Ameren Illinois Peak Time Rewards participants are familiar with demand response programs 

and were targeted in 2018 as best-fit customers for Power Smart Pricing. An email campaign was sent in 

the spring and direct mail and email campaigns were sent in the fall. The message emphasized the 

benefits of participating in both programs and highlighted that participants could save with Power Smart 

Pricing year-round. Elevate Energy included a pre-populated enrollment form with the direct mail piece 

and the email included a link to the enrollment form with pre-populated individual customer 

information. 

Delivered to: Peak Time Rewards participants 

Delivery channels: Mailed to participants without an email address and emailed to those with an email 

address 

Delivery date: March and September 2018 

Performance: Generated 1,743 enrollments from email and direct mail campaigns, an increase over the 

previous year. Specifically, enrollments received as a result of email marketing increased fourfold. 

Personalized Savings Calculations (Shadow Bill Campaign} 

Content: A personalized savings campaign was created to reduce 

customers' perceived risk of loss of savings when enrolling in the 

program. Leveraging Ame re n's investment in AMI meter technology, 

Elevate Energy analyzed interval data for all non-Power Smart Pricing 

residential customers whose AMI meters had been in placed since at 

least January 2017. The purpose of this campaign was to show 

applicable customers how much they would have saved on Power 

Smart Pricing compared to what they paid on the Ameren Illinois 

standard flat rate in 2017.piece. The average savings range for 

customers was $5-342. This was the second year the "shadow bill" 

tactic was used to market the Power Smart Pricing program. In 

response to customer feedback, the direct mailer was refreshed to 

,_ "''""''°'°~---$ .;c- "' -~-'"'•· ---•-=·-<ca•,~--• 
•• """ . "« -- -"-. - -~-. . . 

fool! a, k>,o "'""' tt®1 

..,.- ~---""-' ~ ~- I : ....... ~ 

clearly show customers that they would have saved money on Power Smart Pricing without changing 

their behavior to shift energy usage to lower-priced hours. The monthly savings breakdown was moved 

to the back of the mailer, leaving their total savings for the year highlighted on the front. For the first 

time, an email campaign was sent that led customers to a personalized page on the Power Smart Pricing 

website and showed their monthly savings breakdown with additional information about the program. 

Delivered to: Ameren Illinois standard flat rate customers who would have saved above a certain 

threshold on Power Smart Pricing in 2017 

Delivery channels: Mailed to customers without an email address and emailed to customers with an 

email address 

Delivery date: October and November 2018 

©Elevate Energy 2019 
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Performance: Generated 714 enrollments from the direct mall and email campaigns. Enrollment totals 

have increased as Elevate Energy continues to test and refine this tactic. 

Refer-a-Friend Email Campaign 

Content: The objective of this campaign was to increase participation In the program and continue to 

engage with current participants. The email was sent to a small group of current participants and 

highlighted their current savings. It outlined three simple steps to more savings by sharing Power Smart 

Pricing with friends and family through functioning social share buttons for the Power Smart Pricing 

Face book and Twitter pages. Participants were offered $25 If a friend or family member enrolled in the 

program using their name. The referred person also received $25. 

Delivered to: Power Smart Pricing participants who answered "Extremely satisfied" or "Satisfied" to the 

question "How satisfied are you with the program?" on the 2017 participant annual survey 

Delivery channels: Email only 

Delivery date: April 2018 

Performance: 10 enrollments were directly attributable to this campaign, however the goal of this 

campaign was primarily to engage satisfied participants. The email campaign had an open rate of over 

56%. 

Sac/a/ Media Engagement 

Elevate Energy and Ameren Illinois collaborated to post social media 

ads for Power Smart Pricing through the Ameren Illinois Face book 

page. In an effort to Integrate campaigns and increase brand 

awareness and enrollments in the program, Facebook ads were 

posted in the spring and fall in conjunction with marketing Initiatives 

for Power Smart Pricing. The spring social media ad had an image of 

the same pop-art style man featured in the bill insert and ran during 

the same time. The fall social media ad featured a non-animated 

Image of a girl with a similar surprised expression which ran during 

g,,. ,._,t<t_ w ~t,i,7=•-,< 1,1..-<!'l!tt~=.; 

r~.~St:wtFt.o:r1it~•-~l1Q .. '°""on»eu 
1•..,,,-1:h ~ o,,Jl,t...._ - Uam rr,:,,. lff. ~mJ.~~~ e,,i 

the same week as the fall Peak Time Rewards Gateway email campaign. 

In 2018, Elevate Energy continued to use Face book and Twitter 

to engage with program participants and communicate 

important program updates. Elevate Energy used the Twitter 

feed (@PowerSmart) to share dally high and low electricity 

prices. The Twitter feed is also programmed to issue a special 

tweet in the event of a high price alert. This occurs when the 

day-ahead price of electricity will be at or above 9.0 

cents/kWh. The Power Smart Pricing Facebook page was used 

,__~~ 
~ ..,._ .... ,. .... ...,,, ------- · ·-.c-,,~ • .,.,,_._ 
~,,_,..t,,w,., 

t; ~;;;-:;.:::--~,.,--, .. -1 
,;- ;. n 

,. ___ , ~--- "" - -
if C..'-'• .,_,,.._....,_.,,__ ,...,.__,.,,,_,_,T•t,• ,,_ 

" " t 
_j :-::.':':":~-~.:: _;\'."'e.-,.,11-~,;c,.-< " ~ 
~ ' - ,...,._..._.,..~_,.,,, 

to respond to prospective and current participants' questions through direct messages or posts on the 
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page feed. 

b. Communications 

Program Guide 

Content: The program guide explains the program in detail, and includes 

information about typical hourly electricity price patterns, tips for shifting 

usage to off-peak hours, and a guide to understanding the line items that 

appear on customers' bills with the program. 

Delivered to: Power Smart Pricing participants and prospective customers 

Delivery channels: Mailed to new participants who enroll without an email 

address, provided in an automatic email to those who enroll on line, and 

available at PowerSmartPricing.org 

Delivery date: Throughout the program year 

Annual Performance Report 

Content: Personalized report that highlighted a participant's 

performance over the past year on the program. The report compared 

their savings on Power Smart Pricing to what they would have paid on 

the Ameren Illinois standard flat rate each month in the previous year. 

The reverse side included program updates, tips, and other Power 

Smart Pricing tools to help participants save on their bill. 

Delivered to: Power Smart Pricing participants who billed on the 

program at least three months in the previous year 

Delivery channels: Mail only 

DeUvery date: April 2018 

Summer Savings Guide 

l'tWer Smart Pricing 

~wg,,e,iGim\li 

2018 

Content: The seasonal summer guide was sent to participants with information about typical hourly 

pricing patterns during the summer months. It offered guidance on seasonal strategies for shifting 

energy usage, a reminder to update High Price Alert notification preferences, and tips and tools for using 

energy efficiently at home. 

Delivered to: Power Smart Pricing participants 

Delivery channels: Mailed to participants who entered their first summer on the program and those 

without an email address, emailed to participants with an email address, and posted on the Power 

Smart Pricing website 

Delivery date: May 2018 

©Elevate Energy 2019 
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Annual Pragram Survey and Fall Update 

Content: An annual survey was sent to participants to continue to find new ways to enhance the 

program and better serve our participants. Along with the survey, a notice was sent about the change in 

typical pricing patterns during colder months of the year. 

Delivered to: Power Smart Pricing participants who had been on the program at least one summer 

month 

Delivery channels: Mailed to participants without an email address and emailed to those with an email 

address 

Delivery date: October 2018 

Winter Gulde Email Campaign 

Content: In preparation for possible extreme winter weather Impacts on 

hourly prices, an email was sent that reminded participants of how winter 

price patterns differ from summer price patterns. The email provided three 

tips and guided participants to the Power Smart Pricing website for additional 

tips and tools for winter savings. 

Delivered to: Power Smart Pricing participants with an email address 

Delivery channels: Email only 

Delivery date: December 2018 

High Price Alerts 

Cont~nt: Participants can sign up to be notified when any hour of the _day-

- -:- -_: -
-_ -~~,..-~;,,,~,~,~,,;:,.~-.... ~ :--
--«.-~=>;c-a,-"-"~-·-__ ,.,,,":"::::"'~""::::" -

1111 
"" ...... """'-.::::::-..:-,:.";.:. ---____ ..., 
---

ahead prices will be 9.0 cents/kWh or higher. Customers can opt to receive immediate notifications by 

email, phone, or text message as soon as the day-ahead prices are published by MISO. As part of the 

communications series, the High Price Alerts were refreshed to have a cleaner, simpler look. 

Delivered to: Power Smart Pricing participants that have opted to receive High Price Alerts 

Delivery channels: Email, phone call, or text message 

Delivery date: Ongoing 

~Elevate Energy 2019 

11 



Ameren Illinois Power Smart Pricing 2018 Annual Report 

Bill Comparison Emails 

Content: Participants receive a monthly email showing their supply savings 

percentage and dollar savings on Power Smart Pricing compared to what 

they would have paid on the Ameren Illinois standard flat rate. In addition 

to refreshing the look of the bill comparison emails, an improved customer 

journey was added. A series of welcome emails sent to each participant 

starting with their enrollment aims to increase engagement and provide 

tips and tools to ensure participants are equipped with the best ways to 

save on the program. 

Delivered to: Power Smart Pricing participants with an email address 

Delivery channels: Automated email 

Delivery date: Monthly 

Program lnfographic Email Campaign 

Content: The infographic expressed appreciation for the customer's role in 

helping achieve important milestones since the beginning of the program in 

2007. It included the number of kWh, greenhouse gas emissions, and dollars 

saved over the life of the program. 

Delivered to: Power Smart Pricing participants with an email address 

Delivery channels: Email only 

Delivery date: November 2018 

c. Analysis of Campaign Results 

■ l 

Ptmer Smart Pricing 

Thank You 

tmpact in Numbers 

In 2018, the Ameren Illinois Power Smart Pricing program received a total of 3,537 enrollment forms. 

According to participant-reported data illustrated in the graph below, direct mail campaigns drove the 

most enrollments in 2018, followed by email campaigns and bill inserts. An increase in digital marketing 

initiatives, including the use of unique links for pre-populated enrollment forms, drove the increased 

number of enrollments from email campaigns compared to 2017. Additionally, 49% of enrollments were 

submitted electronically, followed by mail enrollments at 31%. 
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Enrollments Received in 2018: How Heard 

1,605 

997 

493 

124 108 84 73 53 - 11111 - - -Direct Mail Email Bi!! Insert Referra! Word of Previous Internet Other 
Mouth Participant Search 

d. Recommendations for 2019 Marketing and Communications Strategies 

Elevate Energy recommends continuing to build enrollment in Power Smart Pricing throughout 2019 

using integrated marketing campaigns that focus on all areas of Ameren's service territory since the AMI 

electric meter installation will be complete at year's end. In addition to executing targeted campaigns to 

best-fit groups, such as Ameren Illinois Peak Time Rewards participants, Elevate Energy recommends the 

ongoing building of program awareness throughout Ameren Illinois territory through bill inserts and on

bill ads. Elevate Energy recommends continuing the use of cost-effective strategies that leverage 

existing communications channels with an emphasis on digital tactics, past and current participants, and 

working with Ameren Illinois to identify additional best-fit customer groups. 

Elevate Energy will improve current processes by ~hifting most marketing efforts to digital channels, 

such as email marketing. Based on the 2018 marketing experiences, Elevate Energy will also improve the 

enrollment process by further simplifying the on line enrollment form and evaluating methods to reduce 

barriers to enrollment. Elevate Energy continues to work closely with Ameren IT to ensure customer 

data is secure when sending email campaigns making use of unique links and pre-population techniques. 

To increase participant engagement and reduce participant attrition, Elevate Energy will increase use of 

digital communications channels to provide participants with timely and accessible program tips and 

tools. Additionally, Elevate Energy will continue to develop program advocates through participant 

testimonials, and use survey analyses to identify customer needs and additional program improvements. 

13 
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4. Characteristics of Participants 
As customers enroll in the Power Smart Pricing program, they are surveyed for basic demographic 

information such as their educational background, household income, and the age of and number of 

people in their households. The information available on the existing participant base provides insights 

into the types of households that are most likely to enroll in hourly electricity pricing. The 2018 survey 

results showed similar information about program participants compared to previous years. 

Power Smart Pricing participants are highly educated: 

• Overall, participants report a high rate of obtaining college degrees (49%) and new participants in 

2018 reported similar levels of educational obtainment (44% obtaining college degrees). 

• 68% of responding new participants pursued additional education after high school. 

Most new Power Smart Pricing households have two or fewer people in the home: 

• 63% of responding new participants reported having two or fewer people in the household and 90% 

reported four or fewer. 

14 
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5. Energy Prices 
During 2018, Power Smart Pricing participants continued to see low hourly electricity prices in the 

January through May non-summer period, building up their savings. In the summer period and beyond, 

the hourly electricity prices were somewhat higher and on average less than half the participants saw 

monthly savings. In 2018, 79% of participants saw a net savings compared to what they would have paid 

on the Ameren Illinois Basic Generation Service (BGS) fixed supply rate. 

a. High Price Alerts 

High Price Alerts are sent to Power Smart Pricing participants the evening before a day when there 

were one or more hours of electricity prices at or above 9.0 cents/kWh. Alerts are sent by email, 

automated phone call, and text message, depending on the notification methods chosen by participants. 

There were a total of 32 hours when hourly prices exceeded 9.0 cents/kWh - 25 hours over three days 

in January, January 3'', 4th and 5th
; and seven hours over three days in September, September 17th

, 18th 

and 19th
• The highest hourly price of the year was 14.2 cents/kWh from 6 AM to 7 AM on January 5th

• 

There were another 14 hours where the price was between 8.0 and 9.0 cents/kWh. All other hours of 

the year were below 8.0 cents/kWh. 

High Price Alerts in 2018 

Date Hour Ending Price (cents/kWh) 

01/03/2018 6PM 10.1 

01/04/2018 7AM 12.3 

01/04/2018 8AM 10.8 

01/04/2018 9AM 10.1 

01/04/2018 10AM 9.7 

01/04/2018 5PM 9.2 

01/04/2018 6PM 12.7 

01/04/2018 7PM 11.4 

01/04/2018 8PM 10.0 

01/04/2018 9PM 9.6 

01/04/2018 10PM 10.3 

01/05/2018 6AM 10.4 

01/05/2018 7AM 14.2 

01/05/2018 8AM 12.3 

01/05/2018 9AM 12.0 

01/05/2018 10AM 11.1 

01/05/2018 11AM 10.5 
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01/05/2018 12PM 10.1 

01/05/2018 1PM 9.5 

01/05/2018 5PM 10.7 

01/05/2018 6PM 13.2 

01/05/2018 7PM 11.7 

01/05/2018 8PM 10.9 

01/05/2018 9PM 10.2 

01/05/2018 10PM 10.0 

09/17/2018 3PM 9.1 

09/17/2018 4PM 10.1 

09/17/2018 5PM 9.7 

09/18/2018 4PM 10.1 

09/18/2018 5PM 9.6 

09/20/2018 4PM 11.3 

09/20/2018 5PM 9.5 

b. Hourly Day-Ahead Prices 

The day-ahead hourly Midcontinent Independent System Operator (MISO) market prices continued to 

be used for the program in 2018. The prices across Ameren Illinois' three rate zones were based on the 

single Ameren Illinois MISO price zone and have been identical since 2010. The chart below shows how 

the monthly average of the hourly electricity prices (without capacity/RTP Supplier Charges) changed 

across 2018 and how 2018 prices compared with 2007 through 2017 prices. 

c. Average Electricity Prices - Energy 

Rate Zone Ill (AmerenlP) Rate Zone II (CILCO) Rate Zone I (CIPS) 

2007 Average Day-Ahead Prices 4.428 4.517 4.450 

2008 Average Day-Ahead Prices 4.744 4.776 4.776 

2009 Average Day-Ahead Prices 2.682 2.682 2.682 

2010 Average Day-Ahead Prices 3.224 3.224 3.224 

2011 Average Day-Ahead Prices 3.219 3.219 3.219 

2012 Average Day-Ahead Prices 2.655 2.655 2.655 

2013 Average Day-Ahead Prices 3.036 3.036 3.036 
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2014 Average Day-Ahead Prices 3.670 3.670 3.670 

2015 Average Day-Ahead Prices 2.674 2.674 2.674 

2016 Average Day-Ahead Prices 2.629 2.629 2.629 

2017 Average Day-Ahead Prices 2.706 2.706 2.706 

2018 Average Day-Ahead Prices 3.047 3.047 3.047 

January 3.617 3.617 3.617 

February 2.402 2.402 2.402 

March 2.427 2.427 2.427 

April 2.888 2.888 2.888 

May 3.035 3.035 3.035 

June 2.941 2.941 2.941 

July 3.010 3.010 3.010 

August 3.084 3.084 3.084 

September 3.143 3.143 3.143 

October 3.329 3.329 3.329 

November 3.440 3.440 3.440 

December 3.196 3.196 3.196 

d. The Price of Capacity 

Retail load served in MISO markets must be backed by capacity. Ameren Illinois secured capacity for its 

hourly-supplied customers through the MISO capacity market. MISO conducts an annual capacity 

auction that sets the capacity price for the period from June through May of the following year. Power 

Smart Pricing customers are billed for capacity through the RTP Supplier Charge. Since January 2016, the 

non-summer RTP Supplier Charge has only applied to the first 800 kWh in the month, with no charge 

applied to monthly kWh use over 800. The RTP Supplier Charge for the summer months was applied to 

all kWh in the month. 

From 2008 through May 2013, capacity costs were recovered from Power Smart Pricing customers 

through a demand charge rather than through a cents/kWh charge. While the demand charge 
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application was consistent with how MISO bills market participants for capacity and Ameren Illinois' 

methodology for assessing capacity charges to its large use hourly-supply customers, the method was 

changed for real-time pricing (RTP) customers after Elevate Energy recommended capacity be assessed 

similar to the methodology used to recover capacity costs from fixed price customers served under 

Rider BGS - Basic Generation Service. 

The 2017 MISO capacity auction cleared at a price of $1.50/MW-day and determined the RTP Supplier 

Charges for the period June 1, 2017 through May 31, 2018. The 2018 MISO capacity auction cleared at a 

price of $10.00/MW-day and determined the RTP Supplier Charges for the period June 1, 2018 through 

May 31, 2019. 

For BGS supply customers, capacity was still embedded in the all-in price (the Retail Purchased 

Electricity Charge) and recovered through per kWh charges. 

The following table shows how the price of the RTP Supplier Charge changed from 2008 through 2018. 

2008-2018 Monthly RTP Supplier Charge 

Dollars per kW-day 

July 2008 0.242 

August 2008 0.244 

July 2009 0.158 

August 2009 0.125 

July 2010 0.007831 

August 2010 0.007787 

July 2011 0.002182 

August 2011 0.001962 

July 2012 0.003279 

August 2012 0.003202 

January - May 2013 0.000003 

Cents/kWh 

June - December 2013 0.011 

January- May 2014 0.011 

June - December 2014 0.178 

January- May 2015 0.178 

June - September 2015 1.636 

October - December 2015 1.380 

January- May 2016* 2.283 

June - September 2016 0.677 

October - December 2016* 1.293 

January- May 2017* 1.293 

June - September 2017 0.013 
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October-December 2017* 0.025 

January- May 2018* 0.025 

June - September 2018 0.093 

October - December 2018* 0.179 

*Charge applied to the first 800 kWh of monthly use only 

e. Participant Performance In 2018 

The following table summarizes Power Smart Pricing (PSP) participants' performance results during 

2018. On average In 2018, participants saved $58.10 for a total of $681,971 in 2018 and $11,476,198 in 

cumulative savings since program inception. 

.. 

Total BIii 
::jolal Bill . Total BIii ··. Total BIii Supply Cost 

Pamint PSP Avg BGSAvg 
. BIii u' 'c •·cost with Cost Supply Supply Supply 

Month (:ti: Cost 
-

Savings 
Count tS·tan-daid--- Savings 

--,0 :Percent ::.°COst--__ Cost Cost 
with PSP Savings with PSP 

. ' 
Rate with PSP ~_avlngs (cents/kWh) (cents/kWh) 

January 11,446 :·1.473-- $116.89 , ~: :-S125,3e··- $8-48 s-.76% :-_ $8.39 :~-10,53"tt 4.84 5.41 

f~: 11,619 1,182,: $89.69 ,- -- St10A6' $20.77 1B.B% $20.74 31'69¾' 3.78 _ 5.54 
... 

M8rch 11,732 1;089 $85.97 ··: 1106.n , $20,73 19.43% $20,73 ;_34.97%_: 3.54 5.44 .. 
. 

April 11,922 958 $82.76 -- --- $97.29 -- $14.53 14,94"/4 $14.51 27A% - 4.02 ~'.-53- --.. 

--- M_ay - 12,024 1,076 $101.97 $1Q6A7 $4.50 _4.22% $446 B.tlzo/a ~- 4.75 
.· 

5.17 
I . .. 

June 11,929 1,451 $159-19 $154.79 ·. ($4.40) ' c285_% ($4.35) '6.56%\ 4.87 4,57 

- juJy 11,834 1;476 $165.23 - $162~26 ($2.97) -1.83% ($3.01) :-4A6% 4.77 • -- _ 4,56 
. 

August-- 11,739 f,354 $149.66 , $149.06 ($0.60) -0.-41% ($0.59) ..f:ig"7n/4 4.55 x~,so . 
Septem_ber 11,674 1,251 $140.96 $139.21. ($1.75) ~1,-25% ($2.02) _,.JA3% _ 4.85 4.69 

. , -. 
October 11,954 962 $96.13 $95.11 ($1.02) -1'07% ($1.79) i,:3.78%\ 5.09 4.91 

NOvember 12,756 1,170 $106.42 -- $104,32 ___ ($2.09) - -2:01% ___ ,:--;-· ($2.21) ~~s:~•,- _: 5.08 -4:a9 

13,258 1,319 $117.88 
. 

$119.81 $1.93 1.61% $3.22 4,99o/l- 4.66 4.90 December_ : 

Totals: 143,887 14,762 $1,412.75 $1,470.84 $58.10 ;J.95% $58.09 7.9%'- 4.59 4.98 
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6. Annual Participant Survey 
Elevate Energy coordinated the annual participant survey for Power Smart Pricing participants in 

November 2018. This 2018 survey was sent to all participants who had been enrolled for at least one 

summer month. Participants with an email address on file received the survey via email, otherwise the 

survey was sent via mail. As an additional incentive to complete the survey, all respondents who 

responded by November 30, 2018, were entered into a drawing and one participant was randomly 

selected to receive a $100 check from Elevate Energy. The response rate was 22% (2,469 

participants). 

Similar to previous years, the 2018 survey asked participants questions related to hourly energy 

prices and energy use during higher priced hours. The survey also asked participants to provide 

feedback about their experience in the program overall and general program suggestions. Some 

highlights of the responses are recorded below. A copy of the annual program survey is included in the 

Appendix. 

a. Program Tools 

Percent of respondents who check energy prices and where they check prices: 

29% 

Website 

©Elevate Energy 2019 

How do you check hourly energy prices? 
(select all that apply) 

10% 
8% -Mobile App Phone 

3% 

Smart technology 
device other than a 

smartphone, tablet, or 
computer 

55% 

I do not check 
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How often respondents check energy prices: 

How often do you check hourly energy prices? 

44% 

25% 

12% 12% 

7% 

■ 
Every day or almost At !east once per week At least once per Only after receiving a ! never or almost never 

every day month Hfgh Price Alert check hourly energy 

How respondents check their savings and energy usage information: 

What is your primary way of checking your savings and 
energy usage information? 

67% 

15% 

I 
9% 

• <1% 
3% -Monthly savings Annual savings My PSP Account Contacting I don't know how 

email report by mail on!ine tool customer support to check 
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6% -I don't check 
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b. Energy Use During Higher-Priced Hours 

Haw respondents perceive ease of shifting their usage during higher-priced hours: 

16% 

How easy is it to shift your energy usage during high-priced 
hours? 

47% 

21% 

7% 
8% I I ■ 

1% ■ -
Extremely easy Easy Neither easy nor Difficult Extreme!y dlfficu!t Not applicable, in 

difficult the last year! did 
not shift 

During high-priced hours, what actions respondents took to reduce or shift their energy usage: 

81¾ 
What actions do you take to reduce or shift your energy usage during high-priced 

hours? 
(select all that apply) 

58¾ 

52¾ 51% 

19% 

I I 8½ 

■ "' -Delay ;½e cfmajcr increa:e fom off !i:;!'ITT ar;d Denente Us.e: tethncl:;gy !twen in whcie-, Do not reduce Other 
;,r;,umcc1 ttmptnmm:' a/ m:hn smaill temperature cf (%iF1 er home energy 

thennoHat dur1ng elettn:mb them10$tat During prngr.1rr:mMk effidenry mtrrrun.os 
iwmrncr ptakhous wITTH;r peak hDUG thermmtat, \.",1F 

ew.b'.t<l;mart 
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Percent of respondents who use smart home technology and what technologies used: 

In 2018, participants were asked for the first time what smart home technologies they use or if they plan 

to use smart home technologies. Of the respondents, 46% reported using one or more smart home 

technologies. 

Which of the following smart home technologies do you use? 
(select all that apply) 

25% 

Smart 
appliances, 

outlets, light 
bulbs 

24% 

Smart 
thermostat 

c. General Program Feedback 

12% 

I 
Speaker/home 

assistant 

3% -Other -IFTTT or other 
home 

automation 
software 

37% 

17% 

None, but I None, and ! do 
anticipate using not plan on 

one v1ithin 1 usfng any within 
year 1 year 

Power Smart Pricing participants were also asked to rate their overall satisfaction with the program. Of 

the survey respondents, 81% rated their level of satisfaction as satisfied or extremely satisfied. Only 4% 

rated their level of satisfaction as dissatisfied or extremely dissatisfied. 
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Program satisfaction: 

How satisified are you with the program? 

15%.J 

Call center satisfaction: 

1% 
3% I 

• Extremely satisfied 

• Satisfied 

- Neither satisfied nor dissatisfied 

• Dissatisfied 

~ Extremely dissatisfied 

For the ninth year, Power Smart Pricing participants were asked to rate their overall satisfaction 

with the dedicated Elevate Energy call center (877-655-6028). Of the survey respondents who indicated 

they contacted the dedicated Elevate Energy call center, 81% rated their level of satisfaction as 

satisfied or extremely satisfied, while only 4% rated their level of satisfaction as dissatisfied or extremely 

dissatisfied.• 

Satisfaction rates of participants who contacted Power Smart 
Pricing customer support in 2018 

• Extremely satisfied 

• Satisfied 
31% 

Neither satisfied nor dissatisfied 

• Dissatisfied 

r Extremely dissatisfied 

• Percentages may total more than 100% due to rounding 
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Survey comments from Power Smart Pricing participants: 

Every year, the survey receives numerous written responses from engaged participants. In 2018, the 

survey asked participants what they valued most about Power Smart Pricing and how the program could 

be improved. The most common responses reference valuing savings as well as further improving 

savings. Some of the participant responses are below. 

What do you value most about Power Smart Pricing? 

"/ /ave that it puts contra/ of my energy usage into my hands." 

"Cheaper electricity prices and the incentive to use off peak electricity." 

"Continuing education in energy saving products and habits." 

• "Ease of participation. 11 

• "Just the fact that it exists and we have opportunities to manage our costs to same degree." 

"Good information on energy savings achieved and tips to save more. Timely updates before 

times of peak hourly prices." 

How could the Power Smart Pricing program be improved to work better for you? 

"Provide an AP/ so smart thermostats could automatically adjust with energy rates." 

"Support for IFTTT I would like ta have custom triggers where I can set if above or below x.x cents 

/kwh." 

"No cost to be in the program!" 

"Wish we had something like it far gas" 
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7. Research Analysis 
In 2018, Elevate Energy contracted Klos Energy Consulting, LLC (Klos Energy) to conduct an updated 

estimate of electric peak load and conservation impacts achieved by the Power Smart Pricing program 

for 2017. The estimate of peak load impacts specifically analyzed participant response to high price 

alerts during the summer and winter seasons. For the latest conservation impact report, please see the 

2017 Annual Report. 
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8. Recommendations 
In 2019, Elevate Energy will continue to collaborate with Ameren Illinois to support participant retention 

and to identify target areas for integrated marketing activities. Additionally, Elevate Energy recommends 

moving forward with the following areas to improve the overall customer experience and drive 

enrollments in Power Smart Pricing. 

a. Remove $2.25 Participation Fee 

To increase participant savings and satisfaction as well as increase new enrollments to the program, 

Elevate Energy recommends removing or reducing the monthly participation fee of $2.25. Years of 

customer feedback and insight from focus groups suggest that lowering or removing the customer 

participation fee will make the program more appealing to most customers and encourage a higher rate 

of enrollments. Power Smart Pricing is a mature program that is available to all residential customers 

and, like a suite of other optional services, is substantially paid for by all customers regardless of 

whether they participate. Additionally, all customers benefit from the elasticity of Power Smart Pricing 

customers' electricity use, so the funding basis should be consistent with other program offerings that 

provide benefits to all customers in the rate class, such as Peak Time Rewards, even though not all 

customers participate in those programs. Senate Bill 2814, Section 16-107 removed language that based 

future Rider PSP tariff approval on the net economic benefits for all residential customers, so there may 

be an opportunity to collect Power Smart Pricing administration fees from all customers equally (P.A. 99-

0906 at 253). 

b. Update Transmission Services Charge Calculations 

Both current and prospective participants want information about how the Power Smart Pricing hourly 

supply rate compares to the Ameren Illinois Basic Generation Service (SGS) fixed supply rate. The 

Transmission Services Charge is a major source of uncertainty in those month-to-month calculations. 

Elevate Energy recommends amending the current calculations for the Transmission Service Charge, so 

that the charge is calculated the same for Power Smart Pricing and non-Power Smart Pricing residential 

customers. Currently, the calculations are differentiated solely by the length of the supply pricing period 

(hourly vs. entirety of billing period) and doesn't take into account the type of customer/reasonably

expected demand places on the grid by the customer. Additionally, with all non-Power Smart Pricing 

residential customers' calculations being based on total kWh, Power Smart Pricing 

residential customers end up paying significantly different, and highly uncontrollable, Transmission 

Service Charges which can disadvantage customers on the hourly rate. Unpredictable and 

uncontrollable Transmission Service Charges can create an overall negative customer experience and 

discourage participation. 

c. Greater Integration of Power Smart Pricing at Ameren 

In order to grow awareness of Power Smart Pricing and expand participation, Elevate Energy 

©Elevate Energy 2019 
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recommends looking for opportunities to educate all residential customers about the program through 

existing Ameren Illinois communication channels. Where possible, including Power Smart Pricing in 

all standard Ameren Illinois communications about residential rate offerings and actively communicating 

the program as an additional rate option will make customers aware of additional benefits of the AMI 

infrastructure and opportunities for energy and bill savings. With the elimination of any prohibition 

against utilities marketing hourly supply options to their residential customers, Elevate Energy 

recommends offering Power Smart Pricing to customers who initially take service with Ameren Illinois or 

who are moving to a new home within Ameren Illinois territory. In addition, the benefits of Power Smart 

Pricing, and enrollment in the program, should be fully integrated with materials communicating the 

benefits of AMI meters, as Power Smart Pricing is one of the main ways customers can experience the 

benefits of the smart grid every day and see tangible results. 
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9. Appendix 
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Take control of your electric 
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PEAK TIME REWARDS® 1.844.787.7874 
lnfo@PeakTlmeRewards.com 

PeakTlmeRewards.com 

PEAK TIME REWARDS + POWER SMART PRICING 
TWO GREAT PROGRAMS THAT GO HAND IN HAND TO HELP YOU SAVE 

PEAK TIME REWARDS POWER SMART PRICING 

By taking the same actions you do with Peak Time Rewards, a program that helps you save in the summer, 
you could save year-round with Ameren Illinois Power Smart Pricing. 

© 
When you enroll in Power Smart 

Pricing, the price you pay for 

energy varies hour to hour. 

HOW IT WORKS 

-.. ,, .... 
Hourly prices are typically lower 
during off-peak hours, such as 

nights and weekends. 

You can save money by shifting heavy 
energy usage, such as using your 

dishwasher, to lower-priced hours. 

Together, Power Smart Pricing participants have saved over $11 million since the program started In 2007. 

ENROLL TODAY OR LEARN MORE: 

B ONLINE 
E_\ PowERSMARTPR1c1NG.ORG 

PHONE 
1.877.655.6028 



POWER SMART PRICING HIGHLIGHTS 

of the time, prices 
were cheaper than 
the Ameren Illinois 

standard flat rate 
in 2017. 
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TAKE CONTROL OF YOUR ENERGY COSTS 

WHAT ELSE TO KNOW ABOUT 
POWER SMART PRICING 

When should I shift my energy usage? 

On average, 
Power Smart Pricing 

participants have saved 

on their electric 
supply costs.* 

Prices follow predictable patterns and change seasonally. Shift your heavy energy usage to lower-priced hours, which typically occur 

on mornings, nights, and weekends. Prices are set the day before and are always available online at PowerSmartPrlclng.org/prices. 
If prices are going to be unusually high, you'll receive an alert either by phone, text message, or email. You can sign up for alerts at 
PowerSmartPr!clng.org/preferences once you're on the program. 

What are the benefits of Power Smart Pricing? 
In addition to saving money and energy, Power Smart Pricing can he!p benefit your community when you shift energy usage away from 

peak demand hours, making electric service more reliable. 

Is there a participation fee or contract? 
A $2.25 monthly participation fee helps pay for dedicated customer support. monthly savings reports, and other tools to help you save, 

Savings calculations Include the monthly participation fee. There are no contracts or 12-month commitments, giving you the option to 

leave at any time. 

•Savings ba~ on ave1Dge partlclpMt ~\.'Jngs compared with the Ameren Illinois lit:mdard fut rate fol J1muery 2007 through JL1rwi 2018. 
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PEAK TIME REWARDS + POWER SMART PRICING 
BETTER TOGETHER FOR MORE SAVINGS 

While you wait for your account to become active on Peak Time Rewards, take 
advantage of another great program from Ameren Illinois that can help you save 
energy and money on your bill. 

Power Smart Pricing is an electric supply rate option that can help you 
save year-round by taking the same actions you do with Peak Time Rewards, 
reducing your energy usage when prices are high. 

Thousands of Power Smart Pricing 
participants have saved an average of 

15% on their electric bill compared to the 
Ameren Illinois standard fixed-price rate. 

How It Works 

1. When you enroll in Power Smart Pricing, the price you 
pay for energy varies hour to hour. 

2. Hourly prices are typically lower on mornings, nights, and 
weekends. 

3. You can reduce your energy bill by using major 
appliances such as your dishwasher during off-peak 
hours. 
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Visit PowerSmartPricing.org or call 1.877.655.6028. 
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PEAK TIME POWER SMART PRICING 

By taking the same simple actions you do with Peak Time 
Rewards, a program that helps you save in the summer, you 

could save year-round with Ameren Illinois Power Smart Pricing. 

Thousands of Power Smart Pricing 
participants have saved an average of 16% 

on their electric supply costs compared to the 
Ameren Illinois standard flat rate.* 

How It Works 

1. When you enroll in Power Smart Pricing, the price you 
pay for energy varies hour to hour. 

2. Hourly prices are typically lower during off-peak 
hours, such as nights and weekends. 

3. You can save money by shifting heavy energy usage, 
such as using your dishwasher, to lower-priced hours. 

It gets better: 
No contracts. No 12~month commitment. No reason not to enroll. 

Visit PowerSmartPricing.org or call 1.877.655.6028. 
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<first name> <last name> 
<mailing address street address> 
<mailing address city>, <State> <ZIP> 

We did the math so you don't have to 
You would have saved $134 with Ameren Illinois Power Smart Pricing in 2017* 

Dear <first name>, 

We took a look at your energy usage from 2017 and compared what you paid on the standard flat rate to what you 
would have paid with Ameren Illinois Power Smart Pricing. We found that you would have saved money on your 
energy bill with Ameren Illinois Power Smart Pricing last year. 

Your Energy Bill Cost Comparison 

What you could have paid with 
Ameren Illinois Power Smart Pricing: mm 

How Ameren Illinois Power Smart Pricing Works 

Your savings: 

1. When you enroll in Power Smart Pricing, the price you pay for energy varies hour to hour. 
2. Hourly prices are typically lower on mornings, nights, and weekends. 
3. You can save on your energy bill by shifting heavy energy usage, such as using your dishwasher, to 

lower priced hours. 

Don't miss out on savings next year I Your bill analysis shows you're a great fit for Power Smart Pricing. Flip the 
page over to see the proof. 

Sincerely, 

The Ameren Illinois Power Smart Pricing Team 

Enroll or learn more today: 

- Visit 
PowerSmartPricing.org 

Mail: 
The enclosed 
enrollment form I 

Call 
1-877-655-6028 

*Dollar amounts arn for calendar months, not billing pc nods, 011d may not motch your actual lnl!s from 2017, All customer da!a is based on 2 □ 17 ciwroy usage [or your spocilic account 



Your Monthly Cost Comparison 
Ameren Illinois Power Smart 

standard flat rnte Pricing 

January <merge> <merge> 

February <merge> <merge> 

March <merge> <merge> 

April <merge> <merge> 

May <merge> <merge> 

Power Smart Pricing Highlights 

96% 
of the time, prices with 
Power Smart Pricing 
were cheaper than the 
Ameren Illinois standard 
flat rate in 2017. 

On average, Power Smart Pricing participants have saved 

June <merge> <merge> 16% 
July <merge> <merge> on their electric supply costs.~ 

August <merge> <merge> 

September <merge> <merge> 

October <merge> <merge> 

November <merge> <merge> 

~ / "-= ~ Standard flat rate <le 

' 
,,,,,---

December <merge> <merge> 

2 4 6 8 10 12 2 4 6 8 10 
Total savings: AM AM AM AM AM PM PM PM PM PM PM 

What Else To Know About Power Smart Pricing 
How were my savings calculated? 
Your home has a smart meter, which records your hourly energy usage. We analyzed your usage from 2017 and compared the cost to what you would 
have paid on Power Smart Pricing. 

What are the benefits of Power Smart Pricing? 
In addition to saving money and energy, Power Smart Pricing can help benefit your community when you shift energy usage away from peak demand 
hours, making electric service more reliable. 

Is there a participation fee or contract? 
A $2.25 monthly participation fee helps pay for dedicated customer support. monthly savings reports, and other tools to help you save. Your savings 
analysis includes the parlicipation fee. There are no contracts or 12-month commitments, giving you the option to leave at any time. 

Take control of your energy costs and enroll today 

";,¥%~~""~A¥"; h'\,x' --~ """<~""""-" """'~"" """\,,, 1/" "\,.; ~,;,;" "'1/'"' "1/"' 

" , How to Enroll: Row,rSmartRricing.org , l-87'.l-655-6028 ' , 
-A ~ 1// "1/ "' 1/ 1/ 1/ 1/ ,_/ A 1/ A < " 1/ 1/ " 1/ ; 

---savings l.losed on overage participant savings compared With the Ameren Illinois standard nat rate for January 2007 through June 2018. Savings 
are not guaranteed. Individual savings var., based on customer usage and market conditions. 
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ELEVATE ENERGY 
Smarter energy use for .:ill 

Power Smart Pricing IS an hourly electricity pricing program from Ameren Illinois, 
administered by Elevate Energy. 
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Customer, we want you to have access to tools that 

help you save money and energy. There's another way 

to save on your bill and we think you're a great fit 

Here's why. 

We analyzed your energy usage and found that you 

would have saved money last year with Power Smart 

Pricing, a rate option from Ameren Illinois. 

tf you ch0$t' Power Smart Prfclng last year, 
you woUld have· 11aved · 

23% 

Find out how and check out your full personalized 

savings breakdown. 

Take advantage of cheaper morning, night, and 

weekend prices by shifting energy usage to lower

priced hours and save with Power Smart Pricing. 

Together, participants have saved 

over $11 million by paying the 

hourly market price for electricity 

instead of one flat rate all day. 

Visit PowerSmartPriclng.org or call 1.877.655.6028. 



Pfwer Smart Pricing 

$25 for you. 

$25 for them. 

Savings never looked so good. 

Except on your energy bill. 
It looks pretty good there. 

You've saved $1,516 on Power Smart Pricing. 

Tell your friends how they can save too! 

1. Share Power Smart Pricing with friends and family. 
2. They enroll and include your name when enrolling. 
3. You each receive $25 in the mail!* 

It's that easy. 

The more you refer, the more you could earn so tell anyone who 
might benefit. We want to make sure everyone has the opportunity to 
save money, use energy more wisely, and protect the environment. 

www .PowerSmartPricing.org 

Start by forwarding this email or clicking the button above. 
Tell your friends to select "Referral" and type in Jenny Riley! 

Drl 
•rerms and corc1itions apply. Visit PowerSmartPrlcjqg.qrglrews/refer-a-friend for more information 

ELEVATE ENERGY 
Sn-><l<tN cn-0r9y vso for ;<ill 

Power Smart Pricing Is an hourly e~ctrlcity pricing program from 
Ameren Illinois, administered by Elevate Energy. 
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ELEVATE ENERGY 
Smarter energy use for all 

About Elevate Energy 
Power Smart Pricing is administered for Ameren Illinois 
by Elevate Energy, a nonprofit organization dedicated to 
helping people and communities manage their energy costs. 
Ameren Illinois will continue to deliver your power, respond 
to service calls, and issue your bill. 

Elevate Energy will provide personalized information, 
services, and tools to help you manage your electric costs 
with the Power Smart Pricing program. For more information 
about Elevate Energy, please call 1-877-655-6028 or visit our 
website at ElevateEnerg'y.org. 
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A Note from Ameren Illinois 
Ameren Illinois is neutral to your electric supply choice 
and therefore does not recommend one supply option 
over another. We do fully support and encourage you to 
explore all of your options. Regardless of your choice, our 
commitment to delivering safe, reliable energy remains 
unchanged. Elevate Energy is the approved administrator of 
Power Smart Pricing for Ameren Illinois. 

Amerenlllinois.com 




